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Validation and Psychometric Properties of the Thai Version of

Phubbing Scale in Adolescents

Yejin Kim'", Wanchai Dhammasaccakarn?, Kasetchai Laeheem?, and Idsaratt Rinthaisong3

Abstract

This study aimed to validate and assess the psychometric properties of the Thai
version Phubbing Scale in adolescents. With the proliferation of smartphone use, the
phenomenon of “phubbing”, or snubbing someone in favor of one’s phone, has become
increasingly prevalent. To address this, a reliable and culturally appropriate measurement
tool was essential. The Thai Phubbing Scale, consisting of eight items, was translated
following established guidelines, and tested among 280 Thai participants.

The results indicated that the scale demonstrated good internal consistency, with
Cronbach’s alpha coefficients of 0.80 for the total scale, 0.76 for Communication
Disturbance, and 0.77 for Phone Obsession. Exploratory factor analysis confirmed a
consistent two-factor structure, accounting for 59.9 percent of the total variance.
Confirmatory factor analysis (CFA: CMIN/DF = 3.097, GFl = .950, RMSEA = .087, CFl = .940,
NFI = .915, PNFI = .621, and TLI = .911) supported the scale’s construct validity. These
findings suggested that the Thai version of the Phubbing Scale is a reliable instrument for
assessing phubbing behaviors among Thai adolescents.

Keywords: Adolescents, Phubbing Scale, Psychometric Properties, Thai
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Introduction

The widespread use of smartphones has transformed the way we connect and
communicate (Buckle, 2016; Garrido, Issa, Esteban, & Delgado, 2021) These small devices have
evolved far beyond their original purpose of making calls, becoming versatile tools for social
networking, entertainment, work, and more. They enable us to connect and access information
with ease, transcending geographical boundaries (Turkle, 2012; Karadag et al., 2015; Chotpita-
yasunondh & Douglas, 2018).

Smartphones, while beneficial, have introduced behaviors detrimental to social
interactions, notably "phubbing". This human behavior, where individuals focus on their phones
in social situations rather than the people around them, negatively affects relationships. Since
its coinage in 2012, the term "phubbing" has highlichted how such behaviors can impair
interpersonal connections (Karadag et al., 2015; Roberts & David, 2017; Schneider & Hitzfeld,
2019).

While scholars in Western countries have extensively studied phubbing and developed
measurement scales, its investigation within the Thai cultural context is limited. Thailand's
unique culture, communication norms, and social expectations make it an interesting context
to explore phubbing. This study addresses this gap by translating the 8-item Phubbing Scale into
Thai and assessing its psychometric properties. It aims to provide a valuable tool for researchers
and practitioners interested in understanding phubbing among Thai adolescents.

This research sheds light on digital communication patterns in Thailand and offers
insights for developing interventions to promote digital etiquette and nurture meaningful
interpersonal relationships in the smartphone era. In a world where smartphones are ubiquitous,
understanding and mitigating the negative effects of phubbing are crucial. By providing a reliable
tool for assessing phubbing behavior in the Thai context, this study contributes to a broader
discussion on responsible technology use. It seeks to tackle the challenges of phubbing while

leveraging the benefits of digital connectivity in a culturally sensitive way.

Objectives
1. To translate the Phubbing scale into the Thai language for use with adolescents.
2. To assess the psychometric properties of the Thai version of Phubbing Scale,

establishing its suitability for future research involving Thai adolescents.
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Literature Review

While smartphones have undeniably revolutionized the way we live, work, and
connect, they have also ushered in a host of behavioral complexities and societal challenges.
One such challenge that has garnered widespread attention in the digital age is the
phenomenon of "phubbing”, a portmanteau of the words, "phone" and "snubbing." It refers to
the act of snubbing or ignoring someone in favor of using your smartphone or other mobile
device (Karadag et al., 2015; Robert & David, 2017).

Coined in 2012 by McCann Melbourne in Australia and subsequently added to the
Macquarie Dictionary, "phubbing" encapsulates the practice of individuals, often
unconsciously, diverting their attention from face-to-face interactions to engage with their
smartphones (Karadag et al.,, 2015; Robert & David, 2017; Schneider & Hitzfeld, 2019). This
seemingly innocuous act has become an integral part of modern communication dynamics,
so ingrained in our daily lives that it often goes unnoticed (Chotpitayasunondh & Douglas,
2018).

Phubbing, however, is far from benign. It extends beyond the realm of momentary
distraction and can significantly impact interpersonal relationships. Recent research suggests
that individuals who fall victim to phubbing often experience negative emotional responses,
including feelings of neglect, frustration, and resentment (Guadagnoli & Velicer, 1988; Ranie &
Zickuhr, 2015). These emotional ramifications can cast long shadows, potentially eroding the
quality of relationships and diminishing the fabric of social bonds.

To shed light on this intriguing and socially relevant phenomenon, the Phubbing Scale
was developed, initially comprising two dimensions, each with five items (Karadag et al., 2016;
Blachnio et al., 2021). This scale has since undergone international adaptation and validation,
offering insights into the cross-cultural variations and shared traits of phubbing behaviors
(Child, 2006; Blachnio et al., 2021). Notably, a refined 8-item version of the scale emerged,
exhibiting enhanced reliability and psychometric robustness in a large-scale, multi-country
study that included over 7,000 participants (Kaiser & Rice, 1974; Blachnio et al., 2021).

This research underlines the significance of understanding phubbing in our
interconnected world and how this behavior impacts individuals' lives and relationships. It

also highlights the continuous refinement and adaptation of the Phubbing Scale to suit diverse
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cultural contexts and the international collaboration of researchers in this field (Lei & Wu,
2007; Leach et al., 2008). Furthermore, it showcases the need for such standardized
measurement tools to delve deeper into the complexities of phubbing behaviors and develop
strategies to mitigate its negative consequences (Nunnally & Bernstein, 1994; Ranie & Zickuhr,

2015)

Methodology

Population and Samples

This study selected participants from two secondary schools in Songkhla province
through convenience sampling. The sample size was calculated as 30 times the number of
items on the scale used in this research, resulting in @ minimum of 240 participants. To ensure
the representativeness of the sample, students from 7th to 12th grades attending secondary
schools in Songkhla province were specifically targeted. Furthermore, during data collection,
the educational contexts of the selected schools were carefully considered by the
researchers.

A total of 280 participants were recruited from Songkhla province. Table 1 provides a
summary of the demographic analysis. The sample consisted of 105 male respondents, making
up 37.5% of the total, and 175 female respondents, accounting for 62.5% of the sample. The
age range of the participants varied from 12 to 19 years with an average age of 15.13 (SD =
1.79). Regarding the educational status of the participants, 154 (55%) were enrolled in middle
school, while the remaining 126 (45%) attended high school.

Table 1 Demographic analysis of the participants

Category Frequency Percent
Gender
Male 105 375
Female 175 62.5
Age

12 16 5.7
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Table 1 (Cont.)

Category Frequency Percent
13 46 16.4
14 52 18.6
15 a7 16.8
16 a6 16.4
17 a1 14.6
18 28 10.0
19 4 1.4
Educational status
Middle school students 154 55
High school students 126 a5

Measures

The Phubbing Scale, initially developed by Karadag and colleagues in a 2015 Turkish
study, has been a pivotal instrument for assessing the prevalence of phubbing behaviors
(Karadag et al., 2015; Blachino et al., 2021). The development of this scale was deeply rooted
in both theory and empirical evidence. Data from focus group interviews, in addition to
theoretical considerations, played a significant role in shaping the structure of the scale,
grounding it in observed behaviors and experiences (Karadag et al., 2015; Blachino et al., 2021).

The scale was designed with two dimensions, each containing five items, taking a
comprehensive approach to capturing the nuances of phubbing behaviors (Karadag et al,,
2015; Blachino et al., 2021). The first sub-factor, termed 'communication disturbance,' includes
items such as “People complain about me dealing with my mobile phone” and “I’'m busy
with my mobile phone when I’'m with friends.” The second dimension, 'phone obsession,’
encompasses items like “I feel incomplete without my mobile phone.” and “When | wake up
in the morning, | first check the messages on my phone.” Responses are measured on a 5-
point Likert scale ranging from 1 (strongly disagree/never) to 5 (strongly agree/always).

The original ten-item Phubbing Scale demonstrated robust psychometric properties,
with high internal consistency, exemplified by a Cronbach's alpha () of .87 for the
Communication Disturbance dimension and an @ of .85 for the Phone Obsession dimension

(Karadag et al,, 2015). These findings attest to the ability of the scale to measure phubbing
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behaviors consistently and reliably.

However, the journey of the scale did not stop with its original version. Recent research
led by Blachino et al. (2021) expanded its validation on a global scale. Using a diverse sample
of 7,696 participants from 20 countries, representing various genders, the study rigorously
assessed the Phubbing Scale (Blachino et al., 2021).

The results of this comprehensive international study were instrumental in refining the
scale. An eight-item version of the scale, following a meticulous three-step measurement
invariance test, emerged as the preferred model (Blachino et al., 2021). This shortened scale
displayed superior model fit compared to the original ten-item version. The decision to
remove two items from each dimension, specifically item 10 from the Communication
Disturbance dimension and item 5 from the Phone Obsession dimension, was driven by the
scale's performance characteristics. These items exhibited weak correlations with other scale
items and contributed to suboptimal fit indices, justifying their removal (Blachino et al., 2021)

In essence, the Phubbing Scale's evolution from its origin in a Turkish study to its recent
international validation underlines its adaptability and utility in capturing the complexities of
phubbing behaviors across diverse cultural contexts. This refined measurement tool enhances
our understanding of phubbing and ensures its relevance and applicability in a globalized
world where digital commmunication transcends borders.

In summary, this study selected the eight-item English version of the Phubbing Scale
for translation into Thai, chosen for its enhanced reliability and validity. This scale comprises
two sub-factors: communication disturbance (e.g., “My eyes wandering on my phone when
I’m together with others” and “I am always busy with my mobile phone when I’'m with my
friends.” and phone obsession (e.g., “My phone is always within my reach.” And “I do not
think that | annoy my partner when I’'m busy with my mobile phone.”), each containing four
items. Responses are collected on a 5-point Likert scale, ranging from 1 (strongly disagree) to
5 (strongly agree).

Translations Process

The eight-item Phubbing Scale underwent a meticulous translation process from
English to Thai, following established guidelines (Beaton, Bombardier, Guillemin, & Ferraz,
2000) The translation process in this study encompassed four distinct stages to ensure

linguistic and cultural equivalence.
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Firstly, a proficient bilingual translator executed a forward translation of the eight-item
Phubbing Scale into Thai. This translator possessed fluency in both English and Thai languages,
having been exposed to both linguistic environments since birth. Additionally, their
educational background was steeped in the study of social sciences, further enhancing their
linguistic and contextual proficiency. Throughout the translation process, careful consideration
was given to maintaining fidelity to the original English version while ensuring cultural
appropriateness.

Secondly, a backward translation was conducted by an independent bilingual
translator, rendering the Thai version back into English. Crucially, the translator was kept
unaware of the original scale and any related information to prevent bias. This blind back-
translation process aimed to assess the consistency and accuracy of the Thai version
compared to the original English text.

Thirdly, a committee of bilingual experts, all possessing advanced education in social
sciences, was convened to evaluate the original scale, the forward translation, and the back
translation. This committee scrutinized the translations across four critical domains: semantic
equivalence, idiomatic equivalence, experiential equivalence, and conceptual equivalence
(Guillemin, Bombardier, & Beaton, 1993) These multifaceted assessments ensured that the
translated version effectively captured the intended meanings and nuances of the original
scale while remaining culturally and linguistically appropriate.

Lastly, a pilot test was conducted to validate the pre-final Thai version of the Phubbing
Scale. A cohort of ten participants, comprising four high school students, three university
students, and three adults, was selected to evaluate the pre-final version. Their feedback was
instrumental in confirming the equivalence between the scale and the Thai version with a
focus on maintaining stability within the Thai cultural context. Notably, all participants
reported ease in reading and responding to each questionnaire item, highlighting the clarity of
the conceptual framework. Consequently, the pre-final Thai version was adopted as the final
iteration of the Thai Phubbing Scale.

The translation process meticulously preserved the linguistic precision and cultural
appropriateness of the Phubbing Scale in its Thai version, making it a trustworthy tool for
evaluating phubbing behaviors among Thai speakers. To align with local usage, the term

"mobile phone" from the original version was substituted with the more commonly used
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"smartphone” in the Thai context.

Statistical Analysis

In the subsequent phase of this study, the psychometric properties of the final version
of the scale were meticulously assessed. A four-step analysis, served as the primary analytical
tool, with a particular emphasis on internal consistency and construct validity. This
comprehensive evaluation included sequential exploratory and confirmatory factor analyses,
aligning with established guidelines and best practices.

These guidelines encompassed considerations such as sample characteristics,
factorability, extraction methods, rotation methods, item retention or deletion, factor
retention criteria, and model fit indices (Worthington & Whittaker, 2006). This rigorous
methodology ensured the robustness and reliability of the scale for assessing phubbing
behavior among adolescents in the Thai context.

To assess internal consistency, Cronbach's alpha coefficient was employed, with a
threshold of .70 or higher considered satisfactory. This statistic gauges the extent to which
items within the scale correlate with one another, providing a measure of reliability.

Construct validity, on the other hand, was evaluated through exploratory factor
analysis (EFA), facilitated by Principal Axis Factoring (PAF) and Promax rotation. EFA seeks to
uncover the underlying structure of the scale, identifying any distinct factors or dimensions
that contribute to the measurement of phubbing behaviors.

The initial steps of this analysis involved conducting the Kaiser-Meyer-Olkin test of
sampling adequacy (KMO), as proposed by Cerny and Kaiser (1977), and Bartlett's test of
sphericity (Bartlett, 1950). KMO values greater than .50. Bartlett's test values less than .50 are
indicative of the data's suitability for factor analysis.

Following this, the correlation matrix was analyzed, with a focus on identifying
coefficients greater than .30; a threshold considered appropriate for proceeding with factor
analysis.

To determine the number of factors to extract, several criteria were employed.
Eigenvalues greater than 1.0, a scree plot, and cumulative percentages of variance extracted
were all considered in this decision-making process. These criteria collectively guide the

extraction of factors and contribute to the understanding of the scale's underlying structure.
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In the assessment of model fit, a set of criteria was applied, including CMIN/DF, the
comparative fit index (CFl), Tucker-Lewis index (TLI), the goodness of fit index (GFI), and the
root mean square error of approximation (RMSEA). For CMIN/DF, a value below 3 indicates a
good model fit (Kline, 2015). Additionally, values for CFI, TLI and GFI closer to 1 indicate a
better fit, while RMSEA is considered satisfactory when below .08 (Lei & Wu, 2007; Leach et
al., 2008; Kline, 2015).

These rigorous analyses ensure the robustness of the final Thai Phubbing Scale,
substantiating its reliability and validity for the assessment of phubbing behaviors within the

Thai-speaking population.

Result

Smartphone Use Patterns

Table 2 displays the patterns of smartphone use among the participants in the study.
Approximately 36.4% of participants reported using their own smartphones for 3 to 5 years,
with an additional 33.9% having used smartphones for approximately 6 to 8 years. Moreover,
11.1% indicated using smartphones for more than 8 years.

When examining the duration of smartphone usage on both weekdays and weekends,
interesting patterns emerged. It was found that 75.4% of participants spent less than 8 hours
a day on smartphones during weekdays, while 58.9% used their smartphones for more than
8 hours daily on weekends.

When including those who used smartphones for 5 to 7 hours a day on weekends, the
combined percentage reached 88.5%. In other words, only 10.7% of the entire study
population (n=280) reported using smartphones for less than 2 hours a day on weekends.

It is worth noting that there were minimal missing data points in the variables related
to the duration of possessing smartphones and smartphone usage, with only 1 participant

(0.49%) missing from the former and 2 participants (0.7%) missing from the latter.
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Table 2 Smartphone use patterns among the participants

Category Frequency Percent

Duration of possessing own smartphones

Less than 3 years 51 18.2
3~5 years 102 36.4
6~8 years 95 33.9
Over 8 years 31 11.1

Duration of using smartphones on weekdays in 1 day

Less than 2 h 5 1.8
2~4 h 25 34.3
5~7h 110 39.3
8~10h 42 15.0
Over 10 h 26 9.3

Duration of using smartphones on weekends in 1 day

Less than 2 h 5 1.8
2~4 h 25 8.9
5~7h 83 29.6
8~10h 90 32.1
Over 10 h 75 26.8

Note: Missing system in Duration of possessing own smartphones and Duration of using smartphones on

weekdays in 1 day = 1(.4%) and on weekends = 2 (.7%).

Reliability Analysis

The reliability analysis, presented in Table 3, demonstrates the internal consistency
and reliability of the Thai Phubbing Scale. For the total scale of the Thai Phubbing Scale, a
Cronbach’s alpha correlation coefficient of .80 was obtained, indicating a high level of internal
consistency.

This suggests that the items within the scale are measuring the same underlying
construct consistently. Furthermore, when examining the two dimensions within the scale,
Communication disturbance and Phone obsession, internal consistency coefficients of .76 and
.17, respectively, were obtained. These coefficients also indicate a strong level of internal

consistency within each dimension.
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The corrected item-total correlation coefficients, which ranged from .37 to .60, further
support the internal reliability of the Thai Phubbing Scale. These coefficients assess how each
item relates to the overall scale, and the values obtained indicate a reasonable degree of
consistency in the participants' responses to the items. Additionally, Cronbach's alpha values,
if any individual item were deleted, were all above .76. This suggests that the deletion of any

single item would not significantly improve the internal consistency reliability of the scale.

Table 3 Reliability for the Thai Pubbing Scale including item-total statistics (n=280)

Standard Corrected Item- Squared Multiple Cronbach's Alpha
Mean Deviation Total Correlation Correlation if Item Deleted
ltem 1 2.80 .99 48 36 .78
ltem 2 2.50 1.02 .56 52 .79
ltem 3 2.76 1.18 37 23 .80
ltem 4 2.43 1.01 57 48 a7
ltem 5 322 1.15 46 30 .78
ltem 6 3.38 1.30 54 45 a7
ltem 7 2.94 1.18 52 .39 a7
ltem 8 2.84 1.08 .60 .38 76

Note: Over all alpha (8) = .80; Communication Disturbance alpha (4) = .76; Phone Obsession alpha (4) =
7.

Overall, the reliability analysis provides robust evidence for the internal consistency of
the Thai version of Phubbing Scale, supporting its reliability and validity for measuring
phubbing behaviors in Thai adolescents.

Exploratory Factor Analysis (EFA) of the Thai Phubbing Scale

Exploratory Factor Analysis (EFA) was performed on the Thai version of the Phubbing
Scale to evaluate its internal structure, specifically to verify the two-factor structure suggested
by Blachnio et al. (2021) as more reliable than a single-factor construct, in alignment with the
recommendations from the original scale. The principal axis factoring (PAF) method with
Promax rotation was employed for this purpose.

Before conducting the EFA, several prerequisites were checked to ensure the suitability

of the data for factor analysis. All items in the scale exhibited significant correlations within
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the range of 0.13 to 0.64, and the determinant score was .08, meeting the requirements for
exploratory factor analysis.

Additionally, the Kaiser-Meyer-Olkin measure of sampling adequacy (KMO) was found
to be 0.794, surpassing the commonly recommended threshold of 0.6. Bartlett’s Test of
Sphericity was also significant (%> (28) = 680.766, p < .001), further supporting the
appropriateness of the data for factor analysis (Kaiser & Rice, 1974). The communalities of the
8 items were all above .3, except for item 3 (see Table 3). However, following Child's suggestion
(2006), it was deemed unnecessary to eliminate this item as its value exceeded 0.2.

The EFA results revealed the extraction of two factors, each with eigenvalues greater
than 1. This outcome confirmed that the Thai Phubbing Scale maintained the two-subscale
structure consistent with the original version. The factor loadings for all items demonstrated

stable psychometric values, with each exceeding 0.46 (see Table 4).

Table 4 Exploratory factor analysis: factor loading by Pattern Matrix®

Factor Communalities
Component
1 2 Initial Extraction

Communication disturbance

2. 1 am always busy with my smartphone when I’'m .84 .52 67
with my friends

4. ’'m busy with my smartphone when I’m with my 75 .48 .57
family

1. My eyes start wandering on my phone when I’'m .61 .36 .38
together with others

3. People complain about me dealing with my .50 23 25
smartphone.

Phone obsession

6. When | wake up in the morning, | first check the .86 .45 67
messages on my phone

7. | feel incomplete without my smartphone .69 .39 .48

5. My phone is always within my reach .61 .30 .38

8. My smartphone use increases day by day 46 .38 .43
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Table 4 (Cont.)

Factor Communalities
Component
1 2 Initial Extraction
Eigenvalues 3.38 1.41
% of Variance 42.24 17.6
Cumulativse % 42.24 59.88
Cronbach’s Alpha (n) 76 (4) T7(@)
Overall items Cronbach’s Alpha (n) .80 (8)

Note: Extraction Method = Principal Axis Factoring; Rotation Method = Promax with Kaiser Normalization;

a: Rotation converged in 3 iterations.

These factor loadings exceeded the commonly recommended value of 0.35 for this
sample size (n=280; Guadagnoli & Velicer, 1988; Field, 2013). The two-factor structure
explained 59.9% of the total variance in the scale, suggesting that it effectively captures the
underlying constructs of Communication disturbance and Phone obsession.

Confirmatory Factor Analysis of the Thai Phubbing Scale

A confirmatory factor analysis (CFA) was conducted using Structural Equation Modeling
(SEM) on the entire dataset. Maximum likelihood estimation, along with the robust estimation

method, was employed for the analysis. Figure 1 illustrates the results obtained from the CFA.

150

Figure 1 Confirmatory factor analysis of the Thai version of the Phubbing Scale

Note: CD = Communication Disturbance; PO = Phone Obsession; P = ltem
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The structural model of the Thai version of Phubbing Scale demonstrated a reasonable
fit and was parsimonious based on several fit indices: CMIN/DF = 3.097, GFI = .950, RMSEA =
.087, CFl = .940, NFI = .915, PNFI = .621, and TLI = .911.

The factor loadings of the items on the Thai version of the Phubbing Scale were found
to be high (see Figure 1). Specifically, all factor loadings in the model exceeded .46, indicating
strong relationships between the latent constructs and their respective observed items. This

supports the robustness and validity of the Thai version of the Phubbing Scale.

Discussion

The present study focused on assessing the psychometric properties of the Thai
version of the Phubbing Scale, an 8-item measurement tool that has demonstrated scalar
invariance across 18 countries and genders (Blachnio et al.,, 2021). It is important to note that
Blachnio et al. (2021) had previously removed two items from the original 10-item scale by
Karadag et al. (2015) due to their poor correlation with the remaining items.

