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Abstract

The objectives of the research are to: 1) study influences of service quality perception on
the tendency of tourists to revisit Pattaya City; and 2) study influences of service quality perception
on the potential of MICE tourism management in Pattaya City, Chonburi Province. The research
population was MICE tourists who participated in MICE activities in Pattaya City, Chonburi Province.
The researcher applied a self-enumeration method of data collection in which the survey questionnaires
were left at medium and large hotels in Pattaya, Chonburi Province to be completed by 400
respondents. The questionnaire was used as a research tool Data analysis was done by using on
a percentage method and binary logistic regression. Research findings were that: (1) service quality
had influences on the tendency of tourists to revisit and the probability of an event that MICE tourists
tend to revisit rose by 2.912 times; and (2) service quality had influences on the potential of MICE
tourism management and the probability of an event that Pattaya has potential for providing MICE

tourism rose by 3.055 times.

Keywords

Service Quality, MICE Tourism Management, Tendency to Revisit MICE Tourism

unin
dszmalnaldnaningaluniaduguinaranisvieanansesginiaiiasainannlainfzey
NFuRAIans Avg1uaaanazaniiieane naanauianunienfulasaaiianuguly
o o a Yy KX a ' A rdp Co & =
NsdANsLsvgn dunwuazuansdudi aunanisviesiiengduuuladau luddmiugluuunieaes



NSANSIBINMSUMINENGeWISdaINosU ‘ ‘ ‘
U9 11 2007 3 nIngIaN 2560 - NueNew 2560 39

oA o @ 4 a £y oa C oA a4 dese s y
naviesieniiasainuasdndanianssnlududaaziianisviesiientBniiiesnlddnnanssn danali
Auauniednga NI na19saLies anedudunisnszduligraiunssunisviasioauay
gAANMNITNINLUBIENT Hnnsaene st Tuaannsarinmelfddssmadusuauunn
(n3eefng a3y NAANA, 2556)

! dl cal o o ' ¥ ¥ ¥ 4 ! dl
mavieaangUuuuludiiaonuddrysianisairnalduaznisdrsnuliunidsemna asann
- g U I o a4 et ea
nyvieieanguiieuIansTags HANFeInIsAuAIuaTLENIIIRAMN NG AsiuAdldanaiaas

T SVt VPt S ey
wastinviasieanguludasey luszdungendninviesnaaialidszunns 2-3 i inldinnsvieaiien
stuuvlndidudauddnylunisafeselfdngusome Fguafanetaundndulilszmalng
Wugudnaninsdnilsygu duuun nnsvieaiianiveiflugada nsuans@udAlasingsAN1suIuITIA
iseluduaaiidy (Rans duan, 2556)

y . - . . » -

AUNIRTgIUNIAANITAzNTLENT I ludszina lnenlaFuniseeniulussiuainadeng
fetlwanzngammanuas ansiidiasua) Bunseimdaiedieuilud [dud Wnen seuuru
Fudlud e danudndilyudumedanisuaznsinieildlduinsgiu fadanudndudeds
afennsgusuilalafuntsseniulussiulndimesiuintszme (Friinaudaaiunisdnlszgu
LAZUNIIANNS, 2558)

o A . o P - ) o o A, v o

wneniflulesiesiiaannianziueanidgnamnssuludaunaluniluandui 3 foain

» oo oo T
waNeIzAL anunAnNeLsvn wazan undnulsrgnuazieaiaaeduseiananung sanly
NAuddnLanetingsAnig 3 uisiazadnauie tafuniseenuuulngAfladaendnsniniadmussss
m@mivmﬂimmﬂw@ﬂ AMFLNNIAANUBIIUATINAATLINAS mmmmmsmhﬂaﬁmmﬂmmqﬁmm

