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Abstract

The objective of this research are to explore demographic information, behavior and needs of
marketing mix factors of Chinese tourists towards attractive places in Chiang Mai. This research was
applied for quantitative analysis. Questionnaire were conducted as a research tool to collect data from
400 of Chinese tourists who visited Chiang Mai Province. It was found that the majority of respondents
were female aged between 31 up to 35 years old married and holding bachelor degrees. Most of them
worked for private companies and earned between 30,001- 40,000 baht per month. The results also
indicated that the majority of respondents planned to visit Chiang Mai Province in April and July.
The duration of staying was between 3 - 7 days. They normally visited with family and spent from 50,001
up to 60,000 baht per each visit. In addition, the results showed that which were as price, promotion,
product, and channel of distribution perspective respectively was high Furthermore, results of hypothesis
testing indicated that there was no significant difference in demographic factors in term of gender, age,
status, level of education, occupation, and monthly income toward average mean of demands of marketing
mix factors of Chinese tourists towards attractions in Chiang Mai at 0.5 level of significant. Therefore,
in order to satisfy its Chinese tourists, tourism marketers should create impression using each marketing
mix factors perspective. Second, tourism marketers should identify an opportunity to expand market in
order to increase domestic sale and also expand domestic marketing network. Third, tourism marketers
should emphasize on supporting attraction place as well as enterprises. Finally, it is important to promoting

Chinese communication skill to the staff of tourist attraction and businesses.
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