This research aimed to validate the Thai version of the Phubbing Scale to screen for
phubbing behavior among Thai individuals, with a sample of 280 participants. This endeavor
is particularly relevant given the clear and rapid increase in smartphone usage among the Thai
population.

The translation process from the English version to Thai was meticulously conducted,
considering cultural appropriateness in the Thai context. For instance, the term "mobile
phone" was replaced with "smartphone" to better reflect its popularity and usage (Beaton et
al., 2000).

The findings of this study affirm the Thai version of the Phubbing Scale's robust
validation and psychometric properties. Notably, the exploratory factor analysis (EFA) revealed
a consistent two-factor structure in the Thai version, with four items dedicated to each
dimension: "Communication Disturbance" and "Phone Obsession" (Karadag et al., 2015;
Blachnio et al., 2021). Comparing these results with previous validation studies of the Phubbing
Scale, this study reports similar or even improved values, including significant scores in the

factor loadings of the items (Blachnio et al., 2021).
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Parallel findings were observed in the application of the Spanish version of the
Phubbing Scale, which showed similar internal validity for its sub-factors: Olcommunication disturbance
= 0.77 and Olghone opsession = 0.74 (Blanca & Bendayan, 2018). Likewise, the Portuguese version
of the scale exhibited psychometric properties akin to the Thai version, presenting a two-factor
structure with factor loadings for communication disturbance ranging from 0.73 to 0.86 and
for phone obsession from 0.58 to 0.77 (Garcia-Castro, Abreu, Rando, & Blanca, 2022), further
reinforcing the Thai version's validation.

However, several limitations warrant consideration. Firstly, the sample size is limited,
encompassing only secondary students from two schools in a single province of Thailand.
Secondly, this research adopts a cross-sectional design and relies on self-reported data
collection, which may introduce biases in the findings. Future studies with larger and more
diverse samples, as well as longitudinal designs, could provide further insights into the
dynamics of phubbing behavior among the Thai population. Lastly, the use of the same
sample for both EFA and CFA in this study may lead to results that are overly fitted to the
data, potentially biasing the findings. To validate and ensure the scale's reliability, it is

recommended that future studies conduct EFA and CFA with different samples.

Recommendations

In this study, the psychometric properties of the Thai version of the Phubbing Scale
were thoroughly assessed, a crucial instrument for appraising smartphone-related conduct.
The investigation affirmed its robust psychometric characteristics and cultural relevance within
the Thai milieu.

Results indicate that the Thai version of the Phubbing Scale aligns with the original and
often outperforms it. The two-factor structure, encompassing "Communication Disturbance"
and "Phone Obsession," mirrors prior studies and frequently exhibits superior performance
(Blachnio et al.,, 2021). This underscores its effectiveness in identifying phubbing behavior
among Thai adolescent individuals.

Nevertheless, there were acknowledge certain limitations. The study's sample size was
confined to secondary students in one Thai province. The adoption of a cross-sectional design

and reliance on self-reported data could introduce biases. To acquire a more comprehensive
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understanding of phubbing behavior in Thailand, future research should consider larger and
more diverse samples, along with longitudinal designs.

In an era characterized by the escalating ubiquity of smartphones, the Thai version of
the Phubbing Scale stands as a valuable tool to discern the intricate dimensions of this
phenomenon. As smartphone usage continues to evolve, this scale equips researchers and
practitioners with a potent instrument to gauge its impact on interpersonal interactions and

psychological well-being among Thai individuals.
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Abstract

The aims of this research were as follows: 1) to investigate the influence of
micro-influencers, customer engagement, and brand trust on purchase intention, and 2)
to analyze the influence of serial mediation variables of customer engagement and
brand trust on the relationship between micro-influencers and purchase intention for a
mechanical keyboard. In this study, a questionnaire was used as the data collection tool.
The samples of this study were 252 people who used mechanical keyboards in Thailand,
who had seen or heard content from micro-influencers, and who had tried real
mechanical keyboards within the past year. The data was analyzed using Structural

Equation Modeling (SEM).
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The study found that micro-influencers had a direct impact on purchase
intention, customer engagement, and brand trust. While the influence of micro-
influencers on reliability, content quality, and parasocial interaction had an indirect
impact on purchase intention through customer engagement and brand trust in serial.
The results of the study were useful for marketers and marketing agencies in utilizing
the data from the analysis for designing marketing communication strategies through
micro-influencers, and for selecting micro-influencers that are suitable for the type of
keyboard products.

Keywords: Micro-influencers, Customer Engagement, Brand Trust, Purchase Intention,

Mechanical Keyboard
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auesilAldnAniitiefiussasBonvosnuanti unum AraEunEIEMaTesmsBrdna
N9ANUAATEAUIANIA (Chopra, Avhad, & Jaju, 2021) ﬁasﬁﬂﬁqﬂﬁ%ﬁmLLiaﬂszﬁu@JﬂaWLﬁ@
vimuadluidsuan 1inanud esfulunsdudn (Brand Trust) wagvihlinsndufiaiunsaasianis
Ufduiusiugnénlussezen dluganudaladedudn wandue viouimsdu 4 vemsdudsely

[

naufiiiieadesiudnunzvasinsduinaniennudnseiugania (Micro Influencers)
Shimp (2000) lefiiaue TEARS Model flosunef aqaant@f Wnnisnaiadndudesldly
msdeninssdyEnanisnnuAananisaaiariumsuisnudnvaizeaniu 2 du fie 1) Anaidedio
(Credibility) Uag 2) mNIAaAA (Attractiveness)
Q’ma@mﬁwamammﬁm‘vmmimmm (Influencers) Tuau? SN AAYB A Park,
Lee, Xiong, Septianto, and Seo (2021) lngduunandwiuganaiu il 4 Uszunmn Fai
Usziandl 1 unludurgieutses (Nano Influencers) w3ofnsedninanianinudn

NNNIAANANERAAMIA 1,000 §9 10,000 AU INEAULNUNSAAIATEaUUsEINUTDY

Uszianil 2 lulpsdungiewaes (Micro Influencers) ¥30En398NTNaNIIAIUAR

a

ysnsnandisigAnma 10,000 fis 100,000 Ay 1uyarailudidianudsivaemssu fans
pansindenldmssdvsnanduilunisaiunmsiinlunsauiiisamnhadalifuresnuies
Usziamdl 3 unlasdumlgiouiee’ (Macro Influencers) %1303 adv3nanisniufn
yINsAAATITEAAA1L 100,000 s 1 Eruau lWuifideuisiiedemseduniinuulandedey
Ussanfl 4 wingBurlgioumes (Mega Influencers) AifigAanannnndt 1 duauiy
U unguimsadviwaiidueuss Wunsanmluuulaneeuladviootsvfumsiiinuans
wurAaiiAgafesiunsUfduusiugnAn (Customer Engagement)
Patterson, Yu, and De Ruyter (2006) l§vhmsfinwmgfinssuesgnéniiintulurieiing
duA1as19n15Udunus (Engagement) Wuin Usznausagiianun 4 dau ldun nsande

(Absorption) n15g#iAAU (Dedication) A3MLTBIIU (Vigor) wagn15ildusu (Interaction) 9911398
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¥ '
=] U ¥ =

Aoy oa v a 3 (% & v a o & o ] 1 « & &
‘Lll@Lﬁ@ﬂiﬂjLLu’JﬂﬂuL‘U‘L!G]’JLL‘UTWu;ﬁﬂusluﬂ’]i’lﬂﬂ’]iﬂafﬁNWUﬁﬂUaﬂﬂﬂﬂ@ﬂ%ﬁﬂwaﬁ@ ANUAILATD

Y

(Purchase Intention)”
Hollebeek, Glynn, and Brodie (2014) l¢na12711 wan15338uans q Ul unansliiiudg
ANUAsULUaIvRdNENaveIRNNduTuSSEnI g UsaAfuasduANInUI gnAsuliauaula

Aun13as1an1sUSFuius (Engagement) TulusuUANINTUS UL BILIIINANINLING DUVDIABF 1AL

sala a

soulaunfianudonegraunsnate Jeazviouliiiuianisiauiveanuifa guinisufduiusiu

a A

nAluedniisugnuaunauiumalulaglugalmi vildgndueniufsarudAgvesnisads

D)

=

AUKNTURBLUTUATININTYU Hollebeek et al. (2014) Fslaausuuifnnisuduiusiugnanlng

!
= o 9

Mmganlunsidefnwinisufduiusiugnanluviunifidedsauesulauduusunmdn Fwuifail
lawdanisufduiusivgnatesndu 3 a1u Uszneusieg f1un1ssus (Cognitive) fueisual
(Emotional) Wagaunn@Anssu (Behavioral) Miigatasiugnen

LURANNYIVDINUAMULTBUUTIUASIAUAT (Brand Trust)

Y 4

Singh and Banerjee (2018) na1331 AUdaliulunsduAvesgnAnlinazasiouliiuds

[y [

Aufiyar1vesnTdudwuunlstunss Weswnasdudfiinnudfyiugndnluegisfiazyinli

Y

Y o & & A 1 Y a & al Y v
andnfianusiulalumsidende WeldnuwdninUszaunsalivseivla wasanuneedlunisaina

o
Y @ 1 a v

AnudetiulunsdumnaiiuignAinasdmaisenuatlalunisdesvesenivesgnasislulusuian

] v Y
ada A v L4 %4

noufiingadasiuaunslada (Purchase Intention)

(% 1%
124

o & A a = A v q' & X a v oA a 44'
ﬂ’J’]ﬂJ@\ﬂ'ﬂ]sﬂa A quﬂiillﬂu@‘?]@ﬂ@Jﬂﬂ’]mﬁ]@\‘iﬂqﬁ/ﬁ]gLa@ﬂ%@ﬁUQ'ﬁ/ﬁ@Uiﬂ’]i NDRDUAUDY

v
=

ATIFaINsTRIAuLes SsausilatotiliildTuegfutiadelatiadends Wufoenszuiunisdmden
Audwieusnsifinanm Sanaudifunsauesstuaudesnsldau fennudiladetiannse
naulain @Jﬂﬁwﬁiamaﬁ%%aﬁuﬁw Soway 95 (Kim & Pysarchik, 2000)

Sereerat, Luksitanon, and Sereerat (2009) Ifiausuuidnasunensruaunisnsnaladoves
andn (Buyer’s Decision Process) 31Usgnaulueig 5 Funou feil

1) N335U$AINFB3N1S (Need Recognition) Uesmutas Atinananinuandeunisluuas
AgUaN

2) nMsuaendeya (Information Search) ang1udeya unasteyaiinuieaieiie

3) Uszilumaidion (Evaluation of Alternative) 9indeyaiils udathani3euidioy

4) msdndnlate (Purchase Decision) lnsidenaindaideniingay fanududunniian

5) MIFANANGANITIUNGe (Post Purchase Behavior) Misedunaaduianalanasnisly
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NS2ULLUIAANISIY
IINNTNUMITIUNTINANT0aTUauNAgIULasnIaULLIANtUN SN ARl
AUUAFIUT 1 (H1): SNy vaE NT@nTnan1emuAnseaulanInfIumie 4 d8nina

N19R59BANUAILATBLLAADRBARgUDSA MU ST A Y

Hila: dnNWMEYRIR NIIBNTNaNNANUAATEAUIANIAAUAINL LT oD 0 ENTNa

. Lo X o ome e

P19A59RANUAIATBLUAA DARARgUDSA UYL A e

H1b: é’ﬂwmmaaQ’mqéﬁw%wamﬂmmﬁmzﬁuqamﬂé’mmmL%mmcyszi’wng
aa a 1 3.11 dy a a6 5
JanSnanamsaseamnunsladowuanianearduasalulssmelng

Hic: é’ﬂwmwaq1;3"1/1N5m%wammmﬁmzﬁuqamﬂﬁmqmmwmENLﬁamﬁﬁwﬁwa
N19RsIRANUAIATaLUAADRRaRgUDSA LU ST A e

H1d: SNuaEYaENTBVENaNAUANTEAUaNAGIUAINFUTUS WUUN sl U5

U aa a 1 5 dy a a6 6

N9AIALLBNENAN IR BANUAILITBLUARTADARTUBSALUUS LAY

AUUAFIUT 2 (H2): ULV NTIBNTNANANUAATEAUIANIAAIUAG 9 TEnTna

o s v

NMInsaaNsURduTusUgna

Y

A Aa

H2a: AnwnizvosnIsdninanmuAnsziuganiaduau Ll ofieddndna
MensaeonsUduiusiugn

H2b: §nwazveM5I3nEnansauAnsEAuaniafuAIg eI QTN
fBvEnanmsren1suduiusiugna

H2c: é’ﬂwmmaq{{wiqﬁm‘ﬁwamammﬁmgé’uqamﬂé’m@mmwmmLﬂf@%ﬂﬁﬁmﬁwa
Mensaon U duiusiugn

H2d: dnuauzvosmsadninantsnuAnsziuganasuanudNiusuuuA s

v 6w 14

SN druddnsnantmswenisufduiusiugnen
auufAgud 3 (H3) ﬂﬂiﬂﬁﬁmﬁuﬁﬁU@Jﬂﬁﬁﬁ5%51/“61/11@61%1@@@’3’1316?@1%%@LL@Jﬂmﬁﬂaa
AdvesatulsTnalng
auNAgIudl 4 (HO): SnvaizvedgMssdnsnanisnnuAnszduganiasiusiig q T5m3na
mansaonudoiulunsidudi
Hda: dnwnizvosnIsdnEnanmuAnsziuganIafuauL Ll ofieddnsna
mansaron I Tesiulunsidudi
Hab: §nwazre MTsBninanisnuAnseAuganiaduANT BT IuRT

ANSNANIINTIRDANULT DN UIURTIAUAN
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Hac: SnYgYeIRnIdnSnaneaNAnsEAulanIAnIuAMAINYaLtemdanswe
Mansaanueulunsdu

Had: SnuazveEnsdninaneauAnseduIaniaduauduiusLuui sildu

A

UNNFIAUTBINTNANI9RTIRANULT I UTUATIAUAN

U s

a = a o o Y aa a ] A o a v a
allilmﬁ']u‘ﬂ 5 (H5): ﬂ'ﬁﬂaallW'Uﬁﬂ‘UﬁﬂﬂquamﬁwaﬂqﬂﬁiﬂmaﬂquLGU@NublumianﬂqLLﬁJﬂﬂqu

Y

ArarduasalulsEalne

Y A

auuAgIun 6 (H6): Amnuadulunsndudfdninaninsssannudsladeiunniines
AduesaluUszimelng
AUUAFIUN 7 (H7): SnwMzveH MTIBNTNAN19AIUANTEAUIANIAA WA 9 d8nTna

nMegeusanuAtlatawuantineafduasatulssndlne Nunsufduiusiuanen

A Aa

H7a: dnwgYeENIBNTNANIAIUARTEAUIaNIARIUANNY LT DD BB NT NS

v

nedeusianuatlataLuAndneadduasalulszmalve lunsujduiusiugnen

Y

H7b: SNYMULYDIENTIBNTNANAIUAATEAUIANIAATUAUT BIY YT U Y8
a a ¥ J & dy a a6 3 1 Qv o fu 1%
avswannsdeusienufdlazeulamineafduainlulseindlng dunmsufduiusiugndn

H7c: dNYUEYRIEnIBNTNaNNIAUNARTEAUTaNIARUAMAINYRL T eI BN NS

MedeuranuAtlateulamiineafduasatulsEmAlng dunsUfduiusiugne

= 1

H7d: SNYMzUaINTIBNTNANAIUAATEAUIANIAR LA NFUNUSLUUA 9lld

[y

| o aa a v | ] dgll a a6 s [l a o s v
ST IANSBNENa D euRanIusdlaTauLAn insafduaIa lulssInalney NWUﬂWiU{]ﬁﬂJ‘WUﬁﬂ‘U

1%

ane
Y
amﬁgm‘ﬁ 8 (H8): é’ﬂwmmaq@waaﬁw%wawNmmﬁmzﬁ’uqamﬂé’wwm 5 19N5na
M99aURBANURIITaLAATAaRgUsA I UUSEIAlNY HuANUTluluns1AUAN
H8a: dnwEYBIENTIBNTNANIAUAATEAUIaNIARIUANNY NI DD BB NT N
v 1 5 dgj a a6 6 1 ‘ﬂl QIJ a v
N199ouRANURIlITBLLARTARaRgUBSAUUSEWAY KiuAuTeduluns dun
H8b: §NUEYDINTIBNTNANINANUAATEAUIANIARTUANUT BT U Yl
BNTNaN19PaUFDANURIITaRIAARARARASUBSALUUSEIMAINY HuANNTRlUlunT1AUAN
H8C: FNYUEYBILNTIBNTNANNAMUAATEFUTANIARUAMAINYRL T BT BN
1992URBANURIATaIAATARARSURSALUUSEMAlNY HuANUTuluns1AUAN
H8d: FNwEUpINTIBNTNANAIUAATEAUIANIAR LA NFUNUSLUUA 9ld

IUNNFIANTDNENANI9DAUABANUAILAT OWUARILABAREUDSALUUTEWNALNE H1uANLLY Uy

AS1AUA
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AuUAFIUT 9 (H9): dnwaurvoE NTINTNan1eAUAnTEAUIaNIAAIUAS o d8nTna

nedeusianudslateuunnineafd uesnlulssnelng NuANFUNUSLTIDYNIUVOINT

1%

Uduiusivgnauasanuetiulunsidua

Y
N N a

H9a: dnwLYBIE NTIBNTNANIAUARTEAUIaNIARIUANNY LT DD BT NT N

nsdeusianun sl euunnineafd uesalusemalng HiuauduiusidounIuueInIg
Uduiusivgnauasanuetiuluns dua

Y

HIb: é’ﬂwmzﬁuaaQ’mqéw%wamammﬁmzﬁufqammﬁ"mmmL%mmmﬁmmﬁ
SvBnansdeusonuislateunmineafduesnlulsemealny duauduiusieoynsuves
msUfduiusiugninuazanudesivlunsdudn

H9c: a‘“ﬂwmzﬁuaq;3’1/1ﬁqﬁw%wamammﬁmsé’wamﬂﬁmﬂmmwmaﬁLﬁamﬁﬁwﬁwa
nedousoarudladeunaaiinoafdvesalutsemdlng iiuauduiusidseynsuvesns
Ufdaiusiugniuasanudesiulunsdudn

LY = 1

H9d: SnwaueveENIIBNENaNNANARTEAUIANIAGIUANNFIN LS LUUA sllidu
N NFIAUTDNTNAN199DUADANUAI LT DLUAAINADAATUDSALUUTENA NG BUAUFURNUSITS

aunIuvRINIsUSdNTusSiugnALarauesiuluns1dum

AN 1 NFOULUIANNITIY

N ‘\]’1ﬂﬂﬂimﬂmjuﬁﬁimﬂﬁiﬂﬂaﬂﬂaﬂEJ

[y

Honest Absorptio Dedication Vigor Interactio
Reliable
Trusted Micro .
23, Hz,,
Sincere Influencer: IFT " H9a Customer
%
2 Engagement: CE
Trustworthy 'S{g)
%,
<3
2 X
\e(\\o’ o ﬁ/]e 3
Work R 9‘29 z ’%
A B
Expert Micro ‘L“?\ S %
Knowledgeable B o N Intention to buy
Influencers: EPR H1 I o
b 5
Experiences &% I Interested to buy
5, o Purchase
S I
0
Accuracy Hic Intention: PI Future Behavior
Content .
Reliability onten \,\\d ﬁ" o Recommendation
Quality: CQ T
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N I o
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A5ALHUNTIY
Useunsuasngufagng

A 14

Uszmnsuazngquinegenlifnuluandded Ae gnAn (Customer) NilUszaunsaldeuasly

Y

Nuuuardaeafduasalulsemelne orgaeus 13 U auda 54 U lnefiszauns@nwdaudningd

¥

Sreufnwaufegainiyain ldssyendn Ssfpadulissnuuaniasafsuein iesuruiom
vidomdeyaiiinafuluamineafdusinaninsdvsnananrmAnszdugania uaviiuszaunisal
Tunmstouarldnuunnmiaeafduesaataniely 1 Dfkuun S1uau 252 au Tnerideldosune
AUNLIBYBIL NTITNTNANANUAATEAUIANALazhUAATAafd vaTaliluniemn e
WUUEDUNNNTBNAUBSUIENBUININITHINLUUADUY

Sruauveanguiognslunuided §iduldhmuariavesngudtedesdeismadumungs
F10819199 Cohen (1977) HulUsunsu G*Power 139341 3.1.9.4 Awes (1- B) = 0.95 Fav (@)
= 0.05 AFUIUMILUTYIIUNLYINNY 6 uazA1IUIAYEIBNENA (Effect Size) WU 0.15 MUAINANS
299 Medium Effects Tun1snaaeu Linear Multiple Correlation Coefficient 484 Cohen (1977) R
donAdaafu Hair, Sarstedt, Ringle, and Gudergan (2017) find1731 Anansit 0.15 wnzfunasld
dlefnmeuidussinndsaumansiazgaia Wounurudragldnguiognsdusiisiuiu 146 au

va dd’y =

wargadelavihnsiiudeyafiuduniuAuugiives Weston and Gore (2006) Tunsdlideyaing

Y

¥

nszneduuulnd wazlufiteyagaymelunisiwsziaunisddasasisaziiudeyaludiuiy
a = Ya o ' ° |9 a a ¢ s o | = VYA
WzEu 200 ¥a waziilosnngidulinsuiwiugnauuanifineadduasafiuiueuy Jalaiden
¥ 1Y aa v A adal [ ' ) Y o ' [ o
AMBULUUABUAINMEITNSARGENINTBNSdumegalaglilinanainuuiazidu (Nonprobability
Sampling) wuultiarsugal Judgmental Sampling) lagldAiauanngas 3 Aranu Tunisiiansan
AanURveEneuLULdaUnNuFodrLosulatvandugnALuAnineafduase
= A av
N ERNRRR
& v a v & Ay a ] I a = < v =& o
nsiuTIuTnteyainideluasedl Inidenldwuvaeunuiduniasielumsiiuteys Fein
wUslukUUaRUNIAAINATTTIVUTINIINN B UaELeNa T ITeNN 100 lnednuae e
NSNan19AUANTEAURANIA (Micro Influencer’s Characteristics) Loiwn s1uAI1MYY 8fi0
(Trustworthiness) 91U 4 98 AMUANUTEIVIYTIWIY (Expertise) T1UIU 3 19 ATUAMAINYDY
o1 (Content Quality) 971U 3 99 wazANduNUSLUUAsld1usmn9d9an (Para Social
Interaction) 974U 3 19 WAIUILIINIIUTTYVBS Lee and Watkins (2016); Magno (2017);
Chetioui, Benlafaih, and Lebdaoui (2020) uwag Sokolova and Kefi (2020) n1suUfjduiusiugnen

