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Abstract

The objectives of this research were to: 1) study factors of casual relationship affecting
competitive advantage of border small and medium enterprises between Thai-Laos and
2) examine the congruence of the developed model. The research tool was a questionnaire to
collect data from 600 entrepreneurs of small and medium enterprises exporting to Thai-Lao
border trade. The multi stage random sampling method was employed to select the samples.
The statistics used in data analysis were frequency, mean, standard deviation and structural
equation model analysis. The findings of the research were as follows: 1) there were two factors,
namely entrepreneurial orientation and innovativeness affected competitive advantage of
border small and medium enterprises between Thai-Laos, and 2) the developed causal

relationships model conformed to the empirical data. Goodness of fit measures were found to
be: Chi-Square (XZ) was 1324.063 at degree of freedom (df) 1315, P-value was .425, Chi-Square

relative ()(?) /df was 1.007, Comparative Fit Index (CFI) was 1.00, Goodness of Fit Index (GFI) was
.934, Adjusted Goodness of Fit Index (AGFI) was .908, Normed fit index (TLI) was 1.00 and Root
Mean Square Error of Approximation (RMSEA) was .003. The standardized coefficient of
antecedent factors ranged from .397 to .798 and marketing capability showed the highest
coefficient. The latent factors predicted the casual relationships model at 49.3 percent.

Keywords: Entrepreneurial orientation, Marketing capability, Innovativeness, Competitive

advantage Small and medium enterprises Thai-laos
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Fruunu an1suuugslaseiessuunuy nsRauIsEUY National Single Window (NSW) uagds
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LNAINT UaTAIUABNINTITEIVDY JINTATEIT1Y T1UUTEYINT 25,788 Wit (AL) FIUIUNAUAIDE19
600 Uuta (AL)

2. YULATEEZIIAINIISE nsinwadel
2562 — WU 2563

3. oulmilenlunuide §IdefnwdvEnanensysiuarududusenounts Anuaunse

°

wunsnusvTndeyassninufoumey

71190150879 AUAILITANUINNTTY warAnulaSeulunisulstundsnanannulaSeulunis
LUITUYBNANNIVUIANANBAZ VUL LI LLIANNTAT8 AL INE-812

NIaULUIAATUNIITIRY

nsAnwiafedfidednet nsgaduaumdudusznou anuatunsanisuianssy
ANNENITINIINSIaIRdanenulassulunMsusureiamisruianatsuazsuingonluiun
nmsfoiaulng-an leglduufe nguiuarauddoiisidestuiladeiidmasoanaildiuiouly
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N13¥191UL%93N0 (Proactiveness) A3UUNSIIUNI5WYTU (Competitive Aggressiveness) kagn 13inTey
fuaudes (Risk Taking)

2. fWUITAINAINITANIIAIUN1TAAIA (Marketing Capability) ni188e JULUUVBINIT
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Innovativeness) WaZAIUAILNITANNUTANTTUAIUNTZUIUNTS (Process Innovativeness)

4. fhuusaailaiuSeulunisutedu (Competitive advantage) wanefia ssfnsiidosniser
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(1993) Usznaumienisainaniuunnae (Differentiation) n1siludidinusiunu (Cost Leadership)
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NaNA20814

naufeg1e Ae fuszneumlamisvmanasazuuInges (SMEs) Tungugsiadseanduen

q
1%

lulwansivewau seninddnewazard 31w 600 AY ImﬂmiziuéhasmLLuwaw%umau (Multi
Stage Random Samp ing) (5791un3s ﬂa‘ﬂmi 2557: 61) m‘u

Funouii 1 msfinnsundauiavesngudesisiidaumngautunisiene ﬁ%a;gaﬁw
TUsunsu AMOS Tasnsldita3esfiemanaiinadid Structural Equation Modeling (SEM) G3deld
W|nsiruanguiiegananguieaudaaY (Rule of Thumb) ﬁﬁﬂaﬁaﬁmwﬁ@hLLUswwumﬂ%’ Gk}

v
N Ya v

Tunanguiaogis 5 - 20 ausedudslunisidondafands (Harr et al, 2010) nsifondal B398
fsuUsdunalalunuusianssiuiu 60 fuls FeruinvuniiegeiidauNEaNLaLIiio e
Faaasdl 300 - 1,200 FATeemvunnguiieg1muIIUNIIEimes A $1UU 600 FI0E1

