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Abstract

This research was a quantitative research with an objective to 1) Study the consumer
behavior, marketing strategy and strategic effectiveness 2) Study a relationship between
consumer behavior, marketing strategy and strategic effectiveness 3) Propose a model of marketing
strategy. Data collection was conducted by using a questionnaire that its validity and reliability were
tested. Population was whey protein drink’s consumers who live in the central region of Thailand.
The sample size in this study was 400 samples. Statistics analysis was descriptive statistics which
including frequency, percentage and arithmetic mean, and standard deviation. According to the
inferential statistics, there were path analysis and structural equation modeling. Results of research
objectives found that 1) Consumer behavior affected on motivations, learnings, perceptions and
attitudes. As a strategic marketing, the most influence factors is the product strategy that the
product was certified and had a high nutrition value. For measuring the marketing effectiveness
must consider consumer loyalty. 2) Consumer behavior both influenced directly and indirectly of
the marketing strategic effectiveness and marketing strategies influenced directly on the effectiveness
of using marketing strategies. 3) Structural equation modeling revealed that corresponded to the
empirical evidence in a good level with ZQZ 55.646, df = 31, P-value = 0.093, RMSEA = 0.034,
GFI =0.96 waz AGFI = 0.94. A good marketing strategy improved more the effectiveness of using
strategy.
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