(Customer Engagement) 911471 4 U8 WaILILI9179IUITBBY Patterson et al. (2006) AULT DI
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Tums18uA (Brand Trust) 31U3U 4 U8 WAILIN191NIUI T8V Laroche, Habibi, Richard, and

o

Sankaranarayanan (2012) uagA211/3la%® (Purchase Intention) 91U2U 4 98 WAILINIAINIUITY

984 Kumar and Kaushai (2017) Ysudsabiidniunis@inenlunsell uavnsiaaeununimasesiialay

a

ALT83%10y 3 viu NANTauRsIdeuANIisnsIvetlaninudn Jernunntedaduiiniig

d@annasd (100) 11NN 0.50 AIRNSI9N 1

ANSI9N 1 ARvRAUEenAad (I00)

fauds Avrliaudanndas (10C)
1) gnsadvSnanennudnseaugania (Micro Influencer) 0.96
2) Msuduniusiugnd (Customer Engagement) 0.93
3) Arudieriuluns1dudn (Brand Trust) 0.92
4) mm(??ﬂﬁ]%a (Purchase Intention) 0.67
394 0.87

uATeilgvhnsaseUALLiBnse (Validity Test) Wiufiuannnisnadeunnuynd ofe
99U NIUIBNITIATIZRIAUTZNBUTNA1T19 (Exploratory Factor Analysis: EFA) siglusinsa
nsadd Woidunsandunudanguuesiinls uazasaaeuanuduiusveuraziuususasade
HIUN1TNA1TUNIINAN Eigen Value wazAtminvesesAUssney

nsATIEdaya

msfnwluadsiiansnsodauiamslinnesitoyaoondudsl

1. MTIATIwiTeyaIBanssaun (Descriptive Statistics) Ineldafiinssauuedureteyadil
Snvusdunguiniay InsesuieseasBenmumslinsesidsi

1.1 YeyauszvInsAians 31A518%191nA1588ay (Percentage) LazAIA21UD
(Frequency)

1.2 fayanginssunsdodudvesgnéuuaaiinoafguesa Inmedanaiiosay
(Percentage) Az (Frequency)

2. M3 1ATIERAdATouNIY (nferential Statistics) faelusunsudusagunisadalunis
nagoy iioliAszriuuuTiaesaunsdelaseadna (Structural Equation Model) H1unnsiiasizi
93AUTENOULT 181573 (Exploratory Factor Analysis: EFA) N157LAT 121 09A Usenouldegudu
(Confirmatory Factor Analysis: CFA) Wagn151adaununsafiednuun (Discriminant Validity) lag

f57wasLdunnal
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2.1 mM3asizriesalsznaundedsne Wuisnisadalunisdiasizvinmduys
(Multivariate Analysis) \ilonsiasgsideUiinm naaeummifismsavesiinlsiasinnguues
WUT 5DINTIEUANLALNUS VDA AILUITHIUNITADITANRINAY Eigen Value wazAmimn
Y9309AUIZNOU Lae Orcan (2018) lalauainn1sitasiziesdusznauledudu (CFA) luaunsavinle
Tnevtudt Tunsdifieuddeduldinsusuasuszgndldduuadsdunaviedinsul anudoran
MnwIBukazUTUNBUTiuAnAeiuly aunmuesdeyaidliifismerenisiinggdt iewnan
AULANAINNINNIE TRIUTTIU kaTanINwInaes a1aviiitinteianainlun1sussyndliuazla
a1 Sefewhminsziedusvneudiselmisnaditeuiineiesdussneudeduiiu iean
Formaufildfianuietestueen Tnemnssesiussneuddmelumideiinmaaounms
adf Usznausie mshaszdaedsnnuwlsusiuiidanale (Average Variance Extracted: AVE)
AT R UTINVDIF USRS (Composite Reliability: CR) wagaaukUsusiu (Variance Inflation
Factor: VIF)
2.2 NMIATIZRIAUTENaUTIB U Y

annsasummInaaeuldl

2.2.1 MINAAOUAINADAAADINUTENINF U I UALN 1T LATIES19PBaiY
Tngldaddla-aumns (Chi-square) lumsnaaey Tnefmunsziutioddyerd 0.05 Fuly

2.2.2 NINAABUAINARAAR 0N UTDYALTIUTEIN YU UUUTIABIAUNTT
1B9lA59a314 (Structural Equation Model) Tngldenla-auaisdusius (Relative Chi-square) (x2/df
vnanlstornin 2.00 wansiaunsiinnuaenadosiudeyadeusedndlusefuiia usmneglutas
2.00 §i1 5.00 wansdaumsianuaeandasiutayasUsednyluseaunely

2.2.3 NMSNAABUAIINABAAA BITDIAUNTHIBAIAIINAIALAG DUTDITD
mou neldwaidsinidiaenadsvesammnie (Root of Mean Square Residual: RMR) (Kline,
2005) winAnadsauAaIAwAeuiidRaLs 0.08 Fudilng 0 fetsuusluaunisiaudenades
i

2.2.4 mivpgouAmAsnadesfuteyailsszdndioanuaanad ou
1173514 Tnelddadsnidaaesiod svesauind ou1nsgu (Standard Root of Mean Square
Residual: SRMR) 1nA1 SRMR fftaendn 0.05 - 0.08 uaasitaunsianudenndesiudeyaids
Uszdndluszauneld minA1 SRMR dd1desnda 0.05 wansdnaunisianuaennqosiudoyaids
Uszdnwluszaun

2.2.5 NMnadeUANNAenAdsatanns tngldaduisnfiaesvasaiads

AIIUARNIALAGBUNAIADITDINTITUTEUIUAT (Root Mean Square Error of Approximation: RMSEA)
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(Mac Callum, Browne, & Sugawara, 1996) #1nA1 RMSEA fA1521319 0.05 84 0.10 WAASINENAIT
fauasnnaosiuluszauneld ninA1 RMSEA Uaeni1 0.05 waasinaun1siaudennasnuly
SLAUR

2.2.6 MsvageUANNdAASINUTayalUsEINEINAMLLUTUTIY Tngld
fruilinszfunnuaenndes (Goodness of Fit Index: GFI) Ssazdianeagil 0 fis 1 vind1 GFI agszming
0.90 £13 0.95 wansI@uNIsHANNdenAaRNTIUTEINBlUTEAUNDLY BInA1 GFI dA1u1nnan 0.95
LAAIINENNITHANADAPADUTIUTZINBLUIZAUR (Hooper, Coughlan, & Mullen, 2008)

2.2.7 nnadouANdenad ot Ut ey a1 U dng i Usuuiudaain
AuLUsUTIU Tneldaail Taauaenndasii ufuninda (Adjusted Goodness of Fit Index: AGFI)
WINA AGFI 8851319 0.90 819 0.95 wansinaunisilaudenndendauszandluseaunelyd nine
AGFI §iA31nnan 0.95 Lansingunisiinuaennasdlisusedneluszaud (Hooper et al., 2008)

2.2.8 MsnedaufiaSsuLisusEniaunsiiduius futuaunisisuls
Taiduus iy Tnedad Normed Fit Index (NFI) (Hu & Bentler, 1999) §3if55wi1q 0 &9 1 1nan
At NFI fA111nn37 0.90 wansitaunisiiauaenndesiudoyafeusednyd wagninda1uinni
0.95 wananaunsiianuaenafesiutoya U dneluseAud

2.2.9 MInAdauAIRYil Comparative Fit Index (CFI) (Hu & Bentler, 1999)
Fafldnszning 0 A9 1 mnerdwdl CFI dAnunnndn 0.90 uansinaunisiianuaenadesiudoyaids

[y

2Ny uagmndlAnunnndt 0.95 uansiaunisilanuaenndeiuteyaidaszdnylusyiun

=

2.3 MINAFDUANNATUTITUN (Discriminant Validity)

Tusuddeilgvhnsmeaeuauiiissnsimaulasadne (Construct Validity) Fadiorlu
UizLﬁuﬁugmﬂizmwﬁﬂumﬁ%’aL%qﬂﬁz%’ﬂﬁuazL%qwqaﬂﬁﬂué’mmsmmﬂ dieidunsmaaeu
AnautAvesas esllofisnnuanusalunsindeiidesnisia Tasawied i deanisiaim iy
Audnwaly (Traits) M1edinesSoyensAnuniiduavnvesmgingsusng 9 (Zaltman, Duncan,
and Holbek, 1973) Tagluaud §8i Ly n1snaaa UM 1UAILA 8905018 9570un (Discriminant
Validity) A 2838 n15U84 Fornell, Johnson, Anderson, Cha, and Bryant (1996) way Heterotrait-
Monotrait Ratio of Correlations (HTMT) Mfunsiamsafafildluuunvesnisuszifiuanugndes
LB99UN Iu\‘ﬂu"j{fﬂﬁﬁﬂmiﬁﬂ‘w’ﬂugﬂLLUURT’IaENaﬂ,Jﬂ’]iIﬂNﬁ%JN (SEM) kagn15ANeINIAIuUNITiIn
11193087 (Henseler, Hubona, and Ray, 2016)

2.4 nMsnadoudninavesianlsAunans (Mediation Effect) wazdnsnadunans
LUUBYNTY (Serial Mediation Analysis) K1unsiiaszsianduuseanivesdndifndrsvesdinii

S 371 (The Lower Limit Confidence Interval: LLCI) (Boot LLCI) f43asniaunaesA1ainuLd asiy
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(The Upper Limit Confidence Interval: ULCI) (Boot ULC) §9979ve3anaiund ey (Confidence

Interval: CI) anunsardulasisaruinuazatau wideslidvindu 0 ArvsnadsazddodiAgnieans
(Preacher & Hayes, 2008)

NAN13Y

nsaTeidayauszvnsAeans

HANTSILATIERUBLAUTEVINTAIENT WU mmﬁ’wmugﬁjmauquaaumuﬁwm 252 Au
Amauwuvgeunudngidumene S1uiu 121 au Sevay 48 sesasuduiwands 1w 116
AU $REAY 46 UasinAnIuden 31U 15 AU Segay 6 dulugiony 20 - 26 U 92w 112 Au
Jouay 44.4 5999911078 13 - 19 U 9713u 68 AU Feuaz 27 dwlnainuiluseduuSygns 31w
151 au Sowaz 59.9 5998911 Ao SeAUUTYY LY 91uaU 55 AU Sesay 21.8 duluglonTin dnisewu/
UnAnw1/d8n 3104 141 AU Soag 56.0 5098911 AB U191¥N15/NTnNUSTIamA/nineu
119U 81 AU Seway 32.1 dwluaisnela 5,001 - 15,000 UM WU 66 AL SoUa 26.2 S99
f518la 15,001 - 25,000 vm 313U 58 AU Sesar 23.0 dlngerdvaglunianais 9w 205
AU S0uaz 81.3 7998911 A NARZTURRNLRBLYE 91UIU 18 AU Sovay 7.1

NN5LATIZNIAUITZNDULTNANTID

[

NANTSILATILITDIAUSLNBULTIANSINS18azLDYn F9il

P a & 1 go’ LY (3 a 6 1 N a o v
A15197 2 A1FIATITRAIUITENEIAUSENBU N1SILATITTARAEANULUSUT NN dwnala A

DL UTINVDIAILUTHEG LharAIULUTUTIY

Construct ltems Factor Loading AVE CR VIF

Fumdato IFT1 0.791 0695 0901 2688
(Trusted Micro Influencer: IFT) T2 0.779
IFT3 0.868
IFT4 0.892

shupsBemydiugy EPR1 0.879 0.731 0.89 2.491
(Expert Micro Influencers: EPR) EPR2 0.849
EPR3 0.835

é’qu@mﬂqwmaqﬁaw} CcQ1l 0.862 0.733 0.892 2.720
(Content Quality: CQ) cQ2 0.844

CQ3 0.862
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A1519% 2 (5i@)

Construct ltems Factor Loading AVE CR VIF

AuduuSkUUAdLTvnad Ay PSI1 0.852 0.69 0.869 1.721
(Parasocial Interaction: PSI) PSI2 0.793
PSI3 0.845

nsudumiusivgnn CE1 0.692 0613  0.863 2.770
(Customer Engagement: CE) CE2 0.872
CE3 0.836
CE4 0.717

mnandesiulunsdudn BT1 0.847 0651 0882 2839
(Brand Trust: BT) BT2 0.809
BT3 0.808
BT4 0.761

Arusalate PI1 0.901 0.726 0914 i

(Purchase Intention: PI) PI2 0.852
PI3 0.864
P14 0.788

U8 AVE = n153AT1ediaadsanuwlsusiuiianiale (Average Variance Extracted), CR = A3iatusiy

Ya9iUIuIe (Composite Reliability), VIF = a1uwtsUs9u (Variance Inflation Factor)

NA5197 2 wandliiuenareanisnsaaeumniisawaranunsenas sadotnuiu
FrulsfldAnuluauide annsmageusiuUsimunsiuay 25 ¢ Saadauves Kaiser-Meyer-
Olkin Winfu 0.934 Feeiuunauei Dziuban and Shirkey (1974) wazdn Chi-Square Winffu 5431.590
waz 1A Sienificance Wiy 0.000 Getaendn 0.05 wansinsaudseng q Tunuuaeuausie 25 6
wsHanuduiusiulazansadiuninziesnusznoula

NAYDINITATIADUAINULT BT UTINVDIFIRUTUAS (Composite Reliability: CR) Wwagns
AATzvinad sauwlsusiufiadaled (Average Variance Extracted: AVE) & wnduanadsniny
wUsUTIvRsT s lUeB Ui sdunald wudn Amnuidesiusanvesiauusudsiangaan
Winfu 0.914 uagArmaainiu 0.863 Feilrnannndn 0.70 wansiduusdsnanianuiidedeuay
AunasiAuaennd st e nely 1ulumunasiaes Hair, Black, Babin, and Anderson
(2014) uagnuirAnedsasudsusiuiiataldfiigegawindu 0.733 uazAwgawiiiu 0.613 deil

A111NN31 0.50 AT asuladndiudsudsudazfraunsaesuteauwlsuriuvesiudsdunale
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pgafiBwnss gndes uasidedaldviavun (Julumunamivns Fomell et al. (1996) uag Awang
(2015)

James, Witten, Hastie, and Tibshirani (2013) leliauadn n1siiasizvlunaaunislasasng
Ho9vi1N15MAAa N1 A UATING (Multicollinearity) ¥epad Usznauviutef azdlaldl

o w a

anuduiusiueegaditodfamiada Tneadadenisvenefivesruulsusiu (VIF) asiiaas
N1 5.00 WefiarsananemsauIn ssdusznewveliatadunsvetedivesamudsusiuey
sewin 1.721 - 2.839 asUld luasaumslasadinsidensidlifedymnnnssudunsadomm
YosaeAUIENBUNEUBN

N15AATIEBeAUsENRULT B LY

[

NANTSILATIZTRIAUTLNOUMNE U UTS18az LR P9l

A5199 3 NTIATILIBIAUSENBULTIE WU

futldin AfUd LNEUTRRNTAUN NAAENA

L. CMIN/Df <3 (Kline, 2005) 3.027

AUNANNAUNUUHLY IO
P-value > 0.05 (Hooper et al., 2008) 0.000

(Absolute Fit Indices)

SRMR < 0.08 (Hu & Bentler, 1999) 0.050

futlanuaenadosiifiudu
CFI > 0.90 (Hooper et al., 2008) 0.900

(Incremental Fit Indices)
fatanunaunaugaUsendn PNFI > 0.50 (Hooper et al., 2008) 0.800
(Parsimony Fit Indices) PCFI > 0.50 (Diamantopoulos & Siguaw, 2000) 0.813

£ '
adyv o v A

PNENTNT 3 MInadeuNITIATIEesdUsznaudaduduiuiuia Tadfyfiusy neuse
AuNauNauULUUFUYsal (Absolute Fit Indices) WuA1 CMIN/Df wudn naenaddiviniu 3.027 P-
value finaAadfvindu 0.000 way SRMR finaaadfindu 0.050 nsiasizdsinuaenndesd
LT (Incremental Fit Index) #1udn CFI wu7n Suarnadfwindu 0.900 waznnsinszsiduiian
naunauLTIUsENdR (Parsimonious Fit Indices ) A1UNISNA@DUAT PNFI WUININAAEEALINAY
0.800 waw PCFI fenadfuiniy 0.813 uandliiiuinamadwsnnisiumuinusiinnsgiuviomn
PUIYAIINI I:uLma51’@ﬂdnﬁﬂ’muﬁuﬁmmaamé’mﬁ’u%aﬂaL%Wizﬁ"}’ﬂﬂtﬂua*&mﬁ dlafieuny

& A
Lﬂm%mLLﬁﬂﬂiumqileV] 3
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NNSNATDUAIUATILTIAIILUN

[

NANISNAZBUAIIUASATINILUNLTNUALLDER Aall

A9 4 NITNAFBUAUASATIDIUNAINUINUDY Fornell-Larcker

Construct Pl BT CE PSI cQ EPR IFT
Pl 0.852
BT 0.759%** 0.807
CE 0.738%** 0.878%** 0.783
PSI 0.623%%* 0.566***  0.583%** 0.830
CcQ 0.721%** 0.679%**  0.696™** 0.655%** 0.856
EPR 0.732%%* 0.597***  0.604%** 0.574%** 0.807*** 0.855
IFT 0.659%%* 0.732%**  0.721%** 0.623*** 0.738*** 0.759%** 0.834

QK [ v s

N7 4 TeTERaUfissmsadesnundunsUs Ui suaduUssavs anduiug
(Correlations) 519U T FnALazANNRS NG5 INT 2 voeredsrunUsUsIufiadals (AVE)
f1135n15v0e Fornell et al. (1996) uansliiiiugn éhl,uhﬁLﬁ'sa%’aaﬁuﬂmqéw%wamqmmﬁm laiinay
Husudsduesdedis (FT) fudsduanandeisnagdiung (EPR) ﬁaLLﬂiqmmwmmLﬁam (CQ)
wazfuUsmuduRusLUUA sildrusiumedeny (PS) danussndsindl 2 vesAnadsnnunysusiui
afaldnnniveanduiusiegluniuavanudifiontu Sdlmuismsadeiuun uinaduanslmiiy
711 FuvsdunmsuRduius (B mudetulunsdud BT) war amnudslade () denfunmst

A o ~ 2 v ~ a ¢ & v & ' o a0 | a ¢ a
UINIFIUNNIAUALN YA NUDY FINANTILASITA S ILEAI LA LA V;ﬂmwiumvmmummw 0.900

(%
[y

(Fornell et al., 1996) AstiumnAauUsluITeT Uit dlaNuWemsugadwun

A1S190 5 N1SNAFDUAINATILTITILUNAILNS Heterotrait-Monotrait Ratio of Correlation

(HTMT)
Construct PI BT CE PSI cQ EPR IFT
PI
BT 0.823
CE 0.774 0.769
PSI 0.426 0.501 0.544
cQ 0.591 0.602 0.618 0.573
EPR 0.511 0.543 0.536 0.500 0.723

IFT 0.604 0.664 0.619 0.571 0.670 0.689
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91015797 5 wansliiudwanisnaaeuainuiissnsudesiwun (Discriminant Validity)
N1UN1RM51IA Heterotrait-Monotrait Ratio of Correlation (HTMT) #u@uzinues Henseler et al.
(2016) Al nausie HTMT @unsadaannuiissmsadesuunlamnitnasives Fornell et al
(1996) Inediein HTMT masilAntiosnin 0.850 (Henseler et al, 2016) Sanan1s3sbasaiilaan HTMT

BYIIWIN 0.426 - 0.823 wandliiiudn FanUsuravinnsfnwasslfiananuiiemsaneglunas

NANISNAHUBNINANINTY BNSWANIToN uazauRgIu

[

HANINAHDUBYSNANIATY BNTNAN1900Y warauyRgIu I5eaziden fall

(Y v 6§

A5 6 NANITNAFBUBNTNANINTIVBINTIBNTNANWANUAATEAUIANIA NSUHFURUSAU

q

1 A o a v & & a a e s
QﬂﬂqLLagﬂQ’]NL%@NUIUG‘IT]EUﬂ'W‘Iaﬂ']qll@fﬂf‘ﬂsljaLLNﬂﬂqU?‘]@aﬂ8U@5®1uu33L‘Wﬁ1mﬂ

fiauusvinung mwia
Pl CE BT
IFT -0.074 0.502 0.200
EPR 0.070 -0.015 -0.015
CcQ 0.011 0.387 0.071
PSI -0.148 0.182 0.030
CE 0.388 - 0.699
BT 0.621 - -

N9 IFT = A1UAINU WY 800, EPR = A1UAI1MLT 89919311878y, CQ = AUAMAINYBUIT BN, PSI =

AudusLUURldsImmediay, CE = Msufduiusiugnan, BT = anudedulunsidud, Pl = anuaslate

PNAITNT 6 WARITUFUNIANUEUTUETINIMTBIFALUUANNISITTATIEES WU Snvay
GUENmeﬁw%wamqmmﬁ@izﬁuqamﬂﬁ@w‘éwamqmmammé’?ﬂ%%@ Tneiladnsnanienss dail
fupnuindedie (DE = -0.074) fruansnderveiuney (OF = 0.070) é’m@mmwmaqﬁam (DE
- 0.011) suaduduitusuuuA iidiusiumsdany (D = -0.148) msufdusiudiugndn (OF =

0.388) warAuLdosiuluns Audn (DE = 0.621) Fannd 2
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Customer

Trusted Micro-

Engagement: CE

influencer: IFT

S ot 00
Expert Micro- QS T i

influencers: EPR
Purchase

Intention: PI

Content

Quality: CQ

VGLNR

Parasocial

Interaction: PSI

A5 7 HANITNAABUBNENAMILUIAUNA AL AIRUTAUNAIMUUBYNTH

............... —— et dBvidnaninse

................. p e Lifidviznanimse
_____ > Y88 AdvEwanIdeu

yneda Ladidnsnanedeu

Indirect Confidence Interval
Relationship P-value Conclusion
effect Lower Bound Upper Bound
IFT > CE > P 0.195* 0.069 0.320 0.016* Full Mediation
EPR > CE > PI -0.006 -0.081 0.067 0.807 No Mediation
CQ>CE>PI 0.150* 0.042 0.266 0.019* Full Mediation
PSI > CE > Pl 0.071* 0.011 0.127 0.038* Partial Mediation
IFT > BT > PI 0.124* 0.025 0.245 0.033* Full Mediation
EPR > BT > Pl -0.009 -0.087 0.065 0.754 No Mediation
CQ > BT > Pl 0.044 -0.067 0.156 0.527 No Mediation
PSI > BT > PI 0.018 -0.037 0.075 0.601 No Mediation
IFT > CE > BT > 0.218*** 0.112 0.354 0.000*** Full Mediation
PI
EPR > CE > BT > -0.007 -0.081 0.073 0.875 No Mediation
PI
CQ>CE>BT> 0.168*** 0.073 0.289 0.001** Full Mediation
PI
PSI > CE > BT > 0.079* 0.011 0.142 0.037* Partial Mediation
PI

o

neme * seautied1Ayil p < 0.05, ** seRutisdAyd p < 0.01, ** seautied1dyil p < 0.001
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v

