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Logistics Management for Halal Food Business
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Abstract

The demand of halal food products is increasing not only from Muslim country but also
non-Muslim customer that trust in halal food safety. Halal industry in Thailand need to be develop
to be recognized in international market. The production process must follow Islamic Laws and

also the activities in the supply chain related to mobility or logistics between the various groups
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must be considered, involving the series of activities such as the warehousing, transportation,
terminal operations and others supporting activities alongside the flow of halal logistics. This will
ensure a consumer’s confidence in the Halal food products. It also manages logistics costs in

efficiently operation.
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