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Abstract

This research aims (1) to study the behavior of customers using Robinson department store inPrachinburi
branch. (2) to study the individual factors that influence customers to shop at Robinson Prachinburi. (3) to study the
marketing mix factors that influence customers to select to shopping at Robinson department store inPrachinburi
Province . The sampling group is 425 consumers who shop at Robinson department store, Prachinburi branch. This
research has analyzed the data by using descriptive statistics, frequency, average, standard deviation, T-test and
One-way ANOVA. The result of this research shows that personal factors in career and income have an influence
in behavior of shopping at Robinson department store, Prachinburi branch, at significant level 0.05. Marketing mix
factors that are composed of products, price, place and promotion have an influence in the selection of shopping at

Robinson department store, Prachinburi branch in significant level 0.05.

Keywords: shopping mall, marketing factors, consumer
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