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A Cluster Analysis of Thai Tourists Influencing Loyalty Towards
Northeastern Tourism of Thailand
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Abstract

This research aims to study 1) the behavior of Thai tourists and 2) to do
a cluster analysis of factors influencing Thai tourists to be loyal to Northeastern
tourism of Thailand. The sample was 432 Thai tourists visiting the area. Data was
collected between December 2018 and February 2019 using questionnaires that
were analyzed by descriptive statistics, K-means cluster analysis, and a comparison
technique of tourist groups with cross tables.

The results of the research showed that Thai tourists often travel during
a long weekend to relax on holidays. The tourists spenttwo days and a night per
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trip, and spent less than 5,000 THB. They travel with their loved ones, families,
children, and grandchildren and used the Internet to get information about their
destinations. Behavior analysis classified the tourists into two groups: 1) those
who pay more emphasis on money worth spending tourism, and 2) those who
pay more emphasis on tourism images. This research concluded that each group
of tourists behave differently and have different factors in decision-making. This
research is useful for formulating strategies and marketing activities, which are
direct and able to meet the needs of specific groups of tourists.

Keywords: Cluster Analysis, Thai Tourists, Loyalty, Northeastern Thailand
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Foldusoulumaniimans maemausnuanmadesiidanuvainvats laidasdu gan
Nz favs Sausssy sdwnutudiduindy q Aneulandinvioaiisatwilve waz
AneAdueensd (Ministry of Tourism and Sports, 2019) nang Tuesnidsauniiodufuuny
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daulna Banuwe Baugn (Sawadee Public Company Limited, 2020)

Foyansvieaisisszmelng wuin afRsuautnviondien Ussdd wea. 2559
wazl w.e. 2560 Hunutinvieadiedlvefifumevioniierlugianens fusenideauvile
91U 5,213,437 AU Way 5,724,214 AU (Ministry of Tourism and Sports, 2017) %@gaﬁnﬂ
fennensdiinauaifuieni Wasensdsamginssnmsiumsisaiisvesinveadien
gl W we. 2560 wui1 mesrTuseniduanieduniaiivssansidumsluvieadien
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1. ussgdlalumsisaiiien (Motivation Travel: MT) 1ushtensedulsiinvioaiien
WanuanugesnsauiluSesRansumvieaiion (Sharpley, 2006; Mclntosh & Goeldler,
1986) ¥1aid Crompton (1979) a1y wsegdlalunisvieaiisaudsoenléidu 2 Ussiam fo
usagalauuusdn (Push Factors) wagusagslauuudis (Pull Factors) @eilnasienisidongavsng
Uanemsweatinvieaiien Tuvauit Klenosky (2002) ndvin usigeladis Ae dnwaateuen
Arsgalitinvieaiioalum wazanmsmumiuauAdeluedin wuit ussgslalunsvieadion
dadvdnasarnusnilunisvieadies (Khoung & Ha, 2014)

2. mwdnwainsviaadien (Destination Image: DI) LAn1NUsyaunsainss/nshel
fudnansfgtuuamesiistunnunasdoyasiie 4 Ssdinalnemssfuaufianelauay
finasensdeniiunsludanudivieniion (Backham & Veldkamp, 1995; Leisen, 2001)
loun andnuazilanduiugivied/anminadenlnssey $ruens in vieidudeiign
Usgnevasistuin Taefinmsnausuliuds @usu eeduamussiuladean ity (Echtner
& Ritchie, 1993; Kim & Richardson, 2003) NWaN®ei18989ANTHNansENUABAIS AU A1SUaN
(Allison & Philip, 2004) mwé’ﬂmﬁlﬂuq@ﬁﬂLﬁwé’ﬂmam’nmﬁﬂﬁﬁiamiﬂmLﬁm (Sandra,
Correia, Francisco, & Miranda, 2008: Janita & Miranda, 2013) Laza1NAISNUNIUIIUITY
Tuefin nut awdnualuaenmadidvswasenisdadulavesinvieiion Tnvdwansznuiia
VIRTIAZNERY wazinasenuasinAnAveainviondien (Chiu & Zeng, 2016)

