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Abstract

This research is a combination of qualitative and quantitative research which aims to find integrated marketing
communications strategies for creating brand equity of private universities in Thailand. The samples are 500 first-
year undergraduate students who study in private universities in the academic year 2013 collected by questionnaires

and interviews. Structural Equation Modeling (SEM) is used to test. The results show that the integrated marketing
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communications strategies for creating brand equity of private universities in Thailand are: (1) Direct marketing
through the communication of information across all channels of electronic media such as website, line and facebook
for example which provide targeted information quickly. (2) Customer relationship management to provide information
and questions correctly. The provider has a good personality and service mind to impress the visitors. (3) Word of
mouth marketing by students who give positive information to the familiar target. (4) Experiential marketing by
providing students involved in activities that benefit the community schools or arranging a variety of activities in
schools. (5) Changing attitudes, perceptions and motivation by providing information such as the quality of university
courses, quality teachers, careers, income and recognized by society. (6) Focusing on social and cultural factors
such as financial status, social position and same class which the family will support. (7) Creating brand equity of
private universities by building the students to feel satisfied, trust and confidence to help them recognize the value

and quality of the university and pass on.

Keywords: integrated marketing communications strategies, brand equity of private universities
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