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Abstract

This research aims to study tourism tourism. Development of marketing mix and solutions
for long-stay business Ban Maemae Chiang Dao District, Chiangmai Province by participating in
Mae Mai community. Tools used to collect data by observation. Organizing seminars to exchange
knowledge and opinions. The samples were 50 community leaders, 5 village councilors, 30 people
involved in long-term residence, 5 people in Mae Na district and 9 people touristsas a group
meeting.

The result of the study is that the potential of tourism in the community is well equipped
with natural resources. Completely natural scenery is created by the cooperation in forest
conservation of people in the community. The marketing mix has led to a common development
among researchers in the community. To increase the long-term tourists. It will make more income.
To propose a solution to the problem of long-term residence Maemae.Byimproving the house to
have a bathroom in the house can accommodate tourists, able to accommodate tourists.
Traditional Thai massage and herbal steam bathTrekking along the natural trail. Jungle trekking
and demonstration of how to collect leaves. Visit the hill tribe villages. Thai and English brochures
Web page publishing both Thai and English. Basic English Training on service business. And
training in accounting.To the representatives of the Maemae community, Chiang Dao District,

Chiangmai Province.
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