3. AuAuA" (Perceived Value: PV) Wiudsiiiinserinsdnanfuduslanannmsld
AuAwazusnis (Zeithaml, 1988)ImaﬁmmﬁauLﬁamwdwmaﬂﬁziaﬁnﬂﬁqﬂﬁwazlﬁ%’u U
Fauf Msu3ms yaans WWudu shausemldaiefigniazdostine wu nan fiu ndsey
Wudu ?zj"’dmmﬁmm&jmaﬂizwuﬁaﬂﬁﬁuﬁuﬂuamﬂm (Kotler, 1997) sauviaidusaiinsin
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Srnutnviendiedlul w.e. 2560 $1uau 5,724,214 A (Ministry of Tourism and Sports,
2017)

nausoens fie tvisadiervmlnediuvieadiod lunang fusonidsavile Usemelne
AuInlaglignsnisnaves Yamane (1973) langusagednuiu 432 fegrs lnsdudiegng
3 Suneu fo Tunauil 1 dusegnawuvefoanuinvzilu (Probability Sampling) #2833
mssuaann (Lottery) 3 agnuitviosiiendiduaauiizeniey Waum 20 S3alunang Susen
Beavile Uszmalne Iisuauamuivieaden o 60 anuiivieadion Suneudl 2 quieehs
wuuldordeadnuunagifu (Non-Probability Sampling) fen1siivualaami (Quota
Sampling) Lwa‘mmﬁmwauam@msﬂivmammaquﬂwaammmmmuwaqmm 60 a7l
waqmm favun 20 Sa¥a Taonsgnenisfuuuuaeuniuanuiivesdienas 7 aty wa
Funoudl 3 quihegreuuuagen (Convenience Sampling) nsapunutinyiondiearilng
fAumafndanuivieadioasiingn Turisseninafioudunau we. 2561 89 Loy
NUANUS W.f. 2562

isaaiiefldlunnsinuen

n133¥uafeiiiun1934813981599 (Survey Research) iIdelduuuasuniy
(Questionnaire) uedosdislunafiusurudeya Seldannismumussunsy s
fvuslviaenadosiuingusrasdnisidy Fauvuaeunuusznaume 6 dw laun @i 1
foyadiuynna @il 2 deyaferiunginssunsveaiiod dwd 3 feyaferiuusegdla
Tunsvieaiiien @l 4 Fogaierfunmdnuainsvieadion dudl 5 TeyaiAertunudue
wazdudl 6 Teyaieatuaiionels

N15ATIIEBUANNNLATED

mInsndeuaunmYpNeiasioldEluduaunsaduiien (Content Validity) 3
ideangy 5 viu Tnsfanuusiazdesodia 10C laisnd1 0.5 (Rovinelli & Hambleton, 1997)
Jeaguliin indesfledmiuavideiisanuaenndosmelugaiedty wazdideusuuss
wuuasununadeyaitldneunaaetlunsruiuns Mnduihuuuaeunuildlunaaeudy
nguAIDE1s (Try Out) $1uru 40 318 Lilensaaeuaudedelsd (Reliability) Tneld3s
Cronbach’s Alpha Coefficient i1 1nnNduagvinAy 0.7 (Cronbach, 1951) Faazulai
iesilodmiunuddeiianuiidede aunsainluidudeyatunduiogils fuansly
P157991 1
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AN5197 1 WERINANNSNAADUAINNASAIR L Do asAnuadalavaakuvaauny

fauds l0C Reliability:
usegdlalumsviondien 0.62 0.91
Amdnuainvieaiien 0.64 0.89
ANALAN 0.62 0.87
ANUNINELR 0.71 0.80
nsAATIEideya