NENTNT 7 wanmInaaey wua1 msufdunusiugnai (CB) WutaduAunansdionles

Audiniugssmnsdnuavesnsdvinannnudnsziugama suanuLdedie (FT) sunmuam
vouiiom (CQ) furmuiiilate (P) InediAnduusyAvE svEnamedouviniu 0.195 (Pvalue = 0.016)
wag 0.150 (P-value = 0.019) mudwiu Inedinisdauwuuanysal (Ful Mediation) wagn1sufduiug
fugndn (CE) Wuladerunanaiifeulosmmdiniudszmnsanudiiuduuuiaidusumedny (PS)
siormudlate (P) laofiandulszAns sviawaniadauiniu 0,071 (P-value = 0.038) TugUuuueInis
d9H 1WA (Partial Mediation) usiluvaizideniy msufduiusiugnan (CE) Widnswadudauds
funandupuduiussyrindnuanudenmagiuey EPR) sermusdate (P) (P-value = 0.807)
wansMAAey WUt msdesiulunsidudi BT) Wuladerunasiifeslosanudiniugseming

ANYAULYDI NTIDNTNANIANUAATLAUIANIAATUANNU LT 8D (FT) AuAuabade (P) lnedan

Y 9

3 a v

dulseanadvinanedouvintu 0.124 (P-value = 0.033) Ingdinisdaruwuuanysad (Full Mediation)
wluvaiienfumanmageusansliiug mudeiiulunsdus BT) Lifsvinadusulsdunaidlu
AuduiuS s i ALl eaydng (EPR) é’m@mmwmmﬁam (CQ) uarANLFURUSWUUA
dusaumedeny (PS) siorusalade (P) (Pvalue = 0.754, 0.527 waz 0.601) AU

SRR UBVENAALNANUUUBYNTY (Serial Mediation Analysis) Wuin nMsUfdususfugndn

[ ! v ¥

(CE) wazmmidesiuluadudi 87) hudaderunanauuveynsulumudiusseinsdnuazveagnss
SyBnananuAnseiuganiaduemingetie (FT) nofandudsydns svsnamsdeunindy 0.218
(LLCI: 0.112, ULCI: 0.354, P-value: 0.000) LLazé”]u@mmwmmu‘fam (CQ fedusyanssvinamadon
0.168 (LLCL: 0,073, ULCE 0.289, P-value: 0.001) siond1ustslad e (P) wuunisassuuuvasysal (Full
Mediation) vz enudusiusuuufsiidiuswmadany (PS) AR dszans svsnanadoumiafi
0.079 (LLCI: 0.011, ULCL: 0.142, P-value: 0.037) fienudaiusuuunsadaiiuunsdiu (Partial Mediation)
Tuvasiinsufdanitusfugnén () wazanuidesivlu andudn BN laifidvinadunansienudunius

TEMINANUUEVBI NTIBVBNANWANUAATEAUIANA AUANITEINYT IR (EPR) sarnudslaie

(PI) (P-value: 0.875)

A58 8 HANIINAABUALNFAFIUNITIVY

AUNAFIUNTIIAY NANSNAFDUEANNRAFIY
H1: Hla: IFT > Pl Ujiasaunpigu
Hib: EPR > PI Ujjiasauumgu
Hlc: CQ > PI Ujiasaunfigu

H1d: PSI > PI YRUTUANNAFIU
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15197 8 (519)

AUNAFIUNTIIAY NANSVASRUENUAFIU
H2: H2a: IFT > CE gaNTUANNAFIY
H2b: EPR > CE U Lasauungy
H2c: CQ > CE gaNFUANNAFIY
H2d: PSI > CE gaNTUANNAFIY
H3: CE > PI gaNTUANNAFIU
Hd: Hda: IFT > BT gaNTuANNAFIY
Hab: EPR > BT UjjLasauungy
Hdc: CQ > BT ULasauungy
Had: PSI > BT Ujjiasausngy
H5: CE > BT gaNTUANNAFIU
Hé: BT > PI gaNTUANNAFIU
HT: H7a: IFT > CE > P REGRIGHEZ !
H7b: EPR > CE > PI U Lasauungy
H7c: CQ > CE > P gaNTUANNAFIU
H7d: PSI > CE > PI goUSUALNAFIU
H8: H8a: IFT > BT > Pl gaNTUANNAFIU
H8b: EPR > BT > PI Ujjiasasngu
H8c: CQ > BT > P Ujjiasauungy
H8d: PSI > BT > Pl UjLasauungy
H9: H9a: IFT > CE > BT > P YR UANNRTIU
H9b: EPR > CE > BT > Pl Ujjiasauungy
H9c: CQ > CE > BT > PI gaNTUANNAFIU
H9d: PSI > CE > BT > Pl YR UANNRTIU

NN 8 mamimaaua’m*ﬁaaqﬂlﬁ’iﬂ é’ﬂwmwm;:Imq%w‘%wamqmmﬁmzﬁuqamﬂ

TusnuAnuduRuskUUNITENTILN9dIAL (PSI) TBNTNaN19HTIHDAIINAILTD TuMLRf LAY

aa

Unaedie (IFT) AuAMuleInydiugy (EPR) uazAmnInvailon (CQ) liidnsnanimsmaniny
adlateuunnineafduasnvasanAtulsemelng (Pl)

aNuMUEYIINIBNTNANIANUARTEAUTaNIAlUAUANLLTRRE (IFT) AMATNYL TN

v s

(CQ) uagaruauduRuswuuAaldmsmndau (PS) TanSnantansadenisuduiiusiugnm

Ly

(CE) Twwgniuanulietnaydiugy EPR) LilidnSnaniwmswionsufduiusiugnan (CE)
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aa

msuduiusiuandan (CE) 18vSnan1nsewiennuiiesiulunsiduai (BT) Bnvsnisufduiug

[y

ffugné (CE) wasmmideriuluasidud @) fdvewammssiommidlate (P)
dnunizvednsadvEnansmuAnsEiugamalufumindede (FT) d8vswannssde
arundefulunsdudn 67) luvaedduanud smytuigy EPR) aunmasaddon (CO) ua
sumsdiusuuuAsiidiuiumadsan (Ps) hiflvenammssiemmidesilussaudi BT)
SnwnipvownssdninansauAnszduganialufuamuindede (FT) auamvssion
(CQ) warduaruduiusuuuAsiidusiumedsan (PS) fvBnamsdouserunslatousaniinoa

AgvaiavasgnAtulssmAlne MU duiusiugnan (CE) TuvaeNauanulienigsungy (EPR)

av o [y

laifisvsnamsdaurenusiilad sunamiineafduosavesgnélulsumalnerumsufduius i
gnA (CE)

dnwnzvesinsadvdnamsnuAnsziuganialusuauidede (FT) fdvdwamadey
soruitlatouunminoaftusinvesgnélulssmalneiuaudeshluasaud (87) Tuvasi

ATUAIILT Y IY TR (EPR) ANINYRUTanT (CQ) waza1uAduduius wuui addiusy

a a v

nadanu (PS) LifidnSnanedeusianunsladouunniineafduasnvesgnaitulsemalnesiuy
AU el URS1EUAT (BT)
LATTINUIIT N YLV NTIBNTHaNNANUAATEAUANIAlUAUAINUNT BD D (FT)

ANNINYBALLEM (CQ) WagmuduRuswuuRaidusunsdny (PSI) dBvsnanedeudoniussla
d’l’l a a6 s v 1 a o v Y 4 =~ Y

FauuplneafduaiaragnAtulsEaAlngiunsUSuTusUugnAl (CE) warAuaiuluns
AuAn (BT) wuvaunsy luvaeiiiuanudeivigdiungy (EPR) Lilidnsnansdeusaniunslade

% v

wuaAinoafduasavasgnAlulsewmalnedunsufduiusiugnan (CE) wazauiaduluns

Y

auen (BT) wuusynsy

anUs1gNaN1SIAY

1NN5AN N LULAAANNITLILATIAT1VBIANUTUNUT TENT 1R NYULVIHNTIBNT HANS

v ¢ Y a

ANUARSEAUYanIA N1suduiusiugnauazanuleliiulunsdunseaiuddadoutnnifines

Y

a6 4 1 a Y @ =® o w ayv o o £4 A o
AYUBIN NIUNGEE S-O-R Theory LLamﬂumummmmmyﬂJmmiﬂgauwuﬁﬂuqﬂmLLasmmwauu
lupsrdudrmduaiiounaln (Organism: O) MviliAnausdlatauarldnguinisseuineday

a =

(Social Learning Theory) e5unefisdnsnavesdnsedninanisauanfiidunsmanduliduilan

'
a0 a

LARINGANTTUMALTIAUARTITIHOUINEIUDETNAULBIULBY (Subramanian & Subramanian, 1995)

WuAsannngul S-O-R Theory
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eJ

NnIngUszasAnTIdeR 1 Ag3dedesnsAnudninaninsivesdnuazvesnsidvina
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Business Models that Affecting Competitive Advantage Strategy of

Small and Medium Enterprise of Restaurants in Nonthaburi Province
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Abstract

The objectives of this research were to study the level of business model, the
level of competitive advantage strategy, and the business models affecting the
competitive advantage strategy of small and medium restaurant enterprises in
Nonthaburi Province. The sample group involved 250 small and medium restaurant
entrepreneurs registered as juristic persons in Nonthaburi Province and used
proportional stratified random sampling. The tool used for the research was a
questionnaire with a reliability level of 0.916. Stepwise multiple regression analysis was
employed to analyze the data. The study revealed that the business model and the

competitive advantage strategy were at a high level. The business model of key activities,
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key resources, and value propositions was positively affected by the competitive
advantage strategy. However, an exception was customer segmentation that negatively
affected competitive advantage strategies. The variables could collaborate to predict
the competitive advantage strategy for (Adjusted R?) 78.40% and statistical significance
at .05 level. Research findings allow restaurant entrepreneurs to create a model that is
suitable for business; that is, providing products and services that meet the needs of
consumers to gain a competitive advantage.

Keywords: Business Models, Competitive advantage strategy, Small and Medium

Enterprises
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druil 2 Toyald vrdulueagsAa a1nuuIAnves Clark et al. (2012) Uszneusae
9 psAUsznou oA nugndn A Titiaue Yeannanissiving awduiusfugnAl nsais
s8ld ninensudn Aanssumdn Yuduuazaffiddn uaslassaiefunu Tnsudazesduszneud

5 P01 WulnsInUTEunuA1e9aLIAsY (Likert’s Scale) LUy 5 29U
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dauil 3 YoyaiAvatunagnsauliiuiounisudsdu annuuiAnues Porter (1998)
Usgnaunidg 3 nagns bawa Nagnsiuinuiuue nagnsnIsasIenLLangIg kagnNagnsnig
Yuamzngy lnewsaznagnsd 8 dorau Wunnsinussanumveadifism wuu 5 seau

a4 Tolauauuzdu 9 uaztdurauuuuUateila (Open Ended Questionnaires)

nsAATEdaya

aa a o

adanltlunistiasizidoyawiaiu 2 dnvue fie 1) adflmssaw hnsteszideya

Y

MU YeERoURUUADUNNLALTSAY InenAIAINd (Frequency) WagA1Sosas (Percentage) Uag

a

Ml gideyaisdfulunagsia uaznagnsauliiuioulunsuwstuy Sinsesilaemeaads
(Mean) wagdmidsauusnsgu (Standard Deviation: S.D.) wag 2) adAdeeyNIu ¥nsiasigh
ToyalagMIHANINARBUNMENTUST VTN TIEURTINY (Multicollinearity) lngns19a0UaN
A1 Tolerance wazA1 VIF (Variance Inflation Factor) musneusivad Pedhazur (1997) way Hair,
Black, Babin, and Anderson (2014) samﬁammé’wizﬁwéawé’mﬁuﬁ‘wmzu (Multiple Correlation

Coefficient) L.LaziiLﬁmgﬁmiamaawmmmuﬁumau (Stepwise Multiple Regression Analysis)

NAN1338
wansidelinagsnafidwarenagnsauliiuisulunsudsiurediamisuunnaiiuas
yuagonUssanduemsludmiauunyd agunamsidessd
1. %a%aﬁalﬂmaw’:mauquaa‘umm nua1 d@ulugifunavie Amdusesay 50.80

91859%in9 31 - 40 U Anlufeway 38.00 anunimausa Andudosay 45.20 n1sfnwiasansesiu

a

Useyeyre3 Anndudesas 47.20 lulsznniifyarauigninde Andudesas 45.20 szeznaianiuy

T o

5519929 6 - 10 U Andusosay 54.40 sundanssunis/vdudiuddnnis Amdusovas 48.80
szoznavhaulusunisllagiu 6 - 10 U Aadudesar 50.80 Hdwuniinau 10 - 30 Au Andu
Sovaz 40.80 uazsnelavesgsnasiel 1.8 - 10 awum Andudesas 40.40

2. szaulunagsiaveddamiaruianalskazauingendseinniuemsludinuunys

luamsinegluseauufUann Aadewiniu 4.090 WelasusIen1u WUl AuAdwawe i

'
a wva a

sEauUfURuINTIgn Aadie Ao 4.246 5998911 AD NSWINTVIEN ARAEINAU 4.174 laseasna

£ 1 a

AUNU ANLRR LAY 4.162 Nudiukaza A dIAY ARG 8w 4.155 Audusiusiugnan

9

N13a39518la waznguanen TAnafowidumiady 4.126 Aanssunan Atadewiniy 4.125 way

1 U o ! 1 dl 1 U o U U dl
YINNNTINNNUIY ANRAUYINAY 3.574 AIUAIRU ALEAIUAITIN 1
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A1319% 1 Anedeuazdiudsauuiinggu lumagsnaveddaniavuianaidasauingauysenm

Semnsludwdauunys Tunmsuuassemu

Tuagsna X S.D. FEAUULUR a10u
nNauaNA" 4.126 0.377 170 7
AnuAThiLEue 4.246 0.269 wniian 1
FIWNNITIAINNRUIY 3.574 0.344 170 9
ANUFURUSAUgNA 4.126 0.275 110 5
msasenele 4.126 0.335 170 6
NINBINTWAN 4.174 0.309 110 2
ANTIUNAN 4.125 0.296 170 8
viuduuazefid iy 4.155 0.337 tly q
lAsaas1siuyu 4.162 0.282 el 3
374 4.090 0.203 a4n

3. szaunagnsanuliuioulunisudsturesiamisvuianalsiazvuing auussiam
e mnsludminuunys luamswegluseduddfun Anafiewindu 4.193 WeRasuisie

Y o 14 ¥

¢ ] s a ) a wa PN i N | o a s
ﬂaqmﬁ NUIN ﬂ@Engﬁ;jUﬂﬂﬂuGlunu NﬁgmUUQUWNqﬂWq@ ALRAYNINY 4.220 5998911 A ﬂaq%ﬁ

A319AULANANY ANRABWINAY 4.187 WaznagnsyLiuanie ALdewinau 4.173 a1udiau

AILAAIIUMISI9N 2

M19197 2 ARdsuardiudsauuninggiu nagnsaulalseulunisudaduvedianiavuinnand

wazvtngauUsEnI U MNs LT Iauuny3 Tunmsiniassienu

nagnsanulaseulunsudadu X S.D. sEAUURUR a1y
1. nagnSEnAuiuY 4.220 0.302 WINAan 1
2. NAENTATNANIUUANGI 4.187 0.279 1N 2
3. NagnSyatiuane 4.173 0.323 ly 3

3734 4.193 0.244 an
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4. HANITNAFDUNNFUNUSTINNT0N1IETINAUNTING LgnTIF8UIN A1 Tolerance wag
A1 VIF vesluinagsia Tnedauusneinsal X Iou ngugndn (X)) Aaueifidiiaus (X,) Yoen1g
N153MUY (Xs) AUFNRUSAUANAT (Xo) M3asaela (Xs) niweinsvan (X Aanssuman (X;)
Wudiunazgrfid1fey (Xs) wazlassadiediunu (X) wagiaudsinaei ¥ Ae nagnsanuldiusey
Tun1sudaduluningiy nansnageunudn AnuduiusiugnAl n1sasiesela nsweinsudn
Ranssumdn Vuduwazaffiddy warlassairsiunu fanuduiudlussiugann (0.814 - 0.952)
onu naugnAn AT Laue Lagdewnsdndiming Tanuduiuseglussiudeudiadi - U1y
a9 (0.013 - 0.549) Fso1asAnd v Multicollinearity Swwin1snageu Multicollinearity wuin 1

VIF fldndaud 1.396 — 53.613 uazan Tolerance SAdaws 019 - 717 fauandlunsnd 3

A5199 3 NANISNAADUANUAUNUSTEIINRILUINEINTA] (X) wazsakUsinaa (Y) As99 1

fiauus Y X, X, X5 X, Xs Xs X, Xg Xo
Y 1

X, 177 1

X, 0.001  .267** 1

Xs 433% 0034 -360** 1

X, 871* 0107 -0.028 .344** 1

Xs 800**  -224%  _126*  549%*  765** 1

Xs T 190%  -0.082  .269%  814**  783** 1

Xy 872* 0114 -0.059  517* 920  886** .709** 1

Xg T3E*x 20 _158%  453¥¢  73%*  g5pxx  g7g¥x  7gowx 1

X, 730" -0.045 0.013  .13G*  909**  64T**  913%*  732%¢  715%* 1
Tolerance 619 717 394 019 023 033 026 029  .022
VIF 1616 1396 2536 53613 43265 29.851 3868 33933 45411

caa

Lﬁ@iﬁléﬁumaqiﬁammﬂm AfA1 VIF Lty 10 (Hair et al,, 2014) wayf1 Tolerance
laisndn 0.1 (Pedhazur, 1997) §ide3adendniudsnennsaiunaiiiinuduiusiuganneen
3 AU e ANUANRUSAUGNAT (X,) N13aT19518la (Xs) waglaseadnienunu (Xo) fiosndan VIF
4909 53.613, 43.265 uag 45.411 s72uWaiien Tolerance Apud 196 Ao .019, .023 uay .022
NANINAADU WUTT A1 VIF SiAszning 1.151 - 6.532 Faldiiu 10 daumn Tolerance fiAnsening
153 - 869 #laifiindn 0.1 FdlsitAndlapn Multicollinearity Aeutiluiiaszvinnnsemmgas fauans

Tumsnan 4
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ANS199 4 HANISNAFBUANUFUNUSTEUINAMUINEINTA] (X) wazswUsenae (Y) A5 2

iUy Y X, X, X, Xg X, Xs

Y 1

X, S 17T* 1

X, .001 267% 1

X3 433%* -.034 -.360** 1

X 1T -.190** -.082 269%% 1

X 872%* -.114 -.059 517 109** 1

Xs 134%* -222%* -.158* .453%% .878** 189%* 1
Tolerance .869 165 .549 204 319 153

VIF 1.151 1.307 1.821 4.905 3.131 6.532

5. luwmagshandwasionagnsanulmuieulunisutidureianiavuianalsuas vuingay

Usznniwemnstudwminuuny3 lngn15iinseinan1sannesnyAnwuuTuABY AIn1sNn 5

a a1 1

M3 5 N1sATIsrinanIsanassnalunaginandmwadenagnsauliuseuluniswydy

1ngAINTIU
laagsia B B S.E. t Sig
Aanssunan (X;) 612 743 034 17.760 .000**
NINEINTUAN (X4) 139 176 033 4.168 .000%*
@mmﬁﬁmua (X,) 073 081 028 2.635 .009%*
nauanA (X,) -.052 -.080 020 -2.578 011%
a (Constant) 1990 176 5.620 .000%*

R = .887 R* = .787 S.E.= .11360 Adjusted R* = .784 F = 226.565 **p < .05

1NA5NA 51U lunagsnaludiuresfianssuran NSweInsvan wavAnAIMULEND

danansuinsenagnsadulausevlunisudstuvesiamiavuinnalsuazvuingauussiav

Y a1 1

e mnsludwinuunysluninsin sndungugndtfidmanisausenagnsanulauieulunis
wiadu Tnedrrdudszans anduiuswyaa (R) Wiy 887 egheilfeddymsaddfisedu 05
Tnesuusiis 4 annsadrutuneinsainagndaulfiuievlumsudstu #¥esay 78.40 (Adjusted
R?) fifnAuAanaLAABuIIASEILYBINSWENNTE) (S.E) Wiy 113 Tnsluaagsiia Aenssumdndana

nanagnsaulamuTeulunisudatuinniign (B = .743) 599931 Ao nwensvan (B = .176) uag
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AANNULEND (B =.081) dwmSungugnAtdananisausenagnsaulaIeulunisuyadu B = -
.080) @3salguaNn1INeINIAllUFUATLULAULALATLUUINATIY G191l
aun1IneINIluUATUULAY Y = 612 X; + .139 X, + .073 X, - .052 X; + .990

aun1snensalluguasiuulnggIu Z = .743 X; +.176 X + .081 X, - .080 X,

2AUTIIHANITIY

meideEeslunagsfefidmaronagnsnuildiuisulumsudiduveiamasvunnaisuas
yagenUssamiuemsluimiauunyd efunenanuTngusvasd fall

1. sgaulunagsnaveiavfaruinnalskazruingeuusznnituamsiudminuunys
wui1 TunmswegluseuuftRunn wagsedu wui suauaitaue szdulfoRnndan
fansglunagsiafiunumddyasliuimsianssumdnveassialdeeiiussansnm losan
fusmsasdnsannsnsafiunmmnnsiiiunuresgsianomn nedumsaisamruazdsey
AaAnAnAeinazuInsliignd eademaldiuTsumenisutstunazaiiemlsliunssia
aonndesfUNUITe8s Aungvaravong and Yanakittkul (2017) fina1nin liaagsAaidunisansusy

§30lAeLATIERAINTIUTOUM UM 8RN UT AN BAMUANAY NS WHLITY UazIULUUTsAT

3

=

Asngay suszdenadrenaUsznaunisuazilimunsresesdns dmiuluinagsAasuguen
fhiauefiilszsuufiRunndign aenndesiuuuiAnues Demil and Lecocq (2010) wag Yun (2017)
fiudn auAfiviaue Wumsdweuqudivessdndusiuazuinisligndn dadunisivun
Tassaenelduagiunuuesssia eaduilawazanudadiuresssia uasdiaonndainaunuise
9849 Sangaroon, Esichaiku, and Thongbai (2021) Fanuan ammﬁﬁ’%auaﬁgu 33199 BINTIUI
wanfusiuazuInisansaairsnaiieylsliandnls dudutadeiviiligndndenliuing enadu
uinnssmsemstiausddlus « vemafiuguantAfiam Wy sUdnvalemsuifuusemu A
mslaguinisgs aunmingAv savAliuinsgiuegisaiiage yuafine uazaniuiliuinng
W

