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Development Potential of the Mangosteen Marketing Business
Management in Ko Khan Subdistrict, Cha-uat District, Nakhon Si
Thammarat Province
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Abstract

This study’s purpose is to develop the potential of mangosteen marketing
business management of Ko Khan Subdistrict, Cha-uat District, Nakhon Si
Thammarat Province in the dimensions of branding, website design, and an online
manual for sorting mangosteen.

The researcher employed mixed research, which included qualitative
research, participatory research, and quantitative research. Targeted audiences
of the research include 1) 30 key informants coming from four clusters of
mangosteen entrepreneurs (chairmen, committee members, and members); 2)
three qualified people to evaluate branding design; and 3) a group of product
buyers, who are 20 export operators (Long) and 10 members of the group.
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An analysis of the obtained data revealed that the most appropriate aspect
of branding design, based on the third assessment, is its beauty, suitability of
colors, the possibility of manufacturing reality, response to actual use, and suitable
size.

The assessment of the satisfaction of the export operators revealed that
they are satisfied with the branding design, with an average level of satisfaction
(at 4.29). An overall satisfaction towards both website usage and the creation of
a mangosteen sorting manual attains the highest level, at 4.24 and 4.49,
respectively.

Keywords: Development Potential, Business Marketing Management,
Mangosteen Koh Khan
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