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The Used of Simulation Game (Beer Game) for Learning Bullwhip

Effect in Supply Chain and Logistics Management Course
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Abstract

Recently, Supply Chain Management is become more importance, both in industry and
academia. Most Supply Chain Management courses offered by universities and business schools
are text-based. However, text-based learning is limited to gathering concepts and understanding
complex topics of supply chain. This paper illustrates apply of simulation game called Beer Game
in learning Bullwhip Effect of supply chain, which is a complex topic and difficult to understand.
The result of Beer Game applied for the Supply Chain and Logistics Management class shows that
students can summarize the knowledge from their workshop experience and also link the knowledge
with the theory as well. However, the used of Beer Game in the class room also has many limits.

For example, limit in the number and the accuracy of the controller and time limited for game playing.
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