2. sgaunagnsanulalTeulunisudsdurelamiaruinnalsuassuing ouussian

€Y o Y &/

Fwemstudamdauuny’ Tunmswegluseauuuaunn uagsigaunuin nagnsiiauiumul

Y
JEAUUHURALINTIEA 5898911 AB NAYNSATAMLLANAN WAENAYNSLITUANIE AUEIAU LTBIN
nagnseulimuseuluniswiaduduildfyreanansaniunuvegsislusainidinisudetugs
d' v o ! ! ! (% v I} 1w ] (% Y o Y ¥ Aa
dielvilanadilsinnnindudsasnissnwianulmuieuluniswisty dmsunagnsiuiiiuiunuid
Y a va A - I a Y s DI a a v a o
seauUUAnnian 1esanidun1suinisdnnisesdnsildaunun1sHanduauasusnIsnen

WeSsuiisuiugudaioaianulaiuseulunisudadu aenndasiuwuifnues Hill et al. (2015)



245
FENIMAMYIYINTT 22(2) W.A. - 6.0, 2567
Hatyai Academic Journal 22(2) May - Aug 2024

[%
o v v Y a v

i tunagnsundusunuty gsndedlininensegaduan amnsadsudadeindilvline

9

=

WAnUsEANS AN e lilassasisiuuanIguwls ludiuvesnagnsaiienduuaneing laens
UNAUINANTUINUATUTNTNUANANIINAKYS HERSUTIFaMIEINkaTaRNdsukUUlAeIN dAI1Y
Uweteiinilondn In1eenuuuuaAauUAnandT sudensasawusuanivilonin Jeaennass

AU9UITHY09 Dachum and Ratanasuwongchai (2018) NiagU3n Jminuunysddnanualdfny

=

wane i und u Ao Wuunasomisviesd uvesrudesgauauysal ddnaninveanineins

aNaa A Y

nsviese DT InLariidyymiesdiu FIFIaynRuivaieln daruvainvalenieiuusssum

Y

VT5995VINANUG LazdiaonanaiunuIduves Kwarteng, Osman, and Acheampong (2020)
WU NagnsnIsasIeALLaneng InansenuseUszansnamuasannuduudduniswisdu naenau
HansAduNUesgIiaiuems Wewnanuaaniwesusiaaliiiewddadsnuninves
DIMTYINUU UATIAIANIIAIDU 9 WU UTTINIATIUDINTNAA M1TanuasnIgly AUTILNaT uag
U3N59m59 U dmsunagndyaivamezngy WWunagnsngdiuinislunaimaniznguiigsia
= = e 1 I = v o

fianuanusaenignieUszaunisaliaudeldd wenavaussanuiianelavesgnen laguaus
HE R NITUAaTUT NI LRNIELA1899 YoNINUTeaenndaai uaIuIdeves Ponanake and

Pattanasumpan (2021) na13fieAidatdsalun1suy st urees 1w Ny wduianiznquin

Y A

WunmsnevauesnTmFeIseIgnAiiuAsuuUanug sy wu mMifnwydauszuiaoy
vioshuuazanna aunmingRu vhaiiss wasusssniavesity

3. lumagsRafidiwanisuinsonagnsenildiuTeulunsuvsiuve siamAasuianansuas
yuingeulszinniuemnsludminuunys awdidu 1iun Aanssuvdn ninensmdn uaganei

Wnaue sty nauanAndmungdmanisausenagnsanulaiuieulunsudedy vallmsizianssy

'
LY ) o a

vandufanssuddniigsadesiidunislaeedonineinsuesgsia iethiauenuendniasias
U3IN5uignA aenanesfiuuuIAnved Clark et al. (2012) na1vin Tuwagsiannguiuudedinanssy
vansaunisiividndesdiiunsiieliussaidivanevesesdns Aanssumdnadeiunineins
vanfigsiadosairauazinausaman 1wy mawan nsidriman nsnwanudusiudiugndn
sruuAIeTy warnsadeneld dafansaumdnvesgsiaudazUssinvenaunnstunaUszAned
lunagsna lnvaenns 03 ua1uIdTuves Tammabamrung (2016) Wu31 AANTTUNENVBIFINA
Fwemsinginasieaulawieulunisudady Inensiwungsiasiuemskuuasuaslilaniy
1A551U NMsaaATetisAuTIiionAsguazionTLe ysANNSEIRI e IMsIve MIdaady
A9N5TUM9NITAATN MsiNYTeInIanIsiadvinefivainvane dmiuniwensvdnuaz e
fiiaueiidsmaligsfaduemsineldiuisulunsudsduty muitedisfudafumnaaienty

NINYINTNENTT MITHRLIYAaNslanunueiunsgiuiuemsing nsldnalulagwmuiy
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Kasikorn Research Center (2023) Mtiu31 g3nasuemnsdulvgluflluwagsiandmau dwaliily
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174 a v v
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Management and Personal Financial Management Behavior of Gen Y

Teenagers in the Central Region

Ugannsal A’

Patamaporn Kumchuen®

Abstract

The purposes of this research were to 1) study the level of personal financial
management of Gen Y adolescents, 2) compare the personal financial management of
Gen Y adolescents by personal factors, 3) study the level of personal financial
management behavior of Gen Y adolescents, and 4) analyze the components of Gen Y
adolescents’ personal financial management behavior. The sample group in this study was
400 Gen Y adolescents through the accidental sampling technique. A questionnaire with a
reliability of 0.87 was used as a data collection tool. Data were analyzed by percentage,
mean, standard deviation, t-test, one-way ANOVA, Exploratory Factor Analysis, and
Pearson’s correlation analysis.

The results of the research revealed that the overall level of personal financial
management was at a high level (X= 3.78, S.D. = 0.31). Gen Y with different genders had
no difference in financial management. Gen Y with different average monthly income,

educational background, and the proportion of savings or investment allocation had an
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overall difference in financial management with a statistically significant difference at 0.05.
The overall level of financial management behavior was at a high level (X= 3.85, S.D. =
0.32). Furthermore, the management of personal money had two components: the form
of savings or investment and the saving goal or investment. The results of the research
can be used as a guideline to instill and build immunity among adolescents and youth
of Gen Y to see the importance of financial management. This is an important basis for
determining guidelines that will lead to financial management in the future.
Keywords: Youth of Gen Y, Personal Financial Management Level, Personal

Financial Management Behavior Level
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Unusnl dminaymsusnis dminaynsanns wasdminuasusy
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\ASasiiodde

w3esdlefldlunside fo wuuasunasuiussiuanudAUsTnnIRsEINUS TR
(Rating Scale) 7ilda1nn15nUNILIsTNTsuTA Bt Wi eluuuasuaufinuaenad ey
TaguszasAvosnsine lagmsmaaouanuiisanssvesteyaaingmssnadeuia?d 1 viiu

[

ANSIANIAAUITINGINTITY 1 viU dasnssnandiniuntwlng 1 vinu 3uvsdu 3 v1u legld
ﬁ%ﬁmmaamé’awwﬁﬁaﬁwﬂ’lmﬁa%’mﬁuﬁuqmﬂizmﬁ (Index of Item-Objective Congruence:
100) Tnefidngluzas 0.87 - 1.00 Fannnin 0.5 uazldinsmaaeuirdesiloiiemaAianuiiosiu
(Reliability) Ineanaassld (Try Out) %a;ﬁ{’]’ammmL%aﬁusuaqLLwaaumzﬂmaisﬁﬂejuﬁﬁé’ﬂwmz ae
nauFegnafe Jugu Gen Y ludwingnssayd daduiminfegivamanarsuaziinuadendediu
naufeg19l4lun1539e9 o 30 au IdduUsEansE sarvesnseuuia (Cronbach's Alpha
Coefficient) winfu 0.87 uansfsmnumanzauiiazihluldlunisifudeyasssely (Hair, Anderson,
Tatham, & Black, 1998) lnaluugeuniudl 3 nou f}ﬁ’qﬁ

moudl 1 mamdadudiuyana loun e szdumsAne aamunmnnsansa endn 1eldiade
Aelfeu wazdndrunsinasstuesuvideduawuidefisuiuneldeifon S1uaw 6 4o

poufl 2 msuImsdanisnmsiudiuyanavesioiu Gen Y IfuA Fuiaswgiauaznisiies
AUKT9941a wazAUMIAUMANYISEUS 31U 15 T8

poudl 3 ngAnssuNTUIMIANIsdudiuyanavesisiu Gen Y Idun sULUUNING
LHUNTOBNVTENITAWY kaeingUTeasATaIn1seaurian1samu 31uu 10 e

Tasuvuasunumewd 1 Wudenuuuuidennou wuuaeuauneud 2 fameudl 3 1Wude
MONAUUINATEIUUTEIAYa Likert (1992) Fsdnseiuvasdneuilu 5 sefu fie annflan ann
Uhunans Yo uaztiosdian Taof3deAnvienarsuaraudseiisadesdunsuimsdianisnisiu
leairstermaulunuuasuny

nsTeideya

sudunsiieneideyalagldaifidmssamn ldud dneds (Mean) drudsavuinnsgiu
(Standard Deviation: 5.D.) 1¥Tias1sitladedi 1A sadun1suinsdanisnisiiudiuynna uaz
wAnssuNIUTIIIIansMsRudnyana naaeuaunAgulaeldaifvaaeud (t-test) nsdififauys
fu wuadu 2 nqu wagldnsiasisiauuususiuniusies (One-way ANOVA) Nadeuauufgiu
youulsdufiduinnd 2 Ny LaEN1TIATIV0IAUTENBUTNET33 (Exploratory Factor Analysis:
EFA) Tumsiinsieviesddseneu LilesainuanisiiasgdngAnssunisuimsdnnisnisiuresde

va v

mauudeliinigngy #33839l¥n1sTieseviesAadseneuldsdinaliieliasieiesAusenaud

anunsaegnguieiuld
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Tnenslesiesrusznoudsdhnadunsieneiielinsuiladonsessusznoufiannse
oSuneianlsidnw §AdeTamnumnzaivesdoyadaege azinuniinsedlaenisman Kaiser-
Meyer-Olkin Measure of Sampling Adequacy (KMO) 1875 n1511A 1@wd uwWus u19d U (Partial
Correlation) TnefiFnsening 0 8 1 wagansaneeswisngay §si (Hair et al,, 1998)

a (3 (3

0.80 JulU WALNZ AN IATIEDIAUSLNBUALN

a (3 (3

0.70-079  wanzauflardnsizesdussnoud
0.60-0.69  nzaufiezdnsziosdusznauliunans
050-059  wnzaufiazieszsiosdusznautio
ffound1 050  himmnzauflasideyayatuiinszsiesddszney
Tngen KMO vastoyaiiinuniinszilunsidenssilfidwinty 078 fauduteyafimuzan

TunsiwszviaanUsenaud

NaN1598

1. HAN1TIATITATZAUNITUITMITIANIINITRUAINYAAAYDITETY Gen Y

A15197 1 AnRfguazad Ul gauuiInTgIuIEAUNMSUIMISIANIINITR U IWUAAAYDITETUY Gen Y

Tunms
N5UINTAINNTRUAIUYAARYEIBIY Gen Y X S.D. nsuUaka
1. AwAsugiakasnIsiiles 3.90 0.34 )
2. muusegdla 3.58 0.40 1N
3. AuUNsAUMANE 1SS 3.85 0.27 1N

AIN3II 3.78 0.31 an

AT 1 WU SEAUNTUTMTIANIINISRUEINYARAYesiaiY Gen Y Tuamsiueyly
sgAvan (X = 3.78, S.D. = 0.31) lngauiAsygnauaznisiilesliAnadegaan (X = 3.90, S.D. =

0.34) 5898331 e AuMsAUMANwITEUS (X = 3.85, S.D. = 0.27) uagamuusiglaiianadengn

(X =3.58,S.D. = 0.40)
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2. HaN133LATITRUTEULBUNITUINITIANITNITRUEINYAAAYDIIBTY Gen Y TTuuUN

audadudiuynna

A13197 2 NTIATIENUTEUTIEUNITUSMITTANITNITRUEINYAAAYEIIETY Gen Y T1LUNAIY

Jadudiuunna
AN t, F/ p-value
N1SUINITIANT . - 7eld  dadaun1sdnassiueau
o FTAU  E0IUAW DI 4 el i oa
QRESTEPINICEE e . 128y fio  ViseRuAMUlBLiBUiU
mMsfner  AsEusd B o
Whau elanaiiiou
1. §uAswsiauay  034/074 30.72%/000 666% 000 8.13% 000 19.89%/ 0.00 17.23%/ 0.00
QURIGE
2. fuuseadla -2.03/ 054 11.16% 000 49.74%/ 0.00 14.63*/ 0.00 53.87*/ 0.00 42.71%/ 0.00
Y
3 GumsAUIAnYY  -0.29/ 0.77 10.54%/ 0.00 27.29%/0.00 3.45%/ 0.00 43.46%/ 0.00 11.77%/ 0.00
Seus
Y
594 -0.83/ 0.41 18.54%/ 0.00 17.12%/ 0.00 6.34*/ 0.00 32.10%/ 0.00 20.84%/ 0.00

* fdvd Ay eananseau 0.05

INANTN 2 WU 83U Gen Y NHwARAUINITUTINITANINMIRudINYARalluang 19y

luvaeTesu Gen Y Nilsyaunisiny Melaladerabiou wardndiun1sdnassiiuesuvsoiuamy

'
= [y o w aa

daWeuiunelarnameusiiuinisuimsdanismstiudiuyanaunnseiy egredidedAyniead

[y

fis¥au 0.05

a a

lagdgu Gen Y NilinsAnwiszauanidigeyns dnsusmsdanisnstudiuynnaniu

o

a o 1

a a ° o Aa = ) a a A
Lﬂi@iﬂf\]LLagﬂ’]iLﬂJ@ﬂmqﬂqnEﬁqu GenY Vlllﬂ']ﬁﬁﬂT’J']iS@U‘UiiUﬁU']I‘V]LLagﬂﬁfUiyﬂmﬁ 'JEJ?LJ Gen Y vy

A o

NSANNTEAUAINTIIUTYYINS TNMTUTMITIANTITNITRUAINUARAAIUKTIPlanINITasu Gen Y ATl

a @ 1 a

nsfnwszAuUSnkarUSyIns 385U Gen Y NiNsAnwsEauUSuIns 1n15Usmsinng

N3 uEIUYAAAA1ULTIRlaRInI1TET U Gen Y NilAsAnwsEAUUTYYIn To3u Gen Y 71l

]

N13ANITEAUAINITYYINT TN15UINMITIANITNISTRUAIUYARAATUNITAUMAN Y UTBUIAINI

a o 1 U a a

Jo3U Gen Y NlimsAnwszRudsyankazUTyans o3 Gen Y Nin1sAnwseaulIayns &
N13UIMIANIINISHRNAINYARAAUNISAUMANYITBUTAINI1TaTU Gen Y Adn1sAnwiseau
YSayeyrv 185U Gen Y ANsAN®IsEAUAINIIUTIIAS In15Usmsdnnisnisiudiuyanalag

AMNTINAINITIEIU Gen Y TENMSANWIsEAUUSYINLasUSa193 waeiesu Gen Y Nlin1sAinw
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sEAUUI Y INSNITUIINTIANITNISRUAILYARAlAA MTINAININTETY Gen Y NEASANWITEAU
Usgyln egrelivdedfgnisadanszau 0.05

Tu3u Gen Y Nflanunmnnsausadiaiy In15Usmsianisn1sRuEILYARaLANe Y BEe

aa [y

N oo W a P o = a @ a

TadAnynsatianiseeau 0.05 lngdesu Gen Y Nllan uninlan dn15usmsianisnistuduyana
AuKse9elanind1iesu Gen Y Nflanunmansawazvig/ueniueg/ming Jo3u Gen Y Ndlan1unmn
lan 1N15U31153N1INTRUAINYAAAAIULTIRIIZINITIBTY Gen Y Fiausd wavlin1susnisannig
N13RUEINUARAAILLTIIlaRINIIETY Gen Y MIvg/ueniusg/vine wariesu Gen Y Nausa i
NSUIMIINNITNTRUEILYARaAULIRslasInI sy Gen Y Aivgvueniueg/vide Jo3u Gen Y
a = a Y a 1% 1% =2 = 1% ] =
ndanuainlan In15UTMTIANIINTRUAILYAARAIUNTAUMANYITUIFINI1TEU Gen Y 7
ausa wazlin1susmsdanismsiuduyananuLsegslanndtiesu Gen Y ingvueniuey/ming
Wariesu Gen Y Mlausa An15UIMITANITNITRUAINYAARAIUNITAUMANYITEUTAININTEIY
Gen Y Ing/weniueg/ving u3u Gen Y Ndaniunimnisausalan 1n13uinisdanisniskudiu

yAAa Tun1nsIngendniegy Gen Y ausa wazdn1suinisdnn1sn1sRudinyanaluaInsmming

(Y ]

To3U Gen Y fivig/ueniueg/mine uwazdusu Gen Y flausa dn15Usmsian1smsRudinyana

9

Tunmsauandniesu Gen Y ing/ueniueg/viheg sgalideddynieadanszdu 0.05

] o

Ju3u Gen Y Nl013Weei U 1n15USMTIANITNITRNAINUARARANAINTY ageltdadAty

q

aad (% U ] Aa IS a ! (Y v = a Y a !
NNERNIEAU 0.05 IG]‘EJ’JEJ?L! GenY muawwqimmum/mms UNTUINIIANITNTINRUAIUYAAA

9

a

Auusegelanindtiesy Gen Y Afle1dnninauuIenienyu/Sudnyvdng Ju3u Gen Y Ndoaw
WNUUTENBNYW/FUANE IN15UTMSIANITNISRUEINYARAAILLTIRLlanInI sy Gen Y Nl

N v oa o = a v Y] U a a Py aa = o
@qGUWUﬂLifJU/Uﬂﬂﬂ‘H']LLa%EJ’]GUWGUqiq%ﬂqi/WUﬂ\‘i’]Ui;ﬁjaqwﬂf\] LLag']EJiqu Gen Y NUDIYNNUNIU

=

UIEMaNIW/5U1e dn15UTn159an1sn15iudIuYARaR1uLSIR9laRINI1TETU Gen Y dlonan

'
o w aaa [y

wifnauuITmenyu/fudne egrdiuddmeaiffiszdu 0.05 Jogu Gen Y filordwgsRaduda/
fane fnsuimsdanismsiudmuyanasuisigdlasniniesu Gen Y iflendwiniFou/dnfnun
uazandninsvms/miinanusgiamia osu Gen Y Aflodwniinauidniensu/suing fnsuims
Famsnisiiudiuyanadiuusegslaganinfesu Gen Y iderdndnisou/dnAnvinazdondn

91319 T/MINNUTTIAMND uazTegu Gen Y Nl ANgINEIUAY/AUY AN15UTMTIANIINITRY

| v o w

duyanamulsegdlagandniesu Gen Y Ao1inndnauuisnionyu/Sudne sgreailleddgynneats

a

N5eAu 0.05

87U Gen Y Nliselaadusiaoun1eiu 1n15U3n1sIAnN1INIsEudIuYAAaLANAITY

'
aad v

pgditudAgmeadiinseau 0.05 lnedaju Gen Y Nielaadesamaudnivizaminy 15,000 um

o

~ a o a | v ° o aa Yy A oA
lJﬂ']TUTVi']sGUﬂﬂ'ﬁﬂ'ﬁLQUﬁ’JuuﬂﬂﬁWWULLiﬂﬂﬂlﬂﬁqﬂ'?!'nEJEU GenY ‘VllJi']le@LﬂaEJﬂ@Lﬂ@u 35,001 -
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45,000 UM 25,001 - 35,000 UW Wag 15,001 - 25,000 U T85u Gen Y Adseldiadssieliou
35,001 - 45,000 U1 EnsUsmsinnismsiiudiuyanasuusigslageninosu Gen v Afiseld
WAvseliau 15,001 - 25,000 U delsiadedeifeumnimtewintu 15,000 v wazseldiade
faLal 25,001 - 35,000 UM 183U Gen Y fseldadeseiiou 25,001 - 35,000 UM SN15USHNS
IANTRUAIUYAAAAIULTIPILEINTINTETU Gen ¥ fiflseldadesetiou 15,001 - 25,000 UM WAy
aeniniuu Gen Y fiflseldiadedeieuniniwiewiniy 15,000 Um fogu Gen Y Afineldiadese
Fousnnivdewindu 15,000 U finmsuimsdnnisnisitudiuyanasuussgdamnitiosu Gen Y
Aflselaadereiiiou 15,001 - 25,000 U waviselaladeseiiou 35,001 - 45,000 U Jo3u
Gen Y Aifiseldiadeseiitou 15,001 - 25,000 U fmsudmsdnnismsiuduyanamuussgslasm
ninfogu Gen Y fiflseldiadesieiiiou 25,001 - 35,000 U wazioiu Gen Y iifiseldindoseiiou
25,001 - 35,000 U finsuimsdanisnisiudiuyanadiunssgdlasiniiiesu Gen Y idsold
agRaLau 35,001 - 45,000 UMW Ju3u Gen Y ffiseldaasreiiousnivIewintu 15,000 Um
finnsusmsdanisnsiudiuyanadiuusegslanininfosu Gen Y Afiseldiadedeiiiou 15,001 -
25,000 UIW wariiseldadosoifion 35001 - 45,000 U 85U Gen Y fiflselfiaduroifou
15,001 - 25,000 U7 ﬁmau’%mﬁﬂmim'u?Lﬁudauqﬂﬂaé’mLLsagﬂﬂﬁ"wﬂiwi’aiu Gen Y Aiflsneld
lRAsRoLau 25,001 - 35,000 UM wayriugu Gen Y Piiselfadssowiou 25001 - 35,000 U
fimsusmssanmsnisitudiuyanadiuussgslanininioiu Gen Y Afis1eldiadesetiiou 35,001 -

o w

45,000 U agidudRYNINadAnTEau 0.05

a

Jogu Gen Y Aiinsdnassiuesuniatuauiudadrudafisuiuneldnefouniaiy &

]
o w aaa

MsUIMsTanIsnIiuduyarauaneneiy sgrsiifdfaynaadffisedu 0.05 Tnetesu Gen Y g
luil¥Buoonuaramuisansogne fimsumsdansmaiuduyanaduussglasiniifou Gen Y
Afnsdaassiueeuioliuamu Josu Gen Y Afinsdnasstusenvieiuamududndiutiosniy
10% desufueldreitou fnsusmsiansmsiudiuynnaduusigslaganiniosu Gen v 7
N3IRasIRUpUNI oAU TudAdI 11 - 20%, 21 - 30% dlafteutunelaseieunazdlals
BuopuLATamUIaBIasns Tagu Gen Y fifimsdnasstuoonnieduamuidudndiu 31 - 40% ile
Weuduselddeiiou finsuimsdanisnmsiudiuyanadiuussgdlaganinfosu Gen Y s
Jnassueauniaiuaauludadiu 21 - 30% waz 11 - 20% dlewisuiusgldseiiou 25,001 -
35,000 UM waziegu Gen Y fifinsdnassiiueeundeliuamuidudadu 31 - 40% ey
516l6l felfou 25,001 - 35,000 U IN1FUTMITIANINITRUEINYARAAULIIRelagenInTesu Gen
Y figslallfiFussuuazamuiaaes Jogu Gen Y fifin1sdnasiussuvieiuasududadiutionn

