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Guidelines for Volunteer Tourism Development in the Upper North of Thailand

NIYAU ANNAT*
Al yalwenastnd*

UNAREB
! = a o (=3 s ! A < Ao o £

nsvienigadsitydsslaniilunisveaaiiengluuuuilenfdnanwuazansnsnwimun Wi
AuAnanavisaiaauanetsiliaesnAamtianauuuld ussansAnedduetnaduszuunaaiunig
! A dgj A’ A 2 o zd o © 49( = A = LS ! = a o (~3 rzj/
viesengduuuilunui nsiduiiasdainauieiiedns 1) anunisainisviesiaadeinmoss lamia
suglasAuazanuluaaniamianauuy 2) dadudidgyiinlfiianiamesiieasdainieylssTamdly
WANIAMHEABUL UAT 3) INBLALBULINITIMNIZANAMFLN s WIN aviaaieadai ey Uselamdl
wANIAMLERULY NANTISENLdIanIuNIsainisudaadsiwiylsyleniluanniamlienauuu

1 v 1 1
wwsldunpsniclusugilasduazginiu dadendaasnliiianisvisanaadainmylseloniluaania
wileneuuu AedsenAtasgauluiasduinTnanGuudiy Smusssuiiuenanenl ussanIAR uazaITNTNG
aneex AanunFensuaniuivieaiaauaznisiinisviaaiian AnunaInaiaasianssuiiiaula &
AYNUAINUANEN T IUBITHN NI AU aUlAuaz AATaNTNTA AL AR AR NI LINNG
oA a e @ X A = o o = a = o oo =
vieseadainigydselomilununacslszuunisdanisnllssdninnuazinsaunisinanuidaiay e
g1uneANINAzAIN NI aTReades

ANRIATY
1 dl a o =1 'S =) & o
m‘mmmmmmmmﬂﬁximu NIALUARARULIL @qﬂ@ﬂﬂ qﬂmu BUININNTTNENUN

Abstract

Volunteer tourism in the Upper Northern Thailand has a potential to be developed as a form of
income-generating tourism product in the region. However, no previous research was found. This study
is conducted to investigate 1) current situation of volunteer tourism in the area; 2) conditions and factors

that promote volunteer tourism and 3) to find appropriate guidelines for developing volunteer tourism in
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the area. The study results show that the situation of volunteer tourism in the Upper Northern Provinces
was very good in terms of demand and supply sides. Factors that promote volunteer tourism in the Upper
Northern were hospitality of local people, simple lifestyle, unique culture, good atmosphere, beautiful
location, readiness of tourism facilities and services, variety of interesting activities and ethnicities and
low cost of living. To develop volunteer tourism in the area, related personnel should have a clear framework
for volunteer tourism management in order to make the development work convenient for practitioners in

all levels
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