Yunaudl 2 nngudied1sdud 1 elildsuiedafingyhnisiiudeyaluwsazdanin

N
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Jamiaruianatsasvwingenlunquasiadieenduiluannisfivsnauseninlvewazan lng
FIUUNANEBAYAAINITAINTAIRBNVBITAINAIVUIANANUALIUIAYONGIAANINITIYANUAANINT 5
ANUABNINT ANUAIRU AD ATUAANINTUATNUY JINIAUATNUN FNUABNINTAUBIATY JINTIANLDIATY
ANUABNINTTEWEY TINTATEITIE ANUAININTLNAINT TINTAYNAINIT UAZATUABNINTLTEIVRY
Fmindeane Fsazduudnnusedianleniafiazidonyiniu 0.20 Jelddndiungusogisdiuun
AIUAIUAANINT MALA ATUAANINTUATHUN FINTAUATHUN T1UIU 120 AU ATUABNINTIUBIATY
Jamdanuesay 99uaU 120 AW AUAANINIITELAN JaTATE5I8 3I1UIU 120 AW ATUAANINST
1NAIT FIMIYNAMNT F11IU 120 AL kAFNUABNINTTEDY TR I1UIU 120 AU 53U
TuUNqUAIeE1 600 AU

Sunauil 3 i3eldn13dusiieg1awuulan (Quota Random Sampling: QRS) M1uUsELAN
dudgulan duiuilan eifususadeyalasnsuanuuuasuanuiilddamdouly audmoungs
shogsitldrmunliluduneud 2 Taglinguiegnensonuuuaeuniudemuessiuiu 600 atiu

w3esilafldluniside

wdesflofldlunisidendedl Ao uuuaouan (Questionnaire) iitelddmiugusznaunis
FamfavuianatazsuingenlungugsivdsesndualulunnisAmvisunusenitalnewarand
Usznauluaredadeaiunisyaduaiiududusenaunis (Entrepreneurial Orientation: EO)
Usznaumigadundudaszlunisuinisaiu (Autonomy: AUTO) n13911911893n (Proactiveness:
PROA) A uwn3slun1sudedu (Competitive Aggressiveness: COMA) warnaindeyfiuaanuides (Risk
Taking: RISK) Yad8@1ua21u@18190%1901Un150819 (Marketing Capability: MC) Usznaudag
ANANUITAN AR AU (Product Capability: PROD) A218@1015001UN159AN1510IN190 1590
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319Uy (Chanel Capability: CHAN) A214@130198719A1U51A7 (Price Capability: PRIC) Wa g
AUAINITONNNTELETUNI9AR (Marketing Promotion Capability: PROM) Yaduanuainuaninga
N13UTRNTIY (Innovativeness: IN) UsznouUA18ANAINITaNINUIRNTINATUKNAR A9l (Product
Innovativeness: INPD) LagAINEINNTANIUIANTTUAIUNTZUIUNIT (Process Innovativeness: INPC)
Yaduauanulamdisvlunisursduresiamisvuinnarauazvuingeu (Competitive Advantage:
com) Usznausdtenisiduguiaiuduyu (Cost Leadership: COST) N15@3519AIIUUANAIA
(Differentiation: DIFF) Wazn13nauaudeg1951aL5a (Quick Response: QUIK) Wunimsiusefiuan
(Rating Scale) 5 326U

nsgaAnvesasedile F3delMinismaAianuiisanse (Validity) wazanandedeld
(Reliability) vaguugaunIu msmﬂ'wmmLﬁwmﬂmmimmaammmwm%ﬂﬁmwuaaumm
Taefieawey $1uau 5 viru mamada Index of Item Objective Congruence (I0C) Inedaaiunn
Foilen 10C 1111 0.5 (Rovinelli & Hambleton, 1977) dmSunismiaiauiiesiy fedulseans
haawi (A - Coefficient: >.700) (Cronbach, 1951; Nunnally, 1978) ﬁﬁmgj‘is‘mdw 807 - .924
AtmiinesdUsenay (Factor Loading) firagssing 48 - 1366 ArinAnumuzasmesdayaluns
AATI¥109AYTENOU (KMO: Kaiser-Meyer-Olkin Measure of Sampling Adequacy) /188581314
772 -890 ArmnandesusanvessauUsuel (Composite Reliability: CR >.700) (Hair et al., 2010) fA1
95817919 .809 - 990 ALaAsANALYsUTITIgainle (Average Variance Extracted: AVE >.500)
(Fomell & Larcker, 1981) fifiagsening .506 - .981 Aauandlum1sng 1

