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Demand for Spa Services in Bangkok Metropolis

WAY YRS
infnwmengnsiasegaansuinUugn, WnIne1aesuAIume

unAnge

mnnszuaemiemsguainunaunwlutiagtiu semslissaumavinileusuaunalusameuas
KouaasARATen vlviAagsReaun Seldduanudeudusgannisnnglivinissmlneuas
1A TITevinsfinmanudesnisiduinmsalivesldusnsaUrlunniannumuas n1s
Wondsiitnguszasdifiednutafvdiuyana uasnsdsuulasguasdiinadonginssunindonld
Uinsath TasdAnwideyaangléuinisaun S1umu 400 Hees nansAnwiaguin dnwaeinllues
glivinsavrdwlngidumandgs fegluiovinuiiongszning 31-40 T Usznoverdnniineu
Uitionvu Inelduiunans Ssaglduinslurasiungaianiuazeniing 491 13.00-18.00 u. wagd
msldanelaiii 1,000 vindends Fsazldusnmsunuuulnedudnilneg ereuraneauiansen uay
nansvadeumNuduiusvesiladeidvdnaseanudeanisidenlduinmsauvesiliuinsat wui
wasindiusenaaraudlunisliving engflenudiiuddoussinmvesuinisuazuimaaiulu
msliEnsatt daumsinuniianuduiussodulszaunseatn fovinaugdliuinig vsseiniaes
anuil Msdaiumsnann wazdemensiutias dwiueondndanuduiusaerivinalunsiadula
denlduinsuwar Ingusrasdlunisidenlduinis dwseldvesiuilaaliauduiusaeusnisasulunig
Triusnsath dmsunaduinmsvannmaneiiaduiusdennudlunislivims sadinsianasd
anuduiusroUssavvesuinmsau uazsadouvesfidlnadanuduiiusdevinsaduildmugluaniy
usmsaun

AdnARy: 53RaU, ANNReINSIduINg, ddszauninaie

Abstract

The current trend of health care stresses the application of natural therapeutic practices to
the ends of obtaining bodily balance and dissipating stress. This trend has led to the huge
popularity of spas catering to both native and foreign customers. In this light, then, the researcher
engaged in an investigation of the demand for spa services in Bangkok Metropolis. Investigated are
demographic data insofar as they reflect changes in behavior vis-a-vis spa services in addition to
actual changes in demand for such services. In this connection, a sample population of 400 was
collected for purposes of investigation. It was determined that the majority of spa users are females
between the ages of thirty-one and forty employed by private companies and who have a
moderate income. They use spa services on weekends between 13.00 and 18.00 hours. The

expense was no more than 1,000 baht per session. Most would use traditional Thai massage for
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relaxation. The test of the relationship of factors influencing the demand for spa services
indicates that gender is correlated with the time and frequency of using spa services. Age is
correlated with types of spa services, as well as with opting for supplementary services.
Educational level is correlated with the marketing mix, namely, employees providing the services,
atmosphere, marketing promotions, and channels of receiving information. Occupation is
correlated with client decisions to use spa services and objectives in using them. Level of client
income is correlated with the use of supplementary spa services. Variations in service fees are
correlated with the frequency with which spa services are used. Reductions in service fees are

correlated with the types of services provided in spas. Client tastes are correlated with the

supplementary services offered in spas.

Keywords: Spa business, Service requirements, Marketing mix
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