TsasuyweAansuardInLmans wiinendusesigivaasesiy | 767

Ul 16 atiufl 2 nangieu-Suneu 2565

UNANNIY (Research Article)

ynidadendeaniannuinavastinviasiig?
Wegumwlssinmaludwidaunanuiauadu
Factors Affecting Tourists’ Loyalty in Health Tourism, Spa,

in Andaman Region

TENS YA Tl Juniiaves newmi Junsiaves uazasdnual adnafita
Wareepomn Chusri’, Wiwat Jankington, Korkaew Jankingtong and Woraluck Lalitsasivimol
% ]
UNANYa

Ml IngUsvasd Wefnwenuduiusideamsuesladendmadonuinfvestinvieaden

v
a o a

dsguamussamaUlusiuiidunnsiu nuideididumadodatom vssnns fo Runldusnsaus
yrilulsusasiaein Sminaaiuiisumdu i Smingiin fen uaensed utoyaanian
Tiunslulsusuuszinniaesn uazaun Fadurndswnd Ifun fade soawmside wosiu uazansy
ondns lumsfnwedsanuusznoumslildimemuraadfduuduilivinsededanu dafuidsl
v nulssnnsfiuiuey vimadennauiiegauuussiutuedadudadnumeudarfamin S
200 19873 BevuanguitogemuuuAnvaslant lina12dn Sruaumuedegng 200 freg1eiuly
awnsaldludiasizd SEM 1a vinnnsiesngiaunislasasne Inelusunsu Lisrel 8.72 nanisfinyimuin
TumanruduiusiBeaninnfid vsnasernudnAvesinviesiisaiianuaenndes (Model Fit) lngan
RMSEA winfiu 0.066 NNFI Sifnwinfiu 0.93 CFlwiniu 092 SRMR winfiu 0.064 uazdnaiuvedlaaunise
Aesmdasegluseiu 207 namnmsvagsUANNAFILNUIN 1) mnuilavelevestinvieadienidviswa
yassreaTIAnAvesinvioafivriifiroundnisaielsusmariaesvludminaniuiisun 2) sands
Ustaumsalfidviswammsaiamuinivesinieadien 3) aueifuinnnmsvisaiiesvesinvieadled]
SvEmanmssernuinAvesinviondlen uay 4) usspdumsvioaflenlsifidvinammswienminaves
tinvieaien
fddny: MevieadenBeguam a1 mmindvesinvieaiies
Abstract

The objectives of this research were 1) to study the level of opinion of the motivation,

marketing experience, perceived value, satisfaction and the loyalty of tourists in the Andaman region.

2) Study the causal relationship of factors affecting the loyalty of of tourists in the Andaman region.
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This research is a quantitative research for the population, which consists of using spa services for
foreigners in hotels and resorts in Andaman provinces such as Phuket, Phang Nga and Krabi, collected
from clients of hotels, resorts and spas, which are foreign countries, including Russia, Australia,
Germany and the United Kingdom. In this study, establishments did not clearly compile the number
of users therefore, the exact population is not known selecting a sample class with a proportion from
each of the 200 provinces, depending on the sample size indicates that 200 or more sample sizes
can be used in the SEM. Analysis structural equation analysis by Lisrel 8.72. The study found that the
model has a causal relationship that influences the loyalty of tourists. fit model reveals that the
RMSEA is 0.066 NNFlis 0.93, CFlis 0.92, SRMR is 0.064, and the chi-square in degrees of freedom is in
the model is 2.07. The results of the hypothesis test are as follows: 1) The satisfaction of tourists has
a direct influence on the loyalty of tourists to tourist attractions, hotels and resorts in the provinces of
the Andaman region. 2) The experience market has a direct influence on 3) The perceived value of
tourist tourism has a direct influence on the loyalty of tourists and 4) Motivation in tourism has no
direct influence on the loyalty of tourists

Keywords: Health tourism, Spa, Loyalty of tourists
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