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Abstract

The objectives of the research were to study service marketing mix, customer’s satisfaction,
and confidence effect toward customer loyalty and to find the pattern of the causal model
customer loyalty relationship of customer loyalty in hypermarkets, Lampang Province. The data
obtained from the questionnaire from 384 customers services, and were analyzed and carried out
with descriptive statistics and inferential statistics to analyze the structural equation model.
The findings of the research revealed that the harmonious inspection of model and the
evidence-based were good, with a value of X2 =1.592, p = 0.451, X2/df =0.796, GFI = 0.998,
CFI = 1.000, RMR = 0.003, RMSEA = 0.000. It indicated that the customer satisfaction had a
significant effect to the confidence, the service marketing mix had a significant effect to the
customer satisfaction, and the customer satisfaction had a significant effect to the customer
royalty at the statistically significant level of 0.05. Exceptionally, the service marketing mix had
not effect to the customer loyalty, the service marketing mix had not effect to the confidence
and the confidence had not effect to the customer loyalty. Furthermore, Customers who used the
hypermarkets services focused on the satisfaction of services, convenience, and carefulness that

led to loyalty to be back their further services.
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ANuanelaaasgnaAn uazANALERuNNanENasanNuANATaIgnAgsialallesinsiin
2anIRA1L9
NANNSIFENLGY MsTAnTnamsAsEnNiRglsrasAted 2 dAdeldldnsiased
TutnaaunTdelaseadne (Structural Equation Model: SEM) Taaldldsunsn AMOS 991N
HANT3IAINTATH WU T Lmﬂﬂ’)’mﬁmﬁuﬁf@\‘l@ﬁm{iﬁl@\ﬁﬁQLLﬂ?ﬁiﬁﬁ@’m%’ﬂH@L%Qﬂ?tﬁ/ﬂﬁmﬂmﬂéim
fulsmantangud] Tneddnsdaulagunafiiu Degree of freedom (X*/df) = 0.796 Nt
Aisuuels Aa taandn 3 (Kline, 1998) ANGDANAAAY (p-value) = 0.451 HNUNUTaTiNNNNgn .05
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ﬂmqiuLmaiugﬂmmﬁﬂmmﬂ"]L@?}Iﬂﬁﬁﬁmmmqm’]mmmm?i@u‘llmﬂﬂizmm Root Mean Square
Hair, Black, Babin,

' v
A o

Anderson & Tatham, 2006, 753) FaAnwanabisiuilullnnunasnuua l3vanus seaning 2

(
Error of Approximation: RMSEA) = 0.000 enuinusf 3ellAntiaendn 0.08 (



NsaNSIBINMSUMINENaeWISdalinosu ‘ ‘ ‘
N 12 aUuf 4 fanAn 2561- SUNAN 2561 139

CS1 Cs2
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Chi-square = 1.592, Chi-square/df = .796, df = 2, p = .451, GFl = .998
CFIl =1.000, RMR = .003, RMSEA = .000, NFI = .999
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NN 2: dulszaNNINIIAAIALENT ANRINElaTe9gNAT LazANNITENUNNENENAsBRANNNA
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ﬂuuﬁgﬁu t-stat p-value Result
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- = . 4 2 "
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a A =3 13 o ¥ o
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-~ 2 4 2 < = N -
ANNAFIUN 6 |ANITRNY —-> ANINATBIQNAN 0.089 | 0.929 Ufjian

UML) tstat 21.96 UAAIINENNAFIUNTAATYNNadANITAY 0.05%
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