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Abstract

Vocabulary evolution, including newly coined words and expressions, plays a crucial
role in the development of language, reflecting ongoing cultural, technological, and social
transformations. This study aims to analyze the evolution of Chinese vocabulary in 2023,
focusing on how both new words and evolving existing terms reflect cultural and societal
shifts. Data were collected from various sources, including social media platforms, news
articles, online forums, and academic reports. The vocabulary was categorized based on
thematic relevance, such as technology, social issues, entertainment, and politics. Through
linguistic and cultural analysis, the study explores the dynamic interplay between language
evolution and contemporary Chinese society, illustrating how changes in vocabulary
encapsulate current issues, technological advancements, and cultural shifts. The findings
highlight the evolving collective consciousness and values of modern China, emphasizing the
significance of vocabulary evolution as a marker of cultural and societal change. In 2023,
Chinese neologisms evolved rapidly, driven by technological, social, and cultural changes.
Terms like “JCFE” (metaverse), “IXEREE” (blockchain), and “#IEZEZZE"” (data security)
emerged from the expanding digital landscape, while social phenomena introduced words
such as “Bd3” (lying flat) and “A%” (involution), reflecting the pressures faced by younger
generations. Social media platforms like Weibo and WeChat accelerated the spread of terms
like “FIZL” (internet celebrity) and “IREl” (fan circle), highlighting the role of digital culture.
Political discussions brought forth words like “&&IRIMN2E” (wolf-warrior diplomacy) and “+£[E]

Ef8” (common prosperity), which encapsulate China's shifting political narratives. These
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trends reflect the ongoing transformation of Chinese society in response to technological

advancement, social shifts, and global integration.

Keywords
Vocabulary evolution, Chinese vocabulary, Cultural shifts, Neologisms, Contemporary

Chinese society

Introduction

The study of vocabulary evolution sheds light on the dynamic relationship between
language and society, offering valuable insights into various academic disciplines, including
linguistics, cultural studies, and media studies. By examining how both newly coined words
and evolving existing terms reflect and influence societal trends, this research contributes to
a deeper understanding of the evolving cultural landscape in contemporary China. As Mair
(2010) argues, the evolution of vocabulary is a significant indicator of cultural change, reflecting
the collective consciousness and shifting priorities of a society. This paper seeks to analyze
the evolution of Chinese vocabulary in 2023 by identifying and categorizing both new words
and terms that have acquired new meanings, examining their origins, meanings, and contexts
of use to reveal what they disclose about Chinese society in 2023.

Language serves as a vital tool for communication and for transmitting culture, history,
and values. As society evolves, vocabulary adapts to external forces such as social changes,
technological advancements, and cultural exchanges. In recent years, globalization and the
rise of digital media have accelerated the emergence of new words, making the process of
lexical evolution more dynamic and rapid.

The incorporation of foreign terms, driven by globalization, has significantly enriched
modern Chinese. Words like “ N L& gE” (artificial intelligence) and “ JTGF-H ” (metaverse) not
only reshape linguistic structures but also influence cultural perceptions and cognitive
experiences. Similarly, the widespread use of the internet and social media has fueled the
creation and dissemination of neologisms like “Hi*F” (lying flat) and "JL/KZE" (Versailles),
which reflect societal pressures and shifting values among the younger generation (Crystal,
2018).

Bauer (2001) emphasizes that neologisms are not only linguistic innovations but also

cultural markers, providing insight into societal priorities. In the Chinese context, new terms

[3]
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often mirror significant social trends and transformations. By studying the evolution of Chinese
vocabulary, we can gain a deeper understanding of the interaction between language and
culture, particularly in the context of globalization and digital culture.

This research aims to analyze the origins, usage, and semantic shifts of modern Chinese
neologisms to explore how lexical evolution reflects and influences cultural changes. It will
also offer new perspectives on the relationship between language and culture in the rapidly

evolving Chinese society.

Research Objectives

The primary aim of this paper is to analyze the new Chinese words that emerged in
2023 and explore their cultural implications within the context of modern Chinese society.
The study seeks to categorize and analyze these neologisms to uncover their cultural
meanings, social relevance, and broader impact. Specifically, the objectives include: Classifying
the neologisms based on their thematic relevance, such as technology, social issues,
entertainment, and politics, and analyzing the representative features of each category.
Examining the cultural contexts and meanings of these new words, investigating their usage in
various communicative settings. Analyzing the trends and patterns in the emergence of new
vocabulary, with a focus on the social, technological, and cultural drivers behind their
formation. Exploring the impact of these neologisms on societal values, behaviors, and norms,
and identifying their role in reflecting and shaping cultural identity and social change in

contemporary China.

Literature Review

Neologisms, or newly coined words and expressions, are key to understanding language
evolution and the reflection of cultural shifts (Bauer, 2001; Hohenhaus, 2005). Recent studies
emphasize the significance of digital communication and cultural context in the emergence
and dissemination of these new terms (Acerbi, 2022; Lu et al., 2021). The formation of
neologisms is driven by various factors, including social changes, technological advancements,
and cultural phenomena (Algeo & Algeo, 1991; Fischer, 1998). In recent studies, Acerbi (2022)
highlights how digital platforms accelerate cultural and linguistic changes, while Lu et al. (2021)

emphasize the role of cultural context in driving linguistic innovation. Additionally, Warschinger
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(2021) explores the spread of new words through social networks, using models like the S-
curve and complex contagion to explain how neologisms gain traction.

In the digital age, the rapid pace of linguistic change is particularly pronounced. Social
media, online platforms, and globalized communication play crucial roles in spreading
neologisms. Digital communication not only provides a space for new words to be coined but
also accelerates their adoption by communities, often turning niche expressions into
mainstream language. For example, new Chinese words in 2023 like “JCFE” (metaverse)
and “4d3F” (lying flat) reflect technological and societal changes, as well as cultural shifts in
work-life balance and virtual environments.

By examining the existing literature on neologisms and focusing on the specific context
of Chinese linguistic developments, this study builds on previous insights to explore the latest
trends in neologisms emerging in 2023. It highlights how new words are not only a response
to evolving societal needs but also serve as cultural markers, reflecting broader shifts in
contemporary life.

1. General Formation of Neologisms

Neologisms are created through multiple linguistic mechanisms, including:

Compounding:

1.1 Blending: Merging parts of words exemplified by "brunch" (breakfast + lunch)
and "motel" (motor + hotel). Combining words to create new terms such as "brainstorm" and
"laptop.”

1.2 Affixation: Adding prefixes or suffixes to existing words like "unfriend" (prefix
"un-" + "friend") (Bauer, 2001).

1.3 Borrowing: Incorporating terms from other languages such as "tsunami" from
Japanese (Hoffer, 2002).

2. Neologisms in Chinese

The Chinese language, with its unique logographic writing system and monosyllabic
morphemes, exhibits specific patterns in neologism formation. Common methods include:

2.1 Compounding: Creating descriptive and functional terms such as "EEfiX"

(dianndo, computer, literally "electric brain") (Packard, 2000).
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2.2 Blending and Abbreviation: Examples include "SN+—" (shuang shiyl,
Double Eleven) for an online shopping festival and "#3££" (f€nsl, fans) to describe devoted
followers (Chen, 1999).

2.3 Semantic Shift: Semantic shift refers to the process where existing words gain
new meanings, often in response to social or technological changes. For example, "S2ZZ"
(heike, hacker) originally meant a bandit, but in modern usage, it refers to individuals who use
technology to illegally access computer systems. This shift highlights the increasing relevance
of technology in contemporary society (Wang, 1980).

2.4 Loanwords: Loanwords are foreign terms adopted into Chinese through
transliteration or direct translation. For example, "IiIIE" (kafei, coffee) is a transliteration, while
"B (régéu, hotdog) is a direct translation. As globalization accelerates, loanwords have
become more prevalent, integrating foreign concepts into daily Chinese usage (Wang, 2005).

2.5 Acronyms: Acronyms, particularly in digital and social media contexts, are
becoming increasingly common in modern Chinese. An example is "1t (B&i-Shang-
Guéng), which abbreviates the names of Beijing, Shanghai, and Guangzhou, symbolizing China's
first-tier cities. This method of abbreviation reflects urbanization trends and the role of major
cities in Chinese society (Dong, 2012).

3. Cultural and Social Influences on Neologisms

Neologisms are embedded in cultural and social contexts. In Chinese, many arise
from societal trends and issues. For instance, "jg 3" (téng ping, "lying flat") describes a passive
lifestyle adopted by some young people in resistance to societal pressures (Li, 2023). The
internet and digital communication further accelerate neologism creation with terms like "FJ
£ (da ké, clock in) evolving from traditional work jargon to social media check-ins
(Johnstone, 1996).

Chinese neologisms frequently reflect socio-cultural changes and technological
advancements. Terms like "{FESLAR" (d1tou zU, "head-down tribe") highlight the influence of
mobile technology, while "RJZL" (wdnghong, internet celebrity) captures the rise of social
media influencers (Khamis et al., 2017).

4. Recent Theories and Concepts
This study draws on key theories explaining the creation and spread of new words

in the digital age:




ISSN: 3027-8414 (Online)

MNsE@sudnnsudeanuaznsiseuinaendin Un 18 adui 3 Augigu 2567 - SuanAw 2567

Journal of Social Innovation and Lifelong Learning Volume 18 Number 3 September 2024 — December 2024

Cultural Evolution and Digital Acceleration: Acerbi (2022) discusses how digital
platforms accelerate cultural and linguistic changes.

Multicultural Experiences and Linguistic Adaptation: Lu et al. (2021) emphasize
the influence of cultural context on linguistic innovation.

Lexical Innovation and Social Networks: Wirschinger (2021) explores how new
words spread through social networks, using models like the S-curve and complex contagion.

These theories provide a framework for understanding the emergence of 2023
Chinese neologisms.

5. Gaps in Research

Despite extensive research, gaps remain in understanding contemporary neologism
creation, cultural specificity, and the impact of digital communication on language evolution,
particularly in Chinese.

5.1 Contemporary Dynamics: More up-to-date research is needed to capture the
rapid pace of linguistic change in the digital age (Darwish & Lakhtaria, 2011). This study
addresses this gap by focusing on new Chinese words from 2023.

5.2 Cultural Specificity: Existing literature often generalizes findings across
cultures without considering unique contexts. This study explores the cultural specificity of
new Chinese words, examining their reflection and influence on societal values (Bauer, 2001,
Hoffer, 2002).

5.3 Impact of Digital Communication: The role of digital platforms in neologism
creation and spread needs further exploration (Crystal, 2018). This study examines the
influence of social media and online forums on new Chinese words.

5.4 Socio-Political Contexts: The socio-political drivers of neologisms are often
underexplored. This study investigates how terms like "§liSE" (tang ping) and "¥J-K" (da ka)
respond to socio-political changes in contemporary China (Li, 2023).

5.5 Focus on Recent Data: Many studies rely on outdated data. By focusing on
2023 neologisms, this study provides a current analysis of the latest linguistic developments.

By addressing these gaps, this study aims to contribute to a nuanced understanding

of neologisms in the Chinese context.
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Methodology

This study employs a qualitative approach to explore the emergence of new Chinese
words in 2023. Data were collected from social media, news articles, online forums, and
academic reports, and analyzed through thematic categorization, focusing on technology,
social issues, entertainment, and politics. This method provides a deep understanding of the
cultural and social contexts behind these neologisms.

While primarily qualitative, the study also uses quantitative methods, such as
frequency analysis and source tracking, to select eight representative words. These words were
chosen based on their societal influence, popularity, and relevance to current linguistic trends.

The research categorizes these words into four key areas—technology, social issues,
entertainment, and politics—reflecting important developments in modern Chinese culture.
By analyzing the meanings and usage of these neologisms, the study offers insights into how
language captures cultural and societal transformations in contemporary China.

1. Sources of Data

Data for this study will be collected from a variety of sources:

1.1 Social Media Platforms: Platforms like Weibo and WeChat, influential in
creating and disseminating new words (Guo & Zhang, 2020), provide a repository of user-
generated content reflecting the latest trends.

1.2 News Articles: News media are crucial sources of new words, especially those
related to current events, technological advancements, and social issues (Li, 2023).

1.3 Online Forums and Discussion Boards: Websites such as Zhihu and Douban,
hosting wide-ranging discussions, are valuable for identifying emerging slang and specialized
terminology (Lu, 2020).

1.4 Academic and Industry Reports: Publications from academic institutions and
industry bodies highlight new terminology related to specific fields like technology, economics,
and social sciences (Li, 2023)."

