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Abstract
This research is quantitative research. There are one purpose, to study about was conducted to

investigate the perceptions of the consumers towards 7-Eleven’s image in Bangkok. The sample used in the
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study consisted of 400 consumers at 7-Eleven stores in Bangkok. The data were collected through the use of

questionnaire, and were analyzed applying Frequency, Percentage, Mean, Standard Deviation, Independent

Samples t-test, and One-way ANOVA. The study results revealed that the majority of the respondents were female, aged

between 21 - 30 years old, graduated with Bachelor’s degree, were employed by the private companies/employees,

and earned an average income of 15,001-25,000 Baht. The consumers had perceptions towards the 7-Eleven’s

image in the aspects of product/service mage, brand image and institutional/organizational image at a high level.

The results of hypothesis testing showed that differences in nearly all personal factor attributes had effects on the

perceptions towards the image of 7-Eleven in the aspect of product/service image, but the personal factor on

gender made no differences in the product/service image. Moreover, differences in nearly all personal factor

attributes had effects on the perceptions towards the image of 7-Eleven in the aspect of brand image, but the

personal factor on age caused no differences in the brand image. However, differences in all personal factor

attributes had effects on the perceptions towards the image of 7-Eleven in the aspect of institutional/

organizational image.
Keywords: perception of image, 7-Eleven
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