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Customers’ Information Exposure, Perception and Satisfaction on
the 7- Eleven Convenience Store in Bangkok
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Abstract

This research is a quantitative approach which aims to 1) study the information exposure of
customer’s purchasing at the 7-Eleven convenience stores and 2) study the information perception of
customer’s purchasing at those stores, as well. The population and sample are customers who live in
Bangkok and use to buy any products or services there. Data was accumulated from 420 samplings
according to theories of probability sampling and multi-stage random sampling. According to customers’
information exposure about the convenience stores, as the first objective, In case of the frequency of
weekly information consumption about the convenience stores 1) personal media: they get the most
information from the convenience store sellers (84%). 2) mass media: the customers receive the most
information from television (98.3%). 3) Specialization Media: they get the most information from packaging
(69.3%). And 4) Internet: they mostly search from websites such as http://www.cpall.co.th/ (29%). Apart
from the customers’ information exposure part, as the second objective, there is the customer’s information
perception on the convenience store after receiving the information. The most of samples percept as the
convenience store (34.8%). The second perception is for payment services (30.8%). For the customers’
information satisfaction part, as the third objective, The most customers’ satisfaction toward the data
transmission of the convenience store is in the medium level. Television advertising and public relations
are believable. The factors which affect customer’s purchasing at the convenience stores are in the high.
Considering on each topics, the most of samples think of the nearest convenience store of their community.
Then the quality of convenience store is importance. The convenience store brand is well-known, engagement,

reasonable price and promotion, and interested product items.
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