10%
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= = [ Yo A IS a Y a | 14 ° | v ] a
Weaguiusglasiewmeau 1n15UsM15InN1INMsRNdINYARaA1LLTReladINITIBse Gen Y 18NS
Tnassiueeunsoduamuludadiu 21 - 30% Weawsuiuselanaiounazdililisueauuas
& 1 LY Aa LY a A a [ v ! = = [
a9 UYIIA098E19 TU3U Gen Y Niin13Tnassiusauvsaluauludadiu 11 - 20% ealiieuiu
516ldl delouiinsuInmsdnnisnisiudnyananuLsegdlaaind iy Gen Y ndsliliisueounas
o ' [ a [ a A a IS [ ! ~ = 1Y
aeuIaeIege o3 Gen Y Niln1sdnassiueeuvieduasuludadiu 31 - 40% eaiiguiu
elasiaiiouiinsuTmsiInn1snsRudINyAran uKTIlagandtfesu Gen Y Ninsdnassiiveey
wsaiuawludndiu 21 - 30% waziogu Gen Y AdlilAusaunazamuiisass Ja3u Gen Y 9
FaliliSueounazamuntasdag1s 015U siansnisiuduyananiuwsagalaninitiesy Gen
Y Afinsdnassiuseurioiuanu Tu3u Gen Y Niinsdnassiussunsetiuaududndiutioanin
10% Waguiunelanawouinisusmsdanisnstudiuyananuusegddageniniesu Gen Y 7l
n13dnasIdueounIeiuamududadiu 11 - 20% uaz 21 - 30% Wawisuiuseladedoudinis
U3m33nN13N1sRudUARan1uRsadlagandtfasu Gen Y Ndn1sdnassiuseuvsoduasyuly
dndu 21 - 30% uaziagu Gen Y InsdnassiuosurioRuasududadiu 31 - 40% Waieuiu
seldroFaulinIsuImsTanIsmMstudinyananulsegdlaaindniosuy Gen Y Nin1sdnassduesy

o w a LY

wioRuamuludndiu 11 - 20% uay 21 - 30% sgelitudAgvnsadaiszau 0.05

3. NANIANBITLAUNYANTIUNITUINITIANITNITRUAINYARGYBITBTU Gen Y

A1519% 3 Adeilard L TgAUNINNIEIUTEAUNGANTTUNSUTMIIANITNSRudINUARaURI T U

Gen'Y
WHANTIUNITUIMITIANIINITRUEILYAAS
o . X S.D. n1sudana
V99I83U Gen Y
1. JULUUNITINUNY 115983 VITONTadYY 3.72 0.41 N
2. IngUsrasRveINIseauYisonIsaImu 3.98 0.26 1N
AN 3.85 0.32 11N

1INANTNA 3 WUTT TEAUNGYANTIUNITUIMISTANITNISRUAIWUAAAYRLIETY Gen Y Tu
Amsmegluseauunn (X = 3.85, S.D. = 0.32) lngingUszainvainisesuvison1sasuilanadead
ign (X = 3.98, S.D. = 0.26) 5898911 A8 JULUUNITINUNUNTOBNNTBNTAMU (X = 3.72, SD. =

0.41)
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M131991 4 ALRReuAzd LT ULINATHIUTEAUTULUUNTINUNUNITORNVEBNTAY

gtll,wum'i'mLmumiaaw%amiamu X S.D. nsilana
1. JULUUNTI NN TORUVERN T UTEAEE 984 3.47 0.50 110
2. JULUUNTINUHUNTBRNVEENTAMUNTaN N ATe I 3.87 0.43 170

Tnewdeulutuanldde
3. JULUUMTINURUNNTRBNVT BN T UTINA15 533N 3.81 0.48 1N
lunste/ve/wanideu

4. JULUUNTNURUNTBRNVEBN1SamuUnltRuay ey 3.63 0.48 ly

AINIU 3.69 0.40 4N

1Y

INENTNA 4 WU SEAUFULUUNMTINUNUNITERNVTaN1saulunnsneyluszAuun

(X = 3.69, S.D. = 0.40) IgFURUUNTINLAUNITOBNNTONTRMUTTanMAdpsgelaedewduy

ISP a

Ruanladeiidnadeasan (X = 3.87, S.D. = 0.43) 5998841 B JULUUNITINUNUNITROUNTBNNT

amunimssudeuluniste/ve/waniiou (X = 3.81, S.D. = 0.48) LarsUlUUNITINUAUNIT

PauvIaNTamuNtiiuamuley (X = 3.63, S.D. = 0.48) TuvagNFULUUNITINUHUNITRONNTD

al

nsamuniianudesgeiidadeiiige (X = 3.47, S.D. = 0.50)

9

M990 5 AefeuazdidenuninsgIuseauingUsyasfiueinsesuvisensamy

IngUsEAIAYDINITRNNIDNTAINY X S.D. n1sudana
1. wleldomgniau wu Wuthe UssaugtRmmuionnaiu 3.91 0.40 tly
usiu
2. iermusfeddluszezem wu Gethu desa Fousio 4.13 0.34 10

1 [~ U
WE99u Lunu

3. ilelddevdinsindoneny 4.14 0.35 )
4. wiehlamuseviergsia 3.91 0.39 N
AN 4.02 0.24 an

INANTNA 5 WU seRuinguszasArasniseauvisentsasulunnsiwegluseauuin (X

'
a

= 4.02, S.D. = 0.24) lnginguszasaielddnendensinBoneony danadegaian (X = 4.14,S.D. =
0.35) 5948931 AR TPQUITAIAYRINITORNNIBNM TaUIaANlAslusrarend Wy FoUu Fese

Feusie wiseu Wudu (X = 4.13, S.D. = 0.34) uaziiieldeugnidu wu Wulle Yszauaifvnnse

<

anatu sy (X = 3.91, SD. = 0.40) iierhluamusienIevitgsia (X = 3.91, SD. = 0.39) &

] a o A
ARFYFRINER

q
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4. HANTAATIENDIAUTLNBUNHANITUNITUINITIANIINTRUEIUYAAAYRIILIU Gen Y

M139% 6 AU IMTINBIAUTENBUNGANTIUNITUTIMITIANITNITRUAINYAAATDIIETY Gen Y

a9AUsznau
ltem
1 2

SA1 0.641

SA2 0.925

SA3 0.908

SA5 0.739

OB1 0.923

OB3 0.967
OB4 0.963
OB5 0.914

Rotation Method: Varimax with Kaiser Normalization

vya o a

1NM15199 6 JITeRAITUNFondUsTUnaluusavesAusznay tnsldinasiaumidn
(3 -'-N' d' ! (3 a ¥ v o [ v ! 9; CY

29AUTENDUNNINTEN WU 83AUIZTNBUN 1 Usznaunay aIkUIdns 9719 6 sakds A1uInun
99AUTENOUVRIAIUUTAUNA TAAILS 0.641 9 0.925 wavearUsenaudl 2 Usenaunig Aawls
daune 93u 2 Mwds AndmtinesdusenauvewilUsdLne AR 0.963 1 0.967

HANITIATIENIAUTENDUNGANTTUNTUSITIANIINITRUEINYARAYRITETY Gen Y lag
a3u wud 3 2 0sdUsEnoU tau

(3 t:l' A =) ¥/ Y [ [

2aAUTENOUN 1 AD JULUUMTINUHUNITRONVITONTANU Usenauniediulsduna 317w 6
AuUs fARsus 0.641 911 0.925 laun 1) SA2 WenjuuuunIseeuvisoN A UNdanMAnesgs g
Waswluduanldde 2) OB1 wislfemandu wu Wulle UssauaUfme wieansu s 3) OB5
WethlUamuseaniegsia 4) SA3 Wenjuwuunseenvisemsamuiliasssundeusitunisde/vne/
waniiigu 5) SA5 dengukuuNseeuvisensamuildluamuties wag 6) SAL enguiuunseay
MIBNTANUNTAIFL G

[

2aAUsENaUN 2 Ao TNQUIEAIAT0INNTRNNTENTTAU Usenaume fudsdune 91uu 2

q

AU TANAIWE 0.963 D4 0.967 Tawn 1) OB3 wiloANNL9AIlUSEELe17 WU §U7U ©950 1S8UMD

wsiaau s 2) OB4 wieldnendnisinBuaeny
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2AUTIIHANITIY

1. MIAATINTEAUNITUINITIANIINTRUEIYAAAYRIIEIU Gen Y

JEAUNITUINITIANIINIRUEINYARAYesTagu Gen Y lun sy agluszauuin lngenu
iwswgiauaznsilieafidnadegedian Tneidssddunsuimsdnnismstudinyananudiadsan
adluléadl susammenideduhnsuias snsdude shnaBRuld waengsudeu dodsdui
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Consumer Attitudes Toward Social Media Influencers Affecting Brand
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Abstract

This research aimed to study the attitude of consumers on social media
influencers which had an impact on brand image and online purchase intentions. The
participants consisted of 385 consumers, aged 20 and over, who have known social
media influencers. The research instrument for collecting data was an online
questionnaire with an index of item objective congruence over 0.50 and a total reliability
of 0.866. Statistics used for data analysis were mean, standard deviation, and multiple
regression analysis. The research revealed that consumers’ attitudes toward social media
influencers and brand image were at a good level while online purchase intention was

at a high level. The participant’s attitudes toward social media influencers in terms of
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respect, similarity, and expertise represented a significantly positive impact on brand
image. Attitudes, in terms of similarity, respect, and trustworthiness, showed a
significantly positive impact on online purchase intentions. Moreover, brand image in all
aspects had a significantly positive impact on online purchase intentions with the most
impactful aspect being brand attitude, followed by brand benefits and attributes,
respectively. The information from this research can be useful for brand owners in
selecting suitable social media influencers for conducting marketing activities.

Keywords: Social Media Influencers, Brand Image, Online Purchase Intentions
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ATEITey 0.167 0.059 0.190 2.836** 0.005
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o w a

L3 ! a o ad (Y a o v I I % !
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Abstract

TikTok plays an important role for communication today. Merchandisers have used
TikTok as a channel for selling products by content marketing and brand identity
communication, which can increase customers’ perception. This research aimed to
investigate the factors that influenced consumers’ intention to buy products through
TikTok. The sample consisted of 400 customers who shopped from TikTok. The research

instrument was an online questionnaire. Data was analyzed via frequency, percentage, mean,
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standard deviation, and multiple regression analysis. The results revealed that content
marketing, which consisted of functional information, social interaction, and brand
interaction, as well as brand identity had a statistically significant effect on consumers’
purchase intention at 0.05. Moreover, the findings will be beneficial for merchandisers to
develop and communicate through content marketing and brand identity in order to create
interest and attract consumers. On the other hand, consumers can use information of
content marketing and brand identity that merchandisers communicate to make purchase
decision. Entrepreneurs or related agencies can use the results of this research to improve
brand identity in order to respond to customer needs and train content marketing and
brand identity for merchandisers on TikTok.

Keywords: Content Marketing, Brand Identity, Purchase Intention, TikTok
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guassAngsnasie TikTok Tugrusunanvesuiiulnegwiolios dsdinsfnwiisadniosvisod

a 1

lifinsAnwsuiesutafeiiddnsnasonisdearsmnamanaia nginssuruilng wageuislado vos
ATRRE dlewSeuiiisutuunanesudu 9 1wy Facebook Instragram waz Twitter \udu (Chang,
2020) uaﬂmﬂﬁmiLU?{auLLanmmwﬁmwmmLGTNLﬁammmQ’mﬁaﬁuﬁﬂLLazaaquizﬂaumil,ﬁmmﬂ
nsasEULSumesaLazAs et st tInE) SuEwIemMIseReItunsrandaiiemuide
Faauoaularflun193v1nns (Chen et al, 2021) anmanasana i llgMamuniside deszyi
;}d53ﬂaUﬂwﬂsé’fmi?%amishu?iaé’aﬂmaaulaﬁéhaﬁ‘ﬁmiaﬂﬂﬁaﬁamﬂﬂé’aég’ﬁim Lazdaas ATl

=€ o 1

Hoveguslna Fauhundnsideisesladendwmaneninunslageduivesjusinaiiuieundindy TikTok

Y

Ya v = & =%

Fefuideiafiuiimuddyuaraulafiasfnu Jadoiidsmarenuddlatedudvasuslaa
siunaUndLndu TikTok uenatnilgsanunsntmanisAnululdidunuamiiufuedudluseuna
\Adu TikTok Tunswamuazdoasmanaadaion wasadusndnunivusudiiioadnsruiianla
waziagaliguslnainauddlatenndstu sufefuslnadudluseundiadu TikTok ldnsudeya

sal v

voamsnmadaion uardndnuniuusudiguedudndemsuaniluldlunsdnauladedudldunn
Bevu Snvteaanudszneum i eniisudiiedesannsafmunsndnvaluususlineuauereniy
é’aqmi%«%ﬁimLLazi’]’mamumwmmL%dLﬂfauwLLazé’mé’wzﬁLLUiuﬂﬁﬁuﬁmaﬁuﬁﬂuLLanﬁmifu
TikTok

InQUsTaIAnN5IY

iefnwiadendanadornudslateduavesiusinaduieundiady TikTok

NIINUNIUITIUNTIU

ngufnsldussleviuazanunanala

¥
a =

ngufn1slduseloviuazainuiianala (The Uses and Gratifications Theory: UGT) tin@ua1n

a b‘d‘ 3 a o o U v = 1 U o Y v
nsaasgvidswuun sy lnegninldldlunisieiudnla wazasraaieviedenudnsud e

Y
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(%

Sumediislusunuulng (Social Networking Services: SNS) udafisaniiuluuu SNS (Al-Jabri, Sohail,
& Ndubisi, 2015) %"'wqng UGT flasuniseanuuulag Katz, Blumler, and Gurevitch (1973) Jungud]

g v o w v v o A Yo @ v vy ! Y v
MlinudAyiugsuans lugiuedvinnisdeans nesuasiludidenlddeuseianeng 9 ieAundoya

LazidenFuasianusanaUaueIianNfBINIsuediedld nquitelaingsuasvsedvudeaiuna

Y Y

[
=

ANUANTEUIUNITADANTVDIFDNIUNITITADDE1995999 AL ATIUINNS AR TUDE AUAIUFBINITHAY

Y

AMUUTITAUIEINYARABE19aNY ] (Diddi & LaRose, 2006; Ku, Chu, & Tseng, 2013; Kaur, Dhir, &
Chen, 2020) UGT 1Jungudiilasunisseusuegianinewns wazihluldlunisidonisnaindniieds
anunsodllusuldlanuanudesnisvesdldludmudumesids nmsfnwilulagtuldinisuszenduay
ysanmsngud) UGT IWldludedenuesulatuazunanvlosusing q lnsianig Facebook iveasenagns
N15AAIALTNLBYT (Chen et al,, 2021) NMs@ENEIkazITeNNILLLTUNsALTUNSIaednIvIN15AUNNS
= g a & I3 v o ¢ Yo . .
doansnAnwmnismaindailonveswusuiniglidednuesulatannyuueavessuans (Lim, 2015; Lim,
Ahmad, Rasul, & Parvez, 2021) uenanil UGT §eanunsaasieainudunussenindedanuasulay way
nsdeansdnanvalLuTuAlUSuans

A15AaALTaLLaNN

a dgll . I~ 1 A v 2 b7 dy

nsnaInLgailon (Content Marketing) e NMINAIATUKUUANN 9 MAgTeatunisasisiion

e & v < v v & a Y} cal & ) '
nswyide waseunsilen aeiusenaunisiludaialeniiertuuusuaniludsslonhiiauede
Auslna Weasenssuideyanednuauauarusnsluguiuunie 9 Wy Jeaiu amids wavdnloduy
Hudu sudesmniedednuesulall (Nosrati, Karimi, Mohammadi, & Malekian, 2013; Garcia, Pereira,
& Cairrao, 2021) dsluilagdunisinauaideniuidleduladsurnudenduegiwnnineanizly
LaUNGLATY TikTok MggarunIsassazwyiinteduitiiauslaog1auaula (Yuan et al, 2022) &9
ansofmarusiaandidnean waznauanadmuneienauselevilusiugenuie waiils waznis
wiulannegsialuauian (Settachot, 2017) 31NNIINUNIUITIUNTIH NMIRaIATLLanITeIRUsENoU
11 Usms lawn (1) nslideyalunnauus (Cvijikj & Michahelles, 2013) (2) nslidayalusuaiy
i (Taylor, Lewin, & Strutton, 2011) (3) Msfiufdusiusyiedan (Nir, 2011) (4) n1sfiufduiusiu
WUSUA (Quan-Haase & Young, 2010) (5) uluniwusisnu (Chen et al., 2021) (6) A1adonold (Ausra

& Ruta, 2016) (7) 9130 (Araujo et al., 2022) (8) iflomndaadey (Wan & Ren, 2017) (9) A1 (Limba,

2013) (10) AUENWWSAU (Inounchot, 2021) wag (11) Anuduiendnwal (Gagnon, 2014)
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NIy suMswnAanmatnduilen duanudsagedunivesiuslaaruwaunaiadu

a wva

TikTok lag@nwnisaaiadailon 4 Usems laud (1) mslideyalunaudd (2) mslideyaludiu
AMNTUL (3) n1sTyJduiusniedian waz (4) nisiudduiusiuuusud iesannduuiunid

ANMUFBAPABINUNTLUIUNTTORUANIULDUNALATY TikTok tnedisneazdemnginuniIsnalnidilam

LY

&
JU

1. m3lnvayalun1aud@ (Functional Information) nnefis n1sdsuaulagliion

[

Joyaninsaainludgnan Jadulenalunisfisgagnn ievnesdulselenisogndludiuninug

(% ! = ay A v Y a wva v 1 & A s ¢ & a
Vinwe NszUIunTEg o Blunuideilidunsiideyalunisun loun Wevmnuuiiuselovd emd

¥ '
a o o =3 =

wysidudsdfey Wemnuwysinbigiuadeuasiumanisel axnsadnfuazlasunsiuiondeyaogng
53157 dnsdnausilenuazdeyanisduasun1svieaianueddudi (Chen et al, 2021; Majeed,
Owusu-Ansah, & Ashmond, 2021)

2. m3tdayalunuauduiiie (Entertaining Information) a1fia N13a319UaZI4

(% ' '
& ¥ = 14 =

\Wemdayanamanaiandeansludagnd wiensedueisuniuazasnsnnuduidiiugnd daluanidy

Y

14
< & 44'

dunstideyaluduanududs laun ievusinnuaunauiu WemNuysiifuey wagilon

‘17iLLGU%@J“LJWLWE@LWﬁuLLazu"lauIﬁ] (Chen et al.,, 2021; Majeed et al., 2021; Masa’deh et al., 2021)

'
Y a A

3. MU duiusn1edAn (Social Interaction) Munefie N1SNRNGATD d35719%09M19N5

Y

doansbhigsuansiadmslsneu lnelalenmdbildnaulaszninsuaranionguunna Jelunuideiiiy

YV ‘NI

A ayv o € o Yy 1 yyvyve A I a ] v o oA '
ﬂqiNUQﬁNWUﬁWWQaQWN IWLLﬂ Iﬂzﬁ]ﬂLW@uiﬂll dUTUAIUIIN IWW@UﬂULW@u lmﬁmﬂuwmauia

Y

annsonvstulomuazaudaviuieiivdudifuvyaradulddne wazgausassydnuiugldan

woundiatuaudy o Idueeed (Chen et al, 2021; Majeed et al, 2021; Masa’deh et al,, 2021)

1 ;Y

4. M3Ufduiusiulusua (Brand Interaction) nuNefia NI¥UIUNTHOANTI¥NINGNA

fugueduan nsiufdunusuulandannesulataiunsaduasulvdld uneundndulasuidoyaves

Y Y Y Y

a 14

v a ¥ Y & 1 A ¢ a o z-:’ll |3 a a o 1y Y '3 [ 1 P [
duarnduedualiidueg1ed ddunuideilidumsiufduiusiuuusud laun anansedeansiu
WUSUA Laga1unsalidalaual Uy uLUIUARNIULDUNGLATY (Chen et al,, 2021; Majeed et al., 2021;

Masa’deh et al.,, 2021)

a0

NM5ANYIURY Hanaysha (2022) ladnwinansynuassnisnaiadsilemdedsaussulainiae

ANuRslagaduAUsELAneTIUA LU TEImAanSFomT ULeILINd WUl N1TITeYaLaAISE

(% v faa a a

Ufduiusiansnadauindennudlate wananlinsfnwives Trivedi (2022) lafnwinansenuves
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A13PANLT MR ANl aAURdtadaduraaUlauneldan1unsalnISENS SEUIRYadlsA COVID-

=]

19 TusgezenivesUsemaduie wuin Msideyanazainuduiidldnswaseainunladoogiall

[
oY

Wy AM9ada AatuaInaideniie189RIna1IInINTauufigIu fail

o

€

(%

anufguten 1 mslideyalunsjifdwmananinunslageduivesuilng

anuAguden 2 nshiteyaluiuanuduifisdmadeausilagedumveasuslan

av o

auuRgIuten 3 Mmsluduiusnedinudrasionnunslagedumvasiuslag

auuRgIuten 4 mtuduiusiuwusuddanasionufslatoduaveuslan

o/ o/ L4

AANYAILUTUN

v v L3 [3

manwaluusud (Brand Identity) fis #sifusznoumsliasistuiiodnaueninududinuves

wusuAliiugndl wazdeanshiguslaanalulasug lnedndnvaluusudezdesasvioudsiiduaufa

o (Y L3

' ] ¢ = = 44 v a o oA I3 Y]
AMAT LAZIALAUVDILUTUA FUUTIULEUDUNUINNUDIUIYN LYU YOUBILUITUA Iﬁiﬂ uanwd SUNIN

9 9 v Y
[

¥ dyu [ & 6 o [~1 QI Ql' 93 Y Y 6 1 v} d' v
Wumu (Aaker, 1996) uaﬂmﬂuamaﬂwmwiu@mL‘Uuawmmimmmmz@aiwLL‘Uiuquqmqmgwmm

