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The objective of this research is to study the quality of service that affect
the behavior of service and satisfaction of customer at Amazon café

within Supreme shopping mall complex
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Abstract

The objective of this research was to study the quality of service that affected to the behavior of
servicing and satisfying of customers at Amazon café within Supreme Complex Shopping Mall. It was a
quantitative research, the samples were used in this research to be the population in Supreme Complex
department store at the age of 20 years and used the coffee shop Café Amazon within the Supreme
Complex Shopping Mall. The total of 400 person by means of random sampling sample to be like flexibility
by using a questionnaire as well as using a tool to collect information and statistics used to analyze the
data which was the frequency values, percentage, average, standard deviation and t-test.

The results of this research were found that the most samples were females to be in range of age
31-40 years of occupation, trade/business/ income per month to be in range of more than 30,000 Baht. The
quality of service that affected to the behavior of servicing and satisfying of customers at Amazon café
within Supreme Complex Shopping Mall. It was found that customers of coffee shops to have a high level

of opinion variables in the quality of service. From considering each items, they was found that the opinion
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level was at the highest level in providing confidence of customers, following by reliability and to give the
least importance to the concrete aspect of the service respectively. So, it should be increase the variety of

beverage choices. The survey of customers was found that the kind of other beverages are needed to be

improved for the customer satisfaction and to be increasing in the service.
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M13199 1 Uansdnwiu AledeuazAdlonuuiIngg Il kanswUskaTeiuRanmMNsliusNIg

AMNINNTIUINTS X S.D.  uwlswa
1. shupudugusssuveanisuinig 4.49 388 mnﬁqm(d)
2. frumnuindedelinga 451 381 wniign (2)*
3. FUNIABUAUBIAINABINTYBIUINNT 4.46 382 1NTan(5)
a. frunsliaandesiunngsuuing 4.67 418 unfign(1)
5. gnumsidnla 390 $u3 anudean1svesTuuInig 450 426 1nTign(3)

334

453 311 anilga

HANTIATIEYTeyanIUianalaves
AunliuInssiuniu Al swgeu niely
V9ETINAUAT 3L ABNWALWANT 91NA91
712 wanslidiuin gldusmsuniun fany
Antiudedaudsituanuianelalunisunly
uinslaesmegluszduiniige dazuuy
Anadvindy 4.67 (SD. = 468) Wlofia1san
FetenuINsEAuAUAaiueglusyAuNIn

fian Sustunilsde TaandsuTusTudusineg Alg
MnnsldusnsE U ual elgeuINNTY
(X =4.44,5.D.= .488) 5948411A ® NINIIY
aruianalatunisidusnisdiuntun (X =
4.67, S.D.= .483) uaglanudAyaui 14
Usn1sfrunun el elmeuseld (X = 4.68,
S.D.= .472)

A159991 2 LARITIUIU ARALAEAELTERULLIATEIY kg suUITRaAUANTaNe L

=
AuNanwala

X S.D. wUswa

1. Muaglgusnissruniun Al swseuisely

468 472 wniian

2. Muagiuziniowrasiulilguinsiuniu A ageudl 4.682 471 WINVign
3. iuAnleandsulusiutunneg ilaainnistausnissuniun

A BLULDUNINTU

4. Tngnnsvinudlanuisnalanunisigusnissunwm

466 488  wnfign
4.67 483 WNVgn

374

467 468  wniign

mamﬁmeﬁﬂmmwmﬂﬁﬁﬂﬁﬁﬁ
nananlunanalalunislduinisees
FiFuTnssunu anl eluweu Ingly
I5n1sTiAsigvinnnesideannaa (Enter
Multiple Regression Analysis) Fam51a7i 3 16
Mnsnaaeuldduiusiulpsveei Uty
(Multicollinearity) 74 lun1531A5189 WU
A" Variance inflation factor (VIF) ﬁgﬂqwﬁﬁh
Wiy 1.786 defiarlaiiu 5 waza Tolerance
fidnfeeiigaviniu 560 dslifindn 200 T

(3

wansl iUl Nf LU T8 asE i lavinN1TILAT 29

U7 9 atud 3 (Tueeu-Sunau 2562)

