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The Effect of Online Micro-influencers’ Attributes on Decision-

making in Travel Phuket under Creative City of Gastronomy Concept
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Abstract
This research objectives were to study the tourists’ opinion on the attributes of online
micro-influencers under creative city of gastronomy concept, the decision-making in travel

Phuket under creative city of gastronomy concept, and the effect of online micro-influencers’
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attributes on decision-making in travel Phuket under creative city of gastronomy concept. This
is a quantitative research with a sample of 400 people by using a multi-stage random sampling
method. The research tool was a questionnaire. Data were analyzed by using statistics of
frequency, percentage, mean, standard deviation, and multiple regression analysis. The research
results revealed that tourists have opinions on the attributes of online micro-influencers and
decision-making of tourists in travel Phuket under creative city of gastronomy concept were at
strongly agreed level in overall (X = 4.23, 4.26) respectively. The online micro-influencers affected
on decision-making in travel Phuket under creative city of gastronomy concept by statistically
significant at .05 by considering the weight of the impact results, such as content (Beta = .177),
presentation (Beta = .149), and personality (Beta = .091), and the multiple regression analysis had
an Adjusted R Square Coefficient of 54 percent, the other variable of 46 percent.
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