UIMIIams Snwld eadnanuduiusuaganuuseivlanaliduduilan (Keller, 1993; Wheeler,

(%
av dou o ¢

2012: Mao et al, 2020) @slusuiseidsnanvaiuusus 1oun anudufnurosusus fauaenndas
AuAfteulagsallyy Imamﬂi’ﬁwiuﬁmmmazﬁauamuzmqé’mmmcﬁdﬁﬂuaehqa SR WIN LA
151’%’Uﬁﬂ%uﬁnumﬂ;§3u (Chen et al,, 2021; Zhao & Shi, 2022)

AM5AnWIYed Chen et al. (2021) ld@nwinisnaiadaidenidedsnuosulay WeChat el

(3

A15390L9UTEINWNTADLUTUALNIAA LY 10 UNUASVDIUSENAIU WU DA NEALUTUALDNS WA

©

ANMUAILAYD WBNINT N1SANYIVEY Zhao and Shi (2022) TeAnwin1suseiiunansenuvaalssaunisal

o Aa & & o i a v o a ! v @ ¢ e
Wﬂmﬂmmmmammmﬁﬁ]mﬂu \TﬂllLLVNﬂ']iLﬁEJUELL‘U‘U@@UVLa‘UIUﬂigLV]ﬁﬁ]u NWUIT BAANYLLUITUAU

[
N v VY] [

Svdnanenuitlatontedtudfymneadh sunauAdeiifetesfinaniuhudaunigiu ail
auufguted 5 Sndnuniuusuddmatonudilatoduivosuilag
NOBYNOANTIUAULKY
N NEANTIUAULHY (The Theory of Planned Behavior: TPB) Lﬂumwﬁmﬁm?mmﬁmmﬁ
$sumsvimuilag Aizen (1985) TPB \unildlunguifugwidamulaasuilldiferhusnginssuves
uywd fesdusznaundn 5 aaddsenou Tdud (1) waiingsu (2) erwsdlaiBangingsy (3) Fauaffidsde

a

WOANTIN (4) UITIAgIUveIUAAANEITUNGANTTY kae (5) N15FUTNINITAIUANNGANTTUYDINULEY

[ ' '
a a aa

nuf U U weRnssuvesuyudazlasudninaainanuasladnginssy Tnedanddninane
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ada a

mmé’?ﬂaL%qwqaﬂisuﬂszﬂauﬁw 3 Yadovdn léun auadfislsonginssy vssvingiuvesyaraiieaiy
Wqﬁﬂiim LLazms%’ufﬁqmimuqquﬁﬂﬁmaqmmaa (Ajzen, 2002; Liobikiene, Mandravickaite, &
Bernatoniene, 2016) Asldiinsmgul TPB uUszyndldfungnssunisuilan TaensAnwiuazide
Aeafunnuitlatovesiuilng (Rezai, Teng, Mohamed, & Shamsudin, 2012)

anunslade

ArwRalate (Purchase Intention) Aa M3nunuvesruilaafiazdeduduazuinisluauian
Tnenedosfinnsantoyas 4 wu Ysslesdlunslisndnvaiuazanen iusu ennuddladevesiuilna
%Lﬁm‘fuué’mﬂﬁllﬁﬁ’ufﬁﬁaga WarIATIETIazI8 e 9 VosAUAILazUTN1T (Das, 2014;
Moslehpour, Aulia, & Masarie, 2015; Martins, Costa, Oliveira, Gongalves, & Branco, 2019) 6'2:;\‘1114
middeiemudilagedud W wusudiifusidenusn denwususilluadidaluidiedeinistedudly

A A & = « 19 & - & ¢ s <
vy daunslanagassuusualvl ldlalunusudunniu danuadlanasdenusuaillusiag

(% £
13 = &

guullaSouiflsusiaduseundndudu q wusuddfsgaanuaulaldegnesings ssdeuusudil
UINATILUTUAYDILBUNALATUDY ¢ warAslasdouusunt andiuioulauansanudadiuludsuan
iRl usun (Poturak & Softic, 2019; Chen & Tsai, 2020; Chen et al., 2021; Majeed et al., 2021;

Rao, Rao, & Acharyulu, 2021)

NTDULUIAANISIVY

mAdeiysannsgueimsldusslenivazauiionsla (Katz et al, 1973) wuaRanmsnaiaids
o (Hanaysha, 2022; Trivedi, 2022) uwaRndndnwalLusus (Chen et al, 2021; Zhao & Shi, 2022)
NQUANYANITUAULNY (Ajzen, 1985) LazuuIAAAINR dlad o (Majeed et al., 2021) udaas19.du

NTOULUIANNITINY (Research Framework) AabandmIunIng 1
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nsideya
IVENIRIG
H1
nstideyaty
AUAINTULT \
A ayv v 6
NITUUHAUNUS H3 Yo
ANNATlaTe
RSGAGE
Ha4
IS a o v
NIUUAUNUS
u ) H5
fULUTUA
gnanunl
WUTUA

AN 1 NFOULUIANNITIY

17 PINATNUNIUITIAUNTT

ad o a a o
A UUNTITIVY

Usgynsuasngunlagg

Useng Ae Ussanyuimefioduaiiuwaundiadu TikTok lulwadswinasvan delinsiudnuiy
Usgnsnudueu nqudiegne Ao Useivuiiaedaduainiuweundndu TikTok Tulndwminasvan
AatusliisnmsAnansallinsudnulssunslagldansves Cochran (1977) a sRuaMULosiug
Sovay 95 lpuwnvewiietawintu 385 au visll F3deldnaununsifiusivnudeyaiadniie ety
AURANETR Wy n1slineundu wagnisneunauluauysel saludiuiuiiadu 400 au wazyinsgy
o | v aa | . . & v al & a v o a )
A1881967875n015 ULUULAN2 (Purposive Sampling) Laaniange NiAsd oduA1i Uk UnaLatuy
TikTok waziiuwuuaaunueaulall (Google Form) tnensyaneuuvasunuludingusiegiadinung
HIULOUNELATUR 1 9 LU Line Lay Facebook viauuvdludkazhuunay wadaadunisiiu

WUVEDUUIULAFIDE1IATUNNNINUIUY
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\3dindde
winsdiofililunisiteluadell fo wuvasuniuoaulall (Google Form) Fsafranuinguszase
NSEULUIANNSITERMTUATY wazannIsnumIuIssanssy Tneudsoondu 4 meu fil
noudl 1 Toyadauyanaveafuilnaidodudruneundiaty TikTok dnwme
wuvasuauduRUUFBUANNLUULABNRB UL BT LR %qgsmwmﬁmﬂmiﬁﬂmmm Chanderm and
Sirichote (2022)
AOUTl 2 Msmanadaiion dnvaruuvasua L duLUUIIRSIdILUSEINAAN 5 SERU
(Rating Scale) Usznaudag nslideyalun1aufus nislideyalusuanuduiie nsiiufduiusnig
fany waznsHUfdunusiuwusua S?fqgimmimﬂmiﬁﬂwwaa Chen et al. (2021); Majeed et al.
(2021) wag Masa’deh et al. (2021)
noufl 3 Sndnvaliusus dnvaznuvasua L duLUUINATIEIUSTINMAY 5 SERU B
YIUINTINMIANYIRS Chen et al. (2021) Uag Zhao and Shi (2022)
noufl 4 anudsladedudvesuilnaruneundiadu TikTok dnwazuuuasuanndy
WUULIATIEIUUTEUUAT 5 SEAU s‘z’fqgimwmﬁmmﬁﬂmmaa Poturak and Softic (2019); Chen and
Tsai, (2020); Chen et al. (2021); Majeed et al. (2021) waz Rao et al. (2021)

[

LUV UNUITUIRSIAUSEINUAT 5 SEAU 198TN1SANUANUNNIT IARLLUY A9l

'
[ [y a

AvhuLRdy  4.21-500  #e ANUEARYTEAUNINTIER
AvwuUedY  341-420 Ao avwddmysedunn
AvwuUEdY  201-340 fe  avwddmysedutiunas
AvhuuwRdy  1.81-200 fe  Anuddnyseiulies
AzuuLgds 1.00-180 Ae  ewdndnyseiutieniian

wuvaeuamladn1siaIsuIANTIBIRsUTLilonn (Content Validity) waaiuimaiaesianiig
doaAand (Index of Consistency: 10C) IngdamA1a1uydiaA I0C 11AN31 0.6 WAAIINHAIIULNBINTIA
TaguszasdmNTeuazanunsatlUldla antudshuvvasunufiiunsiaseikagmaUiiemss

muilomluneasdld (Try Out) fudssvivuinededusmiuweundindu TikTok 91431 30 AU Fangy

aumatagliinnsinusiunndeyatiludunmsiiunusiudeyasss waniilviwszimainnugeniy
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(Reliability) Tagld38n1suiArduusz@nsuvaniaesaseuta (Cronbach’s Alpha Coefficient) Aae
lsunsaiasentayaniaaia
nsmAduUseansueanivesnsoutavzineslauinnimaawintu 0.700 (Nunnally, 1978) &9

a1 v a

HAN1INAADU WU Aenduusvansaudedalainiu 0.959 Fsdieineglussaumunn wazluudaziu

D

WU NIRRT Ren Beusenaunienisiideyatunisl §Ui mslideyalusuaiududia nsd

Doy

Ufdutusnadean nsiiu fauiusfuuusus sadnvaluusud uazeaudslade Serduussans
AL oRoWTU 0.758, 0.906, 0.926, 0.831, 0.916 WAz 0.962 ALY falumsmAaudesiu
Tnemenduuszavdueanivesnseudaioiwnasiaildfaudedoldluseaus
nsAATIEVtaYA
nsleseitayalagldlusunsudiasunsada dall
1. @8R enssauun (Descriptive Statistics) @aUsznaudieAIAI1ud (Frequency) way
Afeuar (Percentage) Ilunisiiasgidoyaiildanmsiiuiuvasuammeudl 1 uazldaiade (Mean)
wazeArdIudeauLINATEIL (Standard Deviation) Tunsilasizvideyannnsifiunuuasuaiuneu
2-4
2. afifL¥99198 ¢ (Inferential Statistics) 1¥n153iAs1gvin1sanneenv A (Multiple

Regression Analysis) lunsnaasuauufigu

NAN13IY

NaN15398 WU grauwuuasuaudlngdumeandgs 1w 315 au Andudesas 78.8 a1y
5817919 18 - 25 U (Gen Z) 91uau 294 au AatluSevar 73.5 anrunnlan d1uau 352 au Andu
Yauay 88 nsfnuwisedulSynns S1uau 277 au Andudevar 69.3 seldiadenafieudiniinde
WU 15,000 U $1uau 263 Au Andudesay 65.8 dalvaeduiUssamdodundu sruau 207
au Amdudesay 51.7 Smnudlunisldiuneundndu TikTok Tunsteduddilng 1 adwleduni

97U 209 Ay Anlusesay 52.3 AuaIsu
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A1399 1 Aede AdlenuunnggIu wasnsulanan1snaiagaiion

y . daudeauy
nsaaLaLilen ARy wlana
UINTFIY
drunslideyaluneujua 4.12 0.594 1N
1. lomflursuuueunaiadu TikTok Susleitudu 4.07 0.759 )
2. Wlemilursuunoundindu TikTok Wudsd Afydmsuau 3.91 0.807 17N
3. iflevniutiuuneunaLatu TikTok vihlvidugviuatiouasiumnnsal 4.23 0.718 Wnitga
4. Suaansndnuagldsunudemuastoyaetienni 4.23 0.694 Wniian
FuleUnaAdy TikTok
5. wounalatu TikTok 1(51’13’1%‘1‘14&%@‘1/1’1LLaSGi’JJEJ;‘JJamiﬁQLﬁ%Mﬂ’I?U’]EJﬁ’IE‘j@ 4.16 0.738 )
YBIFUA
dunslidayaludtuanuduiiia 4.24 0.595 aniign
1. \ilovniussuuueundiady TikTok fanuaynauty 4.26 0.671 Wniian
2. flemilussuuneundindu TikTok Ay 4.18 0.678 1N
3. floniuuuneunaLatu TikTok guimdamdularinaula 4.28 0.713 wniian
fun1siufdunusyedens 3.95 0.718 Tl
1. Suld$inuieulniruneundiadu TikTok 3.89 0.938 )
2. fuenunsadldrusin uansnnudniiu uasldmeuiuiiiou 3.94 0.865 tly
FuweUNAAT TikTok lade
3. fuldFanauihinaulauueundiadu TikTok 4.04 0.776 tly
4. fuanansoutstuiom Yoy wavauAniufsIfvduiiuyarady 398 0.821 0
FuweUNAAT TikTok lade
5. Suanunsaszyfanuiuglinuneunaiedu TikTok audu | 3.96 0.845 N
melduusualiluegned
funsiufduniusivuusud 3.97 0.819 1N
1. fusnansodeansiunusudinuueunaiadu TikTok 3.97 0.856 1N
2. fuanunsaldelausiugiuwusunukeUnaAty TikTok 3.97 0.874 taly

1NAITNA 1 Wud1 nseaadaiiemaunisiiteyalumuanuduiiisianudidyeglusedu

va a o w i

PN ' dl Y v vy a ) ' a
wnfign (Aade 4.24 ) seawn toun drumslideyalunied joftlanuddyegluszduun (@ade
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IS v 6

4.12) sumsiiuduiustivwusunilianuddgegluseduinn (Anade 3.97) uagiunisiufduiusnia
derusienudAyegluszdvann (A1ede 3.95) Mua1sy

N [ < | a & % v a va -1

defiasanduseuseiau wui 1) msaadaiemaunisiideyalunelfia Ussiauiien
MuysuueaUndiatu TikTok yiligviuadeuazviumgnisal wazdszbuaunsadifuazldsunsuiiom
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Peacebuilding Strategies for Multicultural Society in the Literature
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Abstract

This research aimed to study the peacebuilding strategies in terms of lesson
content and language used in the literature of Islamic supplementary lessons named
“Learning for Understanding”. The resources of this research included six books of the
literature of Islamic supplementary lessons named "Learning for Understanding" and
one book of reprint edition, totaling at seven books. The primary data collecting and
analysis had been conducted as a research method and objectives. The result showed
that the writers had used five strategies in lesson content for peacebuilding. It
presented the core of peace in Islam comprising with 1) the peace free from denying
and deceiving; 2) the peace free from all vices and sins; 3) the peace free from Sharia

and all kinds of unusual behaviors; 4) the peace free from injustice and violation; and
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5) the peace free from torture in hell and vicious habitat in the underworld. In terms
of language, there are four strategies used in these sample groups, namely, Referential
form, Describing form, Modality form, and Arab transliteration form. This result also
reflected various and interesting ways to perform the peacebuilding strategies. The
readers could understand the core of the Islamic religion and Islam people’s thinking
easily and significantly.

Keywords: Peacebuilding Strategies, Multicultural Societies, Literature of Islamic

Supplementary Lessons
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at Pattani Bay
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Abstract

This study aimed to study 1) patterns of community participation in community-
based tourism (CBT) management at Pattani Bay, and 2) the level of community
participation in community-based tourism management. This study was regarded as
mixed methods research. For the qualitative method, the data were gathered from 17
key informants who directly involved with Pattani Bay CBT through in-depth interviews
using a semi-structure interviewing form. The data were analyzed using content analysis
to organize and code the data. As for the quantitative method, data were gathered from
participants aged 20 and above who lived in the Pattani Bay area, which included Muang

District and Yaring District in Pattani Province. The questionnaires were utilized to collect
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data from 343 samples using a simple random sampling technique based on household
ratio. The data were analyzed with descriptive statistics, namely, percentage, frequency,
mean, and standard deviation. Moreover, the R statistical software package were used
to analyze the data. The findings demonstrated that the Pattani Bay CBT participation
pattern was a mixed participation pattern that included both induced and natural
participation. The overall participation level in the management of Pattani Bay CBT was
moderate (Mean = 2.98, S.D. = 1.40) and significantly different. In addition, the results
could help relevant organizations promote procedures to encourage participation in
developing sustainable CBT.

Keywords: Community-based Tourism, Participation Pattern, Pattani Bay
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AR R ISR UN LT BT 87 wazaIusaas1eseldannisendisndusudu 4 veslan
(United Nations World Tourism Organization: UNWTO, 2019) NSNS sEUInvend alada
TA3a 19 (COVID-19) G uandaudvareiiousunay wa. 2562 dswaliniaviendervialanuga
grinas dmsulssndalnesiuutinrondisrssminslssmAanasdosas 22.7 Mntanafietues
U w.e. 2562 (Ministry of Tourism and Sports, 2021) agslsinuludrarasaaiunisal COVID-19
‘ffﬂ'vfmLﬁ'mﬁLLmIﬁmL@?uwm/faaLﬁaﬂugmwummauﬁmﬁﬂmiamaiﬁﬂ’ﬂm'auﬁmlﬁa%’w

Uszaunsalsiuiuauluguyy SeudTaussiuresdu wasdulalddinwuunudy (Kaosa-ard, 2021)

argUszaun1salnisaiun1svieaiganseuanan (Mass Tourism) NHIULIMNAIARIUANS

' '
a o U = 1% a

Baudamansenuinty Aelusudiny Tausssy wasidfufe audsnasy (Ahmad, Draz,

o

[y

Su, Qzturk, & Rauf, 2001) 1NNANTLNUAINAID F3UabA nnuauleutswazliaud1Aydu
nsldnisvieaiiaalaeguay (Community-Based Tourism: CBT) undunalnlunisduind eunns-
W gurwiosdulasnsze9elagirsugnagiusn AesiulanwuimuINsviaLieteyf
aduil 3 (W.A. 2566 — 2570) duaTun1IWAUINITVIBATEI9819898 Y (Sustainable Tourism) 34
Waurlianaivnssunisviend snduiasugiaviondi oanunings (High Value Economy)
wazdanna aalUnutd1muien1sWauIes 198 98U (Sustainable Development Goals) & 91833
n1simuINIsveu gamledsUselesuvosnuluguounesiu a319n1193n058918518la AN
| A | oA Yaw o & ] i I Y i

nsviesfigregeiniien Mmeladderiad “n1svesiuivesusemalneilugnamnssuiidun el
= v v a oA A ] ’ ] ‘:4' = o ] a
fruanunsalunisuiuds wulnegndadukasddinsin nmsveaiielasguyuislunisviesiien
SULUUNT N A9AAR DA ULUIN NI TN AUINITVI DU 8 1009UTENA NRDULINGAIUADINITUAE
noAnssuvestnvieaedluagiueg1aunase (Ministry of Tourism and Sports, 2021)

g13Unn1il (Pattani Bay) U udunil swesi ufivieil imziavesdwmindnnd dsegluiun

' [ '
a a A a

A15UNATDY 3 81N AB 8LNBLIBY DLNDVUBIIN WALDILNDYLNS I UNUNTIFUUTEUI 70 A1
Alawns WugndnuaeAalna (Semi-enclose) {Wuitunfinugaauy saivemsneNIsITuR Snva
Fudunui Tausssui a3 v et un dendnwal Tukdvesanutduuinies1ulse ¥a fnans Ay

Y

& a [ = < LY ! d' A o LY ! aa
ANV NWLYDYIR ANFUILASIPUTITN GZNE’IE]LU‘IJV]iW‘EJ'Wﬂ?ﬂ’]iV]ENW]EJ'J‘I/Iﬁ']ﬂQJ} ﬂ%QUUQWUﬂWWWUQJ
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masuluRnssumaviendion Sruouwimun 8 g ldun nuvipaieTUseIEe NauviBaLie e
vy naaviead galasyuruuiy nauviead salaeyuvunglaznils nauviead salasyuwy
nglazmlud (nguyuians) nquvieaienlneyuvuduvesalay nauvieaienlnsyuuuisln ua
nquvieaienlasguvutiuuun Taeddwauianue 4 gueu Admsdudunmviesdiodlusuuoy
msveadienlnsyurueg e liun yuruionilasyuvutuuiun quvuisadienslaznn
T4 (nauyuiansn) yuwuvisniienlngguvuuiey wagyuvuvisnilnoyuvuuisivg oglsia lu
Hagtunmsdansviesiiealaeyurugninnddmiansidusmvesszvvulunisuimsianig
ninenssssumALardandon mslivsslovifuidndnludimsveadeadslifinisiai
Sdle wavysannismsldusslevdseningldusslovingusing q sgedaau anmsaduuleuiy
ogshifiLuuunureIniafy MeenTu waznAUszry dwalinsdudunstesiisrluiuiion
dapduianszurumsiidiusmvesmnaingduiii srdeslunisiauinisvenisalaeyuyy
(Department of Marine and Coastal Resources, 2020; Designated Areas for Sustainable Tourism
Administration, 2020)
nnewdAguesslinmseadienlnsyusuduniesdelunainmnguvuviosiu Ysuiu

Jaymiaunsdaiugiunasn1sysannisaena1n 3uuignisdnewinisiddiusuvesyusuly
msdamsnsvieaiivalasyurugntani Wonswisaaiunisaiguuuunisfidiusmvesngy
msviouiisalasyuvusnianid wazszdunsiidusmvesyurulunsdanmsvouiislasyuy
a1Unnnil
InQUsTaIAnN5IY

1. ednwmsiidusuvesumilunsiamavioniienlnsyuvus1iinani

2. WieAnwszaun1sildiuninveguyulumsianisviesieilagyuyusidnni

A1INUNIUIIIUNTIU

1. msvia\il,ﬁﬁl’ﬂﬂmgmm (Community-Based Tourism: CBT)

nsvieafisalasuvy (Community-Based Tourism: CBT) Waiunangldndnnisaanudsdu
(Stone & Stone, 2011) M3t ALINTTBAT 82Tt A1Tadanisateanudidulaedyuvudugiu
(The Thailand Community Based Tourism Institute, 2017) N5V oL sarana1aLd ERIRTLY
A1sVeRT I oniii paaransENUsILaUT AR BT BanTELandn (Dolezal, 2015;

