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Abstract

This research aimed (1) to investigate the demographics of customers which affected purchasing
decisions of gold ornaments (2) to study the correlation between marketing mix and purchasing decisions of gold

ornaments (3) to study marketing mix affecting purchasing decisions of gold ornaments. Data were collected from
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400 consumers of gold ornaments by using a questionnaire with a simple random sampling method and the statistics
were t-Test, F-Test, Pearson’s correlation, multiple regression and in-depth interviews from 30 consumers with a
purposive sampling method. Results revealed that (1) the differences in gender affected purchasing decisions, but
variations in ages, educational levels, occupations, and monthly expenses did not. (2) Factors in the marketing
mix that were significant in purchasing decisions at a level of 0.01 were the place factor correlation (r = 0.385),
product factor correlation (r=0.372), price factor correlation (r=0.335), and promotion factor correlation (r = 0.248).
(3) The marketing mix factors had an influence on purchasing decisions with a statistically significant value of 0.01.
It could explain the change of the purchasing decision with the percentage of 26.1 (R2 = 0.261). In-depth interviews

found that social status, economic situation, service of staff, environment of the gold ornaments shop, attitudes of

consumers, and value factors may affect purchasing decisions of gold ornaments.

Keywords: gold ornament, accessories, purchasing decision
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