A1319 1 a5REeuAMaNTAnURTITlATE1veLATaedn

Second Latent Observe Factor
Latent Variable Variable Loading KMO. Reliability cR. AVE.
EO AUTO AU1 - AU4 .656-.878 816 .905 815 529
PROA PROA1 - PROA7  .716-1.014 .865 871 .949 729
COMA COMAL - COMA5  .830-1.147 .858 .855 957 .945
RISK RISK1 - RISK5 .480-.830 172 870 .809 .506
MC PROD PROD1 - PROD4 .613-.933 782 842 .826 .654
CHAN CHAN1 - CHAN4 .800-.963 .834 .885 .895 .806
PRIC PRICI - PRIC4 .800-.931 .807 .856 874 .758
PROM PROM1 - PROM5  .768-1.366 772 .807 .990 .981
IN INPD INPD1 - INPD4 .800-.933 .831 .888 876 775
INPC INPC1 - INPC5 .731-.800 .890 .885 854 578
COM COoST COST1 - COST4 .800-.972 .823 .906 875 759
DIFF DIFF1 - DIFF4 .782-.816 .832 .924 .850 .633
QUIK QUIKT - QUIK5 .624-1.024 .831 .898 .898 .644

nsiusausiadayauaznisiaseideya iusiunudeya dideiuniuswdeyadie
autes Tudrumsiiaszsideya adaflinisiinseideya fe adfidamssauiuazadfoyuiu Lilo
VAR UANLAFINUTENBUMENTIATIZAEUNIUTBNENaaWe (Path Analysis) N15ANWIANUETLS
\Feaumguestadiildnsnasemnulsiusulumsussturedamisvuinnatsuasvuingdesluiun
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msmveuaulng-a1 Ingldn1simszsiesnusenau (Factor Analysis) kagn15ItAsIERlaLARANNTS
1598579 (Structural Equation Modeling)

NANI5I9Y
nansAnwIALdLTUSIBsanvestlafeiidsmarennuldiuisulunisudsiuresiama
ANaKazrLIngaNluuANITAITIELAULNE-a17 LEaTNANIIATIVAOUANUABAASBINAUNTLVDS
Tumafudeyadssedntuestadefidmasrioruiliuisulumswisiuve amAavuanatauazvuin
goxluvanmsmuesuaulng-a1n nui leadsainvesdadofidmasonulsiuioulunsudadu
yoiamiaranasaraundenlunnisimeuaulne-an Aideiautulisenndosnauniu
fudeyalasydng fidedndunisusulumalaefiansananuduldldludmguiuazondedaiivsu
Tuina nuilunaiinnuaenadesivteyaileUszing wasislonaaoumdulssansidumeestladed
dwadennulaieulunisudsduvedamiruianaisiazauindenluiunnisivewau lne-a1m
WazATINERUANLABAARDIYBILUIAANUTYAITUTEINYHANTIATISILAAIAINITN 2

M9 2 Han1svedeuAdNUsEANSIdunIesdiuUsladeidanmendmanannulaiuseuluns
wisturaianisvwianatuazvageslulunnsimeunulve-a17 wasnsIvaeuaIy
donpaosatlinaiutoyaidelsedng

fuusame AuUIHa STDYX EST SE CR P R?
EO COM 281 449 194 2311 021 493
IN 873 1.081 109 9.829 H
MC -.063 089 181 491 623
EO MC 751 848 085 10.016 H 798
IN 203 178 044 4.088 H
EO IN 630 812 087 9.377 H 397

X% = 1324.063, df = 1315, Y ?/df = 1.007, P-value= .425, GFl = .934, AGFI = .908, CFl = 1.000, RMSEA = .003
rszaullydnAg?l 001 ** syautledAgd 01 *  seautisdfgyi .05

219159 2 agUan IAdeuAEIsEAvEAuN e setladulivanimaiidmasion
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