Tumsigiteyansianguiiadeinvieadiervnlne stiadeiiddvdnasonnuing
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il 1 Bemesitoyannuuuasuniu FeadAdanssan (Descriptive Statistics) il
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tvioafienvnlve 1iun frfevay uazA1aud
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Tnvieafieafivinisuusegsdmau Fslinatia Hierarchical Approach Wiefiansaninaasus
nausetnafuingu dedeieglunduifisrtulidnuasiaulamilousuvidendediu dsdleging
naufuidnuwazuandaiy Tagfinnsanaind1 Observed Significance laldduaunguiia
fanuddniluimusdnunguuarifinadin Non-Hierarchical Approach (K-means) Lile
wiangusegsmumginssuinviendien Taevhlulddunguinegiafifivuiauinnin 200
freeatuly Tnefiansainan Final Cluster Centers (Vanichbuncha, 2012)

fuil 3 FnwngRnssunsveniisvestinvionfistnariafenisdnaulavesnda
fnvieaiigafiinisdnunnguiinvieaniion Sanuuandadiunield TngldnsTeuidie
m1919197 (Cross Tabulation)

a v
NAN13398Y
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Uszmelng dwlngidumendgs Andudesas 59.95 fongsini 30 U Anluiaway 40.28
felaademaiausening 10,001 U — 20,000 U Anvdudasas 34.26 wasiiondmu
Y a o a I i v d'
winuuTEnentu Anluiovay 34.26 Aulandlunisei 2
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M15199 2 Toyadiuyanavestinviodien

Yayadiuynna U Souaz
LN
B 173 40.05
AN 259 59.95
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50 - 59 ¥ 21 4.86
60 - 69 U 20 4.63
Faust 70 YFuly q 0.93
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111177 40,000 UM 44 10.19
DTN
HnEYW/In AN 70 16.20
UM/ NINNUTTIANND 96 22.22
WUNMUUTENLDNTUY 148 34.26
53NN 63 14.58
1new/lalavineu 15 3.47
NPeaee 9 2.08
Sudns 31 7.18

AungRnssuNIsviBaeIvastinviesiemineg lunsvieanenmeans Juesniduunile
Uszindlve dwlvgidunaviesaiiedluniansiueenidewnislutienaniaiunenend
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26.35 S1nuTunlElunsiaaien fe 2 Yu (A9 1 Aw) Andudeeay 42.82 faldanerenss
nldlunisviaaiieaninia 5,000 v Andudesay 48.15 yanaNsIAUNIILIYIBATE)
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TUHIANT 29 2.90
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TUNGIEUR 24 2.40
Tuans 45 4.50
Juiens 181 18.12
Tuoing 197 19.72
Tungatindngny 196 19.62
WANATUNYAEN? 271 27.13

Pguszasrmsiiumnaviosiigdlunindanu®

diennseuluiungn 362 26.35
wiens@ne 59 4.29
efnwTausssuazmau 53 3.86
ilegsha 25 1.82
Wensimuayauduiia 38 2.77
YAAAINATALUEN 89 6.48
Wiesueisn 60 4.37
Foansvieaiisafiiumslylng 81 5.90
Useatulauanuiiu 108 7.86
WioBaugitag 165 12.01
WleUszadimn 17 1.24
\logunm a4 3.20
Junsvieadisrseuszudn 76 5.53
aonuiivieaiienansany 140 10.19
IglUsunsuvieadieafisminglusneiy 16 1.16

WadnwUseiRmansuaranvaulafieme a1 2.98
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NHANTINNITYID9LNIB U fowaz

FuuTuniglunsviesnedlunadanu

1 Ju (lWdndundu) 113 26.16
23U (A9 1 A) 185 42.82
33U (A9 2 A) 101 23.38
17171 3 U 33 7.64

AlInesaATIn lunsviewnelun1Adauy

N1 5,000 UM 208 48.15
5,001 - 10,000 um 172 39.81
10,001 - 20,000 U 43 9.95
17nN71 20,000 U 9 2.08
qﬂﬂaﬁLﬁumqmﬁ’wi'm‘[.unﬁvimt,ﬁmmﬂamu
AULAYY 32 7.41
ewAfiousanau 122 28.24
R 77 17.82
AUSN/ATBUATY/QN/MATU 198 45.83
nauvig 3 0.69

wasdayanlasuineiunisvieafiesluniadaiu
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NUILEAIEUAY/ANTIANTS 43 3.88
msvieadfisauisUszmalve (mm.) a9 4.43
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Tusthsunasioniiey/wduiu/drelasan a3 3.88
yeralndBauuzth (Wew/ani/unu/vieus ftos/auiin) 187 16.89

