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Abstract

This article is aimed to study about Thailand’s Wellness Tourism. Wellness, which is an
important tool that can drive Thailand’s Tourism Industry. The study is found that there are
averagely 1.2 million Foreign Patients per year access to service in Thailand while the data from
Kasikorn Research Center estimated income from Wellness Tourism in 2015 is worth about 100,000
million baht. And the Ministry of Tourismand Sports estimates the revenues from Wellness Tourism
in 2015 is worth about 96,930 million baht, which is expanding more and more to the amounts of
foreign visitors visited Thailand. At present, trends of self - healthy care is widely spread
throughout Thailand, so this is such a good opportunity of the country to be centered as a tourist
destination in this region. Furthermore, Thailand has advantages in competitive capacities towards
Natural Tourism Resources, Human Resources, Local Wisdom in Thai Traditional Medical Cares,

including capacities of accessibility intothe region.
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f31: Tourism Authority of Thailand, 2016, 36
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