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toward Competfitive Advantage of Community Enterprise in Lampang Province
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Abstract

The purpose of this quantitative research was to study the levels of business strategic
importance, organizational innovation, participation, market orientation and competitive advantage,
including factors affecting the competitive ability of community enterprise. One hundred and sixty
five entrepreneurs, whose works at a good operational level in Lampang, were employed as sample
in this study with simple random sampling technique. Research instrument was a questionnaire
and these statistics were analyzed: percentage, mean, standard deviation, correlation coefficient
and multiple linear regression analysis. Research results were found that community enterprise
gave the importance of all aspects at a high level, ranking from high to low level as follows:
competitive advantage, market orientation, innovation, participation, and business strategy. In
addition, the studying of factors affecting the competitive advantage of community enterprise at
Lampang province, it was found that factors affecting the competitive advantage consisted of
business strategy, innovation, participation. Most crucial factor was as innovation, following by

participation. However the less crucial factor was as business strategy.

Keywords
Business Strategy, Innovation, Participation, Market orientation, Competitive Advantage,

Community Enterprise
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