Mnewe * aeuNInndt 1 e

dwsumsesisinguinoadietvidlne lunisviesiieiniansiusanidsuvile
Uszmelng 19n1s3wmeingu mewnaila Hierarchical Approach laduiunguafan 2 ngx
Allauwnnaiusg1slded1Agyn1sadanszau 0.05 1agfiiansanainal Observed
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Significance tJugug (Vanichbuncha, 2012) fauandlunisnaf ¢ anuuldinaia Non-

Hierarchical Approach (K-means) lunsiusngumumgnssuinvieaiies dsanslunisiad 4

dl U dl o ¥ 1 1
19190 4 LL’dGNNaﬂ’]iﬁ]i?%ﬁ@Uﬂﬂﬁ]ﬂ%%ﬂﬂﬂ@N@’N

Uy Cluster Error F Sig.

Mean Square df Mean Square df
LLﬁﬂ@Jﬂﬁ] (MT) 32.610 1 0.101 430  324.040  0.000
améanweal (D) 48.104 1 0.102 430 473.429  0.000
mmﬁum (PV) 49.454 1 0.145 430  340.773  0.000
Anufianala (SAT) 51.987 1 0.134 430 388.468  0.000

= 7 Y] Y Y] Y] Y] ¢
PNAITNN 4 LLFAAINITHTINADUNN 4 {jﬂﬂﬂ Jsenaumnie 'ﬁ"ﬂﬂﬁLLﬁQ@\ﬂQ {jﬂﬂﬂﬂjwaﬂ‘ﬂm

Tadueuduean uwazladeanuiianels Wudadeivinliinguens Fefiarsananeads F veq

Uadevia 4 Uadufirnann uazen Observed Significance Wuaug Saaguirdadeniniasan
4 4 U93p Wulladeivilingusng (Vanichbuncha, 2012)
A o a ¢ 1 v a . . P Vo @ a
Wlovihnsnsevingu smewatia Hierarchical Approach wielvilsanunungutinviosien
Tudumeunald Aa n1sléinalln Non-Hierarchical Approach (K-means) Tun1suusngumiu
o AnTINLnviasen Ineansanainen Final Cluster Centers Aauandlunn31ei 4 lnganunsa
wusnguiinviesdisrsendu 2 ngu fis nguil 1 wWuAUANAIINNTYIBNNET wag Naui 2

WuNNanwallun1siannen

M50 5 nsianaungAnssutneaiierrnlnglunisvesiisaniangiusesnideaunile

Uszwrlneg
Uade ngu (N = 432 Au)
WUAINANAT Wunwéanual
usagdla (MT) 3.55 4.10
amanwal (DI) 3.54 4.25
AUANAT (PV) 3.57 4.21
AUNaNel (SAT) 3.48 4.18
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WeadnngungAnssutinviesieannilnewa tusisluinisnymgAnssunisvisaien
vastinvesfgnarlafemsdndulavesnguidnvesnginiinisduunnguinvieaiiey 1dl
AnuLanaaiuvseli Tagldnisissuiisunisnaled dawandlunisne 6

A58 6 nisiUSeuiisunguinviesieivilvelunisveuinieiniangfuesnideunile

Uszmnelney
Uady ngul

WuAUANAT wWunwanweal
1UILAY 211 221
(Foua) (48.84) (51.16)
LIV N4 AN
(Fovay) (30.09) (29.86)
218l AN 30 7 30-39 U
eldiadedeiieu AN 10,000 U9 10,001 - 20,000 U
DTN NINNUUTETNLEN YUY NINUUTETNLBN YUY
Sufnvieaiien Tuvgadndngnyd, menta  nan1aiungag?
FnguszasAnsviaaiien windeuluiunen \BeugAting

° o A a
FunuTuNvinaen
Algaelunisviaaned
YAAANTIULAUNI

waadeyailasulunisvieaiien

(%

24U (P9 1 Aw)
A1n731 5,000 U
WiBW/ANBUIINIU

Sumasiiin

2 Ju (A9 1 A
5,001 - 10,000 um
Ausn/AseUATY/Qn/vau

Sumasiiin

INANTNAN 6 @UNT0TUEANYUNGRNTIUNTVIBLNEIVBIUNIELas Tl

nsrndulavesngutinviesiien M 2 ngu ladsl

o I3 T a A v Y i d' ~ a °
ﬂﬁjlWl 1 L‘UUﬂQNUﬂ‘W@ﬂLVIU’JWLUUﬂUWNﬂNﬂWQWﬂﬂqi‘W@\TW]?J'Jllﬁll']%ﬂ UIU 211 AU

