oofius:nouvoLIDPEMsaaanuwnanssuMsusinAindovaulloanocos
YoowWrrgodarnoulunsoinwumuns
Elements of Marketing Factors and Alcohol Drinking Behavior of
Working Women in Bangkok

¢ & s
( 91N @&IHJ‘JN"J@NU']”)

( ATA Mﬂ'ﬂuﬂﬁx‘iﬂu**)

( ARNNITUN mﬁa%’aﬁ***)

UNARSD
v Hao

a & 4‘ = a a =='II di & & o
ﬂ’]i‘Q@HuNQG]Qﬂi‘;‘ﬁZQQﬁLWQ FTm:f’]‘Wf]ﬁlﬂﬁ‘?Nﬂ’]iUiTﬂﬂLﬂﬁ“ﬂ\iﬂNLL’ﬂ@ﬂ@ﬂ@@ asAlsznavuasilass

= , 4 X 4 4 - 3 A g9
n1IRaIANANAAaNITRaNTaLATeIANKEANaaaaT U AT EIWluANJWNITIWAT wazie i
1 1 v ¥
nsuslnAATasANLaanages lEuieiainauanas Tnan1sAnenasall ngusnetiname guedeiarinanu
v
AU 400 Fantg wacldianisdudaeteuuuaneduneu (Multi-Stage Sampling) taglduuuaauniu
= A 2 o aad v 4 ! = 2 o L o
uegesdialuniside waradanldpe Afeuas AlAzLLWRALLATNNTIATRdALsENaLTasTAdE
(Factor Analysis) anuanisidaLandliiiugy ngusaetnainedaderinmuividfeyadeulunfen 25 - 29 1
nesAnEgegaseyeyss seldedaseman (maumeldyniszinn) 10,001 - 15,000 UM BVTNRWENIL
\anTU vize Fgiauna anuninlan wosnssunsLslnAATedRNLeanaged wudi anglunisiFinawies
1 v 1 1 1 v 1
AnLaAneaadATILINAe N9 20 T e Na lun1ILsinAkTesRANLaANo 8RRATILIN BRI N INABITAT A
O o . el do o4 4 d .
weNa lunsLsinArseshnweanaged luilaqiiuliesanivendnaaulitn anndludnetesnnLeanased
v T R S 4
teandn 2 afwredinnf dsununisusinaesespuueanegedluwsazaisioandt 1 29n anunly
PN A sy 4 o . S N
N19L3lNARTRIANLEANEEEES AD FIUBIMNINTEINANANT YARATIANATESANLEANBTERANEAE tNOWATIV
4 . . 4 a o gy a oA o X o
VIRINAUIINNIL FavTenanssnvin TR lantalun9usinATesANLeaNa aa s AB ITUAENAABILUEEY

a o o

Tuleniasne evdlsznevvesifadenisnainlunisuiinarreshnueanagesesfuigeianinnuluamg
! ¥
a

¥ 1 v
ngamwamBAsLLveantilu 5 ngu Al ngud 1 NM9TRININEIBUINTEIINTATITA NGNT 2 N9TRINTY

* 91373819LA14N1NTTINIAAIA - AMTLETNNIFINA NUIINENARENN
E-mail: dafish-morent@hotmail.com

* p1agtilszdnananaannisdnnisgsiantsAnasielud anntunnsdnnistayand
E-mail: chirawut_taetae@hotmail.com

S NNLNARTENE WY NS T AN AR T ATELIATILATNTY TRNELNAANLIAANT T NI TABNTIS
E-mail: salakanan2gmail.com

o

il

Nsa1sdBIMSUMdNeNaawisdainosu
UA 9 auui 1 wumeau 2558 — nsnmAu 2558 107



Uh1dnegr1gagwisdalnosu
y THE FAR EASTERN UNIVERSITY
Gateway to Entrepreneurship

ﬁl’i”IEI‘Wﬂ ﬁ‘ﬂﬂﬂ‘]ﬂmﬂﬁ‘?‘ﬂﬂmsﬂ ﬂ@im/] 3 mmmwm“ﬂ@ummmimmm mmmmmimmu @‘H@\‘iLﬂ’i‘ﬂﬂﬂﬁJ
ﬂ@N‘VI 4 ﬂ%‘“ﬂ'ﬂL‘W?W WUAHARTBNAUANLAZLNLBNADUENNAIAN ﬂﬂll‘V] 5 ﬂﬂ?“ﬂ@LW?WWMW@N\‘ﬂﬁINﬁmfﬂW‘W
WNNZENNLTIAN

AEIATY
k%

avAtsznaviladanienismatn  wodAnssunaEing  IATeshNLeANeaRs  Hutlederinenu

Abstract

The objectives of this research were to study behavior of alcohol drinking, the element of market
factor in alcoholic drinking for working women in Bangkok and working women decreases in drinking
behavior. The samples of the study were 400 working women and multi-stage sampling. The instrument
for data collection was a questionnaire. The statistic tools for data analysis were percentage, mean and
factor analysis. Results of the study are working women, age between 25 - 29 years old, single, education
level in bachelor degree, work as company officer, and have average income of less than 10,000 baht
per month. The alcohol beverage consumption behavior finding that the age of first experience drinkers
was below 20 years old. The reason for the first drinking was wanted to try. The reason for the present
drinking was convincing by friends .The frequency for drinking was lower 2 times per week, the average
drinking was less 1 bottle per time the place drinking was food shop or restaurant. The person with drinking
was workmate or intimate companion. The time for drinking was more parties. The elements of marketing
factors on alcohol drinking of working women in Bangkok divided into 5 groups 1) Free promotion 2) Brand
and packaging 3) Taste and smell 4) Alcohol production and social status

5) Convenience to buy and good quality in affordable

Keywords

Elements of Marketing Factors, Consumer Behavior, Alcohol Beverages, Working Women
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