&

uummmmmwmmm AT 1IULINLANLNALADT %m "WJNL‘VIH‘LL [YSapA ﬁ@mmumumm

4
=
g

AL Wk AN ARz ueen wazduinIlszguLazans@uAinen (PEACH) aituRmsiamand

b

6,500 m1919iums Mnliaaunisailudaesimenludaqiuinisrenssioninty  uwrdipasiqnaan
Tudhunnsilssanduiusiazaanisdadiunisvesianguuuiladnetaian dyaanssnuludldneama
annsdlianunsnaianinsgudaunisuinisldvinesiieauwisludagnengannamiuns Wnenag
pasHinsinAnan wliRnE@ulnaanizainsgudunisdanisuaznisuEns Il Aunseensy
o Homo = o = a a o oy a S > o
FrevpiERtALsiaIN AN ENENATeeN s T LA NNNTLEN s Rse e T lun TN LN
vieseuazAnaninanlunisdnnisnisveaiasgUuuuludluamiiewing) Smdpgays e

siuuanunglunsawnsvienaagluuuludlidlssansnnsioll



‘ ‘ ‘ NsaNsdBIMSUMdNENaawWIsdalinosu
40 9 11 200N 3 NINGIAN 2560 - NuENEK 2560

NUNIUITTUNTTH
1. WUIARLNEINUAMNINAITLINNS
AN NS LN iNs AT ddaiaaiuAnn s liisnstaeiluezasdin
dl a [ o 1 dl dl a o v a =3
Pl lunisiansannisiufaesiinvieaiianagauininnisnisisnisaunsoin iiiaauienalaway
naunnl413n198nA3S Parasuraman, Zeithaml & Berry (1998) 16Win1s@nun3aanusn Aounan
N19LINIAARARINAINAIANIITR9gNANNRFaN1TLTNN91W TnaAunInaziinTuienseiy
ANFIRINTeEN dTNg AnunmNsLENs B ATwansLEnadulUaundunldiEnisanauds
ADANINNNIUTNNIRAUIU 5 Fundn Asil (1) Aonsilugtessnestdnig wunais Amgiuisnig
o ¥ A o o ¥ | al 3 d‘ S e | ¥ [l di A
ansnFuiisadudals wu Avvnusannazeaon wsesda ginsnl yaans s (2) Anuidea
¥ 2 =2 Y a Y a P Yo Y [ a = ¥
139191als wanats glEusnisatnnsaldusnisaseninnanasldiuguiiuusnig daanugnsiag
avane M liANTeautdetianarldnngla (3) nsnauauassaf3uLEng uuelie AvNANN30
we9g ILENslunsmauanuedun TN sfsAMEN]a Haouniex anunsnliiEnislaetnemaica
waziuviaeh (4) naslimnnusiulawngisnig vunaiamnuaunsn inse aaag Tunisliusnisuas
ANNITDABLAUBIAIINABINITVBIGNNFULTNN A ENT Az NT8 AR Il uNFuLENN9fn
ponsiuladnalifunniEnieia uway (5) Ansienlald nunetia fliuinistinsenlald gua a1unsn
LT IANNANNFABINIIBNENNTULENTUA AT ARA
2. wwIAALNEINUNNsYiaseEagluuy MICE
MICE (Meeting, Incentive, Convention, Exhibition) Lﬂumﬁ‘ﬁ@\uﬁmgmmumﬁ\ﬂu
\Feganate Ll LA AnAmaeInsvieseagUuuy MICE 136l
YOLaA ARALIRIUN (2554) MICE muANilanaasaniangdadsinislssgunguilsvina
\@u@e (Asian Association Convention and Visitor Bureaus: AACVB) lia1tanudniugsia
! dl dldv rd‘ o ' 1 dl dll | o o a
nsvieaienidngsrasfinenisdntlszguaesasing nsvisadeniieiiugada nsdntlszauunumg
o 2 v 9 v o = o P e oA = Y a
wazn1sankansduAIdse il lnain1sdnnisauazanysniat19iaanTn fNA18NN9LTNNS
3 dl o v dl dl 3 dll o 6o v
FUADUNNNIARLIETH FuaMNTUATIATENAN MuATasegLnsnidnuwarazaIn “a4 tszneusoe
4 nguANAadnEstandaNsaLlestazi@anTasiy wariaouuansaiuet1sinau Taun
A . . , C oA A w o , . -
gsnan19dntseguasdng (Meetings) Nnsviaaiienivaiilugada (Incentives) N19dnLszguunWNgIA

(Conventions) kATN139ALAAIAUAN (Exhibitions) $9NiFeIN31 MICE Business



NSANSIBINMSUMINENGeWISdaINosU ‘ ‘ ‘
U9 11 2007 3 nIngIaN 2560 - NueNew 2560 41
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