(ovay 48.84 vesngusioge) dalnafumevds flongsindn 30 T f51elddnin 10,000
vmdeiiiew Tondwduninauuismensy Suiifumenresiien ﬁa i’wmﬁfﬂﬁ?fmqﬂﬁ
WANIA Imammﬂsyammswaqmmmawnmaiﬂ,mumm mmmuwmmm fn 2 Ju
(A9 1 fit) faldarelumsvieadiensiiniy 5,000 vmeensa yaraiiTaAuma léun teu/
Wleusanu uavuvasdeyadilesulunsviendion fe Sumesiis



nsIanguunviaanenulaeniBNINanenUANA
9923 MIIU ARTlanas Lavauy 321

naudl 2 Wunguiinviesfiendiiunmdnuallunisvieadioafianndn Sruau 221 au
(Sowaz 51.16 veanguieg) dulvadumands dongseving 30-39 U Ixeliszning
10,001 - 20,000 Uwseiiey orTmduninauuidniensu fuildunanveaien fe
wanafungne lneilinguszasdimsvisafieaiieBongndting Sruauiuiivioadien fo 2
(19 1 Aw) denldarelunsviondiorsssing 5,001 - 10,000 Uwsenss yanaTisLALNg
e ausn/asounsv/gn/vanu wazsunastoyadilesulunmsvieniien e dumesidn

aAUTENa

Mnmsdangunginssutinvieaiisrymlne insAnuaaiiadefidmaieauing
LazngAnsIuNsviouilen Jaudsnguiinvieasreeniiiu 2 nguuds wuiudasnguiidnuoy
Fumnsaiu fail

nauit 1 unquiinviendieafidiuauduarainniseiios fadu nisneuaues
n13nsedu nMsdnfanssuretinvieaivanduifsaslianuddasenuduailumsviesdion
ustawass Wosmnenuduaiudsiignuszidiuantvieadiordaimmuuansnaiu gussneuns/
anuivieaiioy/nafy/matenvu msdafanssunsvesislitinvesisunvienilswd
HEPRGLAN iﬁﬂﬂizﬁﬁiﬂ@iaﬂwiﬁaaLﬁmﬂ%y'mfu tnvioaflgfiazyseiiuduyunisvionilen
Usgnausme A1l3ng n1saumne Ban a1 Mllenavsnzay/Auendmsunsanaulasunia
uvieafien Jeaenndesiy Zeithaml (1988) ina1ni1 AnwduAndudsiiinseninednaniu
Fuilnranmsldduduazu3nns uazasandesiu Cronin et al. (2000) ind1731 AINALAN
Husiinsinnnufisnele aeardosiu Janita & Miranda (2013) find1291 A mANA1Yes
Auduaziiniaduthfvddyfestonelifnmusnivesgnén fdu nisvhlidnvioadies
§§ﬂﬁqmmﬁmﬂumiﬁmLﬁmﬁumsﬁmim il druanuiivieadien mseyfndiaussa
Ussindl/JseiRmans Wilanmhala dafenssumeaienlifirnuvainvans aoiufias
AsPasUTaaata assmnunagilaliitusies shlhAensSeudadvsifiunns1saindia
Uszdriu iilensléuuszaunsalfiuvannl Sanduduiunsnudiuadl 163uanuan
fensnanfe msUSuaauiivieadieasedgnaaiflasaing andnenssuilandudu
wondnwal iuanuduendnvaivewieadu Snaniuivienienliiiieensaazmnifivane
anMoOULA azmanauigmaeadunts madeuleanisaunislidndurdsioniienldvany
sULUUM AUy MaELdun Uimsinnisnnsasneslilfindn Jsaenndesiu Echtner &
Ritchie (1993); Kim & Richardson (2003) finaii Anudnwaszlanusiusugiivien/anmuandon
Tngsou $uewns iin viedudsfignusznavainsduanlnedinsnaulivdy Huana
Useiiuladeaniuiity fudsdrasanuaznin msiunuiiosuisundsiondeadlade
paoAduNe anadumadenleduduvasieaiisnduliaznn quivinsteyanisvieadien



