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Public Relations Strategy on Social Media
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Abstract

A social network strategy is viewed here as a tool to supplement offline or traditional public relations
practices. In fact, most PR activities were developed with the social media in mind, including corporate news releases
,business —related stories ,executive ideas, product and service value and other PR activities. The most popular social
media outlets are Blog, Twitter, Facebook and You Tube, since these provide business information, strengthen public
participation and engage with the stakeholders in organizations. Last but not least, they create a positive corporate

image and public support of organizations and their products.

Keywords: traditional public relations, tool, social media
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