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Abstract

This research aimed to study the marketing mix factors that affected the consumer in
Samut Prakan Province decision to purchase the House Brand Products, a case study of Big C
Supercenter Public Company Limited. The samples consisted of 385 consumers in Samut Prakan
Province that decided to purchase the House Brand Products at Big C Supercenter Public
Company Limited, using multistage sampling. The research instrument was a questionnaire.
The statistics used in data analysis included mean, standard deviation, Pearson product moment
correlation coefficient and stepwise multiple regression analysis, determined the statistical
significance level of 0.05. The results found that; 1) Overall, the marketing mix factors affecting the
consumers in Samut Prakan Province decision to purchase the House Brand Products, a case
study of Big C Supercenter Public Company Limited which was at a high level. The product aspect
was the highest mean, followed by the place, the price and the promotion respectively. 2)
The consumers in Samut Prakan Province decision to purchase the House Brand Products in this
case study, overall they had the decision at a high level. In addition to, the highest level of purchase
decision was the need arousal ; the subordinate aspects were the information search, the
evaluation of alternatives and purchase decision respectively. 3) The marketing mix factors on the
promotion (X4), the place (X3) and the price (X2) could be predicted the consumer in Samut Prakan
Province decision to purchase the House Brand Products, a case study of Big C Supercenter

Public Company Limited at 66.30%.
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