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Abstract

The purpose of this research is to study and compare the methods of improving competitive strategy in the

airline industry — between regular airline and low-cost airline. The study participants of this research are selected

from the customers of both types of airlines, using the convenience sampling approach. The research result that ;
(1) Personal factors that influence the decision in choosing Thai Airways Airline. All in all, the top 3 areas that
affect customers’ decision in choosing Thai Airways, based on their level of satisfaction, are product, staff and

service, and cost, respectively. (2) Personal factors that influence the decision in choosing Nok Air Airline.
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According to the survey, the top 3 reasons for choosing Nok Air are cost, product, physical appearance and service

procedure, respectively. (3) The results of the comparison of the methods to improve competitive strategies between

regular airlines and low-cost airlines. The factor that the passengers decide to choose the airlines in each airline is

not equal at the significance level 0.05. The top 3 factors that influence the decision in choosing Thai Aitways are

product, staff and service, and cost while the top 3 factors that help them choose Nok Air are cost, product, physical

appearance and service procedure, respectively.

Keywords: comparison, regular airline, low-cost airline
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