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Abstract

The purpose of this research was as follows: (1) to study marketing mix of customer’s view related to
customer satisfaction in Numthongchai shop, Mueang District, Ubon Ratchathani Province. (2) To study marketing
mix of customer’s view that affected customer satisfaction in Numthongchai shop, Mueang District, Ubon
Ratchathani Province. This research was a quantitative research. The samples were customers of Numthongchai shop
which consisted of 220 customers selected by convenience. The research instrument was a questionnaire. The

statistics were Pearson’s Correlation Analysis, and Multiple Regression Analysis. The results found that: (1) The
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relationship between marketing mix of customer’s view and customer satisfaction found that customer’s wants and

needs, cost of consumer’s appreciation, convenience to buy, and communication were statistically and significantly

related with customer satisfaction at 0.01 level and (2) The influence of marketing mix of customer’s view on

customer satisfaction showed that customer’s wants and needs and communication have statistically and significantly

affected customer satisfaction at 0.01 level. The cost of consumer’s appreciation and convenience to buy has

statistically and significantly affected customer satisfaction at 0.05 levels.

Keywords: marketing mix of customer’s view, customer satisfaction, automobile parts shop
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