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Abstract 

The research aims to 1) study internal motivation that affects creative performance, 2) 

study extrinsic motivation that affects creative performance, and 3) study internal and external 

motivation that affects creative performance. Examining the effects of intrinsic and extrinsic 

motivation on creative work performance, with commitment to the MICE career as a mediating 

variable. This study employs a quantitative research approach. Data was collected from 

questionnaires with representatives of private sector officials in the MICE industry from various 

associations related such as  the International Convention Association (Thailand), Thai 

Exhibition Association Event, Creative Association, Thai Hotel Association, and the Trade 

Association for Promoting Tourism (Thailand), totaling 224 samples. Statistics used in the 

analysis include descriptive statistics, including mean, percentage, standard deviation, and 

Path analysis. The results of the study found that 1) intrinsic motivation affects creative 

performance, 2) extrinsic motivation affects creative performance, and 3) intrinsic and extrinsic 

motivation affects performance. Creative work performance with commitment to the MICE 

career as a transmission variable is consistent with the empirical data and passes the criteria. 

The model value based on the assumption of harmony with the empirical data passed the 

criteria, with the value equal to 3.999, the p-value of the value equal to 0.406, the / 

df < 2 value equal to 1.00, the CFI value equal to 1.00, the GFI value equal to 0.995. The AGFI 

value was 0.975, and the RMSEA value was 0.00. 
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