The data collection process involves systematically searching these sources for
instances of new words, followed by categorizing them based on thematic relevance (e.g.,
technology, social issues, entertainment, politics). A linguistic analysis will examine the
formation, usage, and meanings of these words, while a cultural analysis will explore their

societal contexts and implications.
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2. Scope
This study focuses on eight new Chinese words that emerged in 2023, exploring
their origins, meanings, and cultural implications. These words were collected from a variety
of sources, including social media platforms (e.g., Weibo, WeChat), news outlets, online
forums, and academic publications, ensuring a comprehensive coverage of diverse linguistic
trends.
The collected words were categorized into four thematic groups, with two words

in each category:

Technology:JTEFE (yuan yUzhou, metaverse) ~ FIBEZ 2 (shuju anquan, data

security)
Social Issues: &> (téng ping, lying flat) > & (gdng fu, common prosperity)
Entertainment: TR B (fan quan, fan circle) > & (bao kuan, hit product)

Politics:a% JRIMNZZ (zhan lang waijido, wolf warrior diplomacy) > RTEH (nei
xunhuan, internal circulation)

This qualitative analysis focuses on understanding the contextual use of these
words, their evolving meanings, and the cultural narratives they convey. By limiting the study
to words from 2023, the research ensures a focused and timely exploration of the latest
linguistic developments relevant to contemporary Chinese culture and society.

3. Data Analysis

3.1 Categorization:

The selected neologisms were categorized based on their thematic relevance.
The themes were identified based on the literature review and expert consultation in
linguistics and cultural studies. The categories include:

Technology: Words related to technological advancements, digital culture,
and innovations.

Social Issues: Words emerging from social movements, public debates, and
societal changes.

Entertainment: Slang and terminology from the entertainment industry,

including movies, music, and online trends.
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Politics: Politically charged neologisms reflecting current political events and
discourses.
3.2 Word Selection
The criteria for selecting new words include:
Recency: Words must have emerged or gained significant popularity in 2023.
1) Frequency: Words that appear frequently across multiple sources will be
prioritized.
2) Relevance: Words relevant to significant cultural, social, or technological
developments.
3) Usage Context: Words used in various contexts, such as social media,
news articles, and academic reports, will be considered.
4) Popularity: Words that have gained substantial traction among the public
and are widely discussed or used.
3.3 Analytical Methods:
The analysis of neologisms employed both qualitative and quantitative
methods:
3.3.1 Linguistic Analysis:

1) Morphological Analysis: Examining the structure and formation of
new words, including compounding, blending, affixation, and borrowing.

2) Semantic Analysis: Analyzing the meanings of the neologisms and
their evolution over time.

3) Pragmatic Analysis: Investigating how new words are used in
various communicative contexts and the functions they serve in discourse.

3.3.2 Cultural Analysis:

1) Content Analysis: Systematically coding and analyzing the contexts
in which neologisms appear to understand their cultural significance.

2) Semiotic Analysis: Applying Roland Barthes' semiotic theory to
decode the cultural meanings embedded in new words, exploring how these terms symbolize
broader cultural and social phenomenas.

3) Sociolinguistic Analysis: Using William Labov's sociolinguistic
frameworks to explore how neologisms reflect social stratification and identity, and how they

spread within different social groups.
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4) Digital Culture Analysis: Utilizing Manuel Castells' theory of the
network society to understand the impact of digital communication platforms on the creation
and dissemination of neologisms, including how platforms like Weibo and WeChat facilitate
linguistic innovation and cultural exchange.

3.3.3 Quantitative Analysis:

1) Frequency Analysis: Measuring the frequency of neologisms'
occurrences across different sources to identify the most prevalent terms.

2) Statistical Analysis: Using statistical tools to analyze the distribution
and significance of neologisms within different categories and contexts. Tools such as SPSS or
R may be employed for this purpose.

By combining these methods, the study aims to provide a comprehensive analysis
of the new Chinese words of 2023, uncovering their linguistic characteristics and cultural
implications. This interdisciplinary approach ensures a nuanced understanding of how

language evolves in response to cultural dynamics and technological advancements.

Results
1. Categorization of New Words
The analysis of new Chinese words identified in 2023 reveals several distinct
categories that reflect the dynamic interplay between language and contemporary Chinese
society. These categories include technology, social issues, entertainment, and politics. Each
category encompasses neologisms that highlight significant cultural, social, and technological

shifts.

Table 1

new Chinese words identified in 2023

Category Example Description

Technology fr_‘,%ﬂ:ﬁﬂ' (yuan Refers to a collective virtual shared space created by the
yUzhou, metaverse) | convergence of virtually enhanced physical reality and
physically persistent virtual reality. Reflects the growing

interest and investment in virtual environments and

augmented reality technologies.
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Table 1

new Chinese words identified in 2023 (continued)

Category

Example

Description

éﬁ?ﬁﬁé (shuju
anquan, data

security)

Highlights the increasing concern over protecting personal
and corporate data from breaches and cyberattacks.
Underscores the importance of cybersecurity in the digital

age.

Social Issues

"%l\{lﬁqz" (téng ping,

lying flat)

Describes a passive lifestyle adopted by some young people
as a form of resistance to societal pressures and high
expectations. Reflects a broader social movement

challenging traditional notions of success and productivity.

FLE

F gong fu,

common prosperity)

Has gained traction as a political slogan emphasizing wealth
distribution and social equality. Resonates with the
government's efforts to address income disparity and

promote social harmony.

Entertainment

U BBl (fan quan,

fan circle)

Refers to the organized fan groups of celebrities, particularly
in the context of social media. Illustrates the strong
influence of fandom culture on the entertainment industry

and social media interactions.

@g‘ﬁk (bao kuan,
hit product)

Describes a product that becomes extremely popular in a
short period, often through viral marketing or social media
promotion. Highlights the power of digital marketing and

consumer culture in driving trends.

Politics

" IR ML (zhan

lang waijido, wolf

warrior diplomacy)

Describes a more assertive and sometimes confrontational
style of diplomacy adopted by Chinese diplomats. Reflects
China's evolving foreign policy stance and its implications for

international relations.

"NAEIR (nei
xUnhuan, internal

circulation)

Refers to the economic strategy focusing on domestic
consumption and production to drive growth. Part of the
broader policy shift towards self-reliance and reducing

dependency on foreign markets.
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2. Analysis of Cultural Contexts and Meanings

These new words are not just linguistic innovations but are also deeply embedded
in the cultural and social context of contemporary China. By analyzing the usage of these
neologisms, their broader cultural significance can be revealed.

Technology-related neologisms like “JGFE” (metaverse) and “#IELL” (data
security) go beyond merely describing technological advancements; they also reflect society's
growing concerns about cybersecurity and virtual realities. They show how digital culture is
shaping contemporary narratives.

Social issues-related neologisms like “§@3Z” (lying flat) and “HE” (common
prosperity) express different social groups' responses to modern societal pressures. “§ig~2”
reflects resistance to overwork, while “I&E” resonates with the government’s efforts to
redistribute wealth and promote equality.

Entertainment-related neologisms like “¥RE&” (fan circle) and “J&FR” (hit product)
illustrate how digital platforms drive cultural consumption and social interaction. These terms
reflect the commercialization of modern entertainment culture and the shaping of public
discourse through social media.

Politics-related neologisms like “ERIRIPAZ” (wolf warrior diplomacy) and “ &R
” (internal circulation) represent not only China’s evolving diplomatic and economic strategies
but also symbolize shifts in the country’s response to international and domestic challenges.

3. Trends and Patterns of Neologism Emergence

Several notable trends and patterns emerge from the analysis of these new words
in 2023:

Integration of Technology: Many neologisms are driven by technological
advancements, highlighting the pervasive influence of digital culture on language. Terms like
“JTFHE” (metaverse) reflect not only technological innovation but also China’s leadership
in global digital transformation.

Social Movements: New words often arise from significant social movements,
capturing the zeitgeist and reflecting collective concerns and aspirations. “§i~Z” serves as a
reaction to societal pressures, while “XE” represents the rebalancing of wealth distribution

policies.

[13]
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Digital Marketing and Consumer Culture: The rise of terms related to viral marketing
and consumer trends underscores the critical role of digital platforms in shaping public
discourse. Terms like “J&FR” (hit product) demonstrate the rapid spread of consumer goods
through social media.

Political Discourse: Politically charged neologisms like “EIRYN3Z” (wolf warrior
diplomacy) and “REIA” (internal circulation) reflect strategic priorities and evolving
narratives within China’s political landscape, showing the intersection of language and policy.

By examining these trends and patterns, the study provides a comprehensive
understanding of how neologisms reflect and influence contemporary Chinese society. The
findings highlight the interconnectedness of language, culture, and technology, illustrating how
new words capture the complexities of a rapidly changing world.

4. Impact on Modern Chinese Society

The influence of these new words on modern Chinese society is far-reaching,
showcasing how language serves as an indicator of cultural and social shifts.

Technology-related neologisms such as “JGFFER” (metaverse) are driving increased
investment and attention toward virtual reality technologies, fostering further integration of
digital advancements into society.

Social issues-related neologisms like “§iSZ” (lying flat) reflect the pushback from
younger generations against high-pressure work environments, potentially prompting a
reevaluation of success and work culture in society.

Entertainment-related neologisms like “URE” (fan circle) demonstrate the
significant influence of fan economies on the entertainment industry, with social media playing
a critical role in shaping modern consumer behaviors.

Politics-related neologisms like “ERKIRIPAZ” (wolf warrior diplomacy) symbolize
China’s increasing confidence and assertive stance on the global stage, influencing both

domestic and international political discourse.

[14]
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Discussion
1. Categorization and Theoretical Consistency of Neologisms
The results of this study strongly align with several established principles, concepts,
and theories in sociolinguistics, cultural studies, and digital communication, reinforcing the
theoretical underpinnings of neologism formation and dissemination in modern society.
1.1 Innovation Diffusion Theory (Rogers, 2003):

The rapid dissemination of terms such as "JGFE" (metaverse) and "&EZR
%" (data security) exemplifies how technological and cybersecurity innovations spread
through society. These terms, which gained traction through social media platforms like
WeChat and Weibo, illustrate how new ideas are communicated and adopted across different
social groups. Rogers' Innovation Diffusion Theory posits that new technologies, ideas, and
innovations follow specific channels to spread over time among members of a social system.
In this case, social media plays a crucial role in accelerating this process, transforming
neologisms from niche concepts into widely recognized terms. The diffusion patterns observed
in the spread of these technological terms affirm the applicability of Rogers' theory in
understanding how digital platforms facilitate linguistic innovation.

1.2 Sociolinguistic Variation (Labov, 1972):

Neologisms such as "§iiS" (lying flat) and "F£E" (common prosperity) highlight
distinct social stratification and identity dynamics within modern Chinese society. These terms
have emerged in response to evolving societal attitudes and behaviors, particularly among
younger generations who are grappling with economic pressures, societal expectations, and
shifting cultural values. Labov’s Sociolinguistic Variation theory suggests that language changes
are influenced by social structures and group identities. The adoption of these neologisms by
different social groups reflects their unique responses to societal pressures and aspirations,
supporting Labov’s argument that linguistic variation often mirrors social stratification and
cultural identities.

1.3 Semiotic Theory (Barthes, 1968):

Politically charged terms such as "EZIRZPM3Z" (wolf warrior diplomacy) and "I
fBIN" (internal circulation) are rich with semiotic meaning, representing complex political
ideologies and strategic national policies. These neologisms serve as cultural symbols that

encapsulate broader political phenomena, as described by Barthes' Semiotic Theory. The




