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Abstract

The purposes of this research were to find out: 1) investigate problems, obstacles and
solutions to the story communication problems through story of The Chiang Mai OTOP Fabric
Cluster; 2) find out the guidelines for their story communication development of The Chiang Mai
OTOP Fabric Cluster; 3) indicate the benefits of story communication development on The Chiang
Mai OTOP Fabric Cluster. This research conducted by qualitative research methodology, the data
collected from a focus group with 29 key informants (15 OTOP 5-star entrepreneurs, 8 OTOP 1-4
star entrepreneurs and 6 academic scholars), data analysis conducted by content analysis
technique. The research findings research were as follows: 1) The problems and obstacles of the
cluster involved marketing communication techniques, the solutions were to train the entrepreneurs
about marketing communication techniques and how to use different communication tools.
For image and text creation problems, the solution was to provide the entrepreneurs with training
and special textbooks. For text copying problems, the solution was to encourage the entrepreneurs
to develop themselves constantly and develop communication process that is right for the customers.
The guideline for story communication development should focus on the use of online media i.e.
Facebook and Line that allow customers’ interaction and product image creation. In the future,
the entrepreneurs should Facebook Ads. Function in order to increase their sale volume. 2)
The entrepreneurs gained more advantage from the story telling of their products in tangible
benefit such as sale volume, profits, more new customers and better income, award winning,
standard accredited. There were also indirect benefits from the product’s story telling were the
entrepreneurs had better business inspiration, the better image of product created brand loyalty

and competitive advantage.
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