215d15N1SIVINISUSHISTISWIIUD A et of DhoetlmentcAlthrinitentton Fuarch

Jadendenadanisuimsianisgsnanaugalulvaivuinaianse s
Influencing Factors of Fitness Business Management
in LAT KRABANG Area

NA.A5.25WN %"m‘%ayl, AT WIHE F3559A37, A9.ANR YaunAIIeA’
Asst. Prof. Dr. Orathai Chuacharoen’, Dr. Pornmanus Siritarungsri?, Dr. Kitti Chunhasriwong®
' AZINENIANENT U IMEIFTINAILMA
! Faculty of Science Ramkhamhaeng University
? AZUTNITTIND UNNINGIFUTIUATUNS
% Faculty of Business Administration Ramkhamhaeng University
? AMEWAILINSWEINTUYEY UMINEITETINAINK
? Faculty of Human Resources Development Ramkhamhaeng University
UNANED
mAfeiingusrasdifiofnumginssunisldvinisfiaua arafenelovesgldvinsiiidenisuinig
famsflauavesservluwniuiiainnss s WAZLAUBLEIN U TRUIAMAINNITUTIN TIANTgIRANRLUE
Tngvintsnsukuivsusadeyadenisduiegisuunaisdunou (Multi-stage Sampling) A1nuuvABUATL
ngAnTsukazANuianelalunsuTmsianisilauavesdliuInisdIuiu 400 Au wagyinTinsevideyanigaiia
LBanssauun (Descriptive Statistics) Usznaudien1siasigiaiud (frequency) So8az (Percentile) Alade
(Mean) waganidsaiuunasgu (Standard Deviation) diuaifldeysnu (Inference Statistics) ¥inn1snagey
AUURFIY FREAERRVAADUN (t-test) azN1TIATIERAMULUTUTIUTIMUNNIAUGET (One-Way ANOVA)
HAIIENUI
1. {ldudnsanlnganlduinmsiinuaiuiiion dmsvasnssuidendufienislmienisesnidanie
wuuedate Tawdnlngudinaglduinsilmuaduanias 3-5 u warfonuldusnislugasaatan (17.00 1) &
nsdldusnsiimualuisiazadiagldnaads 1-1.5 Falus duvaNafifosnisueonidanieifiaua sy
AwAEMINLAEABINITaun M MeTLdaus
2. anufanelalunisusmsdanisiaualundazau lowa Aundnduen/usn1s (Product) A1us1An
(Price) Au¥9N19N159AT19U8 (Place) ATUNTTALATUNITAAIA (Promotion) A1uyAaINT (People) A
ATEUIUNITANTIAUINNT (Process) LazAuanwuEn1In1enInaIeuen (Physical Evidence) waglunmsiuiinu
ﬁwa%ag”iuazﬁuumﬁ'wm
3. wwandlun1siaAMAINNISUINIIANISgIRTiaE Usenaume 1) innisaainidegninaany
ngulvnefidndaunmidudify 2) Wanuddyiunnumouvesandl gunsaiuazdesiusanuazani
worlvuinsnasnian 3) afunagvdliAsanuyniuresgniiisessiatiagilissiaiinaudadu

AEIARY: NORNTIUNTLTUSNsTRLLE, Audanelalunisusnisiiewa, n1susmsdnnisilauue

Abstract

The objectives of this research were to study the behavior of using fitness service, the user’s
satisfaction with fitness management in the area of Lat Krabang District and development guidelines to
fitness business quality management. The data were collected from 400 users by multi-stage sampling from
the behavioral and satisfactory questionnaires about fitness management. The data were analyzed by the

descriptive statistical approach that consisted of the data analysis of frequency, percentage, mean and
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standard deviation. For the inference statistical approach was made by hypothesis test with t-test and one-

way ANOVA
The research found that.

1. Most of the users used the fitness service with their friends. The popular activities were running

or cardio exercises, spent 3-5 days a week in the evening (7.00 pm) and took an average of 1-1.5 hours in

fitness center. The reasons for joining the fitness center were convenience and body healthy.

2. The satisfaction in fitness management in each aspect: product, price, place, promotion,

people, processes, physical evidence and the overall were on the high level.

3. Guidelines for the quality management improvement on the fitness business included of 1)

orientated the proactive marketing on especially the healthy group. 2) prioritized the readiness in availability

of place, equipment and facilities all times. 3) formulated strategies which made customers engagement to

contribute the business to be sustainable.

Keywords: Fitness behavior, Fitness Service Satisfaction, Fitness management.
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