ISSN: 3027-8414 (Online)

sansudanssudenuuaznisBeuinaentin Uil 18 atuil 3 Auwiey 2567 - Sunau 2567
Journal of Social Innovation and Lifelong Learning Volume 18 Number 3 September 2024 — December 2024

study’s findings demonstrate how these terms function as symbols, carrying layered meanings
that reflect China’s evolving political stance both domestically and internationally. Barthes'
theory helps decode how these terms are used not just as linguistic innovations but as tools
for transmitting and reinforcing political ideologies. By analyzing these neologisms through a
semiotic lens, we can understand how they embody and communicate intricate political
strategies and cultural values to the public.
1.4 Network Society (Castells et al. 2009):
The creation and spread of neologisms via digital platforms like WeChat and
Weibo align with Castells' Network Society theory, which emphasizes the role of information
and communication technologies in reshaping social structures and cultural change. Social
media platforms are pivotal in the rapid circulation of new terms such as "BIZL" (internet
celebrity) and "¥J-K" (check-in), which have become integral parts of modermn Chinese
discourse. Castells' theory posits that digital networks facilitate the rapid diffusion of
information, shaping new cultural norms and social behaviors. This study’s findings
demonstrate that these digital platforms are not only fostering new forms of social interaction
but also driving the rapid linguistic innovation that characterizes the modern lexicon. The
widespread adoption of these terms across social media supports Castells' assertion that
network societies are crucial for the rapid dissemination and normalization of linguistic and
cultural changes.
2. Cultural Contexts and Implications for Language Policy
2.1 Language Policy in China:
The emergence of neologisms has significant implications for China’s language
policy, particularly in terms of official language planning and standardization. As Crystal (2018)
noted, language policies often need to adapt to the rapid evolution of language, especially in
the face of technological and societal changes. The inclusion of terms like "+£&" (common
prosperity) in political discourse aligns with this view, reflecting how language evolves to meet
new policy goals and societal needs. While Crystal (2018) focuses more on the global impact
of digital communication on language evolution, this study extends that framework to show
how political and social objectives also shape language use in China.
2.2 Study of Chinese at the International Level:
Understanding neologisms is critical for learners and scholars of Chinese at the

international level, as these terms provide key insights into contemporary Chinese society. Lu
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et al. (2021) emphasize the importance of cultural context in linguistic innovation, which aligns
with this study’s findings on how new Chinese words reflect broader societal changes.
Neologisms like "§ii3" (lying flat) not only provide cultural insight but also help bridge the
gap between learners and real-world language use, supporting Lu et al.’s argument for the
relevance of these terms in cross-cultural communication.
3. Trends and Patterns of Neologism Emergence
3.1 Sustainability of Neologisms
The sustainability of neologisms depends on their relevance to ongoing
technological, social, and political developments. Some neologisms, like "B (hit product),
may be temporary due to their connection with fleeting trends (Bauer, 2001; Crystal, 2018).
However, others, such as "JGFFE" (metaverse) and "H£&E" (common prosperity), exhibit
greater longevity because they are linked to long-term technological advancements and
political ideologies, ensuring their relevance over time.
3.2 Influence of Social Media and Digital Platforms
Social media platforms, such as WeChat and Weibo, play a crucial role in the
rapid dissemination of neologisms. Terms like "RJZL" (internet celebrity) and "FJR" (check-in)
exemplify how digital platforms accelerate the spread of linguistic innovations. Rogers'
Innovation Diffusion Theory (2003) supports this, showing how neologisms can move from
niche concepts to mainstream language through social networks. While this allows some
neologisms to achieve widespread use quickly, others fade if they remain tied to short-lived
internet trends (Bauer, 2001; Crystal, 2018).
4. Societal Impact and Broader Implications
4.1 Societal Reflection
Neologisms reflect ongoing societal changes, acting as cultural markers. Terms
like "§i@3Z" (lying flat) indicate a shift in younger generations’ attitudes toward traditional values
and societal pressures. This aligns with Labov’s Sociolinguistic Variation Theory (1972), showing
how language shifts reflect social identity and group stratification. By capturing the cultural
zeitgeist, these neologisms highlight the relationship between language and social movements,
challenging traditional norms in modern Chinese society.

4.2 Educational Relevance
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Incorporating neologisms into language education provides valuable insights
into modern Chinese culture. Crystal (2018) emphasizes that studying contemporary linguistic
trends helps learners develop cultural literacy. Neologisms like "§iSE" and "H£&F" offer a
window into societal concerns, making the language learning process more relevant and
dynamic. By integrating these terms into curricula, educators can bridge the gap between
theoretical study and real-world usage, enhancing both linguistic competence and cultural

understanding.

Conclusion
1. Summary of Findings
This study aimed to categorize, analyze, and explore the cultural implications of
eight neologisms that emerged in 2023, addressing their societal impacts. The findings
demonstrate the dynamic relationship between language evolution and societal shifts in
modern Chinese culture, covering four key objectives.
1.1 Categorization and Analysis of New Words
The study classified neologisms into four key categories: technology, social
issues, entertainment, and politics. Technological terms like "JGEFREF" (metaverse) and "&HE
ZE" (data security) demonstrate the impact of digital innovation, while social movement-
related terms such as "§@3" (lying flat) reflect evolving attitudes toward societal pressures.
This categorization highlights the diverse factors influencing the creation of new words in
contemporary Chinese society.
1.2 Cultural Context and Meanings of Neologisms
Each neologism embodies broader cultural implications and societal values.
For instance, "§i@3¢" reflects a growing resistance among younger generations to societal
expectations, while "H£&" (common prosperity) is linked to political discourse on wealth
distribution. These examples demonstrate how neologisms capture cultural meanings and are
used in various societal contexts, offering insights into the evolving cultural landscape in China.
1.3 Trends and Patterns of Neologism Emergence
The study identified key trends and patterns that shape the creation and
dissemination of neologisms, particularly through digital platforms like WeChat and Weibo.

Social media plays a crucial role in accelerating the spread of new terms, while different social
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groups adopt specific neologisms in varying ways. For instance, younger generations often lead
the adoption of terms like "§id3Z" (lying flat), reflecting shifting societal attitudes towards work
and personal freedom. This analysis reveals how digital platforms, social stratification, and
cultural influences collectively drive the process of language innovation in modern Chinese
society.

1.4 Impact of Neologisms on Modern Chinese Society

The findings underscore the interconnectedness of language, technology, and
social change. Neologisms like "JGFFEE" (metaverse) and "F£&" (common prosperity) illustrate
how technological advancements and social movements influence language development.
This study highlights the value of analyzing neologisms as cultural markers, as they offer critical
insights into evolving societal values and behaviors in modern China.
2. Concluding Thoughts

The findings of this research show that neologisms are more than just new words;
they are powerful cultural markers that capture the evolving dynamics within Chinese society.
Neologisms like "JGFE" and "+£E" highlight the interconnectedness of language, culture,
and politics, reflecting how language evolves in response to technological advancements and
social movements. This study reinforces the importance of examining neologisms as indicators
of both cultural change and linguistic innovation.

3. Connections with Research Results and Theoretical Frameworks

The research findings align with multiple theoretical frameworks:

Rogers’ Innovation Diffusion Theory (2003) explains how technological neologisms
like "JGZFHEE" spread through digital platforms. Labov’s Sociolinguistic Variation Theory (1972)
supports the idea that neologisms like "§id3f2" reflect social stratification and evolving societal
behaviors. Castells’ Network Society Theory (2010) aligns with the finding that social media
platforms drive the rapid dissemination of neologisms. The study extends Acerbi’s Digital
Acceleration Theory (2022) by showing how Chinese digital ecosystems facilitate linguistic
innovation specific to the Chinese context.

These frameworks confirm the cultural and societal impact of neologisms, fulfilling
the research objectives by integrating the categorization, cultural context, trends, and societal

implications of these terms into theoretical analysis.
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4. Future Research Directions

The study suggests several directions for future research to deepen the
understanding of neologisms:

Tracking temporal changes in neologisms to understand how they evolve over time
and their long-term sustainability. Comparing neologism formation across cultures to identify
global linguistic trends and regional distinctions. Exploring the role of digital platforms further,
particularly how they shape language and the rapid creation of neologisms. Investigating the
political forces behind certain neologisms to understand how language connects to national
identity and power.Examining social group-specific language use, exploring how different
demographic groups adopt and interact with neologisms.

5. Practical Implications and Limitations

This study has important implications for Teaching Chinese as a Foreign Language
(TCFL). By integrating neologisms into language curricula, educators can provide learners with
insights into modern Chinese society and culture. Understanding these terms is essential for
learners to grasp the nuances of contemporary Chinese life.

However, the study is limited in its scope, focusing on widely recognized
neologisms. Future research could include regional and lesser-known terms, expanding the

analysis to provide a more comprehensive understanding of Chinese language evolution.
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Abstract

This study aimed to compare the effects of using an exercise program with a walking
stick exercise program on blood pressure levels. Blood sugar levels and physical fitness of the
elderly in senior schools. Mueang Sukhothai in Sukhothai Province is an experimental research
project by blood pressure monitors, blood sugar laboratory, physical fitness test, basic data
and the walking stick exercise program with 50 volunteers. It is a purposive selection. The
average age was 64+1.43 years, with a height of 162.6+5.6 cm and a weight of 64.23+3.43 kg.
Participation in an exercise program four days/week, 50 minutes/day for eight weeks. Measured
blood pressure, blood sugar levels, and physical fitness before and after eight weeks of training
found that blood pressure, blood sugar levels, weight, and waist circumference significantly

decreased (p<0.05). Additionally, arm strength significant increase (p<0.05).
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Weruluniseenidsnie WudsdAgyfidesrnfisds amsusuanuntnliegluszdudi eanridan

o

2

d

a

Tngldnaumela wWistesnuldliminanizilivelanisuinsenineniseaninganie (@dnn Jul,

2559) wmT1ge1avilviiine1nsvtia Jaleufsee n1seenianegnAeuninay xgIenly

a a

Sesmsananuiuladin n1sanseauiimaluben wazn1saluAuilIvin SuNeENNTnnduYa

U ulaRUTEaNT AN TY YIRS 1918 TR TIULTLT

'
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aussanIwnianie WWudsdrdgedranidlunisiissdin vinliuywdusznaunisie

TuTinUszdiuld edailiuszansam guainiazauudaussweseiozaneg Wuiiugpulowduves

q
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n1sUsenaufanssuluddnysedniu giflaussaninnieanies asslaannniseeniidenigasinnae

Aanssun1sennndintedesaziduianssuiidulunnuainuiuisauduinatazJe vinlvaiunsn
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AL AZANDANUYDINA1ITD ANNgousl AnueanuvasszuUmElakaysruLlvaisuden
wazAUARBILAEITRb NsduasuAanTsunmedmiuivgiens Faluteiensnnmenasinla

fianudeuas nsfidrusanlunisidifanssuisgusu dau asound LWATAAaTaYI8 a0
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Jaygmiinguls nisldanlunisiisuianssunsderuvesdgeoneiinudfgyetgantivdaasy

o

N157197Uv995 19 ekazvinliIelandule 978l AAN1ISUS U AL UUNUINYBIAULDILAZAS19AY
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pilaludin mnggeenglaidrsiurifanssuegvaiiane dwarilidgegindamiiemndnla

a a

weiudsnnudanaluauies (Aafins wiigassa wag u13a 821950519, 2562, 118-132)

U k% ¥ 0 = =

AanssunIseanmAINed miuLgeee azdesdinnutasndedosiinie sudiedaasulv

]

(4 Ao o a

innisassguan Inlanazderuin dnvazvesianssuiasvuineinazidungu tnedigauszasd
VNBLANANTIONINNINENATY TILAALNINTTUILHDIANTNDITLELLIAN ANUNUNVDININTTY Ay
AMUDLUNNSEBNMAINTY LBI19NNETANUNSDULALAUTTONINAVY N1THAILIEDUIINLALABNITLAY

VYDITTYLLIAT ANUNLN LarAud IAINEuy

A15197 1

AsIUNTLAVBIANUAULATR

%1l (Category) anuaulainfauy (SBP) | adrudulaiinfaae (DBP)
Optimal (mmHg.) <120 <80
Normal (mmHg.) 120-129 80-84
High normal (mmHg.) 130-139 85-89
Grade 1 Hypertension (mild) (mmHg.) 140-159 90-99
Grade 2 Hypertension (moderate) (mmHg.) 160-179 100-109
Grade 3 Hypertension (severe) (mmHg.) >180 >110
Isolated systolic hypertension (mmHg.) >140 <90

un: aunpupuiulainasisUsemalng (2562)

Wgns wiaun (2567, 196) lananaliin anuduladings Suunmuamanisiinla 2 vl Ae

1. anwiulaiingeyilalinsuanve (Primary or Essential Hypertension) dwlvginulugiiieny 60 U

Juld wagnulumanganninnayie lunisniswnndJaqiudalansivaningnuidn

n1sUssiliunaznwlsaaudulaingsluninsin nuirladenneliiinlsnaudulaings lawn

nssuiug AudIu n1sfulseniue msidsay ludfuge lieeniidanie Aukeanessd
= = =t [y 1Y a a ' &z Ay v aa v o

JuUUYS AaATen 91y Beszruanuduladingeyiinlivswanvgilidutymidedinigidadesnn

wazAduANlsA 2. Anusulaings vllansiuanme (Secondary Hypertension) LAna1nA15iinens
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g15Ad Wunu

ad a o
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Useansuazngualagig

Usenslunside laun dgeengidiony 60 Yould iswfanssululsaloudgeeny dune
e Fadngluvie 9111 294 au (Frdnaudaaiunisunasewiasdiy, 2565)

NENAIDEN

AndoNNauAIBg1RUUIRIZAe Waldudunununuandivas ingussasdveinisive

J ¥ A & a a £ (3 = [ [ Y A a X
nnauggeeneiluaundnvesdsassudgiongluwndnaiiies Janinglaie Nfleny 60 Vauld
91U 50 AU Ieedin1sussrnduiusnisidisaddeiudeswnuaisuazluamesussmduiusiuds
Y aa = 1Y ° = v o 9 = ¢ o v I =~

nitunilsassudgeonewndinaies Jamdnaluvie lnedinaeinisdadt Ao LunwAvignsowme

Y]

weiifleony 60 - 80 U 1uaunTnvedlsaiouagiongluansunadier Jwmingluie ludanuunnses

3y
9
yansléBu fsefuaruduladin gandn 130/85 fadmmsusen (mmHg) Ssefutiaagandt 110
eansu/n®ans wavatnslasiumsidemnilennisuinldunseldutlsauldanunsaeaniidniegla
vieusunnfuteyaidetiosnindosar 80 vesnamstinvianun aunsoadaslagnindisiunis
Helanasaian

w3nsilafildluniside

1. msveaevsesunusulafinuassesuinaaluden

1) auduladin 1Wn15iasaeiaiesiinea (%0 OMRON fu HEM-7156-A) lag

sranasiasisinneutnegstion 5 wifl luvinfiaune 1slevuliy deavasnuvudilumidedonen 1

<
bNIILLYU

v
v A o LY

TnensiTuassilsuunanusuladin \Uu 5 seau fe

- Aanuaulaiaun® SBP 120-129 mmHg. %39 DBP 80-84 mmHg.

