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Abstract

Sufficiency Economy for Industries or ISO9999 encourages all industries
to operate their business under the middle path concept by taking into an
account of moderation, reasonableness, and good self-immunity. All stakeholders
should apply knowledge and integrity as a fundamental step to balance their
lives for a stability, sustainability, and happiness. To achieve on leading
sufficiency economy into industries, it is necessary to get a good cooperation
from all staffs starting from changing their way of thinking and adjusting their
working behavior to strengthen morals and ethical responsibility towards social
and environment. Communication approach to achieve behavioral change in
individuals requires two-way communication process that encourages
stakeholders to express their opinions, share ideas, listen to each other’s
suggestions, and apply work disciplines to their daily life for a sustainable

behavior change.

Keywords: Communication, Sufficiency Economy for Industries, Behavior

Change in Individuals
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