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Abstract

The purposes of this research were to study factors affecting on usage behavior on environmentally
friendly products included environmental problem knowledge, environmental problem attitude, environmental
problem concern, and quality of environmentally products. This research employed a quantitative research
method. Data was collected from 420 people in Bangkok metropolitan. Multiple regression analysis was used to
analyze the data. The findings of the study revealed that people usage behavior of environmentally friendly
products depended on communication for public policy, environmental problem knowledge, and quality of

environmentally products.
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