- anuiulaingandnuni SBP 130-139 mmHg. %50 DBP 85-89 mmHs.

- lsmanusulafings s¥6u 1 SBP 140-159 mmHg. %38 DBP 90-99 mmHg.

- lsmanusiulaiings s¥6u 2 SBP 160-179 mmHg. %38 DBP 100-109 mmHg.
- lsmanusiulaiings s¥6u 3 SBP AN 180 mmHg. %3 DBP 11Andn 100

mmHg. (@neuANURUlaingwisUsemelng, 2562)
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2) ihmaludon Wonanasinssaonmsegnatios 8 1. dowaizden sufsnnisium
1wl LAdasinsneg wazgnou Antuhnistalasidmihdmaianisunms zdeaiivaneis
AusheghaielUiasegiluriesufifing

Tnoniteadaiiuunsesuimaludon u 2 sz fio
- ngudssionisiAnlsalumany seuthmaluden 100 - 125 ((adn3u/indans)
- ngudulsemn sesudmaludon innndwewifu 126 @aAniuisdans)
(@uaulsAuITULaUsEnalne, 2561)
2. NMIVAABUANIINNINNISNBLATToyaTIug L

1) Ywiin 1neld indestarivin (8% TANITA U BC-545N, Japan) onanasinsansAeii
Tuyeiloanridame uazaenseuri

2) Andugs 1niedesindiug (Stadiometen) Tenanunsanensesiin fuvuiniesia
dugs wiuowmss mndauldliansasuiidsurludnuulinasiu

3) Jaseuler Mngunsalaneiananadin Taefngenanansseninddlassansgaiunszgnids
n91u syaeuae inlivdeuvdedautiu falusswindionaasinsmelasensuuni

) auudsnsandien @ntu-dwindid 30 3uf) ; Inenanadfesiadd Usvaile
Feaoafinuen Wedudu InantuBuassonnifaudig tudwnuasiiign- ity

I I~

ToeLnuainIsianUseendu 2 seu A

o
ISP !

- 8219 60 - 64 U TA1unnnIn 12 ASe Doneglunununi
9 Y

a0 1

- 919 65 - 69 T fenwnnndn 11 ada dedreglunnsiuni (Rikl & Jones, 1999,
162-181)

5) anusdasanduiiawuu ngldniseniiuwe (Jyefiouintdn 8 Joud gudaie

A o a'

Jruin 5 Yaus) Teranatiansuanid desutuaniled1sndn naneeiionnsdnndien essumy

imal,wum‘wﬁﬁﬂéfmLua%uimamiﬁusuaﬂaﬂamqamgim FUIIUIUASINYNIDLUUBALIIAID Y

'
= 14 =

auysal Jedntrwmilensliegedasy

=

ToeLnaainIsianUseaniu 2 seu A

1
ISP 1 v A

- 918 60 - 64 U #A13nnn31 13 a3 fedneglunamiung
- 918 65 - 69 U dAwnnndi 12 a3a fedneglunamiund (Rikli & Jones, 1999,
162-181)
6) AMUNUNIUVRINA1ULLEYT (neni1sduantdn 2 U1) Trerarasmssulurimng
A a v ' YR = Ve = | o & Vo = A o &
Wie Busu neniadude-van Yuaslviisgefnaanneuvusnuiui Idennsaenstiavindu
WUAANSZAUAINEN TTUTUIUATININENGITULAZLTEN

TaeLnuainIsianUseendu 2 seu A
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= I

- 91y 60 - 64 U finunnn 87 ade Fedreglunamiuni

- 91y 65 - 69 U fiAmnn 80 ads Fedreglunasiuni (drifninenmaninisivg
nsuWARNY NsEnTIINSTiBaisIuasin, 2562)

nnnsvnaeulienanaiasyii 2 ads wdldaiaie MWsreein 3 wifidenimaaey

3. Wsunsunmsesnmasmemeldnenalszgnddalziudiu ngldnannisuasviimiaann

edD_

flauagndngnsniUayayrAunlne : MORE THAN SPORT (d1iinsunssuativayunisasiaas

gUNMN, 2553) naukauiuiimiswesnswiukelsta lnefmualiauiiivesnategi 110-120

[y

a Ya [ =2 o & o 6 U A LY § v o (%
AN/ UM W yMuuAlUSLATUNISHNTEEZLIaN 8 dUa dUAvias 4 Tu Ao TUIUNS TudIAs U

[y

5 wazduans Juaz 50 uril laglusunsun1stlnlaniun1snsI9d0u AIUATINILLEENIAIN
Weawney 3 v anntuhtaaususkAluUiuUTe naaeuauweiumeds Cronbach’s alpha

coefficients AU 0.85 sabandlunIsan 2

Ans19d 2

¥
B3

Tsunsumseenmasmemeldnenaussendfadsiiuinu

o . - . . LIANN/
dumu LWUURN AUIUTGA -
Sl
1-2 | ougusime-Samdeananiile
wunelsdnaunsauianasseiuuiunaie (110 beats/min.)
Marching - vinidnih3uesas (nduilone) 4 1% 1 w1l
Step touch - Husmseniadudne (ndsudoununans) 4 19 1 Ui
Two step - Iaamds (nEanilouan) 4 1 Ui
Aaeguna LD
3-4 | ougusme-damdeand e
wuuelslnaunsauiunasszaulunats (110 beats/min.)
Grapevine - vhande ("Auiouuuazan) 4 1 Ui
Easy walk — viéne (ndaifouwuuazan) 4 1 Ui
Knee up — yivunnWea (ndsiiion wayddn) 4% 1w
naregundsile
5-6 | avgusnie-Samdeandrnie
wunelslnaunsanuiunasszaulunans (120 beats/min.)
Marching - vidnih3uesa (nEailone) 5 1 1 w1l
Step touch — ¥usmsgdaduine (nduileununany) 5 19 1 Ui
Two step — haamds (nEsiilouw) 5 1 1w
AaEgUNALTTD
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f1519d 2

Tsunsumseenmasmemelinenaussynddavsiuinu (sie)

o . - . . LIRNN/
dumu WUURN AMUULTA -
S
7-8 | ougusnIg-Bamdeand il
wuuelsdnaumiauianasseiuuiunans (120 beats/min.)
Grapevine — vhande (nEuiifousuuazan) 5 19 1w
Fasy walk — vndn¥ (nduiieusunazan) 5 1%m 1 W
Knee up - viwganuumnnilesi (ndanilon wazdih) 5 1 1 w1l
Aaeguna D

117: Usuu3a9n drinauneamuativayunsasesuguan (2553, 148-212)

msiusausIudoua

1. demnelionaaiasiudsnnuuszasdiinsunsifivieya lnofiduesuioinguszasd
Braunusadeya ansusslenivsslen! nufadonansmubugeudnimmside

2. oanadasiinstaivin fndiugs faseduiaaluden anuduladin uaznaaoy
AUTTNNINNNINNLVRIENETATAOUNTSHN

3. sfiudinnseenidinienulusunsunisinniseeniaimemeldnsnadssenadaly

¥
[ o

NUTU dUaviay 4 U aus 8 dUmn9t Tugianan 07.30-08.20 U. (S18aztdunnani1sad 2)

4. yhnstadmdn daduas daszauiianaludon Anudulalin LagnaaaUANTIANTNNI

MgvesoaainsnounsEnuaN1sindUasin 8 wethdeyaluldlunsiasgisely

nsAATIEidaya

a 6 1 Qll ] QAI £ a % 96’ A

WATIERANRAY (Mean) kazdiudssuuninggiu (S.0.) anudulaiin seauiiaialudeon
WUming dugs @usouled ANNBUR ANKISINANTEDYT ANWDLIINANLTBLYIY AL
NUNIUYBINA UL LU AEAINUANITNIZANAIAI8D Shapiro-wilk test (p>0.05) ®indin1nTzae
Moo yaUNA LVINITUTHUNBURNANBULAENEINITHN YBINFURAIBE 7875 Independent

t-test (p<0.05)
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NEuA78E19 (AL) a1y (V) uwitn (Alan3u) dug (udung)
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sgaualuiiion (Hadiniu/ndans) 129.5+3.41 NAULUIMIU
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A1519% 5
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NANISNAFDU inauaiUseiiiu
Anudausandnnien (ﬂ%ﬁ) 1743 Unfl
audausindnnieusy (ﬂ%&) 14+3 Unh
mmmumummnﬁwmﬁam (ﬂ%”’ﬂ) 87+2 Fnunf
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Poyaiugiusnnienaanisinnisesnidimemelinenaussgnddadsudiu 8 §Uam vaengudiiegis

NANISNAHBU neusiuszidiy
dwitn (Rlansw) 61.5142.32 -
dugs (wufmng) 163.1+1.2 -
Wusouloa (@) 32.04+2.4 -
ANudulalin (vaziladudy/ansilanaiad) 124.54/78.15 -

+2.31/8.74 il
sysuthmaluden @adnu/wdans) 107.745.17 Unhi

(3

31nM13199 6 Umdnvesnguiegimdinisinaiseenitdinigaieldnenadssenddaly
Wut Wity 61.51+2.32 Alansu diuge iy 163.1+1.2 luRluns 1duseued 32.04+2.4
ANURUlaYn iy 124.54/78.15 dadiunsusen wagseaudimaluiden 107.7+5.17 Iadnu/

LATARNS

AN 7

aussanmwnNIenaINsinnsesnmasmemelingnadssendfavziiutou 8 dUanit vaangueiiega

NaNISNAFaU neuaiuszidiuy
Audausandnanien (ﬂ%ﬂ) 20+2.5 1ANIUNG
Anudausandnnieusy (ﬂ%ﬂ) 19£3.5 1NNINUNR
ANAVILNUYBINEE DY (ﬂ%u’a) 94+6 1nAUNG

1NA1I199N 7 ANBBUFIveINguAIegenaun1sinnseenidinemeliinenauszend
Aavzfutiu WAy 10+2.5 Alandy AMULTILTINANLTDUT M1FU 2042.5 AS9 AULTILT

AANULLBLIY 19+3.5 ATI AMUNUNIUVDINAULLDUT WINAU 94+6 A9

f15197 8
=1 =1 4 dy 1 o =% o v % v fa
nsiSeuiisudeyaiiugmuiaraussanmyanieieukasnansinnisesniainemeliinenaUssendfaus

wutu 8 dUanvt veanguiiee

AoUNISHA waensEndUAViT 8 t Sig.
i Flandw) 64.23+3.43 61.51+2.32 -3.62 0.03*
dugs (wuRmns) 162.6+5.6 163.1£1.2 - -
dusouen (§9) 35.4+1.8 32.04+2.4 -3.89 0.05%
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A1519h 8
nsiSeuiieudeyaiiugiuuaraussnnmyanieieukasnansinnisesnidinemeliinenaUssenddaus

#utu 8 dUnni veanguiiega (sie)

fiounIsHn wasnsEndUaviii 8 t Sig.

