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Elderly Consumers Buying Behavior in Modern Retail Stores
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Abstract

This research aims to study behavior of the buying elderly consumers and barriers to purchases
in modern retail store. To gathered data from the insights of the interview; senior representatives and staff
135 samples in urban and suburban from 4 regions of Thailand. Data were analyzed using qualitative
analysis. The study found that most elderly consumers prefer to buy drinks and buy the size fit for
consumption. This can establishment for modern retailers. To facilitate the purchase of services to

customers 24 hours and located in community areas, closed to the place of work or residence or a bypass
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route in everyday life. The promotion factor showed that the elderly consumers would like to reduced price

products, and should be simple, The most of elderly did not problem on purchases at modern retail stores.

Keywords

Buying Behavior, Elderly Consumers, Modern Retail Stores
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