Giampiccoli & Saayman, 2016) \Juesesdiontisngninanldlunisiaugusulagsaiunssuiunis
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fidusulumsiaunsieaiion Weiausslemifuymurienu naonsudueiosdelunmseying
m%’wmﬂsﬁiimwaLLaxéﬂmé’am (Suansri, 2003; Emphandhu, 2007; Giampiccoli & Mtapuri, 2017)
TuvaziReaiunsvienfienlneyurussagluniseyindmusssuvuussauonussndifanmdu
ndnualianmezvesdulduneatuiely naenutisanterinaseninauiewazauay (Giampiccoli
& Saayman, 2016) LLazamﬁmi'astmisﬁUmwgﬁﬂwqmuﬁmﬁu (Dolezal, 2015) guyuiignuraly
115920 URAUATI AN ST DU T B UB IR ULe S (Asker, Boronyak, Carrard, & Paddon, 2010; The
Thailand Community Based Tourism Institute, 2013) iitenaliiAnainudsduludfduiasugh
dsa wagAunadouitiunisairsuszaunsaimsvienienliunginndemdeuldidranddamusalu
ﬁ'«aﬂiimaﬁsqmuﬁaﬁu (Designated Areas for Sustainable Tourism Administration, 2017; The
Thailand Community Based Tourism Institute, 2017)

2. uuIRALATNguENsilduTmvasYNTURUNTTANTTiBLTle)

nsildusan Guanmslimieuvesmsiidusuiatunssuiunmadalenmal sy
Wrndldusalunsandufanssulugiugd danladundeegrawinieudu Tddazdufanssy
nanswisemsden TnedunseuiumsddyiioliAnnsiaunegniddu aaonauanasuauaLe
A1AVDIUTEVIYY I@EJﬂ’li’%lUiﬂzZyIW]ﬂﬁé]’jﬂLﬂ’]mJ’]ElI‘IAﬂ’]’iﬁﬂLﬁu\‘ﬂu nsidenuitymsutudieliiAn
nsmauladifsauiy (Creishton, 2005; Tuler & Webler, 2006) Wn3wnsuaevinuldasuieds
AMuLeveIn1sldiusauld loun Erwin (1976) waz Cohen and Uphoff (1980) 85u1ain n1sdl
dausandunsiaudnlugurudanidusnlunszuiunsdadula nsifdusulumsideans

'
a va A

emunanssuluguyy Suisaunsaasiieusiielviiinnszuiuntsidusiulunisuu sy

' [
fa a = a a

HaUselevuliinduainnisadununsen1saniuianssusng 4 wasnisidusulunisussidung
dusullenunsnanaasnndosiu United Nations Organization (1981) na1yinnnsildiusiuiieidu
nsrurunsdfaiiodalenaliussmvudnidiusaiunssiiuianssuionmsuasmedon
TudnuaizreansTusus swAn audniiunis saudeaula SuAnnuwasUsediung Tnguszvuly
ﬁaqﬁuﬁaLﬁucgﬁdaulé’damﬁEJﬁﬁ’wﬁ’aummﬁqmaqmiﬁ’ﬂﬂm/faql,ﬁmasmé"ﬂﬁu (Mohammadi,
Khalifah, & Hosseini, 2010; Muganda, Sirima, & Ezra, 2013)

2.1 sUWUUvBINSHdINTI

sUwuumMsidnsmvesssrvuluriesduluviunmsvissiieadmivlsemanids
WA AITUUTEAUNITRAINIINNTN 9 Lﬁaiﬁmmiaﬂizqmmﬂ%’lé’ﬁ’uu’%wﬁuﬁﬁu 9 (Tosun, 1999)
nsfnwluunaruassiitunisinuwnisidnusnlumsiamveniielasyuwu fallnuaenndes
AUlWIARY8Y United Nations Organization (1981) wag Tosun (2006) wua3Uuuun1sldiusiu

<) v 1 a1 ] a & a1 ] A a ¥
ppntldu 3 E‘ULL‘U‘U oA 1) N5HAIUTIULAYTTTUANR LUUEULLUUﬂ’]’ﬁJ?{'JU'i’JNV]Lﬂﬂ%ﬂﬂﬂ?’m(ﬂ@\‘iﬂ’]i
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Y9IUTEVITUDLIMNATY Uservulldiusiulaenss dorunalunissiudeduls saudniunis sausu
naUszlew wazsiudszliuna Uszrsudularvaulunisdndulouasuinsdnnised1auviass
2) nsfldusiulaen1stngs Ussanauildusiulduiase iunsyuiunisiidruiinlaedaanisay
Wiwveunieatiuayulaeizuna nssvaunsidusmdnaniunszuiunsiidmusuuuudinimie
vismdu way 3) mafidusmnuudans Uszawuildmsaulagden Wanslunindisamedieii
Wey Ao Uszyrvuddiudinlunisanduany uddszsuersldddiusinlunisiunauselev
Usgwuiimadeniidenteenselifiias \Wuguwuunsldnsuliuiase Ussrwududuiifng
Wigsegaien lifsnnslunsuansmnudniiuviesndule iWugluuuiignssyildsunariuil ues
iléunaszazen wavariinaidede LWildsumsatuayuanuszaeuluiian Vel maddeluunania
AUl l§uwamee United Nations Oreanization (1981) waz Tosun (1999) unldiilensunisine
maingUszasddod 1

2.2 mafldusumesuruluudunvesmstauinisie sl

nsfdrusmvesyurudusingiuddyesniswauinisveni salagyuvy
N3¥UIUNTTUAIUTINVDIYUTU F2ABIAAANTNTENINTIAUAINDRATIN TAINsTTN SINTMTNeINT
nsvieufiendu g Tusipsiiu dawasiammé"a'ﬁuﬁuaamwiaaLﬁmsuaasqmuﬁaﬂﬁu (Creighton, 2005)
el nsfldausauvesssrmuluudazuiuniiu Sanuuandnsiisziueadudulunssuaunis
fd1usau (Kim, Park, & Phandanouvong, 2014) n15@n®1v4 Creighton (2005) 85U18A13H@IUTIM
yesUszrvuaInssuunldansziumande nshifidusin vieddmsuiivaudiuldssydu
asgafe Uszrvudugiiiunmswann wagidrunslunsdndulesgradun Tneszsunsiidiusond
msietulunsartuneutrduiusAuisnmstdusufiazinanld ssfesinrsananisnsfimnya
fuan U SlveIguUIY

il nsgvrumsiiduiumesssrulunsiaungueurtenauniufiiioduunds

Vieuien ndudvandnluguunnszaulaedainuwanden seauaududulunssuiunis

g3 (Kim et al,, 2014) ¥n3vinsvatevinulauusseaunisiaiusmuand 19l wanidoyans

pmid )}

Qi
M15199 1
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A15199 1 STAUNISHEIUTININNNITNUNIUITTUNTTU

a0y Yogfnwn szAunsildIuT
1 Cohen and Uphoff (1980) nsddmnulunisdngula

Asdaruslunsaniuanu
AsiduslunsSunaseleytl

Asfldusnlunsusyiuna

2 United Nations Organization (1981)  AMSH@IUSMLUUAATULDY
AMSHEIUTILUUENUN

ANSHAIUTILLUUTIAU

3 Pretty (1995) nsildusauuugnauauligesiune
msfldwsauuuuiinay
Asfiduslunsliaiusne
msfidwsulneidaudoundas
nsfldusaumumtig
MsflduILUUU ENTUS

15 IUNNTAILAULD

4 Tosun (2006) nsilduulagsITUYA
msildusulagn1sdnga

ATUAIUTINLUUAINNT

FTUINITNTIAAIIIARAIUYDINTHAIUTILVDIUTEVsULAR LTIULA1 NsTeundl

(% E% a

wmaudofnuisiagiuiinmsndnisssfudidy §3doRnsunldmautssdunsidiuiamves
Cohen and Uphoff (1980) snléilensuns@nwmuinguszasaded 2 nwiszdunsiidusouly
nsdnnisvieadielasyuauiuiieniinnnd ussziunisiidusuutseenity 4 sedu feil

1) 52udindula (Decision Making) nsyulunisinaula WWunssuiunsivunaL@ABInTg
wazdnsyiuAdRE Usznoudie 3 Tuneu Ao Sisudeduls dudunsindule uassnauleacle
U U

2) $sndunu (implementation) Tuduiilussiusznovvesnsaifiununilasanis
Hu arldnenmanuiidn lasesrhusslendliunlasanisldtiuazasidsslonilngdsla i

AFATUAYUAIUNINGINT NITUSNTNU N15UTZEUNY wazN1390ANLTIewmas Wusy
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3) aufunauselev (Benefits) Tuduiivisafunauselewsy uonainaudfyues
HaUselovdludaUSunauasaunn deaaiansanfnisnseaenalsslovinslunquraysslov
VDIYUYY iauﬁ’qwaﬂidaﬁaﬂumamﬂLLazmqa‘umﬂmﬁﬁhLﬁuﬁaﬂismmiﬁaaLﬁ?’iaﬂﬂasqmu

4) s2uUszifiung (Evaluation) Asddgiiagdesdunafie Ay arutey uazaIny
memda GeagiidvEnaaunsoulsilasunginssuvesyaaalunguls

nsdnsewssreulutuneunisinauladsmasensildslunsiniuny uay
nsiuiunuesinaseludinsunalssleviuaznisusaifiuna imszasdunisinauleasiina

1R8R599DNNSSUNAUTEleT LA NSUTEIUNAA LT WA Y

A5ATUNTIREY
19398713 un133 918 amaunaiu (Mixed Methods) n13358189AmA1w wazn133 e
\39U3unal (Quantitative Research) Wie@nwinisiidiusanvesngunsvieadienlneyuyugndami
uazAnwsgdunsidnuiuvemumilunsiansvioniienlagyuvus1iinni
1. N133981T9AMAIN (Qualitative Research)
1.1 glidoyanan (Key Informant) Aldlun53dede Qﬁﬁﬁ’;uﬁmiaaﬁumﬁmmi
vioufglayurusntinnil S1uau 17 au Usgnaudae nduil 1 Munungunsvieniedlasyuy

o

' a o oA ; ° oA |
971Una8 97U 4 AU naan 2 ALNUNRUIYINUNA 3 MUY 11 AY naan 3 AILNUNAUIYIUY

¥

AAenYu 91U 2 AU lngdnldens IndeyandnaleITn1sidaniuuianiziatgas (Purposive
Sampling) MnFUFTRMININTdwAEdesiunsiansieadivalasyurusdami
1.2 1n30sile3de Tun wuuduasaliuuislassadne (Semi-structured Interviews)
Amuaderaiudumaiuuuuvateda (Open-ended Questions) Usynausie 4 d@iu el
dudt 1 Feyaviluvesimeunuudunival
ddl 2 Msildusamvesngumeviaadisalaeyumuetanid
1) Buvhmsvioadisalaeyuvu T we. 1o
2) ndurnrurieafieuiatulfosnls
ddl 3 szdunsiidiusmveangunsviesiiodlasyuvugndamil
1) vhuilduinlunsdanisieadiedluiufieninnndoils
Al 4 Tolavauuzdu o
1.3 M3lATeideya T¥33msimseiienansidem (Content Analysis) Tngnnsan
sziluteyauaznisimunsiavesteya (Coding) ATI3dRUANNYNABIYRITBYA afUTIeNataya

Mg uharUIngnIsal
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2. M5IBIUTUL (Quantitative Research)
2.1 Usgansuagnausiing e (Population)

Uszunsildlun1side Ae fierdeegluiuniuvaweuneilagyuyusidaniil

Y Y

BNDL DY LAYBINBYENI I TINTAUAAHE 11U DI91ANTIUTIUIUYTEIINTT kU waY (Finite
Population) Faf1uIuIuIAf8e1e Ingldgns Taro Yamane isgduauedusagay 95 uax

ANAANALAABUSDAY 5 IAIIUIUIUIAGFIBE19INNITATLINUTEVINTAS ATOUNINA T1UIU 343

M98 MNUUIIMsuUsTugiuuudndiu tnvundiegensisounudadiunyinu Ml nqu

9

a &

medrelsznaulume glldnlddudenduandnuarliiduaundn Wesinlunisdnnisvieaiien

[
&Y

Tneguyuiiy Yszysuilidldduan@niuidelainduildnlddmdeamunguinsianisveaien

LUy LuiU S18a8BuARINITIN 2

M19197 2 adRduwrulssnnslunuiuvawisaiieilesyuyue1ilanil U w.e. 2563

. . . U3 AfIGeU  ANNTNNgN  AUINARY

N2 fiua Ny M o o o
Usevng VINUUA NS (A3L39U)

o UM vl 2 T 2,054 570 36 80
vislm gt 1 e 2,499 534 23 69
grvids Uy vafil 2 uunanee 3,088 631 32 9
mglaynlus wmafdi 1 thuun 2,952 644 34 98
52 10593 2,379 124 343

fisn: Department of Provincial Administration (2020)

LY A !

2.2 39798 Ao WuuasunIy 1389 “nsildunulunsianisvieaiiedlagyuy

8MUAANL” Usenaumie 2 @au fail

[ [

dauil 1 Teyadnvaznisszainsmans iudedaiuuuulidenneu
(Check-list) TanunsalaennouLiiemnauLAe)

diuf 2 sgaunisiidiusiuvesyusulun1sdnnisveanedlagyuyue?
Yaendl monulunvvgevanuduwuuiansln Useneumedonnudidunsiimnudfymeseau

a1 1 I [ 1 1 .

ANsUEUTINUURN YL LUUNIRTIEIUUTTUNUAT (Rating Scales)

N1INAABUAINNLT 8IATe (Validity) Ignsavilninuasnades (Index of
Consistency: I0C) nan1snagaue I0C dA111NN1 0.05 nTe wuvUaUAINAKIUNITATIvER LAY

A8y 91U 3 i dhluneaesiuaiiseunendvegluiuinentamiid dunevussdn Jwmin
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v v
v A o

Unnnil Falidldngudieddlun1sideasall S 30 au uarduhuuvasuniuinaasdlduniinis
P579AANLT RN (Reliability) nan1sAuiumiAduUszd@nsuoani (Coefficient Alpha %38 @)
fiAnANuetuvatuUaRUNY Wi 0.952 Fsaglunumnniaiudediels (Cronbach, 1990)

2.3 1157LA51E9 Ty §IT8YIN1TUTENIANAT 0 AATIITBUIINUUUADUN Y

Y

a '3

WauTunalagvanesindanisussansnsal (Editing) N13a939a (Coding) wagn1sduiinteya (Data

Entry) WHudumeuivhudannfilésuuvuasununduuudalundasfu wuuaUANaTg NN
pvdeuBnaiilaetdnide nduandssinanaifieassiauasiufindoya n1stufinteyannn
wuvaeuadsuTu 19lUsunsu Epi Data Entry version 3.1 lWU3guiiguadugnsevestaya
(Validate Data) wéuflvaudeyagniesiamn (Favas 100)
Tdnsimszideyadmelusunsudusagudmiunisidonedauaans TUsunsy
SPSS Statistics waglusunsy R ganduasadd R (v4.1.2; R Core Team 2021) l¥n157iaseviadia
\Wawssauun (Descriptive Statistics) laun A15ewag (Percent) AnANd (Frequency) Aade (Mean)
uazA1ALLT B3LUUINM I (Standard Deviation: S.D.) MnuALNATIAZLLULAY 5 ATWUY UaAY
AzuuLiy 4 azuuy Tngldnsduaniunitwesdnsniady (Best & Kahn, 1993) uandoya

U dl
PNRNTIN 3

a L3 LY a1 !
A199N 3 LNUNAZLUUTEAUNITUAIUTIN

,, AAZUUULAY o e
ICAUASLLUU ITAUNIIUAIUIU
(5 AzUW) (4 Azuuw)
5 4.21-5.00 3.21-4.00 wniian
i 3.41-4.20 2.41-3.20 1
3 2.61-3.40 1.61-2.40 drunang
2 1.81 - 2.60 0.81 - 1.60 Yfow
1 1.00 - 1.80 1.00 - 0.80 Yiouilan

19n1571A57189ANLUTUTIUNIGLA YD (One Way ANOVA) L avAd0UTEAUAIIY

wanssesLvElunMsIanves g laeyuus Unnd



355
nsildausiuvasgurulunsdanisviaaiien

AU V89 LavAuy

NAN338

nMeiseldnauenantside 2 Ussdu ded 1) Anvinisfidiudisesgurulunisdanis
viewialnoyuvusnatlanil uay 2) Anwsedunisildusmesyumilunisianmsvieaiioalasyuy
g1tanil Tnedinans3de dail

1. Anwnsiidrusiuvesyuvulunisianisvisaiienlagyususadanil (an1sAnen
LIARINTIN)

namsIdenuin nqunsesiisalasyususiaedifetuauanlud wa. 2547 aneld
LHUWALATYEA LAz dInuLMan@atui 9 (n.e. 2545 - 2549) Tuussidunisuiladgm
n3id oML 19T ULV NN TsTIN ALArAsInden ieduaiunsiawIuawiauien
ynasssuTd Bnviedanindanidadu 1 Tu 8 nquituifiddnen mduniseaiisanas grudnduls
Hueiiuiifiauiionaunnisieafleaiiinisinnanisieaiiealaegmu (Ministry of Tourism and

Sports, 2011) L el@enAA 0IMINUKUNAUIUTENA A1SHAUINISTNT e luN U 81 dannil

'
a

lugagaafanans nirsnuniasgiingtesdudundusiundnauliianissiungunisvis e,

'
=Y

Tngyurugntinnil egslsinunsiauinsveaisluszesusnidediin ilosainuszuvu
Tuilufigaunanuimiudiladunsianmieniioilnegusu mhonuniadgiiistoddldidun
fdwulaenstnyslasnunuingusulddnwigau wazaduayuavyssnalunisiauiwmas
vieaiflen feiinsrvrumsiidiusudsnanifatulugausnity Wesursuiinruanudladiy
msdamsvieaiielnemey ninsnuniesziatundusnilumsatuayudaadunaunumudieg
sioanlutiaed wa. 2557 IfAnmssungalusuuuumsiidiusaulaesssumiifinduieavatsass
Hunssmnguiinananudesnsvesussmvuluviosdiu eswdidunsvieadiealumsvieadien
Ipgsrupg1ld TN
Tudhuresanunisaimsdidnsalunmsdanisiesioalasgumudaudl ne. 2562
uislagud we. 2566 wui1 ngumsvienfislasyurusndaani dudunisveadisluguuuy
waunay 1) mafiduinlaedngs iesmnnsdidumsviondelasgueluiuiioniamisldsy
mMsafuayuanmiisaunaiy dwalinmsiadulafifedestunsatuayusussanadonduly
paringuszasAuagmuiad innnuisnuniny uay 2) nmsfldusnilasssaed Jsssuly
fasduildrusnlunszurunmsianisenden Tasnszuaunisiidiusiuduinananudonisves

Uszanvuluvosdu s18azdennansei 4
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a ¢ ] N & A =
M19190 4 aflr]‘Nﬂ'ﬁmﬂ'ﬁVl@ﬂLWSQIUWUV]@W?%@@WU

Usziiu AUAALIIL

A1n1ufl 1 ngunisviesiienlaeyuvuiavulaagials

nsilausiulagdny YWUVIBANYT N. V. kAT A. HATUIINMNENUAASTUIELESLaTuayuli
WinNTssIunqunsvieniedlaayuau (PAL, PA2, PA3, PAL6) 13841101A35T
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A Causal Relationship Model of Digital Citizenship Behavior among
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Abstract

This research aimed to study Rajabhat undergraduate students’ digital citizenship
behavior concerning the causal relationship model. This was in the form of quantitative
research. The sample contained 847 undergraduate students from Rajabhat universities.
The research instrument was a questionnaire on factors affecting digital citizenship behavior
with the reliability value between 0.87-0.97. Descriptive statistics were employed to study
information of the samples. Inference statistics were used to analyze the causal relationship
by analyzing the structural equation model. The research findings revealed that the causal
relationship model of digital citizenship behavior was matched with the empirical data (x*
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0.96, CFl = 1.00, and NFI = 0.98) as 71 percent of all variables could predict the digital
citizenship behavior (R? = 0.71). Factors which directly influenced digital citizenship behavior
were performance expectancy (B = 0.41), effort expectancy (B = 0.25), behavior intention
(B = 0.20), and facilitating conditions (B = 0.19). The findings were useful for educational
institutions to determine ways for developing digital citizenship behavior of university
students.

Keywords: Digital Citizenship, Theory of Planned Behavior, Unified Theory of Acceptance

and Use of Technology, Causal Relationship
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Factors Predicting COVID 19 Prevention Behavior among Recipients of
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Abstract

This was a cross-sectional analytical study aimed to examine the factors which
anticipated prevention behavior towards COVID 19. The sample received COVID 19
vaccines at King Narai Hospital, Lop Buri Province. A two-stage cluster sampling was
conducted to select the sample of 478 people. Data were collected by self-administered
questionnaires designed based on the PRECEDE - PROCEED model from December 2022

to March 2023. Frequency, percentage, mean, standard deviation, inferential statistics,
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the Chi-square test, Pearson correlation coefficient, and Stepwise multiple regression
analysis were used to analyze the data.

The results revealed that most of the sample had a good level of COVID 19
prevention behavior. There were seven factors that could statistically predict COVID 19
prevention behavior up to 33.2 percent (R? = 0.332, p < 0.001). These factors were the
perceived risk of COVID 19 infection (B = 0.151, p < 0.001), traveling by private cars (B =
0.112, p = 0.004), receiving information about COVID 19 prevention from neighbor/community
leaders and television (B = 0.085, p = 0.037; B = 0.099, p = 0.013, respectively), having adequacy
of a face shield and antigen test kid (ATK) (B = 0.103, p < 0.001; B = 0.118, p = 0.006,
respectively), and receiving social support from friends (B = 0.381, p < 0.001). The findings
could be utilized to develop channels for increasing the accessibility of information
about the disease, its severity, and how to prevent COVID 19. Additionally, organizing a
preventive campaign against COVID 19 while using public transportation or accessing
high-risk areas was recommended.

Keywords: COVID 19, COVID 19 Vaccines, PRECEDE-PROCEED Model, Factors
Predicting
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Analysis)
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dauds Jadei 5 dauds Jadeide 6 dauds wasladeiasu 3 dauds lneduusdassiduteya

v s

Wanaunnluseavundal® (Nominal Scale) wawt3esdusu (Ordinal Scale) wudn dadudusius

[V
o w a

Aungfnssudesiulsalainegaliteddgnisadfdiodnsnzriseads Chi-square Test S11UTEY

v
|

8 fiauls Usenauaae 1) Jadefiugiudiuyana 593 3 dauds Laun e (p = 0.032) 13w (p =

43

s [ %
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favuY b B t p-value
nslesunmsatiuayureussnseduaniitou (X7) 0.245 0.381 9.344 < 0.001
AnAsT (Constant) 13.228 12.469 < 0.001

R = 0.576, R” = 0.332, adj R’= 0.322, p-value < 0.001

Toyan1nmseil 4 amnsnilsuaunisanneeiildnensaingAnssudesiulsalaia 19 Tu
sUsuUAzkUuAy s
naganssudesdulsalada 19 =13.228 + 0.166 (X1) + 1.377 (X2) + 1.141 (X3) +
1.595 (X4) + 1.269 (X5) + 1.321 (X6) + 0.245 (X7)
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