ANuAulain 136.65/89.41 124.54/78.15
e . 5 4.19 0.05*

(vaugmladuia/auzinlananysn) +3.11/8.4 +2.31/8.74
sydutnanaludon @aansaindans) 129.5+3.41 107.7+5.17 -2.75 0.04*
mwmvﬁumﬂﬁmlﬁam (ﬂ%ﬂ) 17+3 20+2.5 -2.19 0.07
puudausandaieuwy (a) 1443 19435 355 | 0.05*
ALVUINLYRIndion (a) 8842 9046 181 0.07

*p<0.05

a

9115199 8 Wmtln useule) Ausulafinvenquilagtanated 19 lilud1Aynsana

=

(p<0.05) TunmsnduiuauLdussnauilonvu nTued1sildod1Aeyneads (p<0.05) Tuaaed

AMULTILTINAULLDUT LAZANUNUNIUVDINAINLTDYY TwunluinuInTu waldunnasasnadl

Y [y

HodAgyn1sana (p>0.05)

aAUs1INaNISIAY

n93deLRINTsWIsufisunaveInIseanidainiesislinenaussenddalsnudiuniinass

v

seauaNufulaiakazsrauiiaaluiien waraussanimnianievesaienglulsuseugaieis

o

vV

sunoiiles Smingluvie 1unidoidmeans erSouifisunanisldlusunsusanidameselsl
pznalszgnddaUsiutuiiidossiuanudulain uazszduimaluden sulufaussudio
aussanImmenievesdateglulsaseulgeeny dnilesgluvie Faniagluvies noulazndansin
8 dUni Tnglddamzvasniafunelsdnuuunssnszunnsi (Low-impact Aerobic Dance) AUAN
Fa19EN150U 110-120 beats/min. NauNauiuviMINIseanmainemelinena
Han1siUIeuisuauaulain wud1 onaadasinudulainanad ¥dIN15e8NiNEINIeY
ﬁ’;&lﬁmwmﬂizqﬂﬁﬁaﬂzﬁuﬁm peldudAYNEna (p<0.05) Insszauaiudulainvuziila
Jush (SBP) anaslady 12.11 fadwnsusenuazanuiulafinvazinlanaisd (DBP) anasiade
11.26 fiadwnsusen sgluinasiundideifisuiuinasivesaniauanudulafinusialszimalng
(aunauasulafingauisUseinalne, 2562) FeeRumonanmuanfgnuesnside linguuuuns
ponfdinmedelingnauszgndfatsiutu fnsuszgnduagiamtunuvdnees FITT (A

AUNNN 1IAMUN15BNNMIAaINTY BUANITBENANAINIY) UTENBUAENINLEUN1TBNNAINEA2E
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Tainene Nin15e0nksslunITENLYY SLYY N8 1nSINd1uloadiuuuLazdIua1s SaufuNn
nsiuuelstnuuvaina Faduifduldnduiedalugiinsindeulmuaziunisesniidenie
UseNauAUINaIa8199aLilnd mUImMITUDIAUASIAINLLSY 110-120 F99e/unil vinlrasdudanne

ANNaynawIu 1319 aynauundamdy demadenisnsgdussuuUssamBunamanlunsvinli

& [

1 a Y 14 dy LY < & Y Y
MUl nanuilowilandaus@uannisrasuazpaeitudime (Yamamoto et al., 2001,

& 1

1496-1502) wananiguuuunisesniianemelingnaUssynddmalvinquiiegafiaunsande

9

7IMN19N15LA U AINALTNABALAAEIUUANETYIEF 2 519018890 N15US UM I UTMERaNANaINY

[
1 =

AL UNARALADNINITUAGILAYAAYAY aALaanlANNEangURTY YinlrAuA1unIuly

]

YA0ALADAANAY AINafaNISTUMILAarASIAEyNliUSINadanndeanlUlALsas U uTUNISIAUYDS

milavauginanas Anuaulainanas (Bahareh et al.,, 2024, 385-398)

A v v

luvagfszaviiaaludeandainisidnsulusunsueaniidiniemelinenaussenddals

¥ '
A v 1 o o aada

WU WU anasegiltadAyn19edaf (p<0.05) nseAulInaluldon 129.5+3.41 fadnsu

o

[ 1 [y

! aa [d a a aa = '3 = & ]
AeLATanT 10u 107.7+5.17 TaaNFUAeLATENT F9ana99INNANANLEEINI UV d3Eeu
UIRIANAININNUIAUALINIUTNTENTNE@T1TUgUINAvaNIANTIAUITIULTIUsEImNAlNY
e (@uieulsAuruuisUssmalng, 2561) aunsaesuieladn JWswnsunisesnidanieniy

<

WnznauszenddaUziudiu Faduniseeniidinieuvunelsdauszand 50 und Wulumuuun
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Abstract

This study aims to analyze the forms and components of similes in Chinese novel,
Border Town (i413) by I (Shen Congwen). The data consists of 78 selected sentences
containing similes from the novel. The instrument used in this study is a sentence
classification record based on the simile forms, analyzing sentences using frequency values
and percentages. The result of the study shows there are 3 forms of similes used which can
be categorized as 40 sentences of direct similes (51.3%), 26 sentences of metonymy (33.3%),
and 12 sentences of metaphors (15.4%). The novel employs direct similes as the most
frequent technique as it is a form of communication that is direct and clear for the readers
to be able to easily understand the intended meaning of the message. The novel utilizes
metaphor as the least tool due to its difficulties and complexities; there are some
uncertainties and ambiguities as to whether it is meant as a metaphor or if it is meant to
convey the actual meaning. In terms of the components, it is found that direct simile and
metaphor have all three components in common, which are the things to be compared, the
conjunction (connector), and the things being compared with, but it is also found that the
conjunction can be not to use in metonymy. However, the component of metonymy
appears only the things to be compared without a clear conjunction and the things being

compared.

Keywords

Similes, Forms and Component of Similes, Chinese Literature, Chinese Novel
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Abstract

The automotive industry's shift toward eco-friendly vehicles has created challenges in
boosting consumer purchase intentions for new energy electric vehicles (NEEVs), while rapid
Al advancements in marketing present new opportunities for consumer engagement. The
objectives of this research were: 1) to study the role of Al-based live streaming features on
consumer purchase intentions for new energy electric vehicles (NEEVs), and 2) to develop a
comprehensive model of Al-based live streaming to enhance consumer purchase intentions
for new energy electric vehicles. The study employed a Fuzzy-set Qualitative Comparative
Analysis (fsQCA) methodology within the Stimulus-Organism-Response (SOR) perspective. It
involved a structured survey that was distributed to a sample of 301 consumers via an online
platform targeting those who owned or used NEEVs. The research utilized fuzzy set calibration
to analyze the relationships between variables and to determine the conditions that were
necessary and sufficient for high purchase intentions. Results showed that Al content was
essential for higsh consumer purchase intentions, playing a key role in generating interest and
engagement. Combining high-quality Al content, effective Al audience interaction, and
compelling Al product displays was found to be sufficient for achieving high purchase
intentions. The research highlighted the ongoing importance of traditional marketing factors,
with trust being a crucial element alongside Al content. The findings suggested that the most
effective strategies integrated Al-driven approaches with traditional marketing elements,

offering insights into optimizing both to enhance consumer purchase intentions for NEEVs.
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Introduction

In recent years, the automotive industry had experienced a transformative shift
towards new energy electric vehicles (NEEVs), largely driven by technological advancements
and heightened consumer awareness of environmental sustainability (Lei et al., 2024, 178).
New energy electric vehicles (NEEVs) referred to electric vehicles (EVs) that used alternative
energy sources instead of traditional fossil fuels. They covered Battery Electric Vehicles (BEVs),
Plug-in Hybrid Electric Vehicles (PHEVs), and Fuel Cell Electric Vehicles (FCEVs) (Hao et al,,
2024, 1-2). The "New Energy Vehicle" (NEV) program included extensive support for NEEV
manufacturing, infrastructure development (especially charging stations), and technological
innovation. As a result, NEEVs are expected to play a pivotal role in China's efforts to achieve
its climate goals and lead the global electric vehicle market (Khaleel et al., 2024, 1).

This shift was particularly pronounced in China, which has emerged as a global leader
in the adoption and production of NEEVs due to its strong governmental policies, large market
size, and rapid technological advancements. Focusing on China in this research is important
because the country is the world’s largest market for NEEVs, with sales surging by over 50%
in 2023, reaching approximately 7.5 million units, up from 5 million units in 2022 (Hongjua &
Xiny, 2024, 30). This rapid growth underscores the escalating consumer demand and the
automotive sector's transition towards greener technologies. Furthermore, as the market for
NEEVs becomes increasingly competitive, China’s adoption of innovative marketing strategies,
such as Al-based live streaming, has set trends that may influence global marketing practices
(Abhulimen & Ejike, 2024, 2561). This method utilizes Al to enhance product presentations and
engage consumers in real-time, offering dynamic and interactive experiences aimed at
influencing purchase intentions more effectively than traditional methods (Chen & Yang, 2023,
1601).

Al-based live streaming significantly differs from traditional live streaming, making it
crucial for marketing. It offers personalization by analyzing viewer data in real time, tailoring
content to individual preferences and enhancing engagement (Babatunde et al., 2024, 936).

The interactivity of Al platforms, with features like live polls and Q&A sessions, fosters
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community, essential for high-involvement purchases. Additionally, data-driven insights allow
marketers to optimize strategies based on viewer behavior, while Al-generated visuals highlight
key selling points effectively (Campbell et al., 2020, 232). Targeted advertising further enables
brands to reach specific audience segments, increasing engagement. Al-based live streaming is
vital for educating consumers, building trust, enhancing purchase intentions, and adapting to
evolving consumer preferences in the NEEVs market.

Despite growing use of Al-driven marketing tools, there was a significant gap in
understanding their impact on consumer’s purchase intentions, particularly for high-
involvement purchases like NEEVs. Existing research often overlooked the specific role of Al-
based live streaming, focusing instead on traditional marketing elements or broader digital
strategies (Khan & Mishra, 2024, 66).

Existing research often overlooked the specific role of Al-based live streaming, focusing
instead on traditional marketing elements or broader digital strategies (Khan & Mishra, 2024,
66). Traditional marketing elements refer to fundamental components that have long been
recognized as key drivers in consumer decision-making. These elements typically include
product knowledge, perceived value, and trust (Tan et al., 2022, 1-15; Thakur et al., 2023,
499)—three sub-components that are considered essential for building strong consumer
relationships and influencing purchase intentions (Foroughi et al., 2024, 888). Product
Knowledge provides consumers with the information needed to make informed decisions,
Perceived Value represents the consumer’s evaluation of the product's worth relative to its
cost, and Trust builds confidence in the brand or product. These three components are
sufficient to explain traditional marketing because they address both the cognitive and
emotional factors that influence consumer purchase intentions, and their integration has
historically been effective in shaping consumer preferences and driving sales (Charton-Vachet
et al., 2020, 707).

This research gap was particularly evident when considering the integration of Al
features with traditional marketing elements. Although Al technologies offered innovative
methods for engaging consumers, there was limited knowledge about how these technologies
interacted with established factors such as product knowledge, perceived value, and trust
(Ruan et al., 2020, 911). Furthermore, comprehensive models that combined Al-driven and
traditional marketing approaches to provide a holistic view of their combined impact on

consumer purchase intentions were lacking (Haleem et al., 2022, 119).
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Addressing this gap was crucial for both researchers and industry practitioners. By
investigating the role of Al-based live streaming features in influencing consumer purchase
intentions for new energy electric vehicles (NEEVs) and developing a comprehensive model
to enhance these intentions, this study aimed to provide valuable insights into the
effectiveness of Al-driven strategies within the automotive industry. The findings were
expected to contribute significantly to the academic literature on Al and marketing, offering
practical guidance for marketers in NEEVs industry seeking to optimize their strategies in a

digital and highly competitive marketplace.

Research Objectives

1. To study the role of Al-based live streaming features on consumer purchase
intentions for new energy electric vehicles.

2. To develop a comprehensive model of Al-based live streaming for enhancing

consumer purchase intentions for new energy electric vehicles.

Literature Review
1. Stimulus-Organism-Response (SOR) model in Al marketing

The Stimulus-Organism-Response (SOR) model provides a theoretical foundation
for understanding how external stimuli (such as Al-based live streaming features) influence
internal cognitive and emotional responses (organism), ultimately leading to behavioral
outcomes (response) (Donovan et al,, 1994, 284). In the context of Al-based live streaming,
the stimulus refers to the Al-driven features—such as high-quality content, audience
interaction, and product displays—that engage and influence consumers. The organism
variables include consumers’ product knowledge, perceived value, and trust, which are
shaped by the Al-based stimuli and play a critical role in determining their purchase intentions
(Mathavan et al., 2024, 101).

In Al-based live streaming, content quality is a vital stimulus that affects consumer
interest and engagement. High-quality Al content helps consumers understand the features
and benefits of NEEVs, contributing to their product knowledge (Mu, 2023, 193). Al audience
interaction, another key stimulus, enhances consumer engagement by allowing real-time
feedback and personalized responses to individual questions or concerns (Perez-Vega et al,,

2021, 902). Al product displays, which dynamically showcase product features and visual
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demonstrations, help create an emotional connection with consumers, leading to higher
perceived value and trust in the brand (Junaid & Hussain, 2016, 278).
2. Al-based live streaming in marketing

The increasing adoption of artificial intelligence (Al) in marketing has transformed
how brands engage with consumers, particularly through Al-based live streaming. This
innovative approach combines real-time engagement with advanced data analytics to create
personalized, interactive experiences for consumers. Al-based live streaming allows brands to
tailor content to individual viewer preferences by leveraging Al algorithms that analyze user
data in real time (Babatunde et al., 2024, 936). For example, Al can dynamically adjust product
recommendations, highlight relevant features based on user behavior, and personalize
content to suit specific audience segments (Haleem et al., 2022, 119). This high level of
personalization enhances the consumer experience, making Al-based live streaming a powerful
tool for influencing purchase decisions, particularly for complex and high-involvement
products like new energy electric vehicles (NEEVs) (Zou et al., 2024, 1).

