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Purchasing Decision Analysis of Social Media E-Commerce Using
Structure Equation Model
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Abstract

The objective of this research is developing and test simulates method the factor of decision to
buy product on social media also analyze a relationship between factors that effect. By using a 400 sets
of questionnaire ask people who use to buy online goods on social media (Focus group on Clothing
Business). The statistic analyze by structural equation modeling with theory and related research.
The result show is 17 factors. First, we divide in 4 groups. The factors analyzed and extracted factors to
determine the relationship, have 2 groups and 8 main lists. For example, quality of product, cheaper price,
clear product detail, nice product picture, product meet requirement, answer question immediately,
continuously promote product and view advertise product. In conclusion, the factors are support decision

when shopping on social media and the error on relate equal to 6.30 %
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