21581590 MY IYINT5 19(2) n.A. - 5.0. 2564
322 Hatyai Academic Journal 19(2) Jul - Dec 2021

loun Fuled Twiths afletnvieaiion saamadluumamisaiion Insliuinisvesgsian
avfuayuMsvioalsteenafise i Suazmnie ATM anfuimsiiu fAsswnsamnuasan
dwsulfinns Auvst wu madu feah gatinin adeiesguiiarein Weawe Saouiive
YosfisEaniivannuans suanuiinusa/suluuRansssieailen astidssuisamazan
meluriesinegnamngan hiluFesnuazein mnuvasasde fvuasimiinliainvans
ansnsafundeyasuiiinlaisandesnaseulat e duled wonmdindu sUuuuAanssu
vipufiaensivanvans WeslesRansmumesianioniivaiufanssuduluiosiu wassussuy
umsgunsliuing mseunilianuiiuauluriesiu/minamadming Wus Feazvils
tnvleaiisanguiliinaufisnels Geaenndasiy Zeithaml (1988) find1ad Auduen
\WnserneEnaatuguslaaannisidduiuasusnig

naudl 2 Wunduiinviesfnfiiunmdnvallunisvieniier fafu nmsnevaues
N13NIEAU mﬁmﬁf\msﬁmiaﬁﬂviaqLﬁaaﬂa;uﬂf wsznmdnualunsvieaiisrasiiufinsedu
mé’ﬂﬁuiﬁﬁﬂviaaLﬁmmjuﬁéf@lﬁﬂaaamﬁuma Fsaonndosiu Allison and Philip (2004) 7
na1731 AndnualveteAnsinansenuenIsUINImaN wardonAredfiu Sandra et al.
(2008); Janita & Miranda (2013) find1231 amdnwainisviesiiondugaindendnues
aufnd dedu mnvilFaouiveadsrtuinmdnuaifdandidashldinviondeais
arudAnvanuiinnudienn 919 nFinUsedriu msvieadisiliiAanisHeuaaisan
arunaseslunsvinnu Wdulafausssuiiuuanu/uwansa nufuenefiuzans o
oafieaiFiimidlansy Swmsliruddaludes ddl fudauivieaiien asas
PsondnuaiRIRLTeRB T fitheuenganetaemaiidnlade thedssuduius
naendumsliTiaden e fudenneauazen/deyanisvieadios msisalagans
am1saurliuing fwevesiissnagiougaiuvesviosdiu msaiuanuazaaniunis
thiledeya mshisdeyarumaliulad 16un Sumedidn duled uewndindu wazsuanud
finusa/guiuUAanssvie e mstmualidiinumsguldiunisiusesanaiady lenvu
iﬂquﬁﬁmiiwiaaLﬁmmsﬁmumwmmﬁeﬁ'@Lﬁ]uiumsLsﬁ”ﬁ'mﬁaﬂiiu léfu,ﬂ' nanta-Un
mmma Fearonadoariu Backham and Veldkamp (1995); Leisen (2001) finanai amdnwal
maeafisafninusraunisainsy/nslésuinaaffumasiesiieniunnundsdeya
#14  Geinalnenseruanaiawelawaziinadonindenifumaludanuiivies il

Torauauugitléannnsise

anMsAnyIEeIMsiangutateinvieafieaymlne mutladeiifdvEnadonnuing
Tumsvieaieanang Yusenidsanie Uszinalne Tunisviesfieanang fusenideanie
Usgnelng wuin ngudinvieaiiend 2 ngu Ae nguilitiumnuduarainnisvieadien wagng
fufunmdnuaflumsvieadion wiillevinsudsnguaudnuaisdedeiidsmareanuinived