Al-based live streaming differs from traditional live streaming by integrating
intelligent features such as real-time audience interaction, personalized product
recommendations, and dynamic visual content generation (Khan, 2024, 2). For instance,
successful campaigns by brands like Xiaomi have used Al to adjust product demonstrations in
real-time, engaging viewers by showcasing the specific features most relevant to their interests.
These Al capabilities allow marketers to engage consumers on a deeper level, creating a more
immersive and tailored experience that can significantly impact consumer attitudes and
purchase intentions. According to Khan and Mishra (2024, 66), the effectiveness of Al-based
live streaming stems from its ability to create a direct, personalized connection between the
brand and the consumer, facilitating trust and increasing the likelihood of purchase.

3. Role of product knowledge, perceived value, and trust

Product knowledge refers to the understanding consumers have about a product’s
features, benefits, and how it fulfills their needs Al (Chen & Deng, 2016, 2; Al Idrus et al. 2021,
928). Product knowledge plays a significant role in shaping consumer purchase intentions,
especially for high-involvement products like new energy electric vehicles (NEEVs). In the
context of NEEVs, Al-based live streaming can enhance product knowledge by providing

consumers with detailed and personalized information about the product’s features, benefits,
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and sustainability aspects (Babatunde et al., 2024, 936). Enhanced product knowledge, in tumn,
leads to greater confidence in purchase decisions, increasing the likelihood of conversion.

Perceived value, another critical factor, refers to the consumer’s overall evaluation
of the product based on the benefits they expect to receive compared to the cost (Sweeney
& Soutar, 2001, 206). It involves a balance between what consumers perceive they will gain
and what they need to sacrifice in terms of money, time, and effort (Boksberger & Melsen,
2011, 230). Al-based live streaming can increase perceived value by delivering personalized
content that highlights the specific benefits of NEEVs tailored to consumer preferences.
According to Hollebeek and Macky (2019, 27), consumers are more likely to perceive higher
value when they feel the content is directly relevant to their needs, further boosting their
purchase intentions.

Trust is also a crucial mediator between Al-based stimuli and consumer behavior.
Trust refers to the consumer’s confidence in the brand’s reliability, integrity, and ability to
meet their expectations (Hamid, 2013, 81). As Al-based live streaming allows for real-time,
transparent interactions, it fosters trust between the brand and the consumer. Trust is
particularly important in the NEEV market, where consumers may have concerns about new
technologies, pricing, and long-term reliability (Lappeman et al., 2023, 337). By offering clear,
transparent information and responding to consumer concerns in real time, Al-based live
streaming helps build trust, which is essential for driving purchase intentions.

4. Integration of Al-based and traditional marketing approaches

While Al-based live streaming offers numerous advantages, research suggests that
combining Al-driven strategies with traditional marketing elements can maximize impact.
Traditional factors, such as brand reputation, quality assurance, and after-sales support, remain
vital in influencing consumer behavior, especially for high-involvement purchases like NEEVs
(Khan & Mishra, 2024). According to Wei et al. (2024, 1210), successful marketing strategies for
NEEVs should integrate Al-based innovations with these foundational marketing principles to
create a holistic consumer experience.

Al-based live streaming represents a transformative tool in modern marketing,
offering real-time personalization and interactivity that significantly influences consumer
purchase intentions (Peltier et al.,, 2024, 54; Vashishth et al,, 2025, 7). By integrating Al-driven

features such as high-quality content, audience interaction, and product displays with
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traditional marketing factors like trust and perceived value, brands can effectively shape

consumer behavior.

Conceptual Framework

The conceptual framework for investigating the impact of Al-based live streaming on
consumers' purchase intentions for new energy electric vehicles (NEEVs) integrates critical
elements from both Al-driven strategies and traditional marketing approaches. This framework
employs the Stimulus-Organism-Response (SOR) model, which has been widely used in
consumer behavior research to analyze how stimuli (external factors) affect an organism
(consumer) and lead to specific responses (purchase intentions) (Donovan et al., 1994, 284;
Peng & Kim, 2014, 162). In the context of NEEVs, the stimulus variables include high-quality Al
content, Al audience interaction, and Al product displays. These factors are designed to engage
and influence the consumer's perception, fostering a stronger emotional connection with the

product (Sheth et al., 2022, 1248; Zhang et al., 2023, 1-32; Gao et al., 2024, 1-13).

Stimulus Organism Response
- Al content

. - Product knowledge Consumer purchase
- Al audience — . —
] ) - Perceived value intention
interaction

- Trust

- Al product display

Figure 1: Conceptual framework

Source: Adapted from Peng and Kim (2014, 162)

The organism variables in the framework are product knowledge, perceived value, and
trust, which are critical factors in shaping consumer decisions for high-involvement products
like NEEVs (Zhang et al., 2024, 1-15; Zhao et al., 2024, 1-23). Product knowledge encompasses
consumers' understanding of the product’s features, benefits, and how it fulfills their needs
(Joshi & Sharma, 2019, 47-59). Perceived value relates to the consumer's evaluation of the
product's benefits relative to its cost, a key determinant in purchase decisions (De Medeiros

et al,, 2016, 158). Trust, particularly in the context of new technologies like NEEVs, is vital for
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reducing uncertainty and fostering a sense of security in the purchase process (Huang & Shi,
2024, 217).

The integration of Al-driven strategies with traditional marketing elements, such as
product knowledge and trust, forms a comprehensive framework that can more effectively
drive consumer purchase intentions. This combined approach is particularly relevant in the
context of NEEVs, where consumers may be cautious due to the novel technology and
sustainability considerations. Al-based live streaming enables dynamic, interactive content that
can address consumer concerns in real time, enhancing trust and providing personalized
product knowledge (Babatunde et al., 2024, 936). Thus, the conceptual framework
underscores the importance of blending innovative Al features with traditional marketing

principles to optimize consumer engagement and influence purchase intentions for NEEVs.

Methodology
1. Population and Sample

This research utilized fuzzy-set qualitative comparative analysis (fsQCA) within the
Stimulus-Organism-Response (SOR) framework to investigate consumer purchase intentions for
new energy electric vehicles (NEEVs). The study involved a total of 301 respondents, a sample
size selected to ensure both statistical power and practical feasibility (Geremew et al., 2024,
3). The selection of respondents was carried out through purposive sampling, specifically
targeting individuals with experience in using new energy electric vehicles. This criterion was
essential to ensure that the participants had sufficient knowledge and relevant experience
with NEEVs, which was critical for assessing the impact of Al-based live streaming on their
purchase intentions. Additionally, participants were chosen based on their regular use of live
streaming platforms. To ensure that they were familiar with the interactive features of Al-based
live streaming, respondents had to engage with these platforms at least weekly or daily. This
criterion helped to ensure that the participants could accurately evaluate how Al-driven live
streaming influenced their perceptions of NEEVs.

The purposive sampling technique is used when the researcher selects specific
individuals based on a set of criteria, ensuring that the sample is well-suited to answering the
research questions. This technique helps in identifying individuals who are most likely to have
relevant experience or knowledge, which enhances the validity and reliability of the research

findings (Campbell et al., 2000, 652). In this study, the purposive sampling method was
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particularly relevant because the aim was to gather insights from a specific population—those
with experience in both NEEVs and Al-driven live streaming platforms.

Regarding the sample characteristics, the gender distribution was nearly balanced,
with 50.2% male and 49.8% female respondents. The majority of participants were aged
between 26 and 35 years (52.2%), reflecting a demographic likely to be engaged with both
new technologies and the NEEV market. Income levels varied, with 33.6% of participants
earning between 10,001 and 15,000 CNY per month, and 3.7% earning above 30,000 CNY. A
significant portion of the sample had used or owned a NEEV for 6 months to 1 year (55.1%),
indicating familiarity with the product, which is crucial for the research. In terms of live
streaming platform engagement, 52.5% of participants interacted with these platforms on a
weekly basis, and 42.5% did so daily, ensuring that the sample had adequate exposure to Al-
based live streaming content. The preferences for NEEV models were also notable, with 41.5%
of respondents preferring SUVs and 37.9% preferring passenger cars, indicating the types of
vehicles that were most relevant to the target market for this study.

2. Data Collection

The questionnaire used for data collection was distributed electronically through
an online platform to ensure a broad and accessible reach to the target population. The
distribution mechanism involved sharing the questionnaire link via email, WeChat, and
specialized forums related to new energy vehicles (NEEVs) and Al-based live streaming, which
ensured that the respondents had relevant experience with both platforms and products.

The questionnaire was divided into two main sections. The first section contained
closed-ended questions aimed at gathering general demographic information about the
respondents, such as gender, age, income level, and experience with new energy electric
vehicles (NEEVs). The second section measured respondents' opinions on key variables using
a Likert scale ranging from 1 to 5, where 1 indicated "strongly disagree" and 5 indicated
"strongly agree." Sample items in this section included statements like: "The information
presented during the live streaming was clear and easy to understand," "l have confidence in
the authenticity of the new energy vehicle live streaming content," and "The live stream has
influenced my likelihood of buying the new energy electric vehicle."

The second section consisted of more than three statements. It contained multiple

items for each variable, ensuring a thorough measurement of each construct related to the
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research. The constructs covered included clarity of information, trust in content accuracy,
and the influence of live streaming on purchase intentions.

The measurement of these key variables was validated for content accuracy
(content validity) by a panel of five experts in automotive marketing, Al technology, and
consumer behavior. The Item-Objective Congruence (IOC) score was calculated, and it
exceeded the threshold of 0.80, indicating high content validity (Li, 2023, 72). Additionally, the
reliability of the questionnaire was evaluated through internal consistency, with a Cronbach’s
alpha target value of 0.70 or higher (Shrestha, 2021, 4). The study achieved an impressive
Cronbach’s alpha value of 0.968, confirming the high reliability of the instrument.

3. Calibration of Fuzzy Sets and Data Analysis

In this study, Fuzzy-set Qualitative Comparative Analysis (fsQCA) was employed to
analyze the complex relationships between variables influencing consumer purchase
intentions for new energy electric vehicles (NEEVs). fsQCA is an advanced methodology that
offers a nuanced approach to studying complex, non-linear causal relationships. Unlike
traditional methods, which often assume linear cause-and-effect scenarios, fsQCA allows
researchers to explore configurations of conditions where different combinations of factors
can lead to similar outcomes, known as equifinality (Kraus et al., 2018, 15). This method is
particularly effective in contexts where various pathways could influence the same outcome,
such as consumer behavior, organizational performance, or social phenomena. fsQCA is
especially useful for understanding how different combinations of conditions (such as Al-driven
features and traditional marketing elements) interact to influence consumer behavior.

The analysis began by defining the key variables and determining the conditions
under which these variables could impact purchase intentions. The fsQCA process involved
coding each condition and assigning binary scores (0 or 1) to represent the presence or absence
of a condition. In fsQCA, the presence of a condition is indicated by a score of 1, meaning the
condition is fully met (e.g., high-quality Al content), while the absence of a condition is
indicated by a score of 0, meaning the condition is not met (e.g., low-quality Al content). This
binary coding system is essential for identifying the conditions that are necessary and sufficient
for a specific outcome (Fainshmidt et al., 2020, 455-466).

Before the analysis, raw scores from the questionnaire were pre-processed into
fuzzy-set membership scores. This calibration process allows for a more nuanced

categorization, enabling the recognition of varying degrees of membership—ranging from 0
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(non-membership) to 1 (full membership). For example, a respondent who strongly agrees
with a statement like "l trust the authenticity of the live streaming content” might receive a
score close to 1, while someone who strongly disagrees might receive a score close to 0. The
thresholds for converting raw scores into fuzzy-set scores were based on both theoretical
foundations and empirical data (Fainshmidt et al., 2020, 455-466; Geremew, 2024, 3). By using
fuzzy-set calibration, this study could capture the variations in consumer responses with
greater precision. The fsQCA process ultimately revealed three distinct pathways—Al-driven,
traditional, and synergistic—highlighting the importance of combining innovative Al

technologies with traditional marketing strategies to maximize consumer purchase intentions.

Results
1. Descriptive statistics

Descriptive statistics for all variables are shown in Table 1.