O 18 =

lufanuduwusfu 7 dain ol iAndgymn
Multicollinearity dedfoyassnaniiniuimsig
Aun1siAsIzvinnneeidanvan (Hair, Black,
Babin, & Anderson, 2010)
NANTIATIZANUIIFUUTAA5D
wgrnsaladum anelavey urlduinig
(Y2) Fesaauanuintudeslaun arunisli
mwm%aﬁuuﬁ@’:’%’w%‘ﬂﬁ (X4) Auadu
ANISITUYDINITUTNNS (X1) Uagarunadila
$3n $u3 (x5) Taesuusvisanuda annsndau
funegnsalauienelavesrunlduinig (v2)
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M19197 3 nadaszviauianelavesinliuinsiiunun A awwew 531 Wnegldisnsiasien

anaeelanviAn (Enter Multiple Regression Analysis)

fauus B SE t Sig. Tolerance VIF
AT (Constant) 379 232 .003
AUNTIIAITRI LR UUINIS(X4) 362 055 6.621  .000  .560 1.786
AuauduANEIIHYBINISUINIS (X1) 354 053 6.694  .000 698 1.432
sun1siinla 33n $u3x5) 225 052 4307 .000  .595 1.682
r =.684  Adjusted R® = .64
R? = 468 SE = 342
FGHINT A VIF Asunzaulaiaasiiy 5.00 ; A1 Tolerance laaastiaenin 2000
anuUTENa ALY DLUgEU WWNT U 354 NUIY LazaNn

FuUsT Tanuduiusniauan fu
ANuianalavesruldusnIsTunun A
alugey sy 1ed eszddyn1ead a v 1
e 0.01 leun sunislvanmd esfuun
A5uusns muaudunusssuvein1suinig
wazsunsidile 33 U3 Femnemnuindy
mslvaand esunAgFuuimsduanudy
AMTIIUVBINITUTNS waA1uNIsidnla 330
$u$ 1Hudadeiiduiimmuaninuainuie
wolavawrunldusnsiiuntun Ani awweu
Fanrnerduuszansfananannsneiuse
Al

dofinnsanamniwnisliuinng s 5
s Adsnaresimuanuaufianelaves
A3 lguUINIsTIunIu a1l ewweu IENU
aamvuaauianelavesfuldusnisiu
nu A aweu 379 e nglduing
figaunmlunsliuinng sumslimiuidesiy
uAFUU3nT (X8) Wiy 1 mirefinayhli
anuienelavesfunlduinissiuniun A
pLugou WfiNTu 362 viiae iaidloruusli
A mMsiUIng 8n 4 du Tanasil wan
Alduinisdaaninlunisliuinig ausssy
Y9IN15UINT (X1) 1RuTU 1 v Siuasi
Tiauianelavessunlduinissruniu

o

I 9 atud 3 (Fueneu-suneu 2562)

©Oe 19

n3fnud osnaunmnsliuinisidnasie
ANuianalaverunldusnsiuniun A
algau Argluni1sassndudn aniy Aoy
wind annsoeAusenalddd nquiioeig
dulve dunandga asﬂuﬁtmmq&?uwi 31-40
U flondnArvie/gsiadiuda s1ula/ifau
11AN31 30,000 UM HANISANWINANFIBENS
dldusnsiiauddgsienmninnisliuinig
A1uAUTugUsITIVRINITUINTS, FuAIY
Undedeliinela, d1unisnovausInng
ABINITVBIRUTNS, sunslad ostunn
ASUUSNS wazaun1sidnla $3n Sug A
A OINTITVOI TUUTNTT WU B LTuSn19I9
anuddyanniigafedumsiiaudediuun
F3uu3nng egluseduun Tnganizogieds
winaudauiednd gAsssu uazdnis
nsvfosesulunsiiuing sesmen wilnau
fiauaninuazinlaliuinis danusingy
lunsliusnisaenaaediun1sAn ¥V sy
Unidelneii onuguyuu (2558) 1509
woanssunisuslaaniunvesaulng:
nsdifnwsetisussrwuiiteny 18 Yaulud
usTaantuvuay Wnerdeoy Tud ud
NTUNNUNIUAT hazUTuma (WuUnus
Uil wazaynsusnig)
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A99AY 59989115088 34.3 AUWIILIY 29
unululy Sevar 7.4 AusuoU Souay
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AU AAELASUA/LNUINTR Se8aY 3.3 Al
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& a A A v A =
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AUATILIN NUIT faeeeTesay 40.7 T8UASY
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wsniAudunnszdee 5998910 Sovay
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Asawsninudununaaes Sovay 16.4 s3y
au 9 219 Mwls/nurlitegunin/nunan
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