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Abstract 

This research aims to analyze the factors related to the intention to travel of long-

term resident foreigners in Chiang Mai according to the Next Normal. The research is 

quantitative in nature, using a questionnaire as a research tool. The sample group consists of 

380 long-term resident foreigners residing in Chiang Mai, using a purposive sampling method. 

The statistical methods used for data analysis include descriptive statistics such as mean, 

frequency, percentage, and standard deviation, as well as inferential statistics including 

Pearson product-moment correlation and Multiple Regression Analysis (MRA). The results of 

the study on factors influencing the travel intention of long-term resident foreigners in Chiang 

Mai showed that their opinions on destination image, Subjective norm, Attitudes toward 

tourism behavior, Risk perception of COVID-19 and the intention to travel an average score of 

4.07, 3.42, 3.65, 3.13 and 3.04, respectively. The results revealed that the most significant 

factor influencing the intention to travel of foreign nationals residing long-term resident 

foreigner in Chiang Mai was destination image (  = .501, P < 0.05), followed by subjective norm 

(  = .380, P < 0.05) and gender female (  = .177, P < 0.05), respectively. These factors explained 

48.20% of the variation in the intention to travel (R² = 0.482, F = 43.090, P < 0.05). 
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