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Abstract

This academic paper was aimed to offer a channel to watch footall
matches through a new medium like the Internet. Viewers could rely on this new
alternative to appreciate the matches through online social media called “social
televisions.” It was a new phenomenon of the Internet with technology
convergene between social network and traditional television exposure for

initiating conversations on online broadcasted programs which were being viewed.
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The exposure was divided into serveral possible ways, namely, 1) alternative
second screen, 2) interactions with other viewers through social network,
3) communication and acknowledgement of news through various channels, and
4) the matches could be seen anywhere and anytime.

In conclusion, the development of information technology helped forming
a guideline on the exposure of football matches through the aforementioned new
media; in other words, social media were adapted and applied as social televisions
for watching football matches. This represented a current dimension of viewing
them with other groups of football fans through the virtual world of online social

media.

Keywords: Social TV, New Vision, Exposure to Soccer Sport
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2014 PROJECTION
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