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Abstract

The purposes of this independent study were (1) to investigate the demographics of customers which
consisted age, status, career, income and education that affected marketing mix of people in Pathumthani province
(2) to investigate behavior in the use of foreign cosmetics brands that had affected marketing mix of people in
Pathumthani province. The sampling of the people consisted of 400 females who use foreign brands cosmetics in
Pathumthani province, and the questionnaires were used as the data collection instrument. The results found that

most of the consumer were 18-26 years old, single, college graduates with a bachelor degree, employed by private
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companies, and earned an average monthly income of between 10,001-20,000 Baht. Most choose to buy BSC brands
once a month. The rationale to use cosmetics was due to work. Sourcing was from department stores such as Central,
Robinson and the mall etc. The graduated, career, but brand identity and income that affected marketing mix on the
aspect of product, price, place, promotion. The rationale for buying cosmetics and the sourcing of these cosmetics
depended specifically on product, price and promotion only. The age factors that affected marketing mix was the
aspect of price only. The status factors that affected marketing mix were on the aspects of price, place, and on-line

promotions. Concerning the behavior in the use of foreign cosmetics brands, the average number of times per month

that affected marketing mix was the aspects of price and promotion only.

Keywords: marketing mix, behavior, foreign brands cosmetics
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