21Sd1SNISININISUSHISNISWEANULT

Ao et of Dhvethpment cAltprinithatton Fuarch

dnmuIndeuivinnukasnagnsniinasanudnsavasgsianisl

Task Environment and Strategy Effect to Airlines Success

A2, AS. UNAA Yl
WNINRYTIVAYFIUGTUNN

v

UNANED

M iifnguszasdfiazAnun anuduiuvesaninuindenivine nagns uazarufimelafifinase
eudSavesgsiansly Bdulumsideldnsidedeusnalagldnmsduiiegiegisie Tilssanasunguiegig
furldusnsanensduiivinenniaugssagiidiau 400 ensunuvasunmieauedagliiziinneituy
0ANBYNY HAN1TIFENUI ANUTUATY AnuUasndy n193auaY MIUJURNY MIUTEREURTUS ANgI3H
wazAuNIFeseiy fnarorudnivesgsianisdu
ANdARy: anmuandew, nagns, Anuiewele, anuduse
Abstract

The purpose of this research were to study the relationship between environment, strategy, satisfaction and
success. The population and sample size for 400 specific sampling were selected from the passenger at
SUVANNABHUMI airport. The findings revealed success depended on modernization, safety, planning,
operation, public relation, honesty and activist.
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