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Model of Service Business Management for Older Persons in Thailand
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Abstract

This research studied the needs of elderly people in order to design a model of service business
management for older persons in Thailand that could better meet client needs. The research used qualitative
methods, which included documentary study, in-depth interviews, and focus groups. Key informants were
identified and categorized into four groups consisting of 55 administrators of both public and private hospitals,
social workers, public health officers, senior teachers, and elderly people living in nursing homes, elderly
in the general public, officers who care for the elderly, grandchildren and other relatives'of the elderly.

The research revealed a number of interesting findings about the attitudes and the situation of elderly
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people. Their needs were identified as support from the government in the form of an elderly allowance,
tour services and entertainment activities. In view of major socio-economic changes in Thailand’s urban
society, the research found that the important needs of elderly people were related to not being a burden
on society and included the basics of food, medicine, and shelter, as well as other assistance, nursing
care and possible psychological treatment, all of which a single person or family could not provide alone.
When meeting these needs had become a set of business activities of providing services to the elderly,
connections to related businesses could also be found. As a result of the researchthe PARADISE
Model as a management form to provide services for elderly people was presented. The focus would be
on good care and activities that encourage participation as well as rehabilitation. This model was designed
to encourage entrepreneurship based on offering a good choice of services to consumers.
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Older Persons, Model for Service Business, Service Business
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