nsIanguunviaanenulaeniBNINanenUANA
9923 MIIU ARTlanas Lavauy 323

tvieafisnvnlve wui usaznguiinnuunnsieiu liiazdutiseguestinvieadir s1elé
yostinvieaiiion Fasfuiinvieadion Fngussasdnisvieaien snauiuiivieuisn aldde
Tunsvieailen uazyanaismiAumsisndisaluniang fusenidounile i AUsENaUNTS
(5sus anuivioadion Wusu) mhonumaig (Asumsvieadion anenanmnssunsiondie
i) metenvu mslianuddylaenguinviesiioafidunnuduaiainnisvieaiie
msimuanagnsuarnmAaNsIIMIIIAaIR dgUiuunsvieadieafiudisannuduei
wu Tmsadmiumsvieaiion Useneusne Alisglumaiume endaieaauivieadieon
Aiwnlinvienflenlddendadula wagnguiinvieaiiey Munmdnuallunisviesniion
msdnanuivieadien fmuafanssunsvienilen Useneuse Asdrunsnnaaaan dumna
5LALN $1UB 1S Aanuiinusy Msruvdeyavesuvaioniien Tasnsedudaianssu
Tnssiunguiimuneegnadniau mnzauuazgnies dedesiansanlinsuazasandesiy
AnufIsTestiviesiisazngy e dliAne e laremavisaivivesinvieadien
ogriaLilos

forsuauuslunsinissafedaly

1. simsnwanuuanene WeIeuiisuaudeants anudnfserinangs
tinvieadien iielfiduuumdunsnevauedlimiufunginssu anudesnisiiuiuasues
tinvioaiiien

2. mwhnsAnwmgAnssmenngululsazdianguety (Generation) Litetnaly
USUld uaznenagns dananssunnnisaainlinsaiasinineiuyingueny

3. msvhmsinutadeiiBvnaserming iethduteyalumsmennsalmiusesnis
Tunsvieaiiien

LONENT81984

Aaker, D. A. (1996). Measuring brand equity across products and markets. California
Management, 38(3), 102-120.

Allison, E. H., & Philip, J. R. (2004). The Effect of Corporate Image in the Formation of
Customer Loyalty: An Australian Replication. Australasian Marketing Journal
(AMJ), 12(3), 88-96.

Backman, S. J., & Veldkamp, C. (1995). Examination of the relationship between service
quality and user loyalty. Journal of Park and Recreation Administration, 13(2),
29-42.

Chen, C. F,, & Chen, F. S. (2010). Experience quality, perceived value, satisfaction and
behavioral intentions for heritage tourists. Tourism Management, 31(1), 29-35.



21581590 MY IYINT5 19(2) n.A. - 5.0. 2564
324 Hatyai Academic Journal 19(2) Jul - Dec 2021

Chiu, W., & Zeng, S. (2016). Determinants of Chinese tourists’ loyalty to Korea: A
comparison of film and non-film tourist perceptions. International Journal of
Social Science and Humanity, 6(9), 667-671.

Cohen, E. (1979). A phenomenology of tourist experience. Sociology, 13(2), 179-201.

Cronbach, L. J. (1951). Coefficient alpha and the internal structure of tests. Psychometrika,
16(3), 297-334.

Crompton, J. L. (1979). Motivations for pleasure vacations. Annals of tourism research,
6(4), 408-424.

Cronin, J. J., Brady, M. K, & Hult, G. T. (2000). Assessing the effects of quality, value,
and customer satisfaction on consumer behavioral intentions in service
environments. Journal of Retailing, 76(2), 193-218.

Dick, A. S., & Basu K. (1994). Customer loyalty: Toward an integrated conceptual
framework. Journal of the Academy of Marketing Science, 22(2), 99-113.

Echtner, C. M., & Ritchie, J. R. B. (1993). The measurement of destination image: An
empirical assessment. Journal of Travel Research, 31(4), 3-13.

Forgas-Coll, S., Palau-Saumell, R., Sanchez-Garcia, J., & Callarisa-Fiol, L. J. (2012). Urban
destination loyalty drivers and cross-national moderator effects: The case of
barcelona. Journal Tourism Management, 33(6), 1309-1320.

Hawkins, L. D., & Coney, K. A. (2001). Consumer behavior (8th ed.). New York: McGraw-
Hill.

Hellier, P. K, Geursen, G. M., Carr, R. A., & Rickard, J. A. (2003). Customer repurchase
intention: A general structural equation model. European Journal of Marketing,
37(11-12), 1762-1800.