Table 1

Descriptive statistics for all variables

Al Al audience Al Product Perceived | Trust | Consumer

content | interaction product knowledge value purchase

display intention
Mean 4.28 4.27 4.30 4.21 4.29 4.25 4.24
S.D. 0.480 0.491 0.454 0.513 0.446 0.492 0.493
Min 2.25 1.50 2.40 2.20 2.67 1.80 2.20
Max 5.00 5.00 5.00 5.00 5.00 5.00 5.00
Skewness -1.17 -1.51 -1.01 -0.943 -0.958 -1.34 -1.11
Kurtosis 1.76 3.87 1.48 0.733 0.928 3.13 1.65

The descriptive statistics in Table 1 reveals that the variables related to Al features
and traditional factors influencing consumer purchase intention (CPI) are generally rated
positively. The mean values for all variables exceed 4, indicating favorable responses from
participants. Standard deviations are relatively low, suggesting a degree of consistency in
perceptions, although some variables show more variation, particularly Al audience interaction
and trust. The skewness values are negative, indicating a tendency towards higher ratings,

especially in Al-related factors and CPI, with most respondents providing favorable feedback.
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The kurtosis values suggest that the responses are somewhat concentrated around the mean,
with a higher concentration for some factors, like Al audience interaction.
2. Calibration of Fuzzy Sets

The calibration of fuzzy sets in fsQCA converts raw data into fuzzy membership
scores, allowing for a more detailed analysis of conditions. The raw scores are mapped to
fuzzy scores ranging from 0 to 1, reflecting a spectrum of membership rather than binary
classifications. For instance, a raw score of 5.0 corresponds to a fuzzy score of 0.95, indicating
strong membership in the condition, while a raw score of 2.0 corresponds to a fuzzy score of
0.05, reflecting minimal membership. This calibration process enables a finer distinction
between different levels of a condition's presence and its relationship to the outcome, offering
a more nuanced understanding of the factors influencing consumer purchase intentions.

This approach captures the complexity of consumer attitudes, especially in the
context of NEEVs and Al live streaming, where perceptions are nuanced. Fuzzy set calibration
in fsSQCA provides deeper insights into the factors influencing consumer behavior and decision-
making by recognizing varying degrees of membership.

3. Necessity Analysis

The necessity analysis reveals which conditions are prerequisites for the outcome

of high CPI. With consistency scores above 0.9, both Al content (AIC) and Trust (T)emerge as

necessary conditions (Table 2).

Table 2
Analysis of necessity of each variable of consumer purchase intention
Variable Consistency Coverage

Al content (AIC) 0.92 0.85
Al audience interaction (AIA) 0.88 0.83
Al product display (AIP) 0.90 0.86
Product knowledge (PK) 0.87 0.84
Perceived value PV 0.89 0.85
Trust (T) 0.91 0.87

Note: Consistency reflects the degree to which a condition is consistently associated with the outcome,
while coverage indicates the proportion of cases where the condition is present and contributes to the

outcome
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This finding underscores the importance of high-quality Al content and consumer
trust in driving high purchase intentions. High-quality Al content (AIC) was identified as a
necessary condition with a consistency score of 0.92, indicating its crucial role in generating
consumer interest and purchase intent. It highlights that compelling Al-generated content is
fundamental for marketing NEEVs effectively. Additionally, trust remains essential, showing
that despite technological advances, core consumer psychology principles—such as trust in
the product and marketing channel—are critical for achieving high purchase intentions.

4. Sufficiency Analysis

In the sufficiency analysis presented in Table 3, the column labeled "Number"
indicates the frequency of cases that match a specific configuration of conditions. Each row in
the table represents a unique combination of the conditions being studied (Al content,
audience interaction, product display, product knowledge, perceived value, and trust). The
Number column tells us how many instances, or observations, from the data set correspond
to that combination. For example, the configuration where all conditions are high (1, 1, 1, 1,
1, 1) occurs 50 times, resulting in a high consistency score of 0.95. In contrast, a combination
with one missing condition, such as (1, 1, 1, 1, 1, 0), appears 10 times, still yielding a strong
consistency score of 0.88. This information is important because it helps assess the sufficiency
of different configurations in predicting high consumer purchase intentions (CPI), based on how

often they occur in the data and the consistency of their outcomes.

Table 3
Hypothetical truth table (partial)

AIC AlA AIP PK PV T Number CPI Raw Consist. | PRI Consist.
1 1 1 1 1 1 50 1 0.95 0.93
1 1 1 1 1 0 10 1 0.88 0.85
1 1 1 0 0 0 5 0 0.75 0.70
0 0 0 1 1 1 8 1 0.85 0.82

This indicates that strong Al features and other traditional elements can still
achieve high CPI even without factors like trust. The analysis shows that high Al content,

audience interaction, and product display alone can drive high CPI, underscoring the significant

[72]



ISSN: 3027-8414 (Online)

MNsE@sudnnsudeanuaznsiseuinaendin Un 18 adui 3 Augigu 2567 - SuanAw 2567

Journal of Social Innovation and Lifelong Learning Volume 18 Number 3 September 2024 — December 2024

role of Al. However, Al effectiveness is enhanced when combined with strong traditional
factors, suggesting a balanced approach may be most effective.
5. Pathways

The analysis of hypothetical pathways to high consumer purchase intentions (CPI),
as shown in Table 4, reveals several key configurations that predict high CPI for new energy
electric vehicles (NEEVs).

The complex solution highlights three primary pathways. The first pathway involves
a combination of high Al content, Al audience interaction, Al product display, and traditional
marketing elements such as product knowledge, perceived value, and trust. This configuration
demonstrates the effectiveness of integrating advanced Al features with core marketing
principles to drive high CPI, achieving a consistency score of 0.92 and a coverage of 0.85. The
second pathway suggests that even without a strong trust factor, robust Al elements like
content, interaction, and display can still lead to high CPI, indicating that Al-driven strategies
can influence consumer purchase intentions despite lower traditional trust. The third pathway
focuses on the importance of strong traditional factors—product knowledge, perceived value,
and trust—demonstrating that these elements alone can drive high CPI without the need for

advanced Al features.

Table 4

Hypothetical pathways to high consumer purchase intentions (CPI)

Solution Hypothetical pathways consistency | coverage

Complex solution 1) AICAIAAIPPKPV*T + 0.92 0.85
2) AICAIAAIPPKPV +
3) ~AIC~AIA~AIPPKPV*T -> high CPI

Parsimonious solution 1) AIC*AIA + 0.88 0.80
2) PK*T -> high CPI

Intermediate solution 1) AICAIAAIP + 0.90 0.83
2) PKPVT -> high CP!

Note: * means AND, + means OR, and ~ means NOT

The parsimonious solution simplifies this by identifying high Al content and
audience interaction (AICAIA) and strong traditional elements (PKT) as the core pathways to

high CPI. While these pathways cover 80% of high CPI cases, they have a slightly lower
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consistency score of 0.88 compared to the complex solution, suggesting that this model, while
useful, may overlook some subtler interactions that could also influence purchase intentions.

The intermediate solution identifies two distinct pathways: one focusing on high
Al-driven features (Al content, interaction, and product display), and another centered around
traditional marketing factors (product knowledge, perceived value, and trust). This solution
achieves a consistency score of 0.90 and a coverage of 0.83, indicating its strong predictive
power and its ability to account for most instances of high CPI.

This analysis emphasizes the significance of both advanced Al features and
traditional marketing elements in shaping consumer purchase intentions, while offering
different pathways depending on the balance of these factors.

6. Robustness Checks

Robustness checks in fuzzy-set qualitative comparative analysis (fsQCA) are crucial

for validating the stability and reliability of the results. They involve examining how changes

in calibration thresholds and consistency cutoffs affect the findings (see Table 5).

Table 5

Robustness checks

Adjustment Scenario Solution Consistency Solution Coverage
Crossover point Increased from 3.5 0.89 0.81
to 4.0
Consistency Increased from 0.80 | Varies (Fewer paths, higher | Varies (Fewer paths, higher
threshold to 0.85 precision) precision)

The research findings demonstrate how adjusting the crossover point and
consistency threshold affects the robustness and reliability of fuzzy-set qualitative
comparative analysis (fsQCA) results. Increasing the crossover point from 3.5 to 4.0 reduced
both consistency and coverage, showing that stricter criteria for full membership limited the
number of sufficient pathways for high consumer purchase intention but improved the
precision of the remaining pathways. Similarly, raising the consistency threshold from 0.80 to
0.85 decreased the number of pathways while enhancing their reliability. These adjustments
highlight fsQCA's sensitivity to calibration changes and the need for careful calibration to

balance pathway precision and generalizability.
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7. Model for High Consumer Purchase Intention

Based on the fsQCA analysis provided, the model for achieving high levels of
consumer purchase intention (CPI) for new energy electric vehicles (NEEVs) is shown in Table
6. The model identifies several key configurations for achieving high CPI, with a comprehensive
approach involving all conditions—high Al content (AIC), high Al audience interaction (AlA),
high Al product display (AIP), high product knowledge (PK), high perceived value (PV), and high
trust (T)—yielding the strongest likelihood of high CPI, reflected by a consistency score of 0.95
and a coverage score of 0.93. This configuration underscores the importance of integrating
both advanced Al features and traditional marketing elements to maximize consumer interest.

As shown in Table 6, other models with missing conditions show reduced
consistency and coverage scores. For example, models featuring high Al features combined
with traditional marketing factors (except trust) still result in high CPI, achieving a consistency
score of 0.88 and a coverage score of 0.85. However, models with low Al features, even with

high traditional factors, show lower consistency and coverage scores (0.85 and 0.82,

respectively).

Table 6

Model of Al-based live streaming to enhance consumer purchase intentions for new energy electric vehicles

Conditional variable Consistency | Coverage
Configurations
AIC | AIA | AIP [ PK| PV | T Score Score

All Conditions High e | o o o | 0 o 0.95 0.93
High Al Features, Most Traditional Factors | @ | @ | @ | ®@ | ® | O 0.88 0.85
(Except Trust)
High Traditional Factors, Low Al Features O|loO|O|@®@|@®|@ 0.85 0.82
High Al Content and Interaction o | o 0.88 0.80
High Product Knowledge and Trust ° ° 0.88 0.80
Intermediate Solution 1 e | o | o 0.90 0.83
Intermediate Solution 2 (I B 0.90 0.83

Note: ® indicates high, O indicates low/moderate

The intermediate solutions indicate that high levels of Al content and interaction
alone are sufficient to drive high CPI, as are high levels of traditional factors like product

knowledge, perceived value, and trust. These results suggest flexibility in achieving high
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consumer interest, where either Al-driven innovations or strong traditional marketing can play
a sienificant role in influencing purchase intentions.

These findings illustrate that the combination of Al-based features with traditional
marketing elements creates a powerful model for driving high CPI, while also demonstrating
that consumer behavior can be influenced by a range of configurations. The results emphasize
the need to integrate both innovative Al strategies and traditional marketing practices to
maximize the effectiveness of marketing campaigns for NEEVs. This analysis highlights the
complexity of consumer decision-making, emphasizing that both technological innovations

and foundational marketing strategies are crucial for shaping purchase intentions.

Discussion

This study provides valuable insights into the role of Al-driven live streaming features
in shaping consumer purchase intentions for new energy electric vehicles (NEEVs). The findings
underscore the crucial role of high-quality Al-generated content, which significantly influences
consumer interest (Pataranutaporn et al., 2021, 1013). However, the study further reveals that
the impact of Al content is amplified when integrated with other Al-driven elements such as
audience interaction and product display, forming a sufficient condition for high consumer
purchase intentions. This aligns with the first research objective, showing that Al-based live
streaming features directly contribute to shaping purchase intentions for NEEVs.

Importantly, the research underscores the continued significance of traditional
marketing factors, particularly trust, which emerges as a necessary condition for high purchase
intentions (Bhattacharya et al., 2023, 248). Despite advancements in Al technology, building
consumer trust remains fundamental, especially for high-involvement products like NEEVs.
The study also reinforces that traditional factors, such as product knowledge and perceived
value, continue to influence consumer decisions, as evidenced by the various pathways
leading to high purchase intentions. These findings support the second research objective by
providing a comprehensive model of Al-based live streaming to enhance consumer purchase
intentions for new energy electric vehicles. The synergistic effects of combining both Al and
traditional marketing elements, as proposed by Du and Kim (2021, 272) and Moriuchi and
Takahashi (2022, 76), offer marketers a comprehensive strategy to boost purchase intentions.

The application of the fsQCA method in this research offers a unique approach within

the Stimulus-Organism-Response (SOR) perspective. fsQCA allows for an analysis of multiple
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causal pathways leading to high consumer purchase intentions, demonstrating its capability to
account for complex interactions between Al and traditional marketing factors. This
methodological approach addresses the research objectives by revealing how Al features,
alongside traditional factors, form distinct pathways to influence consumer behavior.
Moreover, fsQCA's ability to identify and validate these pathways enhances its role in
understanding consumer decision-making, offering a nuanced analysis that would not be
possible with traditional regression models.

