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How to Develop Handicraft-Souvenir Business in Context of Tourism
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Abstract

Thailand is one of the most famous in tourism in the world and also has received rewards of amazing
places. These attract the tourists to travel and make a great deal of income to country. A part of income
is Handicraft-Souvenir Business especially native handicraft that's unique in its place. The tourists have
bought to their hometown. It reminds the tourists the days or the places they went. Native handicraft
souvenir is handmade and local wisdom. Style and colour depend depend on each local material and
native detail. These are why the handicraft is highly in need. Nowadays lots of handicrafts are at the
market places but not attractive. Because of product for trader not for customer. By means of these
articles, the author educated how to develop Handicraft-Souvenir Business in Context of Tourism by using
the method of Marketing Mix 7P’s. In term of Product ; production should be base on criteria or needs of
customer. Price ; should be set according to production process and raw material. Place ; for distribution
should be concerned with the convenience of business. The location should be in tourist attraction,
community or department store due to the limitation of time and non-familiarization of place. Include the
effect of online purchasing. It should be efficient service. Promotion ; should be utilized in many
purposes, communicative processes and appropriation for customer. The promotion should interpret the
appreciation and utilization of souvenir. Presentation on pricing tag, brochure, document and salesman
in order to promote more value. Personals ; related personals, business owners or entrepreneurs should
have various skill in business. Employees should be good personality, good verbal and non-verbal
communication to make customer impression. Physical evidence ; beginning with design as well as
interior and exterior decoration should illustrate identity and be obvious in unique of business in order to

attract customers. Partnership ; business partnership with communities where have production and in
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line with various business. Therefore, the method of Marketing Mix 7P’s able to develop and create value

added for Handicraft-Souvenir Business
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