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Abstract

The purposes of research were to study the marketing factors affecting the decision
to select moving media in Muang district, Phitsanulok province and to compare between
marketing factors and personal information on their gender, age, education, income, and type
of business. A questionnaire was applied as a research instrument for data collection from 340
entrepreneurs. Data analysis employed percentage, mean, standard deviation, t-test, One-way
ANOVA, and Multiple Regression. The result reveals that the marketing factors on product,
place, physical evidence and process affected the decision to select moving media in
Muang district, Phitsanulok province with statistical significance at 0.05 level. Entrepreneurs on
their gender, age, education, income, and type of business affected the marketing factors with
statistically significant difference at 0.05 level.

Keywords: Marketing Factors, Decision, Moving Media
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