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The Success of the ZHULIAN Businessmen
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Abstract

Network business or direct sales Began to play a role in the market in Thailand around the year 1977.
The business strategy of the direct sales business is hidden by the psychology of inviting others to become
interested and decide to become a member. By the success of businessmen ZHULIAN is considered a
hierarchy. The purpose of this research was to study the level of success of ZHULIAN businessmen. By using
quantitative research methods Data were collected by questionnaires from the business of ZHULIAN
(Thailand) Co., Ltd., the position of sales executives up to 400 persons. Analyze the results with descriptive
statistics. The research found that the success of the ZHULIAN businessmen In the amount of compensation
getting a position obtaining car funds at a high level for receiving home funds and receiving free travel funds
at the highest level
Keywords: Business Success, ZHULIAN, Direct Sales
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