Ui 6 aduR 2 suoAu 2555 - waumAu 2556

MsrovIfaoBoasvassAWoMSsnovINg0eNEDEU
Creative Tourism for Sustainable Tourism
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Abstract

Tourism industry is considered as an important and money making business for Thailand, creating
huge amount of income for the country every year. It is also one of creative industries that drives the
economy of the country. Creative tourism is a new approach to tourism, a new trend that deviated from
a traditional tourism, an approach to tourism that only focuses on figures and quantity, a mass market

tourism that creates a negative impact for the industry.
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Creative tourism focuses on traditions and histories of the places, especially tourists’ participation
in activities that relate to local traditions and therefore creating a unique experience for them directly.
Tourists will be introduced to folklores, traditions, histories, and way-of-life through real dialogues, experiential
activities such as cooking, craft, living with the locals (homestay), and other activities that required tourists'
participation. Creative tourism will therefore create direct impression and authentic experience for the

tourists, which, within itself creating a sustainable tourism industry for the country.
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