While these findings provide important insights, the study does have some limitations.
The sample was drawn from individuals familiar with Al-driven live streaming and NEEVs,
potentially limiting the generalizability of the results (Guarte & Barrios, 2006, 277). The reliance
on purposive sampling may introduce biases, as participants were selected based on prior
exposure to Al technologies. Additionally, the study focused on specific Al-driven features such
as content, audience interaction, and product display, leaving other potential factors like
recommendation algorithms and personalized marketing unexplored. Moreover, the self-
reported nature of the data may have introduced response bias, where participants provided
socially desirable answers (Clifford & Jerit, 2015, 790), which could affect the reliability of the
findings.

The robustness checks confirm the stability of the fsQCA results, highlighting its
sensitivity to calibration adjustments. Increasing the crossover point from 3.5 to 4.0 slightly
reduced both consistency and coverage, but the identified pathways remained valid,
underscoring the reliability of the analysis. Similarly, raising the consistency threshold
enhanced the strength of the causal paths, with fewer but more robust pathways identified.
These adjustments demonstrate the balance fsQCA strikes between precision and
generalizability, making it a powerful tool for capturing complex causal relationships while
maintaining result robustness (Fainshmidt et al., 2020, 455; Geremew et al., 2024, 3-26).

The proposed model based on the study's findings integrates both Al-driven and
traditional marketing pathways. The Al-driven pathway focuses on high-quality content,
engaging audience interaction, and compelling product displays, while the traditional pathway
emphasizes building product knowledge, perceived value, and trust. A combined strategy,
leveraging both Al innovations and traditional marketing, offers a comprehensive framework
for enhancing consumer purchase intentions (Stone et al., 2020, 183). This research provides

actionable insights for marketers in the electric vehicle sector, suggesting that the optimal
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approach involves a balanced integration of Al features with traditional elements, ultimately

enhancing consumer confidence and purchase intentions for NEEVs.

Conclusion

The findings of this study highlight the significant influence of Al-based live streaming
features on consumer purchase intentions for new energy electric vehicles (NEEVs). Key
elements such as high-quality Al-generated content (AIC), Al audience interaction (AIA), and Al
product display (AIP) foster consumer engagement and understanding, leading to higher
purchase intentions. However, the effectiveness of Al features is amplified when combined
with traditional marketing elements like product knowledge (PK), perceived value (PV), and
trust (T), especially for high-involvement products such as NEEVs. Trust remains a critical factor
even as Al advances, underscoring the need for marketers to balance technological innovation
with traditional approaches.

The comprehensive model developed in this research emphasizes the integration of
both Al-driven and traditional marketing strategies to maximize consumer purchase intentions.
The optimal configuration for encouraging high purchase intentions includes all six key factors:
AIC, AIA, AIP, PK, PV, and T, which together achieve a consistency score of 0.95. Even in cases
where trust is lower, strong Al features combined with traditional marketing strategies can still
lead to positive consumer outcomes. This flexibility in consumer behavior indicates that
marketers can adapt their strategies based on the strength of each factor, enhancing their
ability to drive consumer decisions across different contexts.

The research offers actionable insights for practitioners, particularly within the electric
vehicle (EV) and digital marketing sectors. Marketers in the NEEV industry can utilize Al-driven
technologies to enhance consumer engagement and boost purchase intentions. By focusing
on high-quality Al content, they can communicate the benefits of NEEVs more effectively.
Moreover, incorporating Al audience interaction and product display into the marketing mix
can create a more immersive and personalized shopping experience, which in turn influences
consumer decisions. However, the importance of traditional factors like trust and product
knowledge should not be overlooked. A balanced approach combining Al innovations with
traditional marketing strategies is key to improving consumer purchase intentions.

In the digital marketing field, this study underscores the role of Al in shaping consumer

behavior and the need for marketers to integrate Al-based solutions—such as live streaming

[78]



ISSN: 3027-8414 (Online)

MNsE@sudnnsudeanuaznsiseuinaendin Un 18 adui 3 Augigu 2567 - SuanAw 2567

Journal of Social Innovation and Lifelong Learning Volume 18 Number 3 September 2024 — December 2024

and interactive product displays—while adhering to core marketing principles. The synergistic
effect of Al and traditional marketing can be leveraged to enhance customer engagement and
drive conversion rates.

Future research should focus on exploring the impact of Al live streaming not only on
initial purchase intentions but also on long-term brand loyalty. Future studies could also
investigate how various Al content and interaction strategies influence consumer purchase
intentions across different market segments and product categories. Additionally, further
research could examine the interaction between traditional factors like trust and product
knowledge with Al-driven strategies, providing deeper insights into consumer behavior in the

context of evolving digital marketing technologies.
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Abstract

This research aimed to: 1) examine the context of learning management through the
KWL Plus teaching technique to enhance English reading comprehension skills for Grade 3
students, 2) develop learning management by integrating the KWL Plus teaching method with
the creation of KWL Plus lesson plans to improve English reading comprehension skills for
Grade 3 students, and 3) compare the development of English reading comprehension skills
in Grade 3 students before and after implementing the KWL Plus learning technique. The
sample consisted of 32 Grade 3 students from the first term of the 2024 academic year,
selected using cluster random sampling. The experiment involved four reading comprehension
lesson plans, a reading comprehension proficiency test, an interview form, and interviews.
Data collected were analyzed using mean, standard deviation, T-test statistical methods,
content analysis, and analysis of interviews and questionnaires. The findings indicated that: 1)

the appropriateness of the learning management context using the KWL Plus technique for
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developing English reading comprehension skills for Grade 3 students was rated at (X= 4.62,
S.D. = 0.54), 2) the suitability of the lesson plan utilizing KWL Plus was rated at (X= 4.65, S.D.
= 0.26), and 3) the students' English achievement after the study was significantly higher than
before, at the .05 level.

Keywords

Lesson Plan Development, Reading Comprehension Skill, KWL Plus technique
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Abstract

The purposes of this research were to 1) study the conditions and problems of learning
management to develop the English Listening and Speaking Skills of Grade 4 Students,
2) develop an Activity-Based Learning Management Plan to develop the English Listening and
Speaking Skills of Grade 4 Students, and 3) compare the results of the developing the English
listening and Speaking Skills of Grade 4 Students before and after using Activity-Based Learning.
The target group was 24 students of grade 4 students at Ban Pa Bong School, San Sai District,
Chiang Mai Province in the first term of the academic year 2024. The experimental instruments
consisted interview form, a questionnaire, an Activity-Based Learning lesson plan, and the

English Listening and Speaking Skills Proficiency Test. The collected data were analyzed by
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using percentage, mean, standard deviation, and percentage of progress. The finding revealed
that 1) the suitable conditions and problems of learning management to develop the English
Listening and Speaking skills of Grade 4 Students were found that most students were from
the Tai Yai ethnic group and faced difficulties in English communication, which slowed their
learning progress. The main causes included a lack of confidence, reluctance to express
themselves, and limited opportunities to use the language in daily life. Overemphasis on
theoretical learning resulted in insufficient practical training. The essential skills identified for
development were English listening and speaking Skills by using Activity-Based Learning.
According to the survey of opinions are about (X = 4.66, S.D. = 0.48). 2) the suitability of
developing an Activity-Based Learning Lesson Plan is about (X = 4.68, S.D.= 0.43). and 3) the
developing of the English Listening and Speaking Skills of Grade 4 Students had higher scores
than those before using Activity-Based Learning by Role play, Simulation Activities, and Play

Games.

Keywords
Learning Management Plan, Activity-Based Learning, English Listening and Speaking
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Abstract

The objectives of this research were to study the effects of activity-based learning on
thinking abilities of early childhood and to compare the thinking abilities of early childhood
before and after learning by activity-based learning. The sample group consisted of 19 boys
and 9 girls, totally 28 student of the third-year early childhood students, in the first semester
of the 2023 academic year at Ban Huafai School, Chiang Mai Province, under the Office of
Chiang Mai Primary Educational Service Area Officer 2, which obtained by using the cluster
sampling method. The research results revealed that the efficiency value (E/E,) of the effects
of activity-based learning on thinking abilities was 84.45/91.07 and the scores of thinking
abilities of early childhood after learning by activity-based learning were higher, which was

statistically significant at the .05 level.

Keywords
Thinking Abilities, Activity-Based Learning, Early Childhood
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Abstract

The purpose of this study was to study the factors of integrated marketing
communication through digital media that affect the acceptance of products in the wooden
furniture industry in Mueang Lampang District, Lampang Province using quantitative research
methods. The data collection tool is a questionnaire, a sample population of 150 samples.
Hypothesis testing with correlation test and regression coefficient test. The results of the study
showed that: The correlation coefficient test of integrated marketing communication through
digital media affecting product acceptance in the wooden furniture industry showed that
Pearson's simple correlation coefficient between 0.471 and 0.605 was highly correlated and
all positive directions at a significant level of 0.01, indicating that integrated marketing
communication through digital media was correlated with product acceptance in the wooden
furniture industry for all variables, and the regression coefficient test showed that the primary
variable could explain the corresponding variable by 95%, which was explained at a very high
level, with only the variables of advertising and special events through digital media affecting

product acceptance in the furniture industry, respectively, at a significant level of 0.05.
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Integrated Marketing Communication, Digital Media, Product Acceptance
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Abstract

This research aims to study the impact of investment knowledge, digital asset
knowledge, and knowledge of investing in digital assets, as well as attitudes towards
investment and digital assets, and acceptable risk levels on the decision to invest in digital
assets. The study employs a quantitative research method, collecting data from 209
individuals closing to retirement age, aged 55-59, from institutions or agencies under the
Church of Christ in Thailand located in Chiang Mai province. The data collection was
conducted through direct questionnaires and online surveys. The data were analyzed using
percentages, means, and standard deviations. The research findings revealed that the majority
of respondents had moderate investment knowledge (66.03), limited knowledge of digital
assets (55.50), and limited knowledge of digital asset investment (48.89). The results also show
that respondents agreed that investors should have good knowledge about investing in stocks,
securities, funds, and digital assets, with an average score of 4.00. They exhibited a moderate
level of risk tolerance (57.89). A positive correlation was observed between attitudes toward
digital assets and investment decisions in digital assets at the 0.05 confidence level.
Additionally, acceptable risk levels in investment significantly influenced digital asset

investment decisions at the 0.01 statistical significance level.
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Investment, Investment Risk, Attitude, People close to retirement age, Digital Assets
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Abstract

The primary objective of this scholarly paper is to investigate the process involved in
creating a curriculum for essential skills tailored to small-scale entrepreneurs in the era of life-
long learning, known as the Next Normal. The study emphasizes educational outcomes aligned
with the fundamental components of future skills development programs. It aims to elevate
and enhance capabilities within four primary skill groupings essential for professional success:
1) Analytical Thinking Skills, 2) Interpersonal Skills, 3) Technological Skills, and 4) Self-

Management Skills. The findings indicate that the curriculum development process centers on
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three primary aspects: assessing learners' needs and challenges, structuring short-term,
participatory learning experiences, and employing mentorship and practical training as
instructional methods. Furthermore, the development of educational materials aimed at
facilitating knowledge acquisition, such as case studies, successful learning exchange initiatives,
and on-site workplace visits, assumes pivotal significance. The study underscores the
importance of tailoring the educational curriculum to effectively address distinct challenges
and requirements within the entrepreneurial landscape. The utilization of a self-directed
online learning strategy plays a crucial role in facilitating transformative experiences for
learners, particularly in developing future-oriented abilities, especially in technology utilization
and problem-solving. The assessment of outcomes is predicated upon the learners' ongoing

work initiatives.

Keywords
Future Skills, Next Normal Era, Working in the Dynamic Digital Era, SMEs Entrepreneurs
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Abstract

This article studies the meanings of Chinese auspicious symbols depicted in the murals
of the Pung Tao Kong Shrine, the oldest Chinese shrine in Chiang Mai Province. The study was
conducted through fieldwork, including photographing the murals inside the shrine and
reviewing relevant reference materials. The photographs, along with data from these
references, were then analyzed, interpreted, and summarized. The findings reveal that the
Chinese auspicious symbols in the murals can be categorized into five groups: fruits, flowers,
trees, animals, and objects. Most of the fruit symbols align with traditional Chinese auspicious
meanings, with the exception of the mango symbol, which reflects an integration of local
beliefs. The flower and tree symbols also adhere to the auspicious conventions of Chinese
culture. The animal symbols include both those from traditional Chinese beliefs and others
that highlight contemporary Thai-Chinese relations, such as pandas and elephants, which hold
significance in both Chinese and Lanna cultures. The object symbols predominantly represent
weapons associated with the Eight Immortals in Chinese tradition. The study concludes that
while overseas Chinese communities continue to uphold their original beliefs and cultural
practices, they also exhibit a willingness to integrate elements of the local culture in Chiang

Mai. This is evident in the blending of auspicious symbols in the murals of the Pung Tao Kong
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Shrine. This study highlights the significance and differences between the two cultures, and it

can be used as a foundation for further research on similar topics.

Keywords
Mural, Chinese Auspicious symbol, Cultural implication, Pung Thao Kong shrine in

Chiang Mai, Overseas Chinese
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