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Abstract

The purpose of this independent study was to research the demographic data of consumers including gender,
age, education, occupation, income and number of family members that affect the purchase intention of imported
cars from China and to study the perception of consumers towards the quality of imported cars from China that affect
their purchase intention. The sample is a population-based study of cars users in Ayutthaya Area. The total sample
size is 400 consumers, using questionnaires. The statistics used in this analysis were percentage, mean and standard
deviation when analyzing data for demographic information and the distribution of data. The t-test for differences
test between mean of the independent variable, which are classified into 2 groups, and One-Way ANOVA for the

independent variable, with more than 2 groups and tested in pairs by LSD (Least Significant Difference). The study



results found that the most consumers perception toward imported cars from China is on moderate level in terms of
quality, durability, reliability and safety. However, there are some consumers who perceive a high level in terms of
the durability and safety of the imported cars from China. These consumers are confident on the cars’ compact size
and durability, the performance of the engine, and their good security. The consumers’ perception toward imported

cars from China in terms of product quality, durability, reliability and safety that affect the purchase intention was

significant.

Keywords: perceived quality, purchase intention, imported cars from China
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