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Abstract

This is a quantitive piece of research aiming to (1) study the factors affecting services (2) examine relevant
factors, such as product, price, location, marketing promotion, staffing equipment and service provision. and (3)
analyse data on the use of services .The people sampled were customers and regular users of the centre.
Questionnaires were the main instruments used to collect data. Descriptive statistics, such as Frequency, Percentage,
Mean and Standard Deviation were used to analyse data. Inferential statistical techniques used, included Independent
Sample t-test ,One-Way ANOVA and the Pearson Correlation Coefficent. The research found that the majority of the
customers were female, aged between 31 and 40.They were single, educated to Bachelor degree level ,and were
employees of private companies ,earning between 15,001 to 30,000 baht per month. They attended the centre to
maintain their good physical health. A Must Program was regularly used to dissolve cholesterol and increase muscle
mass. They attended fitness sessions and received services three times a month on average , which in most cases was
based on their own decisions. They mainly attended the Lad Phrao branch ,with average expenses of 4,966 baht per
month and that services were rendered using certain treatment instruments. The marketing mix of services and the

data on their use, account for the high level of use. This data is related to other data regarding the use of the centre.

Keywords: service marketing mix, data on the use of service, Slim Up Center.
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