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Factors Affecting to Decision of Using Photo Business Service

A Case Study of Sripathum Digital Photography Shop
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Abstract

The objectives of this quantitative research were: (1) To study about general profile of the people using
Sripathum Digital Photography Shop, (2) To study about marketing mix (7P’s), (3) To study gratification from using
Sripathum digital photography shop services of customers, (4) To study about behavioral to using Sripathum digital
photography shop services, The data were collected from 400 customers, and were analyzed using descriptive

statistics comprising Percentage, Mean, Standard Deviation, together with inferential statistics which consisted of
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Independent Samples t-test, One-way ANOVA (F-test), Least Significant Difference, and Pearson Product Moment

Correlation Coefficient The results of the study indicated that (1) most respondents were female, aged between 15-25

years old, single, had high-school education, were merchants and had private business, and earned an average

monthly income less than 10,000 Baht (2) The factors that affected the customer decision to use the photo service, the

respondents placed important on the 7 aspects as follows, regarding the product and service, regarding the place

aspect and regarding the people aspect (3) The most gratification of customer to using Sripathum digital photography

shop is services (4) The most behavioral of customer to using Sripathum digital photography shop is taking a photo

Keywords: photography shop, service using behavior
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