Janita, M., S., & Miranda F. J. (2013). Exploring service quality dimensions in B2B
e-marketplaces. Journal of Electronic Commerce Research, 14(4), 363-386.

Khuong, M. N., & Ha, H. T. T. (2014). The influences of push and pull factors on the
international leisure tourists, return intention to Ho Chi Minh City, Vietnam-a
mediation analysis of destination satisfaction. International Journal of Trade,
Economics and Finance, 5(6), 490-496.

Kim, H., & Richardson, S. L. (2003). Motion picture impacts on destination images. Annals
of Tourism Research, 30(1), 216-237.

Klenosky, D. B. (2002). The “pull” of tourism destinations: A means-end investigation.
Journal of Travel Research, 40(4), 396-403.

Kotler, P. (1997). Marketing management: Analysis, planning implementation and
control (9th ed.). New Jersey: Asimmon & Schuster.

Leisen, B. (2001). Image segmentation: The case of tourism destination. Journal of
Service Marketing, 15(1), 49-66.



nsIanguunviaanenulaeniBNINanenUANA
9923 MIIU ARTlanas Lavauy 325

Lee, T. H.,, & Hsu, F. Y. (2013). Examining how attending motivation and satisfaction
affects the loyalty for attendees at aboriginal festivals. International Journal of
Tourism Research, 15(1), 18-34.

McIntosh, R. W., & Goeldner, C. R. (1986). Tourism principles, practices, philosophies.
New York: John Wiley & Son.

Ministry of Tourism and Sports. (2017). Domestic tourist statistics 2016 (Northeast region).
Retrieved from http://www.mots.go.th/more_news.php?cid=438&filename=index
[in Thai]

Ministry of Tourism and Sports. (2019). 5 provinces generating income from “Tourism”
most of Thailand. Retrieved from https://www.smartsme.co.th/content/224993
[in Thai]

National Statistical Office. (2020). Northeast region, people travel to travel the most.
Retrieved from http://www.nso.go.th/sites/2014/Pages/ActivityNSO/A02-10-60-
3.aspx [in Thai]

Oliver, R.(1980). A cognitive model of the antecedents and consequences of satisfaction
decisions. Journal of Marketing Research, 17(4), 460-469.

Pimonsompong, C. (2003). Tourism market planning and development (4th ed.). Bangkok:
Kasetsart University. [in Thail

Perreault, W. D., Dorden, D. k., & Dorden, W. R. (1979). A psychological classification of
vacation life-styles. Journal of Leisure Research, 9(2), 208-224.

Rovinelli, R. J., & Hambleton, R. K. (1997). On the use of content specialists in the
assessment of criterion-referenced test item validity. Tijdschrift voor Onderwijs
research Research, 2(2), 49-60.

Samerjai, C. (2005). Service marketing and management. Bangkok: SE-ED. Com [in Thail

Sandra, M., Correia, L., Francisco, J., & Miranda, G. (2008). The importance of quality,
satisfaction, trust, and Image in relation to rural tourist loyalty. Journal of Travel
& Tourism Marketing, 25(2), 117-136.

Sawadee Public Company Limited. (2020). Travel information Northeast (Isan). Retrieved
from https://www.sawadee.co.th/isan/isan.html [in Thai]

Sharpley, R. (2006). Travel and tourism. London: Sage Publications.

Tse, D., & Wilton, C. (1988). Models of consumer satisfaction: An extension. Journal of
Marketing Research, 15(2), 204-212.

Vanichbuncha, K. (2012). Statistical for research (6th ed.). Bangkok: Tammasan. [in
Thail

Yamane, T. (1973). Statistics: An introductory analysis (3rd ed.). New York: Harper and
Row.



21581590 MY IYINT5 19(2) n.A. - 5.0. 2564
326 Hatyai Academic Journal 19(2) Jul - Dec 2021

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: A means-end
model and synthesis of evidence. Journal of Marketing, 52(3), 2-22.

Zeithaml, V. A., Berry, L. L., & Parasuraman, A. (1996). The behavioral consequences of
service quality. Journal of Marketing, 60(2), 31-46.



