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Abstract

The research objectives to 1) analyze the relationship between various factors affected the strategy
to create a competitive advantage of the accounting firm in Thailand. 2) study the relationship of the
characteristics of entrepreneurs, organizational management and marketing strategy with the accounting
firms’ competitive advantage strategies in Thailand. 3) verify the factors that affect the accounting firms’
competitive advantage strategies in Thailand which consonant with empirical data. This research format was
a blended research, both qualitative and quantitative. The research sample consisted of 423 accounting
firms’ executives in Thailand. The instrument used as a 5-part questionnaire were checklists and 5-level
Rating scales with content accuracy (I0C) from 5 experts, ranged between 0.60-1.00. And had the confidence

value of the questionnaire (Reliability) between 0.873-0.931. Analyzed the research data with descriptive
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statistics such as percentage, mean, standard deviation and reference statistics, analysis of confirmed
components (Confirmatory Factors Analysis). Path Analysis and Structural Equation Model.

The results found that: the relationship of the characteristics of the entrepreneurships, oreanizational
management and marketing strategy. Overall, were positively influenced by the competitive advantage
strategy of accounting firms (B = 0.13) which were influenced by the characteristics of the entrepreneurships;
Direct influence (B = 0.56), indirect influence (B = 0.07). In the organization management; direct influence
(B = 0.29), indirect influence (B = 0.19) and marketing strategies had direct influence (B = 0.27). The model
was consistent with the empirical data which had consistency, with Chi-Square = 502.556 df = 191 Sig =
0.000 CMIN / df = 2.631 n = 423 CFl = .957 NFI = .933GFI = .908 IFl. = .958 RMSEA = .062 RMR = .024.
Summary of competitive advantage strategies for accounting firms in Thailand Consists of the characteristics
of the entrepreneurships, organization management and marketing strategy. Should focus on the
characteristics of entrepreneurs as much as possible, Including the importance of organizational
management factors and marketing strategy in parallel with the administration of accounting firms to create

the sustainable competitive advantage
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