o/ v ¢ 1 v o/ -1
mmauwusszmwmii?iaaaaﬂuaaulau
LLaszazmsné’qmsmnnswaﬁumﬁﬂﬁnmwﬁwmé’mmqwﬁa

ludaminieaylan
iSousagaus Sunsisy  uae oy edauerslesy
UNANED

[

nMsaduasiiingUszasd 1) ilednuinislddedinueeulatvesindnw
uvinendeuimildudaiaiivalan 2) ilefnwinngasndimsannszua (FOMO) v
fndnwiumingrdsusivisuimiaiuglan 3) WefAnwianuduiusnislideag
ooulatifunniznisndinsannszua (FOMO) vestindnuwimminerdouimilsludmin
fuaylan meifetuiidumsidodaimu nduiedisfotndnuunine ouimileid
g 20 Viululudmindivalan Tnewfiuteyadeuuuaeunmuiunduiegiesiuay
375 au fAdelduuuasuaulundesiolunsifununudeyauazinsgiteyalagly
adfnsmannud Sovar Anade dmulenuuinnsgiu Aleauaiuarduussandanius
wuuisfaulunsiesgimannuduius sanmsidenuiindnuiinislddedsruooulad
agluszAuUunans (X = 4.29) Inngnisnainisannszia (FOMO) eglusdiuuunand
(X = 4.16) uenaniinislédiaueeulaifiaruduiusidsuinfuniiznisndinisen
nszud (FOMO) agnafifaddynisadfifisedu .01 (r =.750) Torauonusfonisinis

duasunislddedinueeulatietagnisuasmvugay

[

Aadgy: dedannesulal mslddedinusaulal naznisndinsannszia

*
Miguduss: Anrdinumans N1AIYIERINgUaTIIYYINGT NAINGTEUSAIST

LY 99 vy 9 Fiuavinlng sunaiiles Jaiafivallan 65000 Email: rueanrotsukhon@gmail.com

* %
MgURUAL: AnrdInumans MAIYFIALIVEUALINYEEINET INTINENRBULIAIS

LY 99 vy 9 Fiuavinlng suneiiles Jaiafivallan 65000 Email: Phitsanu@nu.ac.th

Human Resource and Organization Development Journal Vol. 10 No. 1/2018



ANFURUSsYNIaNs I Fedenuoaulatinazn1EMSNEINISANASELEVR M NANWIN M INENa Bl

70  ludmiaivelan
The Relationship between Social Media Using
And Fear of Missing out of University Students

in Phitsanulok Province
Rueanrotsukhon Chancharoen "and Phitsanu Aphisamacharayotin -

Abstract

This study aimed to 1) study social media using of university students in
Phitsanulok province 2) study fear of missing out of university students in
Phitsanulok province 3) study the relationship between social media using and fear
of missing out of university students in Phitsanulok Province. This research is a
quantitative research. The samples were 375 students aged 20 years and above in
the university. The instruments were questionnaires. Data analyzed by using
statistics of frequency, percentage, mean, standard deviation, chi-square, and the
Pearson’s product-moment correlation coefficient. The result found that the
samples had a moderate level of social media using (X = 4.29), a moderate level
of fear of missing out ( X = 4.16). Besides, social media using was positively
correlated to fear of missing out at the .01 level of significance (r =.750). Suggestion

is there should be encouraging using social media appropriately.

Keywords: Social Media, Social Media Using, Fear of Missing out
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